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GEARED  TO  TODAY’S  TREND  TO 
GREATER  SELF-SERVICE  AND  FEWER  BRANDS- 


The  Chicago  Tribune 
Consumer^Franchise  Plan! 


Increasing  dfp«*ndence  by  re¬ 
tailers  on  self-service  and  their 
concentration  on  fewer  brands 
emphasize  tixlay's  need  to  build 
a  strons;  consumer  franchise. 
You  don’t  E;et  the  volume  you 
want  if  you  don't  demonstrate 
to  retailers  that  their  shelf  and 
floor  space  will  pnxiucc  more 
profit  for  them  than  when  it  is 
^iven  to  the  display  of  your  com- 
|K‘litor's  brand. 

Retailers  are  not  interested  in 
stocking  and  pushing  a  brand 
which  their  customers  arc  not 
interested  in  buying.  With  thou¬ 
sands  of  items  in  stock  clerks 
have  time  to  know  about  and 
push  only  a  few.  And  profit  mar¬ 


gins  mean  little  unless  they  are 
realized  by  turnover. 

From  its  study  of  advertising 
and  selling  in  Chicago  the  Chi¬ 
cago  Tribune  has  worked  out  a 
sound  procedure  that  can  build 
a  strong  consumer  franchise  for 
your  brand — one  that  will  stand 
up  against  competitive  promo¬ 
tion  and  one  that  is  wanted  by 
retailers  Ix'cause  they  see  in  it 
the  answer  to  their  own  needs. 

The  Tribune  plan  is  an  inte¬ 
grated  operation  that  can  get 
you  a  gi  cater  share  of  the  day- 
to-day  buying  of  consumers.  It 
results  in  larger  orders  and  sav¬ 
ings  in  deliveries.  It  gives  you 
the  Ijenefit  of  the  retailers’  own 


promotion  without  resort  to 
deals,  premiums,  cut  prices  or 
special  discounts.  Proved  in 
Chicago,  it  can  lie  employed  in 
other  markets. 

If  you  want  more  volume, 
here  is  the  way  to  get  it.  If  re¬ 
tailers  are  lx;ginning  to  drop 
your  line,  here  is  the  way  to 
win  primary  shelf  position  and 
store  display.  A  Tribune  repre¬ 
sentative  will  Ijc  glad  to  give 
you  the  facts.  .\sk  him  to  tell 
you  how  you  apply  it  in  your 
business.  Do  it  now  while  the 
matter  is  fresh  in  your  mind. 

Glieago  Tribune 

THE  world's  greatest  NEWSPAPER 


Is  it  time  for  another  Declaration  of  Independence  ? 


The  men  who  wrote  the  first  one 
stru^^led  to  put  new  ideas  into  sini* 
pie  words.  Humbly,  they  tried  to  set 
down  clearly  certain  rights  of  man 
that  could  he  called  Cod-given,  and 
hard-to-say  things  of  a  spiritual 
nature  —  truth,  equality,  freedom. 

And  the  words  came  alive,  and  the 
ideas  shone  elear.  The  idea  that 
each  man  is  more  important  than 
his  government;  his  independence 
more  precious  than  his  security;  his 
spiritual  strength  more  lasting  than 
his  armies. 


Upon  these,  a  nation  grew  great. 

There  are  always  people  who  fear 
^uch  ideas  —  even  today,  even  in 
America.  These  people  feel  that  man 
cannot  he  trusted  with  his  destiny. 
They  are  working  to  make  govern¬ 
ment  the  master  —  instead  of  the 
servant  —  of  the  people. 

Their  distrust  of  the  individual 
has  spread  frighteningly  in  the  past 
few  years. 

It  can  be  stopped  by  ideas  —  the 
same  ideas  spelled  out  in  the  Dec¬ 
laration  of  Independence. 


It's  time  for  all  of  us.  privately 
and  in  public,  to  declare  once  again 
our  independence  — to  speak  up  for 
freedom,  and  against  anything  that 
threatens  it. 


The  trend  toward  more  and  more 
government  controls  Is  a  threat  to 
every  business,  every  family,  every 
individual.  That’s  why  this  message 
Is  published  by  America’s  business- 
managed,  tax -paying  ELECTRIC 

Light  and  Power  Companies*. 


*Namei(  on  request  from  ‘nutgnzin^ 


^^hfillianu  Herald 


Florida's  Most 
Complete  Newspaper 


DURIK(^  THE  FIRST  FOUR 
MONTHS  OF  1952  THE 
MIAMI  HERALD  WAS 
FIRST  IN  FOUR  MAJOR 
CLASSIFICATIONS  OF 
ADVERTISING... 


1  •  In  Total  Advertising  among  all  Morning  Newspapers 
In  Classified  Advertising  among  all  Daily  Newspapers 
3*  In  Total  Display  Advertising  among  all  Morning  Newspapers 
4*  In  Total  Automotive  Advertising  in  all  Newspapers 
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Of  the  82  classifications  measured  by  Media 
Records,  The  Miami  Herald  leads  in  75,  Miami’s 
second  paper  in  only  7. 

Why  don’t  you  start  profiting  from  The  Miami 
Herald’s  proven  dominance  of  the  billion  dollar 
Gold  Coast  Market? 


JOHN  S.  KNIGHT,  Publisher 

STORY  BROOKS  &  FINIEY,  Notional  R«pt. 
AfFiliotwd  Stations  -  WQAM,  WQAM-FM 


MIAMI  ••  An  International  Market 


,0*00"" 


speaking  of 
Editorial 
Policies  .  .  . 


Every  newspaper  has  an  editorial  policy  by  which  it 
is  guided  in  its  efforts  to  ser\'e  its  readers. 

Merchants,  too,  have  editorial  policies  which  guide 
them  in  the  preparation  of  the  .Klvertisements  they 
publish  in  the  nation’s  newspapers. 

.At  A  &  P,  for  instance,  our  editorial  policy  is  de¬ 
signed  to  produce  ads  that  will  help  our  customers 
do  their  food  budgeting  and  food  shopping. 

We  strive  to  make  these  ads  interesting,  in¬ 
formative  and  accurate. 

We  describe  the  focd  accurately  so  that  in¬ 
formation  regarding  grades,  sizes,  brands 
and  varieties  is  honest  in  every  way. 

We  advertise  only  food  that  we  actually 
have  in  our  stores.  While  it  is  hard  to  anti¬ 
cipate  consumer  demand,  we  tr}-^  to  stock 
adequate  supplies  of  each  advertised  item. 

We  advertise  it  at  the  price  at  which  we  plan 
to  sell  it. 

We  carefully  avoid  extravagant  statements 
and  exaggerated  claims. 

This  editorial  policy  is  in  keeping  with  A  &  P’s 
traditional  code  of  always  doing  what  is  honest,  fair, 
sincere  and  in  the  best  interests  of  our  customers. 

Constant  devotion  to  that  code  down  through  the 
years  has  helped  the  men  and  women  of  .A  &  P  do 
the  nation’s  most  efficient  job  of  focd  distribution. 


A  &  P  FOOD  STORES 


'In  Canadian  Funds' 

To  THE  Editor:  Referring  to 
quotation  in  news  story  (E  &  P, 
June  7,  page  10),  the  St.  Cather¬ 
ines  Standard  advises: 

“What  we  actually  proposed  was 
that  the  mills  allow  a  2%  reduc¬ 
tion  in  price  to  the  U.  S.  buyers 
and  charge  for  their  product  in 
Canadian  funds.  This  would  give 
the  mills  the  same  amount  of  Can¬ 
adian  funds  as  they  now  receive 
for  a  ton  of  newsprint  and  would 
cost  the  U.  S.  customers  the  same 
as  it  does  now.” 

If  the  words  “in  Canadian 
funds”  had  been  inserted  in  your 
story  the  matter  would  have  been 
clear.  That  sentence  then  would 
have  read  “This  would  bring  the 
net  price  to  $123.50  a  ton  Can¬ 
adian  funds.” 

Wesley  Cutter 
Public  Relations  Manager, 

Abitibi  Power  &  Paper  Co.,  Ltd., 
Toronto,  Canada. 

International  Press  Institute 
Is  Interested  in  Far  East 

To  THE  Editor:  There  appears 
in  your  issue  of  June  14  an  inter¬ 
view  with  Chikao  Honda,  presi¬ 
dent  of  the  Mainichi  newspapers, 
in  which  he  e.xpresses  his  doubt 
that  the  International  Press  Insti¬ 
tute  is  giving  sufficient  attention  to 
the  press  problems  of  the  Far  East 
but  seems  rather  to  be  concentrat¬ 
ing  on  Europe. 

If  Mr.  Honda  had  that  impres¬ 
sion  at  the  Paris  Assembly,  where 
he  was  one  of  our  most  interested 
observers,  I  am  sorry,  because  it 
is  a  wrong  impression.  The  fact 
that  we  are  alert  to  the  problems 
of  journalism  in  the  Far  East  was 
signfied  both  by  action  and  dis¬ 
cussion  at  the  meeting. 

We  decided  as  part  of  our  gen¬ 
eral  flow-of-the-news  program  to 
study  the  flow  between  India  and 
the  West.  This  does  not  mean 
that  we  have  excluded  the  other 
parts  of  the  Far  East.  Far  from 
it.  But  the  flow-of-the-news  proj¬ 
ect  has  so  many  ramifications  that 
we  decided  we  should  start  with 
three  out  of  many  possible  projects 
— the  first  concerned  with  the 
United  States,  the  second  with 
India  and  the  West,  and  the  third 
with  Germany  and  the  rest  of 
Europe. 

These  three  projects  were  select¬ 
ed.  in  effect,  as  samplings  in  three 
areas  where  the  problem  of  mis¬ 
understanding  seems  most  acute 
at  the  moment.  1  repeat  that  we 
are  fully  conscious  of  the  need 
of  study  in  every  part  of  the 
world  into  which  we  might  gain 
access. 

As  for  the  Far  East,  we  shall 
deal  with  journalism  and  coverage 


there  in  the  course  of  the  general 
work  of  the  Secretariat.  Certain¬ 
ly  the  coverage  of  American  news 
in  the  Far  Eastern  press  and  the 
coverage  of  Far  Eastern  news  in 
the  American  press  is  an  essential 
part  of  project  number  one. 

The  second  evidence  of  our  in¬ 
terest  was  a  full  discussion  of 
what  could  be  done  to  help  the 
press  in  the  under-developed  areas 
of  the  world  and  the  adoption  of 
a  resolution  instructing  the  Secre¬ 
tariat  to  study  the  problems  in¬ 
volved,  with  the  idea  of  under¬ 
taking  a  project  in  those  areas  as 
soon  as  possible. 

I  say  again  that  we  are  interest¬ 
ed  in  the  flow  of  the  news  every¬ 
where  and  the  freedom  of  the 
press  everywhere.  I  feel,  there¬ 
fore,  that  Mr.  Honda’s  interview 
did  not  give  the  correct  impression. 

I  was  pleased  with  the  repre¬ 
sentation  we  had  from  Japan  at 
Paris  and  the  delegates  were  in¬ 
vited  again  and  again  to  take  part 
in  the  proceedings,  which  they  did 
to  the  gratification  of  all  present. 

Lester  Markel 
Chairman  of  the  Executive  Board 
International  Press  Institute 

We  Beg  Your  Pardon 

To  THE  Editor:  In  the  Beacon 
Wax  story  (June  21,  page  16) 
Chandler  Kime  is  referred  to  as 
general  advertising  manager  of  the 
Sun-Times.  This  is  an  error.  D.  A, 
Preston  is  general  advertising  man¬ 
ager. 

Gabe  Joseph. 
Advertising  Manager, 

Chicago  (Ill.)  Sun-Times. 
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Classified: 

Steubenville  (Ohio)  Herald- 
Star:  “For  Sale — Fresh  Country 
bullet  eggs.” 

■ 

Park  Falls  (Wis.)  Herald:  “For 
Sale — 1 -year-old  heifer  bull.” 

■ 

Indiana  (Pa.)  Evening  Gazette: 
“For  Sale — Full  blooded  milking 
Short  Horn  bull  calf.” 

■ 

Topeka  (Kan.)  Capital:  “Want¬ 
ed — White  lady  to  mangle  and  also 
one  to  hand  iron.” 

■ 

South  Bend  (Ind.)  Tribune: 
“W.'inteJ — ^Aggressive  men  inter¬ 
ested  in  buttering  their  present 
earnings.” 
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Cuyahoga  County 


OHIO’S  LARGEST  MARKET 


‘Get  Out  the  Vote'  After  all,  the  suspension  was 

Material  Requested  shorter  than  might  have  been  ex- 

To  THE  Editor;  We  are  seek-  perr^trator  of  the 

ing  examples  of  successful  “Get  fraud  was  oseph  Howard  Ir..  of 
Out  the  Vote”  campaigns  put  on  ^as 

by  newspapers,  for  inclusion  in  a 

manual  to  be  given  nationwide  tary  prison  for  three  months.  Thu 
distribution.  This  firm  has  been  situation,  and 

commissioned  by  one  of  its  clients 
m  do  the  manual  as  a  public  serv- 

■  ,  .  .  .  University  of  Missouri 

The  manual  is  to  carry  case  his¬ 
tories  of  how  schools,  clubs,  and  Good  Editorial 
radio  and  TV  stations  as  well  as  To  the  Editor:  I  like  your 
newspapers  have  put  on  such  pro-  editorial  (June  7)  on  student 
grams.  The  booklet  will  be  dis-  editors, 
tributed  free  to  all  newspapers,  ra-  Les  Moeller. 

dio  and  TV  stations,  and  to  a  state  University  of  Iowa 
number  of  clubs  .and  schools  in  School  of  Journalism 


For  over  five  years  we’ve  pioneered  in  the 
development  and  perfection  of  this  advanced 
method  of  newspaper  microphotography.  As 
a  result,  our  work  today  reflects  a  wealth  of 
practical  experience  that  insures  better  film 
.  .  .  easier  scanning  .  .  .  greater  savings 
in  storage  space  .  .  .  and  lower  costs  for 
editors  and  publishers  the  country  over. 
That’s  why  we’re  the  largest  producers  of 
2-PAGE  microfilming  .  .  .  why  you  should 
investigate  its  advantages  in  terms  of  your 
own  requirements. 


We’re  headquarters,  too,  for  all  types  of 
reading  and  storage  equipment  ...  a  single 
source  serving  over  250  clients  like  the  Mil¬ 
waukee  Journal,  Tulsa  World,  Cleveland 
Press,  and  New  York  Daily  News. 


'/Write  today  for  booklet  on 
modern  microfilming  methods 


Peru  requires  registration  by  all 
foreign  correspondents  in  the 
country.  ...  A  group  of  Mexican 
journalists  advocates  that  only 
Mexican  citizens  be  allowed  to 
run  newspapers  or  cover  govern¬ 
ment  departments.  .  .  .  Italy  expels 
Olga  Tchetethetkina.  Pravda  corre¬ 
spondent.  for  supplying  “grotesque 
distortions  of  the  news. 
i|H.|iifi!v,|  ih'!|{;{||H||{';|||'||{|:|i||i{i|';Nh||||>||{|||||{||m^ 
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ALEX  F.  OSBORN 

"WHAT’S  RIGHT 
ABOUT  BUFFALO" 

Mr.  Osborn  is  distinguished  as  an  advertising  leader,  Vice-Chair¬ 
man  of  B.  6.  D.  O.,  a  position  which  he  has  made  of  national  im¬ 
portance.  He  is  a  best-selling  author,  of  "Your  Creative  Pouter" 
and  "Wake  Up  Your  Mind.  "In  the  fields  of  education  and  social 
science  he  is  Vice-Chairman  of  the  Council  of  the  University  of 
Buffalo  and  Vice-President  of  the  Community  Chest  and  Councils 
of  America. 


Alex  F.  Osborn 


ALEX  F.  OSBORN  knows  the  cities  of 
America  as  do  few  others.  In  an  important 
address  before  the  Greater  Buffalo  Adver¬ 
tising  Club,  May  13,  1952,  he  describes 
his  city  as  both  a  wonderful  place  to  live 
and  in  which  to  do  business.  Following 
are  excerpts  from  his  t:ilk: 

“THE  MORE  I  have  worked  in  other  cit¬ 
ies,  the  more  I  have  liked  Buffalo  .  . .  There 
is  no  denying  the  blessings  that  nature  has 
bestowed  upon  us,  ‘astride  the  level  path  of 
commerce  between  America’s  East  and  West, 
with  a  side  door  opening  into  Canada’  .  .  . 
near  to  coal  and  oil  and  natural  gas  .  .  .  and 
here  we  have  Niagara’s  matchless  p)ower. 

INDUSTRY :  Our  industrial  leaders  are 
setting  a  new  style  .  .  .  demonstrating  that 
the  headquarters  of  nation-wide  industries 
can  well  be  kept  here  ...  it  is  also  a  source 
of  pride  to  all  of  us  that  some  of  the  greatest 
of  our  nation’s  corporations  have  chosen  the 
Niagara  area  for  some  of  their  biggest  plants 
— Du  Pont,  Union  Carbide,  General  Motors, 
Ford,  Westinghouse. 

And  our  growth  is  supremely  sound — 
founded  as  it  is  on  the  broadest  economic 
basis.  Our  diversification  includes  all  but 
one  of  the  major  lines  of  manufacture  recog¬ 
nized  by  the  Department  of  Commerce.  And 
we  are  rated  as  the  eighth  largest  manufac¬ 
turing  center  in  the  nation. 

In  home  ownership  Buffalo  outranks  the 
average  of  the  18  other  largest  cities  by  a 
good  5%  ..  .  The  savings  defwsits  in  our 
metropolitan  area  aggregate  931  millions  . . . 
exclusive  of  686  millions  of  non-time 


deposits  in  our  commercial  banks. 

HEALTH:  Our  section  is  healthful.  Since 
our  prevailing  breeze  comes  off  a  lake  which 
covers  5000  square  miles,  our  air  is  less  pol¬ 
luted  with  pollen  and  other  impurities.  Pure 
air  from  Lake  Erie  helps  save  us  from  smog. 
Every  minute  we  receive  1,230,000  gallons 
of  fresh  water.  It  is  both  pure  and  palatable. 
Here  we  are  590  feet  above  sea  level.  Some 
of  our  suburbs  reach  Adirondack  altitudes. 

WEATHER:  In  summer  Buffalo  averages 
10  hours  of  sunshine  per  day  as  against 
New  York’s  9  .  .  .  Almost  any  summer 
resort  would  envy  our  average  temperature 
of  70  degrees  in  July  .  .  .  Each  year  we  have 
only  two  days  over  90  degrees.  We  average 
about  36  inches  of  rain  jjer  year.  Cold  and 
snow? — yes,  plenty  (we  have  skiing  right 
here  in  our  own  hills)— but  many  cities  have 
more, 

RECREATION:  We  have  2000  acres  of 
parks  right  within  our  city  ...  33  public 
playgrounds  .  .  .  Bathing  beaches  along  our 
own  shores  .  .  .  Nearly  30,000  motorized 
pleasure  boats  ply  our  waters  .  .  .  Over 
80,000  Buffalonians  take  out  New  York 
State  fishing  licenses.  Within  the  very 
shadow  of  the  city  our  citizens  pull  game 
fish,  even  muskelunge,  out  of  the  Niagara  . . . 
Over  40,000  take  out  hunting  licenses  each 
year.  Golf — within  a  half-hour  of  downtown 
Buffalo  we  have  20  full  length  courses.  What 
can  we  offer  spectators?  Baseball,  Hockey, 
Football,  Basketball.  We  have  several  stadia, 
one  of  them  seating  52,000  and  an  audi¬ 
torium  which  matches  Madison  Square 
Garden. 


SCENIC  ASSETS:  What  city  can  boast 
so  many  arbored  streets  ?  Within  our  county 
are  lovely  valleys  and  noble  heights  .  .  .  and 
what  scenery  our  waters  afford  .  .  .  our  Park 
Lake,  our  rivers.  Lake  Erie  and  that  scenic 
wonder  of  the  world — Niagara  Falls, 

HISTORY;  ,  ,  .  Three  centuries  ...  in 
1640  Port  Niagara  was  the  key  to  the  con¬ 
quest  of  our  West.  In  its  architectural  res¬ 
toration  it  outranks  Williamsburg,  Va.  A 
happy  sequel  to  the  War  of  1812  is  our  Peace 
Bridge  to  Canada.  It  marks  140  years  of 
international  amity  across  a  border  3987 
miles  long.  • 

CULTURE:  We  have  five  libraries  with 
over  two  million  books  and  per  capita  cir¬ 
culation  figures  above  the  average  of  the 
nation’s  18  largest  cities  .  .  .  Our  Albright 
Art  Gallery,  our  Museum  of  Natural  History, 
our  Historical  Museum,  our  Studio  Theatre, 
our  Kleinhans  Music  Hall — are  internation¬ 
ally  admired. 

SOCIAL  PROGRESS:  Our  municipality 
is  one  of  the  few  to  maintain  a  Bureau  of 
Community  Relations,  attracting  national 
attention.  On  the  labor  front  we  can  be 
proud  of  Buffalo’s  record. 

EDUCATION  AND  RESEARCH:  Out¬ 
standing  colleges,  including  Canisius, 
D’Youville,  State  Teachers,  the  Institute  of 
Applied  Arts  and  Sciences — and  a  University 
with  over  10,000  enrollment  and  a  faculty  of 
over  1000  .  .  .  Right  now  over  70  important 
projects  in  health  research  are  being  carried 
on  at  the  University  of  Buffalo — a  towering 
tribute  to  the  enlightenment  of  Western 
New  York,’’ 
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Sfbe  Net»  ijork  Sime^ 

TIMES  SQUARE  NEW  YORK  36  N  Y 
LAckawanna  4-1000 


Mr.  Publisher: 

Eddie  Arcaro  once  said  that  the  average 
horse  can  make  one  good  sprint  in  a  race; 
a  better  than  average  horse  can  make  two... 
but  that  Citation  could  make  eight  or  ten. 

That  fits  the  New  York  newspaper  picture 
pretty  neatly,  too. 

The  competition  sprints,  but  the  leader  always 
has  an  extra  sprint  under  his  belt.  ^ 

That*s  why  more  and  more  media  advertisers  keep 
selling  themselves  on  one  newspaper.  And  this 
is  the  reason: 

More  advertising  executives,  both  at  agencies 
and  accounts,  see  and  remember  media  adver¬ 
tising  in  The  New  York  Times,  more  than  in  any 
other  newspaper. 
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Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Wyman  Urges  Dailies 
To  Get  Off  Bench'  and  Sell 


NAEA  Told  of  'Melting  Profits, 
Losses  in  National  Linage 

By  Robert  B.  McIntyre 


SHIRTSLEEVE  session  for 
NAEA:  Left.  Gilmer  E.  Larson, 
production  manager,  Davenport 
Democrat'Times;  right,  Clarence 
Lucas,  retail  manager,  Moline 
Dispatch. 


our  of  news  gathering.  He  re¬ 
vealed  that  in  an  effort  to  over¬ 
come  this  condition  the  NAEA 
Schools  and  Colleges  Committee 
is  preparing  an  informational 
booklet  on  newspaper  advertising 
for  distribution  to  high  school 
seniors  and  college  undergraduates. 

Dean  Walter  J.  Matherly,  Uni¬ 
versity  of  Florida’s  College  of 
Business  Administration,  called 
for  a  drive  by  American  business 
“in  favor  of  profit  making.” 

The  American  system  of  free 
enterprise,  he  said,  has  been 
hobbled  by  a  transformation  to 
“government  guided  enterprise,  de¬ 
velopment  of  a  welfare  state  and 
a  shift  of  power  from  employers 
to  employes. 

“The  time  has  come  for  business 
men  everywhere  to  go  on  the  of¬ 
fensive,”  Dean  Matherly  said.  He 
suggested  this  offensive  be  “in  fa¬ 
vor  of  profit-making,  in  favor  of 
the  private  ownership  of  wealth, 
and  in  favor  of  the  old-fashioned 
(Continued  on  page  8) 


WELCOME  TO  FLORIDA! — Left  to  right:  C.  L.  Fountain,  director, 
Lancaster  (Pa.)  Newspapers;  Sam  Calloway,  Jacksonville  Florida 
Times-Union;  Charles  E.  Am,  Los  Angeles  News;  Irwin  A.  Simpson, 
St.  Petersburg  Times,  hospitality  committee  chairman. 


1952  EDITOR  &  PU  B  L I S  H  E  R  for  June  28,  1952 


I 


Harris  Reports 
On  Progress  of 
New  Committee 


Sales  Effort  Urged 

continued  from  page  7 


Daytona  Beach,  Fla. — A  report 
on  the  NAEA’s  newly  organized 
Sales  Development  and  Research 
Committee  was  made  here  this 
week  by  its  chairman  Russell  Har¬ 
ris,  national  advertising  manager, 
the  Buffalo  (N.  Y.)  Courier-  Ex¬ 
press. 

Mr.  Harris  said  that  while  the 
committee  has  been  unable  to 
have  a  full  or  a  representative 
meeting,  “we  will  discuss  many 
things  among  ourselves  by  mail 
and  with  you  through  the  NAEA 
News  or  special  bulletins  between 
now  and  January.” 

Progress  in  Clinics 

The  committee  chairman 
touched  on  the  progress  being 
made  in  the  series  of  advertising 
clinics  sponsored  by  the  Bureau 
of  Advertising,  ANPA.  “Since  we 
have  been  here  in  Daytona,”  he 
said,  “the  NAEA  board  of  direc¬ 
tors  has  discussed  these  clinics  and 
their  possibilities.  .  .  .  We  have  and 
will  discuss  further  this  operation 
with  the  Bureau  management  and 
with  the  AANR.  We  hope  we  can 
overcome  any  possible  obstacles 
and  come  up  with  the  offer  of  a 
similar  package  clinic  with  the 
NAEA,  the  AANR  and  the  Bur¬ 
eau  all  cooperating.” 

Offers  Organizing  Help 

Mr.  Harris  said  that  clinics  held 
in  Pittsburgh  and  Toledo  had  been 
on  the  national  side  of  newspaper 
advertising,  but  that  a  retail  clinic 
had  been  held  in  Hartford,  Conn. 
(E&P,  May  31,  page  14),  by  Ed 
Burgeson,  director  of  the  retail  di¬ 
vision  of  the  Bureau. 

“If  you  are  interested  in  being 
an  early  originator  of  a  similar 
clinic,  either  general  or  retail,  in 
your  immediate  area,"  Mr.  Harris 
concluded,  “please  look  me  up  or 
leave  a  note  ...  as  to  when  and 
where  I  can  contact  you  so  we  can 
discuss  it  further.” 


virtues  of  hard  work,  of  saving 
and  investing,  and  of  balancing 
budgets,  whether  public  or  pri¬ 
vate.” 

Garth  Cate,  chairman.  National 
Association  of  Travel  Organiza¬ 
tions,  in  outlining  how  newspapers 
could  pick  up  additional  travel 
and  resort  linage,  charged  that 
travel  sections  as  presently  pub¬ 
lished  “are  no  good”  because  they 
neglect  talking  about  the  local 
people.  He  asked  for  greater  use 
of  pictures  showing  local  inhabi¬ 
tants  enjoying  tho  features  of  a 
given  resort. 


.-\dditional  reports  from  NAEA 
sessions  will  be  found  on  Pages 
66-68. 


Results  of  a  survey  on  co-op  ad¬ 
vertising  were  presented  by  Philip 
L.  Salisbury,  editor.  Sales  Man¬ 
agement,  who  asked  and  answered 
the  question.  Is  co-op  advertising 
an  effective  merchandising  tool  or 
a  disguised  racket? 

Mr.  Salibury’s  survey,  based  on 
181  replies  received  to  a  question¬ 
naire,  found  that  86  per  cent  of 
the  respondents  said  national  ad¬ 
vertising  was  unaffected  by  co-op; 
93  per  cent  found  co-op  was  an 
effective  merchandising  tool;  and 
64  per  cent  said  that  what  they 
liked  best  about  co-op  advertising 
was  that  it  “makes  the  retailer  a 
desirable  ally  of  our  advertising 
and  merchandising  set-up.” 

Among  other  things,  Mr.  Salis¬ 
bury  cited  figures  showing  that 
131.6  million  dollars  is  the  esti¬ 
mated  sum  of  money  spent  by 
manufacturers  for  co-op  advertis¬ 
ing.  Add  this  to  the  national  sum 
of  513.0  million  dollars  as  meas¬ 


ured  by  the  Bureau  of  .Advertis¬ 
ing,  .\NPA,  he  said,  and  the  real 
“National”  newspaper  volume  be¬ 
comes  644.6  million  dollars — an 
increase  of  24.8  per  cent. 

In  the  closing  session,  Wilson  ' 
Condict.  ad  director,  St.  Louis  ' 
(Mo.)  Globe-Democrat  and  chair¬ 
man  of  the  NAEA-AAAA  Com¬ 
mittee,  urged  members  to  give  ad 
agencies  at  least  60  days’  advance 
notice  of  rate  changes. 

Donald  M.  Bernard,  ad  direc¬ 
tor,  the  Washington  (D.  C.)  Post 
and  second  vicepresident  NAEA 
and  program  director,  warned  the 
membership  against  double-billing 
practices  which,  he  declared,  “exist 
in  only  a  few  isolated  cases.” 

Harold  Barnes,  Bureau  direc¬ 
tor,  and  Edward  Berguson,  man¬ 
ager  of  the  Bureau’s  retail  divi¬ 
sion,  teamed  up  to  explain  the 
three-part  men’s  wear  presentation 
consisting  of  1)  the  presentation 
itself;  “factual,  smartly  illustrated, 
‘ready-to-go’;  2)  the  “How  To 
Plan  ...”  a  yellow-sheet  supple¬ 
ment  to  help  newspaper  advertis¬ 
ing  salesmen  to  set  up  their  local¬ 
ized  proposals;  and  3)  a  new 
co-op  allowance  report. 

According  to  the  Bureau  spokes¬ 
men,  the  presentation  does  three 
things  for  local  men’s  wear  mer¬ 
chants:  1)  Shows  them  the  sales 
potential  available;  2)  demon¬ 
strates  the  need  for  greater  adver¬ 
tising;  and  3)  features  the  news¬ 
paper  as  the  means  of  accomplish¬ 
ing  the  job. 

“It  can  be  used  to  sell,”  Mr. 
Berguson  declared,  “a  regular 
schedule  to  a  non-advertiser;  a 


NAEA  CONVENTION 


INAEA 

Poili 


allies'  Help 
Needed  for 
Store  Centers 


Daytona  Beach,  Fla.  —  Prob¬ 
lems  and  opportunities  in  newspa¬ 
per  promotion  of  shopping  centen 
were  discussed  before  NAEA  by 
Robert  Nyburg,  vIcepresident,  Ma- 
hool  Advertising  Agency,  Balti¬ 
more,  Md.,  who  said  that  news¬ 
papers  and  agencies  must  work 
together  as  partners  in  promoting 
these  rapidly  growing  centers. 

“No  shopping  center  promotion 
is  possible,”  he  said,  “without  a 
strong  shopping  center  associa¬ 
tion.”  Mr.  Nyburg  explained  that 
the  problems  involved  in  forming 
such  an  association  are  many — due 
to  the  diverse  interests  of  each 
individual  retail  unit  in  a  center 
serving  the  interests  of  a  single 
person — the  shopper. 

He  illustrated  his  point  by  show¬ 
ing  how  the  food  store  in  a  shop¬ 
ping  center  wants  to  promote 
heavily  around,  say,  Christmas 
and  Thanksgiving,  while  the  auto¬ 
motive  retailer  prefers  to  launch 
his  big  push  in  the  Spring.  “The 
trick  is  to  get  this  28-mule  team 
to  go  in  one  direction,”  Mr.  Ny¬ 
burg  asserted.  “Newspapers  must 
realize  that  this  group  of  diverse 
interests  can  best  be  sold  by  work¬ 
ing  as  partners  with  advertising 
agencies;  that  shopping  centen 
cannot  be  called  on  by  a  sales- 


better  plan  and  a  stronger  budget  ntan- 
to  a  present  advertiser.  The  pre-  M*"- 
sentation  can  be  used  on  both 
men’s  wear  shops  and  department 
stores.  It  can  be  a  timely  help  in 
selling  special  Fall  men’s  wear 
sections.  You  may  want  to  use  it 
to  sell  a  series  of  ads  jointly  spon¬ 
sored  by  men’s  wear  stores.” 


NAEAOfficially  Adopts 
E&P  Market  Guide 


E&P  INDEX 

Advertising  News . 15-28  Daytona  Beach.  Fla.  -  The 

Bright  Ideas  ...  56  Newspaper  Advertising  Executives 

Cartoons  .... . . ! . . . . ! . . ! . .  13  Association  officially  adopted  the 

Circulation  . . . . . ! . ! . . . . . . . .  38  Editor  &  Publisher  Market 

Classified  Clinic  .!.!!!!!!!!!  40  Guide  as  its  source  of  standard 

Editorial  .  46  data  during  the  final  session  of  the 

Journalism  Education  .  36  NAEA  summer  conference  here 

Mechanical  .  70  this  week. 

Newspaper  Law  .  64  Wilson  W.  Condict,  advertising 

Personals  .  47  director,  the  St.  Louis  (Mo.) 

Photography  .  50  Globe-Democrat  and  chairman  of 

Promotion  .  56  the  NAEA-AAAA  committee,  told 

Ray  Erwin’s  Column  .  14  members  that  “the  Editor  &  Pub- 

Shop  Talk  .  88  usher  Market  Guide  is  officially 

^ort  Takes  .  2  gur  bible,”  and  urged  them  to 

Syndic^s  . . . . .  52  supply  the  information  sought  in 

What  Readers  Say  . 2-4  jjjg  new  Editor  &  Publisher 

Any  article  appearing  in  this  pub-  M^ket  Guide  quesfionnaire. 

lication  may  be  reproduced  pro-  'll® 

vided  acknowledgment  is  made  NAEA  follows  closely  on  the 

of  the  Editor  &  Publisher  copy-  similar  action  taken  last 

right  and  the  date  of  issue.  '  ‘^e  American  Associa- 

tion  of  Advertising  Agencies 


(E&P,  May  31,  page  14),  With 
the  endorsement  of  the  Bureau  of 
Advertising  and  the  newspaper 
committee  of  the  4-A,  the  new 
Market  Guide  will  replace  the 
standard  Market  Data  Forms  pre¬ 
viously  sought  from  all  news¬ 
papers. 

Mr.  Condict  reminded  the  mem¬ 
bership  that  E&P  has  been  pub¬ 
lishing  the  Market  Guide  for 
years;  that  “the  new  Guide  for 
1953  will  be  an  even  more  valu¬ 
able  advertising  medium  for  news¬ 
paper  publishers.” 

He  asked  that  members  restrict 
facts  to  be  given  in  the  data  form 
to  numerical  classifications;  return 
the  data  forms  as  soon  as  pos¬ 
sible;  and  encourage  newspapers  in 
multiple-paper  cities  to  cooperate 
in  sending  E&P  the  condensed 
material. 


Nyburg  emphasized  that 
shopping  centers  represent  an  en¬ 
tirely  new  and  different  field  for 
newspapers;  told  how  in  Baltimore 
a  single  shopping  center  generated 
300,000  lines  of  advertising.  He 
added  that  there  are  now  six  shop¬ 
ping  centers  in  the  Baltimore  area 
and  that  this  figure  will  grow  to 
10  within  the  next  three  years. 

Mr.  Nyburg  told  the  NAEAen 
that  his  agency  had  carefully  test¬ 
ed  every  mass  medium  to  see 
which  was  best  suited  to  promot¬ 
ing  shopping  centers;  came  to  the 
conclusion  that  no  other  medium 
meets  the  qualifications  the  way 
newspapers  do. 

These  qualifications,  he  ex¬ 
plained,  are:  timing,  size  (large 
display  ads  must  create  feeling  of 
largeness  that  matches  physical 
size  of  shopping  center),  traffic, 
merchandisability,  and  expense. 

Touching  on  the  matter  of  size 
and  expense,  Mr.  Nyburg  declared 
that  experience  has  proven  to  his 
agency  that  special  sections  do  the 
best  job  of  promoting  a  shopping 
center.  ‘The  front  page,”  he  said, 
“sells  the  center  as  a  single  entity; 
while  the  ads  of  individual  ic- 
tailers  inside  are  devoted  to  sell¬ 
ing  their  diverse  interests  to  the 
consumer.” 

He  also  said  that  experience 
proved  it  is  cheaper  to  produce  a 
special  section  than  to  get  out  a 
shopping  news  type  of  promotion. 
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NEA  Says  Truman  Order 
Fosters  Local  Secrecy 

Editors  Demand  Its  Withdrawal;  , 

the  community  press  i 

Community  Reporting  Accented  world  tha 

*  ^  ratnpr  than  heina  iv^llvai 


Buffalo — Corruption  in  state  sible  for  a  large  share  of  the  Post  More  Church  Support 

and  local  governments  has  gained  Office  Department’s  deficit.  Community  newspapers,  he 

strength  from  President  Truman’s  First-class  mail,  he  contended,  noted,  are  long,  good  and  great 
order  to  federal  agencies,  permit-  is  not  bearing  its  fair  share  of  the  friends  of  the  schools,  home  and 
ting  them  to  slap  a  “secret”  classi-  allocation  of  expense.  Only  27.7%  local  government,  but  he  expressed 
fication  on  embarrassing  informa-  of  all  postal  expense,  he  said,  is  fear  that  they  “missed  the  boat  in 
tion,  the  National  Editorial  Asso-  allocated  to  it,  while  the  post  not  being  a  like  friend  to  the 
elation  charged  here  this  week.  offices — largely  for  the  benefit  of  church.” 

“City,  county  and  state  govern-  first-class  mail  users — constitute 
ments  by  example  are  thus  en-  65%  of  all  postal  expense.  our  coinir  newsiaL^ 

couraged  to  become  more  secre-  He  added  that  the  reasons  for  observed.  “Thit  bring^  Sbout  the 
t.ve,  and  secret  handlmg  of  public  low  postal  rates  for  newspapers  comprehensive  ^b  of  news 

business  begets  corruption,”  said  and  magazines  are  just  as  sound  ^nnrtino  in  ii  c  Onr 

a  resolution  adopted  unanimously  today  as  when  adopted  in  1879.  .g^onsibilitv  as  men  and  news- 

June  22  at  the  close  of  the  NEA’s  The  policy  then  established,  he  £  we 

67th  annual  convention.  .  recalled,  was  to  maintain  low  cost  i,_  .. 

The  resolution  demanded  with-  of  distribution  to  make  possible  ® 

drawal  of  the  President’s  executive  low  costs  and  thus  obtain  the  Lemer  of  the  25  Chi- 

erder.  It  called  upon  Congress  to  widest  possible  dissemination  of  cago  North  Side  Newspapers  con- 
authorize  at  once  “an  impartial  information  to  the  public.  tended  that  “We  now  have  more 

and  thorough  investigation  of  alt  In  a  workshop,  Donald  Norberg  old-fashioned,  impartial  news 
legislation  affecting  the  military,  of  the  Albia  (Iowa)  Monroe  editing  than  they  had  in  the  ‘good 

price  controls,  various  delegated  County  News,  said  of  the  “Respon-  days,’  We  have  better  stand- 
powers  to  the  President,  and  other  sibility  of  the  Community  Press:”  editing  now  than  in  grand- 

laws,  for  the  purpose  of  discover-  .‘j  think  it’s  about  time  we  quit  [other’s  day.  We  have  progressed 

ing  if  any  hidden  or  generally  un-  accepting  so  many  responsibilities  PO'^t  of  tolerance.  Were  all 

suspected  pattern  of  clauses  in  un-  _ time  we  took  a  loneer  and  'entimental  about  perfection.  By 

related  sections  of  various  laws  brighter  view”  ^  old  days,’  we  really  mean 

might  be  used  to  abrogate  the  Asserting  the  oride  he  shares 
rights  of  our  people.”  taught  him  the 

Postal  Expense  Described  Americaj  way  of  Jife;  Mj-  Xn  it  hur!f  you  a  uTue.  ^We 

Other  resolutions  opposed  re-  berg  said  that  the  press  tells  him  ^ 

strictions  of  3.dvcrtisins  3nd  anv  more  th^n  he  wsnts  to  know,  .  ,  . 

Mncuoni  oi  auveriiMng  ana  any  reputation  in  the  community, 

changes  in  postal  rates  without  a  and  urged  renewed  devotion  to  jber  than  anv  temnorarv  advan- 

“thorough  and  impartial  study”  by  ^be  Ten  Commandments  and  the  „ 

Congress  of  Post  Office  operations.  Sermon  on  the  Mount.  ’  „ 

Earlier,  Chairman  Walter  D.  He  accented  that  the  community  .  Sorne  of  Jhe  worst  journalism. 
Fuller  of  the  Curtis  Publishing  press,  working  with  its  readers  drifting 

Company,  said  that  second-class  every  day,  “can  reach  their  hearts  with  someone  we  admire 

mail  with  its  low  rates  for  news-  and  minds,”  stressed  that  “the  g‘ves  us  a  lot  of 

papers  and  magazines  is  being  only  important  controversy  involv- 

accused  unfairly  of  being  respon-  ing  religion  is  between  good  and  Speedy  ’Phone  Hookups 

_ _  _  _  In  a  ballroom-stage  demonstra- 

tion  of  improvements  in  telephone 
service  and  the  handling  of  long- 
I  '  distance  traffic  with  greater  speed 

^  J  ^nd  reduced  cost,  the  New  York 

^  i  Telephone  Company’s  public  re- 

'  -ly  lations  director,  M.  S.  Paige  of 

Albany,  speedily  dialed  weather 
bureaus  in  Miami,  Cleveland,  and 
Reno,  and  General  Manager  John 
D.  Long  of  the  California  News- 
7  paper  Publishers  Association  dialed 

■  with  Gov.  Earl  War- 

ren  Los 

ton 

Max  Thomas  the  Crow- 
ley 

call  to  New  Orleans,  and  the  audi¬ 
ence  heard  a  transcribed  telephone 
message  from  Lord  Beaverbrook 
of  the  London  Daily  Express,  who 
said: 

“There  is  no  substitute  for  the 
small  daily  and  independent  week¬ 
ly  newspaper.  Without  them,  de- 
mocraey  in  the  towns  and  cities. 


TO  CALIFORNIA  goes  John  B. 
Long,  general  manager  of  CNPA, 
with  12  NEA  awards  given  to 
publishers  of  that  state 
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ALTHORITY  in  the  form  of 
the  gavel  changes  hands  as  C.  W. 
Brown,  left,  of  Oconomowoc, 
Wis.  becomes  president  of  NEA, 
succeeding  Bernard  E.  Esters, 
right,  of  Houlton,  Me. 


ONLY  WOMAN  to  win  in  NEA 
contests,  Mrs.  Kathryn  H.  Huber 
of  West  Bend  (Wis.)  News  re¬ 
ceives  plaque  for  job  printing 
from  NEA  President  Esters. 
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democracy  at  the  grass  roots, 
would  wither  away.” 

At  its  June  21  banquet,  the 
NEA  heard  John  Foster  Dulles, 
chief  foreign  affairs  adviser  to  the 
Republican  Convention  Platform 
Committee,  attack  the  idea  of 
“containing  communism”  and  as¬ 
sert  that  “freedom  on  the  defen¬ 
sive  is  not  defensible.” 

Urging  a  return  to  what  he 
(Continued  on  page  30) 


EDITOR  &  PUBLISHER  PLAQUE  for  general  excellence  is  accept¬ 
ed  by  Allen  Griffin,  left,  publisher  of  .Monterey  (Calif.)  Peninsula 
Herald,  from  Peter  A.  Dragon  at  NEA  Convention  at  Buffalo. 
This  is  the  second-place  award;  the  first-first  plaque  went  to  the 
San  Jose  (Calif.)  News.  (E  &  P,  June  21,  page  59). 
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McCarthy  Says  Suit 
Will  ‘Teach  A  Lesson’ 


Syracuse,  N.  Y. — U.  S.  Sen¬ 
ator  Joseph  R.  McCarthy  (R., 
Wis.)  said  in  court  here  this  week 
he  wants  his  $500,000  suit  for  li¬ 
bel  against  the  Syracuse  Post- 
Standard  to  serve  as  “a  lesson” 
to  those  newspapers  and  magazines 
which  print  “left  wing  smear  ar¬ 
ticles.” 

“Your  paper  went  as  far  as  the 
Daily  Worker"  the  Senator 
charged  in  response  to  a  question 
by  Tracy  H.  Ferguson,  defense 
counsel,  in  a  pre-trial  examination 
before  Supreme  Court  Justice 
Jesse  E.  Kingsley. 

Only  a  small  group  of  specta¬ 
tors  attended  the  two-day  proceed¬ 
ings  in  the  county  courthouse.  An 
earlier  hearing  had  taken  place  in 
the  library  of  a  local  law  office 
and  Senator  McCarthy  had  pro¬ 
tested  because  there  was  not  room 
enough  to  accommodate  “several 
people.” 

Following  Smear  Line 

The  Senator  ran  down  a  list 
of  periodicals  and  characterized 
various  ones  as  following  the 
smear  line  against  him  because  of 
his  efforts  to  rout  Communists 
from  government  offices.  He 
singled  out  Time  magazine  for 
“degenerate  lying”  and  told  how 
he  had  called  upon  advertisers  to 
refrain  from  supporting  it. 

An  editorial  about  him  in  the 
Post-Standard  last  Oct.  19  is  the 
basis  of  Senator  McCarthy’s  com¬ 
plaint.  What  the  newspaper’s  at¬ 
torney  tried  to  establish  was: 
Why  had  he  picked  only  the  Post- 
Standard  to  sue? 

The  plaintiff  replied:  “When 
they  get  as  libelous  as  yours,  and 
when  one  of  these  left-wing  smear 
articles  go  so  far,  you  have  to 
teach  them  a  lesson.” 

He  was  questioned  concerning 
an  editorial  in  the  Milwaukee 
(Wis.)  Journal. 

Time-Wasting 

“I  will  not  sit  here  and  read 
the  Milwaukee  Journal  editorials 
unless  the  judge  orders  me  to,” 
the  Senator  declared,  adding  that 
he  considers  the  Journal  “a  left- 
wing  smear  newspaper”  and  he 
wouldn’t  waste  his  time  reading  it. 

In  fact,  the  Senator  said,  if  he 
read  all  the  smear  articles  written 
about  him  he  wouldn’t  have  time 
for  anything  else. 

He  couldn’t  answer  “yes”  or 
“no,”  he  said,  as  to  whether  the 
Christian  Science  Monitor  also  is 
one  of  those  that  “follows  the 
Daily  Worker  line.” 

But  he  considered  the  Daily 
Worker  and  Washington  (D.  C.) 
Post  parallelling  each  other  “pretty 
closely”  and  he  mentioned  that  he 
had  been  told  that  one  of  the  edi¬ 
tors  of  the  New  York  Post  was  a 
member  of  the  Communist  Party 
in  the  early  1930s.  This  latter  re¬ 


mark  was  stricken  by  the  judge. 

Asked  if  he  ever  reads  the 
Madison  (Wis.)  Capital  Times, 
the  Senator  asserted  that  one  of  its 
editors  “is  one  of  the  leading 
Communists  in  the  county.” 

He  happened  to  read  the  Syra¬ 
cuse  editorial  when  it  was  sent 
to  him  by  several  readers,  the 
Senator  explained. 

‘.Mental  .4nguish’  Issue 

Former  Mayor  Rolland  B.  Mar¬ 
vin,  plaintiflTs  attorney,  objected 
to  pursuit  of  this  line  of  question¬ 
ing,  but  Justice  Kingsley  upheld 
the  defense  in  queries  aimed  at 
establishing  “mental  anguish”  on 
the  ground  that  it’s  one  thing  to 
I'bel  a  person  who  is  engaged  in 
political  combat  and  controversies 
with  newspapers  and  another  to 
libel  a  person  in  private  life. 

“Other  papers,”  argued  Mr.  Fer¬ 
guson,  “have  In  words  or  sub¬ 
stance  said  the  same  things  about 
the  same  man.” 

Mr.  Ferguson  drew  from  the 
plaintiff  the  admission  that  he 
suffered  no  loss  from  speaking 
engagement  fees  as  a  result  of  the 
alleged  libel. 

Records  Called  For 

A  New  York  Times  front  page 
story,  in  which  President  Truman 
was  quoted  as  calling  him  a  “char¬ 
acter  assassin”,  was  recalled  by  the 
Senator.  He  conceded  that  the 
reporter,  William  S.  White,  was 
a  “good”  one  but  he  could  not  see 
himself  “damaged”  by  the  presi¬ 
dential  remark. 

The  examination  also  covered 
the  Senator’s  previous  statements 
regarding  his  writing  of  a  booklet, 
“How  to  Own  Your  Own  Home”, 
for  the  Lustron  Corporation.  He 
insisted  now  that  he  didn’t  split 
the  $10,000  he  received  for  it  with 
anyone. 

At  the  conclusion  of  question¬ 
ing,  Justice  Kingsley  directed  Sen¬ 
ator  McCarthy  to  “personally 
search”  his  office  records  and  pro¬ 
duce  certain  documents  which  the 
defense  wants  to  examine.  These 
include  paticularly  correspondence 
connected  with  the  “Davis  inci¬ 
dent”  in  Switzerland.  Mr.  Fer¬ 
guson  read  excerpts  from  what  he 
described  as  “findings  of  fact”  in 
the  Swiss  court. 

■ 

G.  S.  Potwin  Dies; 
Editorial  Writer 

Hartford,  Conn. — G.  Stephen 
Potwin,  58,  an  editorial  writer  for 
the  Hartford  Courant,  died  June 
25  at  Hartford  Hospital  where  he 
had  been  a  patient  since  suffering 
a  heart  attack  June  6. 

Mr.  Potwin  turned  from  farm¬ 
ing  to  newspaper  work  about  22 
years  ago.  He  was  editor  of  two 
weeklies  before  joining  the  Cour¬ 
ant. 


WASHINGTON! 


Alcohol  Bureau  Will  Relax  on  Secrecy 

Barriers  down!  The  Internal  Revenue  Bureau,  a  month  hence, 
will  release  information  which  newspapers  have  sought  in  their  efforts 
to  battle  racketeering  in  the  liquor  business.  The  Bureau  will  allow 
local  and  state  alcohol  control  authorities  to  furnish  data  to  the  press 
concerning  actions  where  bars  and  others  have  been  penalized  for 
diluting  drinks.  Also,  the  Bureau  will  issue  lists  of  applicants  for 
licenses  to  manufacture,  wholesale  or  import  liquors  and  wines.  The 
ASNE  Freedom  of  Information  Committee  has  been  pressing  the 
Bureau  for  such  action. 

Krock  Has  It  in  Writing  from  'Northern  Democrat' 

General  Eisenhower’s  denial  that  he  had  been  offered  I 
the  Democratic  nomination  by  President  Trttman  brought  |  ^ 

from  Arthur  Krock,  New  York  Times,  the  disclosure  that  he  , 
has  it  in  writing  {with  details)  from  "a  Northern  Democrat"  j 
whom  he  quoted  last  Fall.  "If  and  when  he  is  willing,  and 
not  until,  1  shall  make  it  public,"  said  .Mr.  Krock. 

Here  Y'Are.  Mister,  A  Clear  Mental  Picture 

While  the  Democratic  National  Committee  will  purchase  much 
television  time  in  the  campaign,  its  publicity  director,  Sam  C.  Bright- 
man,  suggests  that  newspapers  be  read  to  get  a  clear  mental  picture 
away  from  the  TV  picture.  Warning  that  glib  talk  and  a  fleeting  TV 
showing  may  be  deceptive,  the  former  Louisville  reporter  advised: 

“As  an  antidote  for  this  weakness  of  television,  this  department  sug¬ 
gests  a  careful  reading  of  the  next  day’s  newspapers  to  study  the 
content  of  the  candidate’s  remarks  without  the  hypnotic  effect  of  his 
charm  and  personality  to  distract  attention  from  what  he  seriously 
said.” 

Low  Violation  Seen  in  Liquor  Dealers'  Ads 
Ernest  L.  Brenham,  Justice  Department  attorney,  told  a  House 
sub-committee  he  is  “concerned”  about  cooperative  advertising  by  ■« 
retail  liquor  dealers,  doesn’t  believe  it  is  legal.  _  He  has  advised  sales 
outlets  that  advertising  uniform  prices  is  a  violation  of  the  law.  Some 
of  them  followed  his  suggestion,  he  said,  while  others  didn’t.  He 
denied  that  he  threatened  to  “jail”  the  dealers  if  they  didn’t  stop  co¬ 
operative  advertising. 

Glass  for  Byrd  While  Aunt  Boosts  Rival 

Carter  Glass,  Jr.,  who  publishes  the  Lynchburg  (Va.)  Ad¬ 
vance  and  News,  and  successor  to  his  father,  the  late  U.  S. 

Senator  Carter  Glass,  is  supporting  a  rival  publisher.  Senator 
Harry  F.  Byrd,  for  reelection  while  his  aunt  is  campaigning 
for  Byrd’s  rival,  Francis  P.  Miller.  The  Senator  owns  the 
Winchester  (Va.)  Star,  of  which  his  son  is  publisher.  Dr.  \ 
Meta  Glass,  sister  of  the  late  Senator,  concedes  Byrd  is  an 
able  statesman,  doesn’t  think  his  quarrels  with  the  Adminis-  | 
tration  help  Virginia.  ' 

One  Man's  Opinion  Brings  Info  Crackdown 

Secretary  Dean  Acheson  has  ordered  the  International  Informa¬ 
tion  Administration  to  stop  referring  to  intra-party  politics  following  I 
disclosure  that  stories  had  been  cabled  overseas  declaring  that  Presi¬ 
dent  Truman  believes  Taft  would  be  easier  to  defeat  than  Eisenhower. 
The  stories  were  written  by  Theodore  A.  Huntley,  former  Pennsyl¬ 
vania  and  Washington  newsman  who  served  as  secretary  to  David 
Reed,  one  time  Pennsylvania  senator.  “One  man’s  opinion,”  the  State 
Department’s  spokesman  said  with  obvious  desire  to  dismiss  the  entire 
situation. 

He  Con  'See'  Others  Following  Optometry  Ban 

Donald  J.  Reid,  publisher  of  the  West  Des  Moines  Gazette,  warned 
a  House  committee  that  passage  of  a  bill  to  regulate  the  practice  of 
optometry  in  the  District  of  Columbia  will  bring  a  deluge  of  bills  from 
other  professions  and  trades  seeking  legislative  aid  in  ptablishing 
monopoly.  Lawyers,  accountants,  and  others  will  want  similar  laws 
to  limit  their  practice  to  small  groups,  boost  prices,  the  publisher  said. 
The  optometry  bill  is  aimed  at  ending  practice  in  department  and 
jewelry  stores. 

Firms  Volunteer  to  Take  'Free'  Out  of  Copy  j 

That  word  “free”  will  be  missing  from  the  ads  of  33  firms  which  j 
have  voluntarily  agreed  to  abide  by  the  FTC  finding  in  the  Book-of- 
the-Month  Club  case,  the  Commission’s  chairman,  James  M.  Mead, 
reported. 
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Status  of  Women 
For  Lively  Distaff 

Psychiatrist  Plans  Questionnaire 
Which  Draws  a  50%  Response 

By  Patty  Johnson 

Women's  Editor.  Waterloo  (Iowa)  Doily  Courier 


The  plight  of  modern  woman, 
caught  in  the  penalties  of  her  own 
struggle  for  emancipation,  con¬ 
founds  psychologists,  but  it’s  been 
a  boon  to  our  women’s  staff  here 
at  the  Waterloo  Daily  Courier 
(circ.  49,000), 

Determined  to  offer  women 
readers  something  more  than  the 
endless  monotony  of  social  events, 
our  distaff  department  went  into  a 
huddle  with  one  of  the  midwest’s 
leading  psychiatrists.  The  result 
was  a  four-page  questionnaire  on 
the  status  of  Waterloo  women, 
which  delved  into  their  personal 
needs  and  problems. 

Beverly  Paulson,  assistant 
women’s  editor,  and  Kathleen 
Grappendorf,  women’s  staff  writer, 
presented  the  questionnaires  to 
women’s  groups  in  the  city  with¬ 
out  regard  for  race,  color,  creed  or 
economic  standing.  More  than  half 
of  the  clubwomen  contacted  re¬ 
turned  the  studies  to  us  and  that 
in  itself,  according  to  statisticians, 
is  a  surprising  return. 

Series  to  Start  July  20 

Now  that  preliminary  tabulation 
is  completed,  promotion  begins 
shortly  on  a  feature  series  built 
around  the  Waterloo  homemaker 
as  she  reflects  national  trends. 

The  study  gets  under  way  July 
20  with  a  Sunday  women’s  section 
devoted  to  the  general  story,  along 
with  photographs.  Subsequent  Sun¬ 
days  will  highlight  feature  stories 
on  varied  aspects  of  the  house¬ 
wife’s  financial  problems,  career 
attitude,  family  life,  relationships 
with  her  husband  and  inner  emo¬ 
tional  stresses. 

One  of  the  most  striking  facts  so 
far  discovered  has  been  that, 
though  many  women  are  well-ad¬ 
justed,  many  others  are  embroiled 
*in  a  tangle  of  dissatisfaction  with 
their  lot.  Some  who  indicated  a 
dislike  for  homemaking  also  would 
not  prefer  a  career.  Several  con¬ 
fessed  that  they’d  rather  be  men, 
a  fact  which  distresses  sociologists, 
and  a  large  segment  finds  only 
passive  enjoyment  of  sex. 

There  was  strong  resentment 
among  some  women  of  men’s  com¬ 
parative  freedom  from  home  re¬ 
sponsibilities  and  the  greatest 
dissatisfaction  with  their  own  edu¬ 
cational  backgrounds  was,  oddly 
enough,  found  among  those  women 
who  had  the  most.  Biggest  head¬ 
ache  probably  is  the  present  eco¬ 
nomic  situation,  which  leaves  many 
women  unhappy  with  inadequate 


opportunity  to  live  as  they’d  like. 

Even  though  the  series  hasn’t 
begun,  interest  and  curiosity  is 
already  high  among  readers,  some 
of  whom  even  contacted  us  and 
asked  to  be  included  in  the  survey. 
So  far  as  we  know,  it’s  the  first 
time  a  newspaper  women’s  depart¬ 
ment  has  entered  into  a  field 
largely  the  concern  heretofore  of 
those  whose  primary  function  is 
the  analysis  of  such  problems. 

The  survey,  however,  vital  as  it 
seems  to  us  here,  is  only  a  part  of 
a  Courier  plot  to  banish  boredom 
from  the  women’s  section,  which 
includes  two  or  three  daily  pages 
and  six  to  eight  on  Sundays.  Dur¬ 
ing  the  past  seven  years,  the  Cour¬ 
ier  has  pioneered  in  a  campaign 
among  Iowa  newspapers  to  trans¬ 
form  society  pages  into  readable, 
entertaining  women’s  sections  with 
emphasis  on  local  and  syndicate 
features  and  pictures  rather  than 
the  drab  lifeless  pattern  of  the  past. 

That  process  here  has  included 
livening  of  daily  as  well  as  Sunday 
pages,  varied  headline  type  and 
more  distinctive  makeup.  During 
the  weekdays,  we  run  an  inquiring 
reporter  column  for  women  only, 
a  localized  food  column,  a  hi^ 
school  column  written  by  scouts 
from  each  of  the  high  schools,  a 
household  aid  feature  with  local 
art  and,  when  possible,  we  localize 
syndicate  and  wire  stories. 

The  Sunday  section  now  features 
a  special  theme  for  each  week, 
with  a  page  of  pictures,  an  8<ol- 
umn  strip  of  local  art,  a  feature, 
a  local  fashion  shot  and  a  column 
of  chit-chat  all  geared  to  such 
ideas  as  fashions,  modern  living, 
renaissance  of  the  kitchen,  a 
Father’s  day  “man’s  world,”  for¬ 
eign  travel,  arts  and  crafts,  the 
teen-ager  and  so  on. 

The  theme  is  indicated  each 
Sunday  in  the  masthead  ears.  Sub¬ 
jects  and  material  selected  are 
planned  to  be  of  general  appeal 
sufficient  to  draw  attention  from 
both  men  and  women  who  may 
not  have  specific  interest  in  the 
theme. 

All  this  is  because  we  Courier 
women’s  staffers  found  ourselves 
as  jaded  in  our  job  as  our  readers 
must  have  felt  when  they  opened 
our  pages.  We  wanted  to  write 
about  the  things  that  really  matter 
to  us,  both  as  women  and  citizens. 
Though  we  do  not,  nor  do  we  wish 
to,  ignore  matrimony,  teas  and 
parties,  we  feel  we  have  an  obliga¬ 
tion  to  treat  our  feminine  circula¬ 


Probed 

Feature 


Patty  Johnson 

tion  as  adults  to  whom  we  don’t 
"write  down”  nor  offer  meringue 
rather  than  meat. 

Our  status  of  women  survey,  if 
it  does  nothing  else,  has  confirmed 
our  theory.  Women  are  people 
with  problems,  with  desires  and 
ambitions  and  perhaps  the  thing 
they’d  like  more  than  anything 
else  is  to  be  treated  as  such  and 
not  as  handy  home  appliances 
which  need  little  maintenance. 

There’s  some  basis  for  the  feel¬ 
ing  that  running  a  newspaper 
women’s  department  is  a  thank¬ 
less  task.  We  find,  however,  that 
our  reward  is  not  only  in  circula¬ 
tion-building  and  reader  reaction 
but  in  doing  a  job  we  like  to  do  in 
a  way  women  like  it  done. 

Fortunately,  we  have  a  pub¬ 
lisher,  managing  editor  and  com¬ 
posing  room  foreman  who  view 
our  rambling  imaginations  with 
more  tolerance  than  terror.  And 
we’re  lucky  enough  to  work  for  a 
newspaper  to  which  women  are 
people,  too. 


Kathleen  Grappendorf 


Beverly  Paulson 


Questionnaire  for  Women 

I.  Statistics 

1.  Age . 

2.  Age  when  married . (if  more  than  one  marriage,  in¬ 

dicate  age  at  each) 

3.  Marital  status:  Single . ;  Married . ; 

Widowed . ;  Divorced . 

4.  Children:  Number  boys . ;  Ages . ;  Number 

girls . ;  Ages . 

II.  General  Economic  Position 

1.  Annual  family  income:  Under  $3,000 . ;  Under  $5,000 

. ;  Under  $10,000 . ;  Over  $10,000 . 

2.  Do  you  contribute  to  the  family  income? . ;  25% . ; 

50% . ;  75% . ;  100% . 

3.  Do  you  own  your  own  home? . ;  A  car? . ;  A  TV 

set? . 

4.  Are  you  on  a  personal  budget? . ;  Is  your  whole  family 

on  a  budget? . 

5.  Do  you  have  a  regular  savings  plan? . ;  If  so,  what  per 

cent  of  the  family  income? . 

HI.  Education 

1.  How  much  education  have  you  had:  High  School? . ; 

College? . ;  Other? . 

2.  How  much  education  has  your  husband  had:  High  School? 

. ;  College? . ;  Other? . 

3.  How  much  education  is  planned  for  your  children:  High 

School? . ;  College? . ;  Other? . (if  chil¬ 

dren  are  grown,  indicate  extent  of  education  obtained) 

4.  Do  you  feel  your  academic  education  adequately  prepared 

you  for  a  role  as  homemaker  or  career  woman? . 

5.  If  not,  where  did  it  fall  short? . 

(Continued  on  page  70) 
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Editors  Urged  to  Back 
Calif.  Free  Press  Plan 


By  Campbell  Watson 


public  relations  for  the  Soaoma  A.  Sprague,  publisher,  StHtm 
County  Hospital.  He  said  he  did  (Ore.)  Oregon  Statesmajt,  wanted 
not  want  his  reporters  to  have  to  of  dullness,  of  the  exih  of  an  era 
work  with  press  agents.  He  de-  in  which  “even  the  virtuous  resort 
dared  it  is  a  tough  business  help-  to  propaganda,”  and  declared  it  is 
ing  the  doctors  tell  their  story  but  an  editor’s  duty  “to  engage  in 
it  is  not  entirely  hopeless,  “and  its  brawls,  whether  local,  state  or 
a  farcical  situation  when  a  public  national.” 
relations  counsel  is  hired  to  under-  ‘Today’s  editor,”  he  insisted, 
Stanford  University,  Calif.—  print  were  among  the  charges  pre-  mine  your  business.”  “should  employ  his  talents  freely 

Announcement  of  a  move  to  clari-  sented.  Mr.  Spangler  concluded  from  fearlessly  against  ignorance, 

fy  the  people’s  right  to  information  Tossed  up  into  the  hopper  was  the  discussion  that  “perhaps,  as  fear  hypocrisy,  kluxism,  and  fuzzy 

about  the  activities  of  the  local  an  actual  example  provided  by  the  with  the  Bureau  of  Advertising,  thinking  He  should  not  hesitate 

governmental  agencies  came  at  the  joint  apology  printed  by  all  four  in  the  medical  field  the  best  con-  to  tackle  dragons  abroad  and 

14th  California  Newspaper  Pub-  San  Francisco  dailies  June  21.  Mr.  elusion  is  that  all  public  relations  crackpots  and  rascals  about  him." 

liahers  Association  Editors’  Con-  Fanning  said  this  was  the  result  are  local  relations.” 

fcrence  here  June  20-21.  of  the  newspapers  all  using  pic- 


Robert  V.  Lucas,  editor  of  the 
Basic  Goal  Fixed  Denver  Post  editorial  page,  said 

“To  put  meaning  into  the  news  newspapers  must  stop  “fragmentiz- 
seems  to  me  one  of  our  most  ing,”  tell  the  whole  story,  provide 
essential  functions,”  Mr.  Lyons  de-  detail  and  interpretation  to  enable 
dared.  readers  to  reach  sound  opinion 

A  proponent  of  “the  punch  of  even  if  the  “brightener”  story  is 


Text  of  a  proposed  revision  of  tures  of  children  who  burned  to 
the  California  State  law  relating  death  when  flames  swept  a  jeep 
to  meetings  of  public  commissions,  in  the  basement  of  a  home, 
boards  and  councils  “and  other  Photos  were  appropriated  in  the 
public  agencies”  was  presented  by  absence  of  the  adult  members  of 

Larry  Fanning,  managing  editor,  the  family,  printed  generally,  and  ,  .  ;  .  ...  «  i  -c  j 

5a«  Fmndreo  Chronick  It  was  months  of  legal  discussions  had  Charles  sacrificed, 

drawn  by  the  Chronide’s  legal  finally  ended  with  the  publication 
counsd.  of  apology.  Given  a  similar  situ- 

Tlie  preamble  states  that  the  ation  again,  Mr.  Fanning  expressed 
people  oif  California  “do  not  yield  belief  that  a  phone  call  to  the 
their  sovereignty  to  the  agoicies  home  before  actual  printing  of 
which  serve  them ...  do  not  give  such  pictures  might  readily  have 
their  public  servants  the  right  to  won  consent  to  publication, 
deckle  what  is  good  for  them  to  Dr.  Chilton  R.  Bush,  head  of 
know . . .  and  insist  on  remaining  the  Institute  for  Journalistic  Stud- 
infonned  so  they  may  retain  con-  ies,  Stanford  University,  observed 
trol  over  the  instruments  they  have  that  in  recent  years  there  has 
created.”  been  a  tendency  to  narrow  the 

There  is  grounds  for  hope  that  principle  of  the  right  of  privacy 
Governor  Earl  Warren  will  indude  in  the  dissemination  of  news, 
this  proposed  revision  in  the  agen-  The  public’s  view  of  newspapers 
da  in  the  forthcoming  spedal  legis-  came  in  a  panel  conducted  by 


TV  Owners  Continue 
Newspaper  Devotees 


Stanford  University,  Calif. —  this  week  agreed.  They  were  a 


Television  again  has  been  sur¬ 
veyed  and  found  to  be  without 
effect  on  newspaper  readership 
time. 

The  newest  study  sought  to 
learn  the  differences  between  news¬ 
paper  readership  habits  in  the 


television  manufacturer,  an  editor, 
a  sports  editor  and  a  circulation 
manager. 

H.  L.  Hoffman,  president,  Hoff¬ 
man  Radio  Corp.,  said,  ‘Tele¬ 
vision  supplements  the  mass  com¬ 
munications  that  already  existed.’ 


Louis  Lyons  curator  Nieman  homes  of  television-set  owners  and  Advertisingwise,  the  newspaper  is 


Foundation.  Mrs.  Anna  C  Law,  those  homes  without  video.  It  “a  natural  visual  adjunct  to  TV,' 


lative  session.  Mr.  Fanning  said. 

civk:  leader  scored  news  'siantTiie  results  from  surveys  during  April  he  said,  noting  that  the  television 
If  the  newspaper  are  interest-  nnint  un  nolicv  unwarranted  Whittier,  Calif.,  San  industry  already  is  second  to  autos 

ed,  legislative  dec  s  on  may  be  1°  “P  po*'cy.  unwarranted  ^  ’  Bremerton  in  hiivinc  newsnaoer  snace 

nhtnini^l  ninVi-iv  tf  headlines,  and  treatment  of  mi-  Karaei,  A,aiii.,  ana  uremerion,  m  ouying  newspaper  space, 

obtained  quickly.  If  California  can  crouDs  addinc  “Have  Wash.,  in  the  Hometown  Reader-  Don  Williams,  circulation  man- 

lead  the  way,  other  states  niay  confidence  in  your  reading  ^’^‘P  Studies  for  1952  directed  by  ager,  San  Rafael  Independent- 

follow  ”  Mr.  Fanning  said  He  has  , hey  will  K  grS  Dr.  Chilton  R.  Bush.  jlurnal.  reported  that  results  of  a 

suggested  a  poo  of  all  the  stales  [Confidence  in  you  ”  “On  the  basis  of  partial  analysis  questionnaire  reflected  the  difS- 

n°eeded  d^whTr?'  V  Clough,  editor,  the  results,  the  only  general  culty  in  tracing  the  percentage  of 

S  move  mnde  with  .  Fresno  (Calif.)  Labor-Citizen,  conclusion  is  that  TV  ownership  circulation  losses  to  TV.  He  de- 

iTie  legal  move  is  made  with  a  newspapers  re-  consistent  or  significant  dared  circulation  men  are  not 

twofold  purpose.  It  is  deigned  to  advertising  as  announced  overall  newspaper  “read-  alarmed.  Generally  there  is  a  loss 

plug  loopholes  under  which  boards  TO  or  Toiled  S  re-  reports  Clifford  F.  Weigle,  in  newspaper  interest  at  the  time 

and  commissions  meet  in  executive  ^  Institute  for  Journalistic  Studies,  of  the  TV  installation  and  then 

sessions.  It  is  also  proposed  to  P"”*  issueu  d>  ne  ^oou  and  urug  ^  j  University  “t  new  interest  in  the  newsDaner" 

darify  inlent  of  the  law.  and  In  Total  rSSip  by  men  of  he  "ail  newspaper. 


thus  eliminate  confusion  which 
now  results  in  feeling  some  sessions 
should  be  in  private. 

Panel’s  Report 

The  proposal  developed  from 
the  panel  report  of  Michael  Harris, 


to  condemn  any  undue  govern¬ 
ment  censorship,  “yet  how  about 
censorship  by  newspapers?”  he  in¬ 
quired. 

“Slime”  Protested 


The  business  viewpoint  was  pre¬ 


general  news,  local  editorials,  “Television  is  a  constant  stimu- 
commentators,  sports,  general  and  lant  to  produce  better  news- 
display  ads,  the  TV  group  was  papers,”  Linton  Von  Beroldingen, 
4.5%  higher  than  the  non-TV  assistant  manager  editor,  Los  An- 
readers.  For  women,  substituting  gpi^s  Examiner,  reported.  His 
women’s  page  news  for  sports  quote  was  from  his  managing  edi- 


who  developed  a  Chronicle  series  sented  by  F.  Bourn  Hayne,  archi-  news,  the  TV  group  was  2.5%  for.  Warden  Woolard.  “At  the 

on  information  curbs.  Also  on  the  tect  and  one-time  newspaperman,  lower  than  the  non-TV  readers.  Examiner  we  are  not  competiiu 

panel  was  Ted  Wiget,  editor.  Bur-  who  scored  the  “slime  of  sensa-  In  Whittier,  both  men  and  ^ith  television,  but  we  are  tryiift 

lingame  Advance,  who  made  a  tionalism  that  has  hampered  news-  women  readers  with  TV  sets  read  to  take  advantage  of  TV’s  popu- 

similar  survey  earlier  in  San  Mateo  papers.”  more  news.  Men  members  of  set-  larity,”  he  said. 

County.  Accuracy  and  integrity  are  to  be  owning  homes  were  slightly  higher 

A  fourth  member  of  the  panel,  more  highly  regarded  than  speed,  in  San  Rafael,  but  there  was  no 

John  Sanford,  editor,  Reno  (Ncv.)  Mr.  Hayne  said,  declaring  the  “old  difference  between  TV  and  non- 

Gazette,  described  the  conditions  school”  of  newspapermen  must  go.  TV  women. 

in  the  La  Vere  Redfield  case.  Moderating  a  medical  PR  dis-  “Our  findings  add  another  bit  of 

When  the  Federal  government  cussion,  Ray  Spangler,  Redwood  evidence  to  support  those  who  be-  .  . 

moved  into  the  Reno  robbery  case  City  Tribune,  said  a  hospital  news  lieve  that  TV,  which  is  primarily  Glendale^  News-Press,  declared, 

people  were  held  without  charges  code  is  not  needed  “if  you  have  entertainment,  and  the  newspaper.  He  admitted  many  early  errors, 

and  their  very  detention  was  de-  a  responsible  person  on  each  end  which  is  primarily  informational,  and  reported  a  new  opportunity 

nied  to  the  press,  he  reported.  of  the  phone  line.”  are  not  competitive  for  audiences,  because  thousands  of  new  spo^ 

Ringing  challenges  from  leaders  The  American  Medical  Asso-  but  rather  serve  to  complement  fans  have  been  created  by  tele* 

both  within  and  from  without  the  ciation’s  publicity  setup  was  scored  each  other,”  the  US  official  con-  vision. 


Sport's  Page  Changes 
TV’s  effect  on  the  sports  pages 
is  “more  pronounced  than  on  any 
other  section  of  the  newspaper," 
Russ  Cochran,  sports  editor, 


press  ranks  marked  the  two  days  by  Charles  F.  Carson,  Santa  Rosa 
of  session.s  here.  Demands  for  Press-Democrat,  in  describing  the 


more  news  in  depth  and  protests  monthly  forums  conducted  by  his  vision  panel  conducted  before  the  explanations  of  the  disputed  play 
against  that  old  era  of  rushing  into  newspaper  in  developing  better  CNPA  Editors’  Conference  here  he  stressed. 
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eluded.  Fans  want  the  story  behind  the  ' 

His  fellow  members  of  a  tele-  story,  views  of  the  experts,  and  ' 
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CARTOONISTS  VIEW  THE  FUTURE  FOR  THE  NATION'S  JUNE  GRADUATES 


READY  FOR  THE  PLUNGE 

Burck,  Chicago  SiiK-Timet 


THE  OPEN  ROAD 

Costello,  Albany  ,(N.  V.)  Knickerbocker  AVtt’j 


THE  WORLD  HE  FACES 

Robinson,  Indianapoiis  (Ind.)  Xctcs 


Gene  Howe, 
Texas  Editor, 

Is  Found  Dead 


Reporter,  Midland  (Tex.)  Re¬ 
porter-Telegram,  Memphis  (Tex.) 
Democrat. 

Like  his  father,  he  “unloaded” 
most  of  his  newspaper  holdings, 
usually  to  employes. 

When  he  retired  as  editor,  he 
made  this  statement: 

“I  have  been  an  editor  25  years 
and  this  is  long  enough.  It  is  my 
idea  that  an  editor  bums  out  and 
that  a  quarter  of  a  century  is 
plenty  of  service  for  anyone.  It’s 
a  young  man’s  job  and  what  this 
.  country  needs  is  more 
Mr.  Howe  s  famous  column,  editors. 

“Old  Tack— The  Tactless  Texan,”  .jbe  more  brilliant  thi 
was  read  by  thousands  for  25  ib*  n,orc  difficult  to  uns 
years.  He  had  been  an  editor  from  Ws  job.  The  cot 

since  the  turn  of  the  century.  |-  •  •  -  . 

Ed  Howe’s  Son  now  feeble  editors  who  are  living 

He  was  a  son  of  Ed  Howe  on  their  past  reputations.  The  re- 
(Sage  of  Potato  Hill),  for  50  years  suit  is  that  some  of  our  most  fa- 
editor  of  the  Atchison  (Kan.)  mous  newspapers  and  magazines 
Globe.  His  brother,  James  W.  are  rapidly  going  to  seed  and  the 
Howe,  is  a  retired  foreign  corre-'  owners  haven’t  either  the  coorage 
spondent  for  the  Associated  Press,  or  the  good  sense  to  recognize  the 
After  working  on  the  Portland  trouble. 

Oregonian  four  years.  Gene  Howe  editor  has  just  so  ^any 

became  a  reporter  on  his  father’s  usefulness  m  but  a 

paper,  which  he  bought  when  the  reporter  shtmld  able  to 

elder  Howe  retired.  “"“1  he  drops. 


Kansas  City,  Mo. — A  subpoena 
has  been  served  on  the  Kansas 
City  Star  Company  to  produce  all 
its  records  of  every  category  since 
Jan.  1,  1926,  before  a  Federal 
Grand  Jury  here  in  July. 

The  order  will  require  the  Star 
to  poduce  all  its  corporate  rec- 

young  Qjjj  and  contracts,  including  those  Bellcixny  Appointed 
editor  ?■  '‘‘i:  ME  in  Son  Antonio 

eauor  t,ons  and  the  Stars  television  and 

it  him  radio  stations.  The  action  is  part  San  Antonio,  Tex. — William 

itry  is  of  an  investigation  being  conduct-  Bellamy,  31,  has  been  named  man- 
littered  with  formerly  brilliant  but  gj  j^e  Anti-Trust  Division  of  aging  editor  of  the  San  Antonio 
-j..  ...1  1  Department  of  Justice.  Express. 

The  management  of  the  Star  an-  Appointment  of  H.  G.  Vincent 
nounccd  in  its  columns  that  it  as  managing  editor  of  the  San 
had  nothing  to  conceal  in  its  busi-  Anumio  Evening  News  and  co- 
ness  practices;  that  the  Star’s  rec-  managing  editor  of  the  Sunday  Ex- 
ord  of  service  for  nearly  three-  press,  also  was  announced  by 
quarters  of  a  century  “speaks  for  Frank  G.  Huntress,  Jr.,  vicepresi- 
itself.”  dent  and  general  manager. 

It  was  generally  believed  that  Mr.  Vincent,  46,  has  been 
the  action  wm  rriated  to  the  mat-  doubling  in  both  managing  editor- 
ter  of  combination  ad  rates.  shins  since  Julian  B.  Cross,  former 


Bellamy 


Vincent 


tn  1^/4,  Mr.  Howe  started  f*  .  w  #.  p  .  •  ijiuen  iiumea  canca  mio  me  /\ir  rorcc. 

the  Amarillo  Globe,  an  afternoon  WC^  t  CinjOin  ^  Scin  Jose  Bellamy  formerly  served  as 

paper,  and  two  years  later  bought  LoCXIl  for  Enquircr  Calif  Oscar  Liden  reporter,  sports  editor  and  sports 

Cincinnati  — A  Federal  court  telegraph  editor,  San  Jose  Mer-  ^'rector  of  the  Express  and  Even- 
•  be  resigned  as  eduor  Q^der  has  removed  another  legal  cury,  will  become  managing  edi-  News,  as  well  as  assistant  |pan- 

of  the  News  and  Globe,  sajdng  he  barrier  to  the  efforts  of  Enquirer  tor  when  Ross  Miller  retires  July  aging  editor.  He  was  selec^d  out- 
was  too  old  for  the  job,  but  he  employes  to  buy  that  newspaper.  1,  announces  Kenneth  S.  Conn,  standing  young  man  of  San  An- 
continued  to  write  his  humorous  executive  editor.  He  joined  the  *950.” 

CO  umn.  dismissed  a  motion  seeking  to  en-  Mercury  in  January,  1950,  after  "  • 

Many  Papers  join  Portsmouth  Steel  Corp.  from  20  years  with  the  Denver  (Colo.)  ysr  •* 

Mr.  Howe  had  owned,  except  lending  Enquirer  workers  $7,600,-  Post.  vJDlt  Wnt©r  UlGS 

for  the  employe-owned  stock,  one  000.  The  plaintiff,  Abraham  Mr.  Miller,  managing  editor  Richmond,  Va. — Robert  Beverly 
of  his  hobbies,  the  Lubbock  Shrage,  a  Portsmouth  stockholder,  here  since  1943,  formerly  was  with  Munford,  Jr.,  whose  writing  of 
(Tex.)  Avalanche-Journal,  Falls  is  not  permitted  again  to  bring  the  Salt  Lake  City  (Utah)  Tele-  obituaries  of  distinguished  Virgin- 
City  (Neb.)  Journal,  Shamrock  similar  action  and  must  pay  court  gram.  Fresno  (Calif.)  Bee,  Los  ians  had  earned  him  a  national 
(Tex.)  Texan,  Childress  (Tex.)  costs.  Last  December,  Mr.  Shrage  Angeles  Examiner  and  Bakersfield  reputation,  died  June  24.  He  was 
Index,  Atchison  (Kan.)  Globe,  filed  suit  to  dissolve  Portsmouth  Californian.  Retiring  with  him  is  73  years  old.  Mr.  Munford,  son 
El  Paso  (Tex.)  Times,  Dalhart  Steel.  His  motion  for  an  injunc-  his  wife.  Thelma  Miller,  who  has  of  a  Confederate  Army  captain, 
(Tex.)  Texan,  Quanan  (Tex.)  tion  to  restrain  Enquirer  employes  been  Central  Coast  editor  of  the  had  been  on  the  staff  of  the  Rich- 
Tribune  Chief,  Lamesa  (Tex.)  was  added  to  the  petition.  Mercury.  mond  News  Leader  since  1928. 
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Press  Works,  Plays 
Aboard  Superliner 

By  Ray  Erwin 


Aboard  the  Superlinf.r  United 
States — One  hundred  and  sixty- 
two  newsmen  are  leading  dual 
lives  this  week-end  cruising  up 
from  Newport  News,  Va.,  to  New 
York  on  the  fastest,  safest,  most 
modem  luxury  liner  ever  built  by 
man. 

The  duality  of  their  roles  is 
produced  by  these  two  conditions: 

1 —  The  heavy  assignment  is  one 
of  the  most  important  ones  in 
marine  history  and  those  covering 
the  big  story  are  seasoned  veterans 
deeply  interested  personally  in  this 
goliath  of  the  sea  because  of  their 
ship  news  backgrounds  and  train¬ 
ing  and  by  the  fact  that  they  are 
kept  fairly  busy  scampering  to 
press  conferences,  filing  vol¬ 
uminous  copy  (the  radio  room 
kept  no  count  on  wordage),  in¬ 
specting  the  bridge  or  poking  deep 
into  the  vast  powerhouse  low  in 
the  liner’s  innards. 

Playtime 

2 —  On  odd  off  hours,  they  live 
the  legendary  life  of  one  Mr. 
Kiley,  enjoying  to  the  utmost  the 
finest  luxuries  and  delicacies  on 
this  United  States  and,  indeed,  in 
these  United  States.  Superlative 
entertainment  and  79.item  menus 
are  available  during  the  too-few 
non-working  hours  of  the  working 
press. 

Twdi  special  trains  from  New 
York  and  one  from  Washington 
brought  1,200  guests  of  the  United 
States  Lines,  including  the  press 
contingent  and  a  number  of  Con- 
giessmen  and  other  Government 
officials,  to  Newport  News  Satur¬ 
day. 

On  the  trains,  Walter  H.  Jones, 
director  of  public  relations  for  the 
L'nited  States  Lines,  and  10  assis¬ 
tants  distributed  two  pages  of  gen¬ 
eral  instructions  to  the  press, 
which  made  this  request; 

“It  will  greatly  facilitate  matters 
if  the  members  of  the  press,  pho¬ 
tographers,  radio  and  television 
will  make  known,  in  writing  and 
as  early  as  possible,  to  the  Press 
Bureau  aboard  the  ship,  whose 
headquarters  will  be  situated  in  the 
Purser’s  Administrative  Office  on 
P  Deck  what  assistance  is  required 
for  broadcasting,  recordings,  use 
of  typewriters,  use  of  ship-to-shore 
telephone,  use  of  ship-to-shore  ra¬ 
dio  and  at  what  time  on  Sunday 
or  Monday  they  will  require  these 
particular  facilities." 

Train  Facilities 

Frequent  diners  and  lounge  cars 
interspersed  the  long  trains. 
Newsmen  were  given  thick  book¬ 
lets  describing  the  great  $70,000,- 
000,  990-foot,  53,300-ton.  2,000- 


passenger  ship,  biggest  ever  built 
in  the  U.  S.  and  doubtless  the 
fastest  ship  ever  built.  Every  fa¬ 
cility  was  provided  for  their  com¬ 
fort  and  convenience. 

After  boarding  the  superliner 
early  in  the  evening  and  being 
ushered  to  their  air-conditioned, 
luxuriously  furnished  staterooms, 
the  newsmen  congregated  under 
>he  central  dome  of  the  majestic 
Ballroom  Lounge,  enclosed  with 
a  dozen  curved  glass  panels  and 
listened  to  pleasant  music  of  the 
Meyer  Davis  orchestra,  mingled 
with  the  tinkling  of  champagne 
glasses. 

Some  wandered  on  to  the  ultra¬ 
modern  theater  to  see  the  screen¬ 
ing  of  first-run  pictures  (Pat  and 
Mike.  Walk  East  On  Beacon 
Street). 

With  the  sailing,  from  the  yards 
which  made  her,  of  the  new  United 
States  Lines  flagship  at  6  a.m.  Sun¬ 
day,  the  work  of  the  reporters  and 
photographers  really  began.  Many 
paused  in  their  inspection  tours 
and  in  their  writing  in  the  Press 
Room  to  attend  religious  services. 

Subsidy  Controversy 

Political  and  economic  contro¬ 
versy  raging  over  the  Govern¬ 
ment’s  subsidy,  made  on  the  basis 
of  providing  a  troopship  that  can 
transport  14,000  troops  with  great¬ 
er  speed  than  any  ship  afloat  in 
time  of  emergency,  gave  added 
fillip  to  the  story. 

A  press  conference  conducted 
by  Gen.  John  M.  Franklin,  presi¬ 
dent  of  the  United  States  l^ines, 
flanked  by  several  admirals  of  the 
Navy,  overflowed  one  of  the  main 
lounges. 

Another  press  conference,  that 
of  Secretary  of  Commerce  Sawyer, 
a  passenger,  on  Monday,  in  which 
he  sharply  answered  criticism  of 
the  subsidy  made  by  Controller- 
General  Lindsay  Warren,  possibly 
foretelling  a  showdown  fight  be¬ 
tween  the  two  Truman  aides,  also 
drew  full  attendance  by  the  eager- 
beaver  reporters  and  photogra¬ 
phers. 

A  little  while  later  New  York’s 
Mayor  Impellitteri  boarded  the 
ship  in  Upper  New  York  Harbor, 
was  duly  photographed  being 
gieeted  on  the  bridge  by  Commo¬ 
dore  Harry  Manning,  the  ship’s 
master.  Then  began  the  tradi¬ 
tional  harbor  welcome,  a  vast 
armada  of  four  Navy  destroyers, 
other  ships  and  cutters  and  tugs 
and  launches  moving  up  the  Hud¬ 
son.  Fireboats  shot  plumes  of 
water  into  the  air  in  greeting, 
planes  zipped  by  in  the  gray  skies, 

{Continueii  '>r>  oane  70) 
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ONCE  UPON  A  TIME  (six  years  ago,  if  you  must  be  literal),  we  (I 
was  ship  newsman  of  the  New  York  Sun  at  the  time)  were 
summoned  to  the  United  States  Lines  offices  for  an  important  an¬ 
nouncement.  First  plans  for  the  superliner  United  States,  on  which 
1  spent  last  week-end  voyaging  from  Newport  News,  Va.,  to  New 
York,  were  announced. 

William  Francis  Gibbs,  naval  architect,  told  us  reporters  about 
his  40-year  dream  of  a  1,000-foot,  fast  passenger  liner.  That  dream 
is  at  last  a  reality. 

In  the  intervening  six  years,  marine  reporters  have  watched  with 


eager  eyes  and  itchy  typewriter  fingers  as  the  marine  architect’s  plans 
(L200,000  blueprints  eventually)  were  transformed  into  a  steel-and- 
aluminum  ship  that  sets  the  pace  for  the  whole  world.  We  went 
down  to  the  shipyards  in  Virginia  to  see  her  launched  just  a  year 
ago  (E  &  P,  June  30,  1951,  Page  58}. 

Reporters  making  the  first  voyage  to  her  home  port  this  week 
were  a  little  awed  when  they  paused  to  realize  they  were  aboard 
the  fastest  and  most  modern  ship  ever  designed  and  built  by  man 
during  the  long  centOries  in  which  seafaring  men  have  gone  down 
to  the  sea  in  ships. 

ir  ir  'k 

Deckchair  Chatter 

— It  was  good  to  have  a  reunion  with  an  old  friend.  Jack  Frost, 
shipping  editor  of  the  London  Daily  Telc’^raph,  who  often  comes 
over  on  the  new  ships  built  on  the  other  side,  or  to  return  home  on 
new  U.  S.-built  ships.  The  Britisher  of  the  unforgettable  name 
pulled  a  beat  on  his  London  confreres,  waiting  to  come  over  later 
and  sail  July  3  on  the  United  States  on  her  first  voyage  to  England 
and  France  by  deciding  to  make  the  Newport  News  trip. 

— Speaking  of  unusual  names.  Beach  Conger,  travel  editor.  New 
York  Herald  Tribune,  paused  while  playing  shuffleboard  with  his 
paper’s  picture  editor,  Ben  Price,  long  enough  to  explain  his  summer- 
resort-like  moniker.  Seems  there  were  three  Episcopal  minister  friends, 
the  Revs.  Seymour,  Beach  and  Conger  and  Beach’s  pah  tagged  his 
young  hopeful  Seymour  Beach  Conger.  One  press  agent’s  mailing 
list  reads:  “Mr.  Conger,  Beach,  Resort  &  Travel  Editor.” 

— The  voyage  was  strictly  stag,  a  sad  situation  pleasantly  re¬ 
lieved  when  Jean  Toomey,  ship  news  reporter  for  the  Brooklyn 
Eagle,  and  Carla  Deitz,  astute  and  popular  assistant  to  Walter  Jones, 
U.  S.  Lines’  director  of  PR,  boarded  from  a  tug  at  the  entrance 
to  New  York  Harbor. 

— Harry  Mannis,  New  York  Journal  -  American,  another 
“boarder”  down  the  bay,  strode  around  the  topmost  Sun  Deck,  elo¬ 
quently  describing  the  mammoth  marine  parade  directly  to  a  re- 
writeman  in  the  J-A  city  room  by  walkie-talkie. 

--The  financial  editor  of  Harry’s  paper,  Leslie  Gould,  on  the 
train  down  was  trying  to  recall  the  long — too  long — list  of  New  York 
papers  that  have  disappeared  into  memory’s  mists. 

— A  night  city  editor  of  the  New  York  News,  George  Kenney, 
passing  out  matchbooks  advertising  the  Fourth  Estate  restaurant  he 
and  some  other  News  editorial  execs  own  and  run.  Hey,  fella, 
newspaper  advertising  pays  best! 

— Two  reporters  aboard  who  really  felt  close  kinship  with  the 
ship  and  that  they  were  losing  by  her  departure  part  of  their  home 
city  were  Harold  Reid,  Newport  News  Times  Ilerald,  and  David 
Yonan,  Newport  News  Daily  Press. 

— ^The  Washington  boys  aboard  included  Paul  Wooton,  the  New 
Orleans  Times-Picay line's  correspondent;  1.  William  Hill,  news  editor, 
Washint’ton  Star;  Sidney  Epstein,  night  city  editor,  Washington  Times- 
Herald;  William  P.  Flythe.  correspondent  for  the  Hearst  Newspapers; 
and  Steffan  Andrews,  NANA  correspondent. 

— They  do  say  Arthur  Richter,  New  York  Times  marine  writer, 
qualified  for  the  Big  Eater  crown.  The  luncheon  menu  listed  79  food 
items,  but  this  is  no  charge  that  .Art  sampled  each  and  every. 
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•  The  Advertiser  and  The  newspaper  • 

Still  The  No.  1  Medium  Top  100  National  Advertisers 
„  »r.  t  A  w  ••  Dollar  Expenditures  in 

tor  jy/ational  Advertising  The  Four  Major  Media 


A  GAIN  OF  nearly  3%  in  ad-' 
vertisers’  expenditures  in  1951 
over  1950  kept  The  Newspaper  in 
tirst  place  among  national  media, 
the  Bureau  of  Advertising,  AN  PA, 
showed  this  week  in  its  annual 
compilation.  The  upward  trend  in 
National  advertising  has  continued 
since  1942. 

I  he  1951  total  of  $513,486,000 
exceeded  the  1950  total  by  $14,- 
467,000  (a  gain  of  2.9  per  cent), 
and  newspapers  finished  the  year 
some  $33,000,000  ahead  of  mag¬ 
azines. 

At  the  same  time,  another  new 
record  was  established  in  num¬ 
ber  of  companies  using  newspa¬ 
pers;  and  in  the  number  of  prod¬ 
ucts  advertised.  Advertisers  in¬ 
vesting  $25,000  or  more  in  news¬ 
paper  space  increased  from  the 
1.242  count  of  1950  to  1,292  in 
1951.  The  number  of  products 
increased  from  3,003  to  3,136. 

.VIcoholic  Beverages  lip 
More  than  half  of  the  23  ma¬ 
jor  classifications  of  newspaper 
advertising  contributed  to  the 
pains,  the  most  outstanding  com¬ 
ing  from  Alcoholic  Beverages — 
f.p  $5,573,000. 

13ollarwise.  the  next  biggest  gain 
was  scored  by  Housing  Equipment 
&  Supplies,  with  a  rise  of  $4,571,- 
000  over  the  1950  total  of  $20,- 
001,000.  Conspicuous  contribu- 
utor  to  this  gain  was  Automatic 
Refrigeration  with  an  increase  of 
45.8  per  cent. 

The  grocery  industry,  tradition¬ 
ally  the  nation’s  biggest  user  of 
newspaper  space,  again  boosted 
its  investments  to  another  peak  at 
$127,481,000— a  gain  of  $4,127,- 
000  over  the  previous  year.  The 
heaviest  increase  within  this  clas¬ 
sification  was  registered  by  Laun¬ 
dry  Soaps  &  Cleansers — plus  26.8 
per  cent  over  1950. 

Other  classifications  and  sub¬ 
classifications  which  showed 
healthy  increases  included:  In¬ 
dustrial,  up  15.7  per  cent;  Public 
Utilities,  up  21.4  per  cent;  Per¬ 
fumes  &  Cosmetics,  up  10.9  per 
cent;  Railroads,  up  17.6  per  cent; 
.\viation,  up  151.1  per  cent  to 
nearly  $1  million;  Gasoline  &  Oils, 
up  14.2  per  cent,  and  Miscellane¬ 
ous  Automotive,  up  30.2  per  cent. 

Spectacular  Increases 
A  comparison  of  1951  expendi¬ 
tures  vs.  1950  among  the  100  lead¬ 
ing  national  advertisers  in  news¬ 
papers  reveals  a  number  of  sub¬ 
stantial  gains.  Among  the  70  per 
cent  of  these  companies  that  in¬ 
creased  their  investment  in  news¬ 
paper  space,  Procter  &  Gamble  is 
the  standout  in  the  $10  million- 


A  listing  of  the  national  adver¬ 
tisers  who  spent  more  than  $25,000 
in  newspaper  space  in  1951  ap¬ 
pears  on  Pages  72-82. 


and-up  bracket  —  $14,179,190  vs. 
$9,800,614,  an  increase  of  44.7 
per  cent. 

In  the  $6  million-$  10-million 
group.  National  Distillers  was  the 
leader  with  a  differential  of  more 
than  $2  million,  for  a  gain  of 

53.3  per  cent. 

Philco  Corporation  also  showed 
a  very  sizable  increase  in  the  $3 
million-$6  million  group,  up  39.8 
per  cent. 

In  the  $2  million-$3  million 
bracket,  Packard  was  in  the  van 
with  a  69.8  per  cent  gain. 

In  the  $1  million-$2  million 
class,  Sylvania  Electric  Products 
and  Brown  &  Williamson  lifted 
their  investments  to  the  tune  of 

381.3  per  cent  and  207.9  per  cent, 
respectively. 

What  Is  Measured 
The  company  and  product  ex¬ 
penditures  figures  include  all  ad¬ 
vertising  measured  as  national 
(general  or  automotive)  carried  in 
1951  by  1,013  weekday  English- 
language  newspapers  in  773  cities 
and  towns  and  by  371  Sunday 
newspapers  in  326  cities  and 
towns.  These  daily  newspapers 
represent  93.1  per  cent  of  the 
weekday  circulation  and  96.1  per 
cent  of  the  Sunday  circulation  in 
alj  U.  S.  cities  and  towns  of  10,- 
000  population  and  over. 

Expenditures  figures  listed  for 
companies  and  products  include 
only  the  sums  invested  in  these 
newspapers.  Since  no  measure¬ 
ment  of  advertising  was  made  in 
newspapers  published  in  towns  of 
less  than  10,000,  nor  in  a  few 
newspapers  in  larger  cities  and 
towns,  the  newspaper  investments 
made  by  some  advertisers  making 
extensive  use  of  such  newspapers 
may  be  understated. 

None  of  the  tables,  moreover, 
include  the  expenditures  of  na¬ 
tional  advertisers  made  on  a  co¬ 
operative  basis  through  their  deal¬ 
ers.  Were  such  investments  by 
national  advertisers  possible  to 
measure,  both  the  figures  for 
many  companies  and  the  total  na¬ 
tional  advertiser  expenditure  in 
newspapers  would  show  vastly 
higher  totals,  the  Bureau  stated. 

The  tables  do,  however,  include 
all  advertising  paid  for  at  the  na¬ 
tional  rate  (cither  black  and  white 
or  color),  appearing  in  the  fol¬ 
lowing  newspaper  supplements: 
American^  ^^''eekly,  This  Week, 
{Continued  on  page  16) 


Procter  A  Gamble  Co . 

R 

Newspapers 
14.179  190 

Generel 
and  Farm 
Mapazines 

7.25.5,146 

Network 

Radio 

18.159.693 

Network 

Television 

7579587 

TOTAL 

47.173.616 

Cieneral  Motors  C'orp . 

N 

23,794,340 

10.662.508 

698.726 

1.772.490 

36.92.8,064 

General  Foods  Corp. .  .  .  .  . 

CdKate-Palinolive-reei  Co. , . . 

.N 

7,875,290 

7506,828 

6.869503 

5.730,773 

27.682.394 

.N" 

I0,S42,m 

4.094.128 

4.736.688 

4.4S9.S41 

24,162,830 

Lever  Bros.  Co . 

N 

11,537.206 

1.947.176 

6.615.646 

2.788.711 

22.888.739 

Cliryslcr  Corp . 

.N 

13.519.090 

4.674.592 

880.861 

1.283.636 

20.338.179 

General  Electric  Co . 

M 

6,074.245 

9.758.272 

248.462 

2.163.996 

18,244.975 

Ford  Motor  Co . 

N 

10.729,755 

3.418.921 

3,013.703 

17,172.379 

Reynolds,  R.  J.  ToWco  Co .  . . 

T 

3,732.6.34 

2,725,108 

3.193.134 

4.988.665 

14  639,541 

1  listillera  Corp.-Sea^nnm’s  l.t.l . 

N 

8.172.150 

5.911.0.54 

43.680 

14.126.884 

General  Mills,  Inc . 

R 

3.330.452 

2560.639 

6.490.270 

1,884.485 

13.965.846 

American  Tobaeco  Co . 

M 

2.927,950 

3576,554 

3502.906 

2.975.957 

12.783.367 

SchenJey  IndiLstrios.  Inc . 

N 

6.598,623 

3,968.298 

840.749 

768.042 

12.175.712 

LiKftett  A  Myers  ToliSeco  Co . . 

R 

263.105 

2.336.835 

5537,327 

3529.136 

11.466.403 

sterling  Dpik.  Inc . 

R 

2.386.191 

1,319.171 

6.908,141 

574.035 

11.187.538 

National  Dairy  Proiurts  Corp. 

\I 

3.242,574 

4.010.661 

1.669.184 

2,116.023 

11.038.442 

National  Distillers  iVods.  Corp. 

•  N 

6.290.430 

3.983.973 

64.960 

10.339563 

American  Home  Proincts  ('orp.K 

2.816.212 

1571.344 

5.699.191 

535575 

10.322.122 

Campliell  Soup  Co . 

R 

1.049.041 

3.444.748 

5,055.179 

590.070 

10.139.038 

Morris,  Philip  A  Co..  Ltd.,  Inc. 
Gillette  Safety  Koaor  Co. . 

.R 

2.807578 

408.656 

4.465.272 

1.614.180 

9595586 

R 

1.693.226 

1,101.883 

3,774.160 

1.990  087 

8..559.356 

Miles  I.aboratorie8.  Inc . 

R 

3I6.13S 

525.014 

6.849.371 

610.785 

8.301.308 

Pillsbury  .Mills,  Inc . 

R 

1  967,648 

1.963.506 

3.702.352 

465.835 

8.099.341 

Swift  4-  Co . 

R 

1.741,837 

2.433,367 

3596.951 

512.845 

8,085.060 

Philco  Corp . . 

N 

3518.021 

1.125.412 

1,619.978 

1.772,909 

7,836.320 

Ix>rillard.  P.  A  Co . 

T 

71511 

1.798.290 

2.748.941 

3.065,135 

7.683577 

Hri8tol*Myers  Co . 

..M 

1.481,087 

2.968.066 

2.132517 

1.098.275 

7.679.945 

Radio  Corp.  of  .America 

S 

2  796,753 

1.285588 

2560.414 

1.064.780 

7.407533 

Quaker  Oats  Co . 

Kello«Co .  .  .. 

N' 

2551.412 

1.404.155 

1,169.005 

2.122.585 

7.247,157 

T 

1.601.717 

1.262505 

1,68.8,979 

2514510 

6,867511 

Westin^ho'we  Klectric  Corp. 

\t 

1.920.6.32 

2.807.867 

14.366 

2.083,610 

6.826.475 

Standard  Hrands  In'*.  .. 

N 

4.771,917 

1.422.453 

531.830 

.  6,726,200 

Oooilyear  Tire  4  R’ibl)er  Co 

.  M 

557.097 

3.822.726 

4.54.486 

1,002.225 

5.836,534 

N 

2522.473 

1.421,712 

1,697.085 

40:1.290 

t).74l.500 

Nash-Kelvinator  Cerp . 

\ 

1.995.095 

1547,659 

1.211.902 

4.754,056 

K 

1.018.444 

1.373.810 

1,866.962 

:143,665 

4,602.881 

Admiral  Corp . 

N 

2,143.960 

9'J0.910 

127.157 

1522.504 

4..584..531 

Coca-Cota  Co  . 

>! 

1.461.567 

1 .655.737 

1.442.117 

21,285 

4.580.706 

Borden  Co..  The . 

,  M 

1.958,392 

1,971.938 

537.600 

4.467.930 

Wrujlev,  William  Jr.  ('o . 

K 

1,567.667 

295.020 

2,232,977 

30'J,4S0 

4.405.144 

Avco  Mfe.  Corn. . . 

•  M 

1..642,II5 

1,6.55.247 

1,037599 

4.2.34.961 

W alker.  HiramGon  l^'ri'.am Worts  M 

1,681.855 

2.483,038 

4. 164.893 

•American  Tel.  A  Tel . 

,.M 

.iS.Uf) 

3.087.692 

S»0.900 

3.981.612 

Stiulehaker  Corp . 

•  S 

2.4.13,4?6 

1.402.880 

70,698 

3.h20.35t) 

Johnson  A  Johnson . 

,  .M 

628.225 

3.081.248 

3.789.171 

JerKens,  Andrew  Co . 

M 

749.670 

1.771.474 

611.908 

318.440 

3.651.492 

Piihlicker  InLisfries  Inc . 

.N 

2.608..526 

990.612 

3.59<J.138 

Firestone  Tire  4  Rublier  Co . . , 

M 

358.797 

1.676.938 

769  817 

755580 

3.561.122 

U.  S.  Government . 

.1 

1.23.8.418 

1593.245 

811  825 

1. •.6.46,5 

3.499.9.>3 

Packard  Motor  Car  Co . 

N 

2.424,616 

704.650 

13.485 

302.672 

3.445.423 

M 

48.396 

1.897,210 

253.628 

1,166.625 

3.365.879 

Johnson.  S.  C.  4  Sons.  Inc ... . 

.N 

1,556,059 

1.410.071 

7.1'j4 

354.750 

3.328,044 

Sehliti.  Joseph  Brewing  Co. . . 

T 

139.477 

1.040.840 

625.674 

1.454.637 

3.260.6  >>> 

Heins.  H.  J.  Co . 

..N 

1.189.373 

1.086.654 

934.236 

3.210.263 

Doubleday  4  Co..  Inc . 

..N 

2,411,7.57 

732,588 

36.173 

3.180498 

Hudson  Motw  Car  ('o . 

2521.543 

419.060 

163.177 

3.103.780 

Kaiser-Fraser  Corp . 

•  N 

1.988.153 

772.856 

283.692 

3,044.701 

R 

979.194 

264,674 

1.342.419 

4.38.165 

3.024.452 

Pabst  hrewimt  Co  . 

T 

195.512 

624.669 

976.188 

1.206.433 

3.002.802 

DuPont  deN'emours,  E.  I.  4  Co  M 

699,693 

1579  285 

685.715 

33.950 

2.998.643 

B»t  Footiii.  Inc . N 

U.  S.  Rubber  Co . M 

Intrmat'l CcUucotton  Prods.  Co.  M 
Sylvania  Electric  Prod  icts,  loe..K 

Canada  Dry  Gin«r  .Ale.  Inc _ M 

Brown-Forman  Distillers . M 

U.  S.  Steel  Corp . R 


1.725.964 
1.011.749 
843.250 
1. 275.654 
896.515 
1.038.624 
218.541 


677.885 

1.760.256 

1.902.215 

642.271 

1.191.126 

1.671.014 

1.139.209 


676.125 

637.897 


2.899.149 

2.772.005 

2.745.465 

2.735.104 

2.725,538 

2.709.638 

2.699.445 


Glenmore  Distilleries  Co.,  Inc. . 

.N 

1.563.036 

1,0925.52 

2.655588 

Manhattan  Soap  Co . 

R 

482.547 

183.779 

1557535 

631.305 

2.654.866 

Soeony  Vacuum  Oil  Co . 

,M 

1.272.041 

1.382509 

2.654.850 

Goodrich.  B.  F.  Co . 

M 

340.748 

1.538.091 

721.965 

2.600,804 

Prudential  Ins.  Co.  of  .America. 

R 

596585 

513.130 

1,408.621 

66  150 

2.584.486 

Lambert  Phannacal  Co . 

..M 

241.995 

2.015.472 

310.275 

2.567.742 

Libby.  McNeill  A  Libby . 

M 

1.153.753 

1.289.797 

I2I.425 

2.564.975 

Union  Carbide  A  Carbon  Corp. 

.N 

1.259.336 

1,166580 

i:i3.530 

2.559.296 

Ralston  Purina  Co . 

..N 

1.450.133 

297.706 

117,753 

686.057 

2551.649 

Standard  Oil  Co.  (Indiana) _ 

.R 

905,787 

81.890 

1,342.613 

2^15.485 

2,535,775 

•Armetronn  Cork  Co . 

M 

1.226.104 

449.029 

8)7.690 

2.482.823 

Com  Products  Rehning  Co _ 

. .  M 

850,957 

1.190.275 

408.515 

2,449.747 

M 

706.533 

1.743.168 

2.449.791 

Chesebro-igh  Mfg.  Co. .  . 

R 

314,350 

463.705 

880.681 

724.015 

2.382.751 

Park  &  Tilford  Distillers  Corp. 

.  .N 

1,471.757 

9035'J0 

2.375.147 

Klectric  .Auto-lite  Co . 

R 

227,805 

704.406 

830.020 

610,879 

25rj.710 

Babbitt,  B.  T.,  Inc . 

R 

557.123 

5.256 

1,282.761 

46S.640 

2,313.780 

Gulf  Oil  Corp . 

..T 

.563.542 

431.380 

603.118 

634.050 

2.232.090 

Block  Dng  Co..  Inc . 

..N 

845.176 

438,655 

368.865 

552.855 

2525.551 

Zenith  Radio  Corp . 

...M 

1.030,835 

1,127.766 

2,1.58.601 

Hunt  Foods.  Inc . 

.  T 

268.079 

783.060 

1.1(B.475 

2.154.614 

Wildroot  Co.,  Inc . 

..R 

,805.139 

230.434 

811.407 

270.905 

2.147.885 

duett.  Peabody  4  Co.,  Inc . . . 

...M 

26.494 

1,713.819 

394.491 

2,134,804 

California  Packing  Corp . 

.  .M 

479.440 

1.655.236 

2.134.676 

...M 

1.447,836 

2.130.186 

M 

038,443 

1,123,742 

2.062.185 

WessonOil  A  Snowdrift  Co.,  Inc.N 

1.3.54.863 

5.50,081 

100.542 

2,005,486 

International  Latex  Corp . 

...M 

221.802 

1519.765 

452.079 

1.993.646 

Eastman  Kodak  Co . 

...M 

138.988 

1.842.303 

1.981591 

Borg-Warner  Corp . 

M 

204,035 

1.210,741 

57.950 

475,335 

1.957,061 

,  .  .N 

1,220.033 

721.870 

1.941.903 

.  R 

883.»25 

35.609 

!<‘93541 

1,912,775 

International  Silver  Co . 

M 

105.472 

1,792574 

580 

1.898.426 

TOTAL . 

....  2.14.874.236 

1S6.621.916 

138553.922 

90,335573 

650.685.447 

editor  <5.  PUBLISHER  lor  June  28.  1952 
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THE  'TOP  100'  NATIONAL  NEWSPAPER  ADVERTISERS  IN  1951 


n 


1.  General  Motors  Carp . 

2.  Prooter  A  Gamhle  C’o . 

3.  Ctirysler  Corp . 

4.  I^ver  Bros,  ft) . 

5.  ColKat^Palmolive-Peet  Co. 

6.  Kord  Motors  t>) . 

7. 1-ist.  Co^.-Beavam's  Ltd. 

8.  General  Foods  Corp . .  . . 

9.  Schenley  Indiwtriee.  Inc. . . 

10.  Nat'l  Distillers  Prods.  Corp. 

1 1 .  General  Electric  Co . 

12.  Standard  Brands  Inc  . . . 

13.  Reynolds.  R.  J.  T^.  Co. . . 

14.  General  .Mills.  Inc . 

15.  Pliilco  Corp . 

16.  Nat'l  Dairy  Prods.  Corp. . 

17.  .American  Tobacco  Co. . . . 

18.  Amer.  Home  Prods.  Corp.. 

19.  Morris.  Ph.  A  Co.,  Ltd..  Inc 

20.  Radio  Corp.  of  .America. . . 

21.  Piildiciter  Industries.  Inc. . 

22.  Quaker  Uats  Co . 

',3  Hudson  Motor  ('ar  Co. . . 

24.  Packard  Motor  Car  Co. . . 

25.  Studebaker  Corp . 

26.  Doubleday  A  Co..  Inc .  . . 

27.  Sterling  Drii;,  Inc . 

28.  .Armour  A  Co . 

29.  Admiral  Corp . 

30.  Nash-Kdvioator  Corp. . . . 

31.  Kaiser-Fraser  Corp . 

32.  Pillsbury  Mills.  Inc . 

33.  Borden  Co.,  The . 

34.  WestinKhouse  Elec.  Corp. . 

35.  Swift  4  Co . 


1951 

23.794.340 
14.179.190 
13.519.000 
11.537.206 
10.S42.173 
10.729.755 
8.1^.IW 
7.S75.290 
6.598.6^ 
6.290.430 
6.074.245 
4.771.917 
3.732.634 
3.3.30.452 
3.3 18.021 
3.242.574 
2.927.950 
2.8IH.212 
2,8072278 
2.796.753 
2.608.526 
2.551.412 
2.521.543 
2.424.616 
2.423.476 
2,411.757 
2.386.I9I 
2.222.473 
2.143.960 
1.995.095 
1.988.153 
1.967.648 
1.958.392 
1.920.632 
1,741.897 


Per  Cent 
1950  Change 
27,594.071  —  13  8 
9.S00,614  -  44.7 
I3.703.451  —  1  3 
9.625.279  t-  19.9 
9.298.024  I-  16  6 
13.506.716  —  21  0 
7,191.437  +  18.6 
0,415.618  4-  K  8 
1,967.184  +  10  6 

4.103.204  -  53  3 

4.202,942  -t-  44.5 
4.527,375  »-  5  4 
5.368.930  —  30  5 
3.376.986  —  1.4 
2,373.382  -1-  39  8 
3.021.091  1-  3 

2.088.336  -i-  4«  .2 
2,865.296  —  1.7 
3.571.013  —  21  4 
3.168.624  —  11.7 
2370.627  ‘  10  0 
3.529399  —  27.7 

2351.204  r  7  2 
1,428.025  +  69.8 
2.660.131  —  8.9 
2324.841  +  3.7 
1.994346  ^  19.7 
2.141.452  u.  3  8 
2.724,631  —  21.3 
2310.038  —  9  7 
1.880,012  ^  5.8 
1,509.412  -  30  4 
1,598.955  *-  22.5 
2,407,941  —  20  2 
2,730,084  —  36  2 


36.  Best  Foods.  Inc . 

37.  Gillette  Safety  Rasor  Co  . 

38.  Walker,  H.  Gooil'liam  Worts 

39.  luebmann  Breweries,  Ine.. 

40.  KeHowtCo . 

41.  Wiialsy.  William  Jr.  Co  .. 
49.  Ghnmore  Dist.  Co.,  Inc.  . 

43.  JOfltLsOn.  S.  C.  4c  .Sons.  Inc. 

44.  Aveo  .Mfg.  Corp . 

45.  Bristol-Myers  Co . 

46.  P^  A  Tilford  Dist.  Corp. 

47.  Coca-Cola  Co . 

48.  Ralston  Purina  Co . . 

49.  Unicom  Prem.  Ine . 

50.  Is^Blaoc  Corp..  The . 

51.  Black,  Walter  J.,  Inc . 

52.  Weesoo  O.  A  .8now.  Co..  Ine. 

53.  Institute  of  Life  Insurance 

54.  Syl)-ania  Elec.  Prod.,  Inc.* 

55.  Standard  Oil  Co.  (N.  J.) . . 

56.  .Socony- Vacuum  Oil  Co . . . 

57.  Unioo  Carbide  4k  Carb.  Corp. 

58.  U.  S.  Goverament . 

59.  (Jteyhound  Corp . 

60.  Heins.  H.  J.  Co . 

61.  I.IWiy,  McNeil  A  Libby  . . 

62.  Continental  Bakina  Co  .  . 

63.  Sinclair  KeOninc  Co . 

64.  Brown  A  Williamson  To¬ 

bacco  Corp.* . 

65.  Campbell  Soup  Co* . 

66.  Brow  n-Forman  Dist.  Corp. 

67.  I.ceminE.  Tliomas  A  Co.  . 

68.  /.enith  Radio  Corp . 

09.  Calif.  Fruit  Growers  Eich.* 


1951 

1.725.964 
1.693.226 
1.681.855 
1,670,'279 
1.601.717 
1,567.667 
1.563.036 
1. 556.059 
1.542.115 
1.481.087 
1,471.757 
1.461.567 
1.450.133 
1.417317 
1. 395.145 
1357.845 
1.354.863 
1329.151 
1.276.654 
1373.419 
1,272.041 
1359336 
1.238.418 
1.220.033 
1.189373 
1.153.753 
1.147328 
1.136399 


Percent 
1950  Change 

1.890,302  —  8.7 
1.225.125  r  38  2 
1,696,159  —  0,8 
1.160.080  ■  44.0 

2.149.. 556  —  25  5 
1.243.796  *  26.0 
1.095.998  r  42  6 
1.279.149  -t-  21.6 

1..  540.582  r  0.1 
1.612.839  —  8.2 
1.099393  +  33. u 
1,777.922  —  17.8 

955.644  -  51.7 
1.066.058  33  0 

2,036.026  —  31  5 


819310  -  65.7 


1308,017  r  3.6 


0.6 


1,321357 
265.061  -c381.3 
1370.023  +  0.3 
1.104.982  +  15  1 
820386  *-  53.5 
885333  +  39.9 
1,090.778  +  11.8 
895.415  32.8 

1.018.493  r  13.3 
1,142.096  +  0.4 
847370  +  34.1 


1.085306 

1.049.041 

1.038.624 

1.032.472 

1.030.835 

1.019,561 


352.606  -^207.9 
578.615  +  81.3 
I.I98306  —  IS. 3 


70.  National  Biscuit  Co . 

71.  United  .8tates  Rubber  Co.. 

72.  Pacquin.  Inc.* . 

73.  Carnation  Co . 

74. 1*90  Am.  World  Airways,  Ine. 

75.  .Seven-Up  Co . 

76.  Ilouxh,  Inc . 

77.  Standvd  Uil  Co.  (Ind.) . . . 

78.  Canada  Dry  Gincer  .Me,  Inc. 

79.  Eastern  .Airtiaea . 

R6i  Natle  Co.,  Ine.* . 

81.  Sun  OU  Co.* . 

82.  SheUOUCo . 

83. 1.ndy  Esther  Ltd . 

84.  Crowell-Collier  Pub.  Co.*. 

85.  (Van  Prod.  Refining  Co. . . 

86.  Block  Drug  Co . 

87.  Internatioi^  CeUucotton.. 

88.  Purei  C«p.  Ltd.* . 

89.  Rubinstein.  Helena.  Inc.*. 

90.  McKesson  A  Robbins.  Inc.* 

91.  Consolidated  Cigar  Corp.*. 

92.  Vick  Clieraical  Co.* . 

93.  Intemat'l  llarrestcr  Co.*.. 

94.  Wildroot  Co.  Ine.* . 

95.  .Sunshine  Biaeuita.  Ine ... . 

96.  Grove  Laboratones.  Ine.*. 

97.  Phillips  Petroleum  Co.*. . . 

98.  Time  Ine . 

99.  .Squibb.  E.  R.  A  .Sons*. . . . 
100.  Standard  Oil  Co.  (Calif.).. 


1951 

1950  1 

C:haii9« 

1.018.444 

1.426.120 

-  28.1 

1.011.749 

1.293.889 

-  21  8 

■  i 

980339 

507.901 

i-  93.6 

979.194 

918.649 

+  6.e 

972.783 

983.443 

—  1.0 

938.443 

957.421 

—  2  0 

915.167 

777.651 

+  17.7 

905.787 

S82.S98 

-b  2.0 

i 

896.515 

769305 

-  18.5 

t 

892310 

I.U82331 

-  17.5 

mo: 

885.638 

621.415 

-  42.5 

A  n 

883.935 

610.103 

-  44  1 

•  r 

882.788 

1318.971 

-  33.1 

jet 

880.759 

713.453 

-  23  4 

nev 

876.056 

651.938 

-  34.4 

850.957 

1,119.931 

-  24.0 

wIk 

845.176 

911.762 

-  7.1 

less 

843.250 

1.083379 

-22  2  A 

842316 

638.630 

u  31  9  ^  ulffl 

836.894 

440.736 

-  89.8 

situ 

839.909 

161.954 

-412.4 

824.726 

357.184 

-130.1 

823.033 

647.671 

-  27.1 

814343 

347.634 

-134.1 

805.139 

386347 

+108.5 

793319 

765303 

+  3.8 

B 

790.834 

559.143 

+  41.4 

790.710 

704330 

-  12.8 

nan 

780.617 

1360.668 

—  42.8 

pan 

765.460 

337305 

1-133.8 

vem 

761.878 

723.946 

-  5.2 

ferr 

767.220 

792.991 


34.6 

30.0 


686.600  +  48.5 


TOTAL .  255350,148  238,758.661  -  4.1 

*  Not  among  top  100  national  newspaper  advertisers  for  1954 


Linage  Total 
Even  with  1951 


With  a  pickup  in  General  linage, 
total  advertising  made  a  comeback 
in  May  almost  to  the  1951  level. 
The  five-month  total  falls  short  of 
the  1951  linage  for  the  correspond¬ 
ing  period  by  only  .1%,  in  the 
Media  Records  yardstick  of  52 
Cities. 

Only  Classified  and  Financial 
showed  gains  for  May,  1952,  over 
May,  1951,  while  Retail  was  off 
a  bare  5,000  lines  on  a  122-milIion 
line  total. 

General,  down  only  7.4%  from 
May  a  year  ago,  after  a  16.6% 
drop  for  April,  is  now  off  just 
12%  for  the  year  to  date. 

The  52-City  Summary  for  May 
and  city-by-city  linage  figures  will 
be  found  on  Pages  58-i52. 


Still  No.  1  Medium 

_ continued  from  page  15 


Parade,  Metropolitan  Smmday 
Newspapers,  and  tfte  many  (jHier 
smaller  publications  distributed  to 
their  readers  as  secttons  of  Sun¬ 
day,  or  Saturday,  editions  of  duilv 
newspapers. 

To  arrive  at  comprehensive  fig¬ 
ures  for  the  grand  total  and  the 
ckuimficatioH  totals.  Media  Rec¬ 
ords  projected  the  emulated  dol¬ 
lar  totals  for  the  measured  news¬ 
papers  to  the  total  for  all  U.  S. 
E«gHsh-l«ngoage  weekday  and 
Sunday  newspapers.  This  repre¬ 
sents  the  only  projection  employed 
an^here  in  this  analysis. 

Projection  methods  were  care¬ 
fully  controlled  by  the  cibcu- 
letion  size-groups  in  which  the  re¬ 
porting  papers,  both  weekday  and 
Sunday,  fell.  The  total  amount 
of  money  involved  in  these  projec¬ 
tions  amounts  to  only  4.3  pet  cent 
of  the  $513^,486,000  figure,  or 
slightly  less  than  $22,000,000. 


NATIONAL  ADVERTISING  EXPENDITURES 
Arranged  by  Media 

Per  Cant 

1960  1961  Clianga 

Agrioilliire  .  $  6.819.000  $  6.969.000  +  2  2 

Alootiolic  Btverages . ToUl  45.473.000  51.046.000  -(■  12  3 

Bren,...  14382.000  14.406.000  -  0  2 

Winea .  2.038.000  2.637,000  <-  29  4 

Uquore .  29.053,000  34.003.000  -  17.0 

AmuMmants .  1.272.000  1,788.000  -|-  40  6 

Conftctknn .  3.105.000  2366.000  —  7  7 

Educational .  1.339.000  1,404,000  -4-  4  9 

Qroeeriat . Total  123.354.000  127,481,000  +  3.3 

Baking  Pkoducta .  15.531.000  14364300—  6.2 

Bevrnga . Total  21.686.000  18383.000  —  15  7 

Coffee  and  Tea .  1 1 347,000  9,n6,000  —  13.1 

Soft  Dnnki  A  .MIk.  Bey's.  10.439.000  8307.000  —  18.5 

Cereali  and  Breakfast  Foods.  8.762.000  7.904.000  —  9.8 

Cimdimeats .  6.883.000  6.589.000  —  4.3 

Dairy  Products .  12.088.000  12.946300  -  7.1 

Disinfectants  A  Eitenninators  1,185.000  1,099.000  —  7.3 

Laundry  Soaps  A  Cleansen  ..  26.773.000  33.935.000  -  26.8 

.Msats.  Fish  and  Poultry. . . .  6.950.000  6,148.000  —  11.5 

.MiRSUaneous  (tKCencs.  ...  23.498.000  26.013,000  -1-  10.7 

Hotsia  and  Resorts .  9.946.000  10,588.000  -1-  6.5 

HoushM  Equip.  A  Siippt.  Total  20.001.000  24,572,000  +  22.9 

.Mr  (^nditioning .  520,000  661.000  +  27.1 

.Automatic  Heating .  1,133,000  1  357,000  +  10.9 

-Automatic  Refrigeration .  3.500.000  5,116,000  +  45.8 

Fisturm .  14,000  92.000  +557.1 

PuU .  852,000  870.000  r  2.1 

Fumiture  and  Furniikieci...  7343,000  8,105,000  i-  7.5 

Heaters  and  Stoves . . .  1,074,000  13M,000  i- 27.2 

Misc.  Housing  Bqisp,  A  Mp.  53M,000  7,105,000  +  32.7 

Industrial .  8,480.000  9,800.000  +  15.7 

Insuianeo .  4.16Z000  4370.000  -+  19.7 

Jewelry  and  SHverwara .  1,190.000  1,424300  -t- 19  7 

Medital .  a4ii8e8.000  24.748.000  -f-  0.7 

Miscellaneoas .  17,2*2,000  16.321,000  —  5.3 

Profaaskinai  and  Serdca .  7)0.000  717,000-  1.8 


IN  NEWSPAPERS  DURING  1950  AND  1951 
Records  Classifications 

ParCaM 

1950  1951  Changt 

Pidilieations . Total  17.470.000  17,124.000  -  2.0 

Book  Publishers .  10.685.000  10.825.000  t-  1.3 

.Magasines .  5.003.000  4.888.000  —  2.3 

.Newspapers .  1.782.000  1.411.000  —  20.8 

PuMic  Utllitias .  8.341,000  iai2S.000  -f  21 .4 

Radio  and  Television...  Total  22.760  000  22.549.000  —  0  9 
R^o  and  TelevisioD  Sots .  .  16307.000  15.633,000  —  5.3 

Stations  .  6397.000  6323.000  t-  7.0 

■Misc.  Radio  and  TeUiisioo..  156.000  393.000  -151.9 

Sporting  Goods .  1.987.000  1,846.000  —  7.6 

Tobacco . Total  11.935,000  15.938.000  -  20  1 

Cigars .  3.754.000  3397.000  —  12.2 

Cigarrtteo .  15315.0U1  11.703,000  —  23.6 

Tobacco .  540.000  235.000  —  56.5 

MiseeUaneous 'Tobamo.  ..  328.000  703300  +115.6 

Tollal  Raqiiisitas . ToUl  34.904.000  35.606.000  -(-  2  0 

Antiseptics .  259.000  280.000  +  8.1 

Denufrkea .  5300.000  5.438.000  —  8.0 

Perfumes  ami  Cosmetics .  10339,000  11,470.000  +  10.9 

Todet. Soaps .  9344.000  7,593.000  —  18.7 

Misc.  Toilet  Rmuisitoa .  9,053,000  10.825,000  +  19.6 

Transportation . Total  21,587,000  22.716,000  5.2 

Airways .  8,454.080  8,411,000  —  0.5 

Bus  Uncs .  1.977,000  2,139.000  +  8,2 

Railroads .  5304.000  6337.000  +  17.6 

Stoatuhips .  2350.000  2392.000  +  1.8 

Tours .  1,621.000  1,804.000  —  1.0 

MkseeUaneoua 'Transpwtation  1.881.000  1,933,000  +  2.8 

Wearing  Apparel .  6360.000  S.840.000  —  6.4 

Automotlv* . Total  98384300  97.038.000—  1.1 

Aiiatioo .  376.000  944.000  t^lSl.l 

Gasolint  and  Oils .  11.809.060  13,486.000  +  14.2 

Pans  and  .Aceeasorist .  550.000  655,000  -i-  19.1 

Passsnger  Cats— New .  63383,000  56,791.600  —  10.4 

Tires  end  TiiUs .  2.903.000  2,855.000  —  1.7 

Trodai  and  Tractors .  6,786300  6311.000  —  7.9 

.MtMsAsneeaAutonaliye...  12388.009  15.996.000  +  30.2 

Total  Qonaral  and  Automotive.  499,019,006  513,486.000  -(-  2.9 


Quality  First,  Agency^ s  View  on  Shrinkage 


San  Francisco — Bertram  Wood 
Johnek,  production  manager  of 
Young  &  Rubicam’s  office  here, 
says  he  prefers  white  space  to  the 
risk  of  “double-shrinkage." 

”We  can  get  greater  results  from 
television  than  from  newspaper  ads 
which  are  poorly  reproduced,"  he 
commented  in  regaid  to  column 
width  controversy. 

(Such  poor  reprodAiction  in  de- 
sffile  impressive  gains  in  engraving 
and  stereotyping  within  recent 
years.)  It  is  caused  by  "double 
shrinkage’’  resultant  when  an  elec¬ 
trotype  made  to  two4nch  column 
specifications  is  reduced  for  use  in 
shallower  columns  and  then  shrunk 


again  in  stereotyping,  he  elabo¬ 
rated. 

Today’s  newspaper  trend  to  nar¬ 
rower  columns  comes  when  adver¬ 
tising  agencies  and  clients  are  plac¬ 
ing  quality  first.  Faithful  repro¬ 
duction  is  more  vital  than  ever 
before,  he  emphasized. 

“There  have  been  impressive 
gains  in  quality  reproduction  over 
the  past  15  years,’’  he  rqjorted, 
listing  improved  methods,  "^oday 
agencies  are  spending  for  quality. 
The  time  will  come  again  when  we 
will  have  to  cut  comers.  'Hien  it 
will  be  even  more  important  that 
we  are  quality-conscious.” 

“Personally,  I’m  willing  to  ope- 

EDITOR  S 


rate  on  an  11-pica  column,  if  rate 
cooperation  can  be  accomplished, 
rather  than  cut  quality,”  he  em¬ 
phasized.  “I  have  no  interest  in  the 
rate  structures.  I  am  quite  wilUag 
to  meet  all  the  needs  by  sending 
out  smaller  mats  and  electrotypes. 
I’d  rather  have  a  good  advertise¬ 
ment  than  full  space,”  he  de¬ 
clared. 

"What  good  is  food  copy 
showing  cottage  cheese  which  looks 
like  cement?"  he  asked. 

Mr.  Johnek  reviewed  the  price 
paid  by  the  agency  to  obtain  quali¬ 
ty:  art  costing  $250  to  $3(X)  to  pre¬ 
pare,  a  $125  deep-etched  copper 
engraving  and  $30  to  $40  for  type. 
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The  Adverfiser  and  The  Newspaper 

Dailies  *  Role  in  Growth 
Of  Hines-Park  Foods 


By  Robert  B.  McIntyre 

An  advertises  putting  his 
money  into  a  new  venture  is  like 
a  pilot  bailing  out  of  a  speeding 
jet  plane  on  a  black  night.  He’s 
never  sure  where  hell  end  up,  or 
whether  he  will  land  alive — much 
less  uninjured.  An  advertiser  finds 
himself  faced  with  much  the  same 
situation. 
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stone  of  the  venture  that  so  far 
has  had  nothing  but  happy  “para- 
chutings.” 

“Housewives,”  he  likes  to  point 
out  in  telling  the  reasons  for 
having  formed  Hines-Park  Foods, 
“purchase  food  in  a  grudging  man¬ 
ner —  the  kind  of  reluctance  and 
price  watching  they  would  not 


ADVERTISER'S  CASE  STUDY 


But  there,  happily  for  most  com¬ 
panies,  the  parallel  ends.  The  new 
vemure  may  lead  into  unchartered 
territory,  but  often  as  not  it  leads 
the  firm  into  highly  profitable  ter¬ 
ritory,  too. 

One  such  firm,  Hines-Park 
Foods,  Inc.,  Ithaca,  N.  Y.,  founded 
two  years  ago  to  cater  to  con¬ 
sumers  who  enjoy  food  at  a  price, 
finds  the  new  territory  it  is  in 
today  very  prcmiising  indeed.  In 
fact.  HP  boasts  more  than  170 
food  products,  some  118  fran¬ 
chised  manufacturers  and  the  name 
of  gourmet  Duncan  Hines  whose 
syndicated  column  in  100  news¬ 
papers  reaches  20,000,000  circula¬ 
tion. 

New  Bread  Loaf 

Recently,  in  20  counties  of 
upper  New  York  State,  a  Duncan 
Hines  Home  Style  loaf  of  bread 
was  introduced  with  newspaper 
and  radio  advertising,  point-of- 
purchase  material,  sampling,  etc. 
(EAP.  June  7,  page  32). 

H-P  is  a  young  but  highly  res¬ 
pected  firm  founded  in  1949.  Its 
growth  has  been  rapid.  In  its 
fint  year  it  spent  about  $10,000 
in  advertising.  In  1951  its  budget, 
based  on  a  minimum  of  the  total 
wholesale  value  of  Duncan  Hines 
food  products,  had  grown  to 
$750,000  and  sales  hit  $12,000,000. 
Before  this  year  is  out  the  firm 
will  have  spent  something  like 
$2,000,000  in  advertising;  hopes  it 
will  have  produced  sales  in  the 
neighborho^  of  $20,000,000. 

Since  it  started  in  business  H-P 
has  been  granting  franchises  to 
food  manufacturers  throughout  the 
U.  S.  for  production  of  Duncan 
Hines  quality  foods.  For  example, 
a  packer  in  the  state  of  Washing¬ 
ton  puts  up  Duncan  Hines  chicken; 
a  canner  in  Ohio  produces  a  line 
of  tomato  juice  under  the  Duncan 
Hines  label.  In  other  words, 
Hines-Park  Foods,  Inc.,  instead  of 
bringing  the  food  to  the  labeling 
machine,  brings  the  labels  to  the 
foods. 

Growth  Inevitable 

H-P’s  rapid  growth  was  pretty 
much  inevitable  in  the  opinion  of 
the  company’s  president  Roy 
Hampton  Park,  41 -year  old  key¬ 


exeroise  in  the  purchase  of  beauty 
products  or  perfume.  What  we’ve 
tried  to  do  is  to  put  more  sizzle 
on  the  steak.” 

At  the  time  this  thought  struck 
Mr.  Park  early  in  1949,  he  had 
just  purchased  Agricultural  Adver¬ 
tising  &  Research,  Ithaca  ad  agency 
with  a  number  of  farm  clients 
looking  for  a  central  selling  organ¬ 
ization.  That’s  when  the  idea  to 
produce  quaUty  foods  at  a  price 
came  to  him. 

Accordingly  he  decided  to  lic¬ 
ense  the  best  independent  food 
packers  to  put  out  a  line  of  foods 
whose  brand  would  stand  for  high 
quality  of  product.  Next  step  was 
to  latch  on  to  a  name  that  would 
impart  trust  and  confidence;  same 
time  pack  a  lot  of  “sell.”  So  Roy 
Park  went  after,  and  “sold,”  Dun¬ 
can  Hines  on  the  idea  of  teaming 
up  as  Hines-Park  Foods. 

Both  men  ran  a  test  of  nine 
staple  foods.  Results  were  heart¬ 
warming  and  H-P  was  in  business 
with  Mr.  Park’s  Ag  Research  car¬ 
rying  the  advertising  ball.  The 
firm  began  accepting  applicants 
from  other  small  companies  for 
franchises  to  produce  under  the 
Duncan  Hines  label. 

How  H-P  Operates 

Good  example  of  just  how  H-P 
operates  can  tw  seen  in  the  recent 
licensing  of  Durkee’s  Domestic 
Bakery,  Homer  and  Carthage,  N. 
Y.,  to  make  the  new  Duncan  Hines 
Home  Style  bread  announced  a 
few  weeks  back. 

Durkee’s,  having  been  approved 
by  H-P’s  testing  lab  in  Indianap¬ 
olis,  then  by  Roy  Park  and  later 
by  Duncan  Hines,  was  licensed  to 
carry  the  Duncan  Hines  label. 
Durkee’s  pays  H-P  a  royalty  for 
use  of  the  name;  promises  to  de¬ 
vote  two  per  cent  of  gross  sales  to 
Duncan  Hines  advertising  (25  per 
cent  of  which  goes  into  H-P’s  na¬ 
tional  ad  kitty). 

Durkec’s  will  now  proceed  to 
market  Duncan  Hines  bread,  but 
is  free  to  market  its  own  label 
foods  as  high,  wide  and  handsome 
as  it  wishes.  Only  c^ligation  on 
the  part  of  Durkee’s  is  to  maintain 
quality-controllM  standards  and 
deliver  a  minimu'n  sales  guarantee. 
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Mr.  Park,  formerly  a  stringer 
for  the  Associated  Press  widle 
attending  North  Carolina  State  U., 
told  Editor  &  Publisher  this  week 
something  of  the  advertising  be¬ 
hind  the  Duncan  Hines  line.  He 
reported  that  total  advertising  for 
Duncan  Hines  is  running  at  the 
rate  of  $2,000,000;  that  while  a 
minimiun  of  total  wholesale  value 
of  his  food  products  is  set  up  for 
advertising,  in  addition,  many  of 
the  products  are  backed  by  a  con¬ 
siderably  larger  percentage. 

Ag  Research,  according  to  Mr. 
Park,  urges  all  licensees  to  use 
local  radio-TV  in  addition  to  news¬ 
papers,  through  their  own  agen¬ 
cies.  “This  advertbing,”  he  said, 
“is  placed  mainly  through  the  li¬ 
censee’s  ad  agency  and  is  at  the 
discretion  of  the  broker  as  well  as 
the  licensee.  We  also  have  a  co-op 
fund  which  b  usually  figured  on 
the  basis  of  so-much  per  case, 
and  which  b  paid  direcdy  to  the 
retail  store  or  super  market  upon 
proof  of  advertbing.  All  told,  we 
average  500  or  more  co-op  ads 
per  week.” 

Co-op  Emphasized 

Mr.  Park  went  on  to  note  that 
hih  firm  emphasizes  co-op  adver¬ 
tising. 

“In  launching  new  products,”  he 
explained,  “there  is  no  point  in  ad¬ 
vertising  until  one  has  distribution. 
Where  advertbing  is  placed  direct¬ 
ly  by  a  licensed  company,  we  like 
to  see  it  on  a  consbtent  basb. 
Frequency  of  insertion  is  vital. 

“Newspapers,  in  our  opinion, 
are  doing  an  excellent  job  in  ser¬ 
vicing  advertisers.  Except  for  a 
few  instances  where  newspapen 
could  do  more  to  provide  market 
infonnation,  we  have  no  sugges¬ 
tions  to  offer  papers  on  stepping 
up  services.  We  like  newspaper 
advertising  because  it  gives  you 
something  tangible  you  can  show 
to  the  trade  and  that  you  can  use 
in  merchandising.”  . 

Mr.  Park  told  E&P  that  news¬ 
papers  are  “the  backbone  of  any 
ad  campaign,”  that  “the  most  effec¬ 
tive  way  of  using  newspapers  is 
to  take  some  straight  display  ad¬ 
vertbing  in  the  name  of  the  com¬ 
pany  (Hines-Park)  and  then  fol¬ 
low  through  aggressively  with  co¬ 
op  advertising,  so  that  you  get  as 
many  mentions  as  possible.” 

Competition  Factor 

Mr.  Park  cited  other  reasons  for 
his  partiality  to  newspaper  adver¬ 
tising.  Among  them  were  the  fac¬ 
tors  of  being  able  to  illustrate  the 
product  and  label  and  quote  price. 
“Then,  too,”  he  said,  “we  know 
that  a  grocer’s  competition  studies 
his  ads  carefully.  Therefore,  it’s 
igood  business  to  have  Duncan 
Hines  ads  appearing  as  frequently 
as  possible  in  as  many  leading 
chain  and  super  market  ads  as 
possible.” 

Hines-Park  Foods  has  national 
distribution  on  some  of  its  prod- 
ucb;  regional  distribution  o  n 
others.  Its  most  intensive  work 
has  been  done  in  the  mid-west.  Of 
its  118  franchised  manufacturers. 


29  are  food  concerns,  83  are  ice . 
cream  companies  and  six  are 
bakeries.  H-P’s  biggest  single  proj¬ 
ect  is  Duncan  Hines  ice  cream,* 
sold  in  more  than  39  states. 

The  company’s  first  national  ad 
campaign  was  launched  in  July 
of  last  year  with  a  color  page  in 
Look  magazine  for  its  ice  cream. 

Tie-ins,  Gimmicks 

As  explained  by  Mr.  Park,  H-P 
ties  in  sales  with  ads  “on  the 
strength  of  advertising  to  come, 
and  then  the  advertbing  b  used 
to  call  attention  to  the  Duncan 
Hhies  food  products  so  that  they’ll 
move  off  the  shelves  promptly  — 
thus  biinging  repeat  business.” 

Most  effective  promotion  “gim¬ 
mick"  used  by  H-P,  in  Mr.  P^’s 
opinion,  are  what  he  calls  “Dun¬ 
can  Hines  Days.”  In  such  promo¬ 
tions,  Mr.  Hines  appears  in  person 
at  a  dinner  or  luncheon  for  the 
food  trade  and  local  press.  “We’ve 
always  worked  closely  with  news¬ 
papers,”  says  Mr.  Park,  “even  to 
the  point  of  getting  their  sugges¬ 
tions  on  outlets  and  selecting  live- 
wire  food  brokers.”  Last  March, 
the  welcome  mat  was  prepared  for 
Duncan  Hines  in  three  midwestem 
cities — Milwaukee,  St.  Paul  and 
Minneapolis.  Mr  Hines  appeared 
on  radio-TV  in  those  cities,  held 
press  conferences,  dinner  parties, 
and  other  special  events. 

Merchandising 

H-P’s  ad  agency,  Ag  Research, 
maintains  a  huge  merchandising 
program  embracing  packers,  deal¬ 
ers,  distributors,  wholesalers  and 
chains.  It  sen^  out  a  regular 
new-letter,  “The  Broker,”  puts  out 
“Adventures  in  Good  Merchandis¬ 
ing”  and  supplies  all  types  of  car^ 
cards,  placard,  streamers  and  sales 
aids. 

Mr.  Park  took  a  look  into  the 
future  thb  week;  predicted  “defin¬ 
ite  inclusion  of  more  newspaper 
advertising,  not  only  by  Hines- 
Park  but  by  our  licensees  as  well.” 
He  added  that  he  was  unable  to 
cite  cases  where  newspapers  have 
helped  solve  a  specific  s^es  prob¬ 
lem  because,  “frankly,  we  haven’t 
had  any  great  sales  problems. 

“Maybe  we  ought  to  knock  on 
wood,”  he  concluded,  but  it 
seems  once  we  get  the  products 
out  where  the  consumer  can  get 
at  them,  they  move  off  the  store 
shelves  smartly.” 

■ 

Burnett  Wins  Toni 

The  Toni  Company,  makers  of 
the  Toni  and  the  Bobbi  perman¬ 
ents,  will  turn  the  Bobbi  account 
over  to  Leo  Burnett  agency,  effec¬ 
tive  Oct.  1.  At  present,  both  ac¬ 
counts  are  handled  by  Foote,  Cone 
&  Belding. 

■ 

Ads  for  Jewelers 

Elgin,  Ill. — A  wide  selection  of 
newspaper  ad  mats,  available  to 
retail  jewelers,  is  part  of  a  pro¬ 
motional  program  being  launched 
by  El^n  National  Watch  Co.  to 
help  jewelers  capitalize  on  the 
back-to-school  shopping  season. 
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Yellow  Margarine 
Spreads  in  N.  Y.  Papers 

I  .  By  Lcrwrrence  Farrant  •  ^ 

wwv  YHlOli 

After  July  1  in  New  York  Because  Nu-Maid  runs  behind  \  pnKBAMMIf 

State,  there’s  going  to  be  the  nutri-  other  brands  of  margarine  in  the  ;  WWPII 

tfous,  golden  goodness  of  mar-  New  York  market,  its  budget  does 

garine  to  ease  the  housewife’s  not  call  for  a  big  play  around  July  !T-|6IVES!ISiR)l  I 

budget  and  stimulate  the  glossy  1.  But  they  intend  to  cooperate  i  Z  VOM  MONEY* 

prose  of  advertising  copywriters.  with  chain  stores  that  advertise  the  -  ^nu* 

Matter  of  fact,  the  copywriters  product.  — ‘Z  (MaMriblimMi 

already  are  hard  at  work  trying  to  leading  brand  of  margarine,  fc 

ngUre  ways  to  cozen  Mrs.  New  both  Jn  jbe  United  States  and  in 
Yorker  into  buying  more  mar-  Ng^  York  State,  will  go  in  heavy 
garme,  legally  yellow  under  the  for  newspaper  space.  Standard  L— 

law  that  permits  it  to  be  sold  col-  Brands,  makers  of  Blue  Bonnet  - - - - - 

mTd’vear®”^^’^  ^  e  g  a  n  its  “yellow”  Golden  Linage  for  July 

mia-year.  campaign  June  19. 

H-  ■--"gi  pr<^.  Canadians  to  See 

wori  of  copy  0,0.,  be  c^^uUy  .“Sf?;  ®o'„“1arr'pa<?'in  ABC  Media  Study 

^  every  daily  with  a  circulation  of  Chicago  —  Newspaper  media 


ac^B^s;;vYHiDW 

HHI  BIHKNMH 


GIVES  MSS  RK 
YOUR  MONEY! 


Golden  Linage  for  July 


tvia  niiA  ;c  tKnt  nn  Hfi.Vu  fArine  ^very  daily  with  a  circulation  of  Chicago  —  Newspaper  media 
fnnv  Ha  iicaH  tn  HACArihA  tViA  nAuf  3.000  or  more  in  New  York  State,  material  prepared  by  the  Audit 
yellow  product  in  New  York  metropolitan  area  papers  will  Bureau  of  Circulations  will  be 

VaIIa,,,,  mo.-Ao.-:AA  Ka  carry  our  copy  on  a  staggered  presented  to  Canadian  agencies 

rnllAH  “iTiAnH^u/  aolH”  or  “frAdh-  Schedule.  After  July  1,  the  large  and  advertisers  next  Fall.  A  re- 

chumed”  ^  space  will  taper  down  to  65-line  quest  for  such  showings  was  made 

New  York  is  the  41st  state  to  «^hedules  each  week.  by  Canadian  menabers  '^ho  ^nd- 

legalize  yellow  margarine  for  sale  “After  July  1.  we’ll  feature  a  M^ntg^gifo^^Qug.,  ^  week, 

in  groceries.  Thus  there  has  been  free  pound  offer.  In  the  metro-  j  Devine,  who  staged 

plenty  of  experience  gathered  in  pol.tan  area,  well  imroduce  a  aBC’s  Spring  clinics,  presented  the 

how  to  introduce  it  in  large  areas,  half-pound  package.  We  11  stress  ...  KourH 

It’s  expected  by  the  trade  to  in-  the  advantages  of  Blue  Bonnet:  r  „  .Hff  tended  bJ 

crease  sales  of  margarine  by  10  to  2,000  units  of  vitamin  D,  alum.-  cLadian  guests,  including 

12  per  cent.  num  foil  and  the  ease  of  handling.  , .  „ ,  , 

The  butter  makers  have  formed  Best  Foods,  which  sells  Nucoa  ^  h  **  innie  t  rnmine 

a  “Bureau  of  Margarine  Control."  margarine,  plans  to  run  1,000  to  .  „  „ 

with  membership  consisting  only  1.200  lines  in  a  long  list  of  New  p,"*  ,  «fArA  dUA..«Ad  for 


The  rule  is  that  no  dairy  terms 


called  “meadow  gold”  or  “fresh-  ^cneauie.  /vrier  ju.y  me  large 
churned”  space  will  taper  down  to  65-line 

New  York  is  the  41st  state  to  «^hedules  each  week, 
legalize  yellow  margarine  for  sale  “After  July  1,  we’ll  feature  a 
in  groceries.  Thus  there  has  been  free  pound  offer.  In  the  metro- 


w,ui  U.C...UC.MI.P  eu..M.uuK  uu  y  ...  c.  ...  a  .u..s  mi  Ol  l>cw  j  p,  disCUSSed  for 

of  leading  butter  and  commodity  York  State  dailies.  Their  mer-  .Ha  riraiA 

firms.  The  organization  is  headed  chandising  approach  will  center  rhiAion  ■y^.yd 

by  A.  L.  Lowenfels,  president  of  around  a  coupon  package  which  ’ _ ^  ’  _ 

the  Hotel  Bar  Butter  Co.  It  will  will  be  good  for  a  10  cent  dis-  r/n  *  jj  j  ir 
function  as  a  voluntary  informa-  count  in  the  purchase  of  Heilman’s  r  P  /\.Cl  A^SIlCy 
tion  center  for  wholesalers,  re-  mayonnaise.  Their  theme:  price, 
tailers  and  the  public  dealing  with  economy,  nutrition, 
margarine.  The  Durkee  Fine  Foods  division 

Strangely,  the  conflict  between  of  the  Glidden  Co.,  makers  of 
butter  and  margarine  for  the  pub-  Durkee’s  margarine,  plans  no 
lie  taste  and  pocketbook  seems  newspaper  advertising  at  all  de- 
larger  to  public  relations  outfits  spjtg  the  important  date.  Robert 
than  to  businessmen  themselves.  £_  Breitenfeld,  district  sales  man- 
But  this^  should  not  be  accounted  ager  for  the  New  York  metropoli- 
paradoxical.  Businessinen,  after  tan  area,  said,  “We’re  playing  a 
all,  rank  high  in  intelligence  and  yg^y  small  part  initially  because 
can  easily  tell  what  side  their  (jo  not  have  too  much  distribu- 
bread  is  spread.  They  eagerly  tion  here.  Nor  are  we  a  deal- 
watch  consumer  reactions,  not  so  happy  company.” 
much  to  try  to  mold  them  as  to 

foresee  th^.  If  the  trend  is  .  Foods  Co.,  on  the  other 

toward  margarine  at  the  expense  J? ,  P.  "1.  full -page 

of  butter,  then  the  busines^an  .  o,.nf 

will  try  to  get  in  on  the  expanding  ToSe-cenf  deal  an 

“iof  M,  Lo»e.td.  is  "ddi.i?„Tpo„„d  Swim 

best  known  as  a  butter  executive  9^  pound  bought  at  the  regular  Andrews  Ayres,  ac- 

with  a  keen  sense  of  merchandis-  count  executive  at  Sullivan,  Stauf- 

ing — ^his  firm  led  the  field  in  intro-  Lever  Bros.,  makers  of  Good  fej-^  Colwell  &  Bayles,  Inc.,  adver- 
ducing  butter  wrapped  in  quarter-  Luck  margarine,  will  go  heavy  for  tising  agency,  has  been  elected  a 
pounds.  But  he  is  also  a  distribu-  newspapers  in  major  markets  in  vicepresident  of  that  organization, 
tor  of  margarine.  ‘he  slate.  Both  daily  and  Sunday  she  has  been  with  SSC&B,  since 

Nor  is  he  alone.  The  Miami  Papers  will  carry  copy  ranging  its  formation  six  years  ago,  as  an 
Margarine  Co.,  makers  of  Nu-  from  full  pages  to  1,000  lines,  account  executive  for  Noxzema 
Maid  margarine,  are  closely  asso-  some  in  color,  starting  June  29.  and  Smith  Brothers.  Her  husband, 
ciated  with  a  firm  distributing  the  The  Good  Luck  ads  will  contain  Charles  T.  Ayres,  is  vicepresident 
meadow-  gold,  freshly-churned  a  10<ent  coupon  good  in  the  pur-  in  charge  of  radio,  American 
product.  chase  of  eggs.  Broadcasting  Company. 


Engraver  Soys 
85-Line  Screen 
Most  Desirable 

Portland,  Ore. — Harry  B.  Ma- 
chum,  engraving  department  fore¬ 
man  for  the  Journal,  says  a  higher 
quality  in  halftone  reproductions 
can  be  achieved  with  a  more  com¬ 
pact  dot  structure. 

“We  must  not  only  go  back  to 
our  former  screens  of  65  or  75 
lines  but  can  and  should  go  to 
even  finer  screens  to  obtain  re¬ 
productions  of  a  much  truer  tonal 
value  and  smoothness  than  ever  J 
before  in  the  newspaper  field,”  he 
asserts  in  rebuttal  to  some  of  the 
arguments  over  high-shrinkage. 

“Just  how  far  we  can  go  re¬ 
mains  to  be  seen,  but  at  the  Jour¬ 
nal  we  have  experimentally  gone 
to  as  fine  a  screen  as  120-line  and 
obtained  clear  reproduction.  For 
everyday  use  we  find  the  85-line 
screen  the  most  desirable. 

“Under  shrinkage  of  one  inch 
in  16  inches  horizontally  and  one- 
half  that  amount  vertically,  a  60- 
line  screen  becomes  a  63.7-line 
screen.  It  has  been  stated  that 
under  shrinkage,  original  engrav¬ 
ings  of  60  and  65-lines  were  re¬ 
duced  to  85  and  90-lines  respec¬ 
tively.  As  a  matter  of  fact,  it 
would  require  a  shrinkage  of  7.9 
inches  horizontally  on  a  16-inch  * 
cut  and  a  proportionate  shrinkage 
vertically  in  order  to  reduce  a 
60-line  reproduction  to  an  85-line 
reproduction — or  an  eight-column 
engraving  shrunk  to  a  four-column 
reproduction.  In  other  words,  we 
would  have  to  increase  the  num¬ 
ber  of  dots  in  a  square  inch  from 
3,481  to  7,056. 

“At  the  Journal  we  have  found 
a  75-line  screen  to  be  far  superior 
to  a  65-line  screen  and  an  85-line 
screen  to  be  proportionately  better 
than  the  75-line  screen  for  a 
smooth,  full  tone  rendition  of  the 
original  copy.  We  have  found 
there  is  a  tendency  toward  ‘snow¬ 
flakes’  with  the  coarser  screens. 
This  lessens  in  proportion  as  finer 
screen  is  used.  , 

“Tests  on  the  65-line  screen  at 
the  Journal  showed  an  irregular 
loss  of  depth,  running  as  high  as 
50  per  cent.  By  closing  the  dot 
structure,  we  lessened  both  the 
irregularity  of  loss  and  the  depth 
loss  in  proportion. 

“When  one  considers  that  in  a 
120-line  screen,  before  shrinkage, 
there  are  14,161  dots  per  square 
inch  as  compared  with  3,481  dots 
in  a  60-line  screen,  it  is  easy  to 

-  see  what  a  vast  field  one  has  in 

-  which  to  close  the  dot  structure 

-  to  any  desired  intermediate  point 
i  suitable  as  conditions  warrant. 

“Since  high-shrinkage  is  appar- 
;  ently  here  to  stay  for  the  foresee- 
1  able  future,  we  feel  sure  the  day 
i  will  come  when  we  will  put  our 
,  65-line  and  75-line  screens  in  j 
t  mothballs  even  as  we  had  already 
\  done  with  our  55-line  and  60-line 
screens  prior  to  shrinkage.” 
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CONNEAUT 
ASHTABULA 
GENEVA 


PAINESVILLE 


SANDUSKY  HURON 

VERMILION 


CAREY 


BUCYRUS 


\  WADSWORTH- 

Ashland/  Jooster  ^^^^illonX  Barberton  ^sebring 
^  \  \  ALLIANCE 

MILLERSBURG  \  NEW  PHILADELPHIA 
MT.  VERNON  DOVER 


*  *  * 
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...the  Cleveland  Plain  Dealer 


The  effective  pattern  of  the  PD’s  coverage 
can  well  shed  sunny  rays  on  your  sales 
picture.  For  not  only  is  the  PD  a  family 
word  in  Greater  Cleveland  homes . . .  it’s  a 
potent  pull  in  26  adjacent  counties  as  well. 


All  told  an  area  that  is  fast  climbing  toward 
a  buying  income  of  five  billion  dollars! 
You  belong  here...  in  Cleveland ...  telling 
your  story  extensively,  economically  in 
the  Plain  Dealer. 


The  Plain  Dealer’s  Market 
Surrey  Department  can  assist 
you  in  checking  your  merchan¬ 
dising  coverage  with  current 
market  data  for  Cleveland. 
Write  for  information. 


Total  Retail  Sales  .... 

Food  Sales . 

Gen.  Merchandise  Sales  . 

Drug  Sales . 

Furn.,  Hsld.,  Radio  Sales  . 
Eff.  Buying  Income  .  .  . 

*Akroa,  Canton,  Youngstown  not  included. 


(Cleveland) 
Cuyahoga  Cy. 

$1,733,424,000 

458,874,000 

263,872,000 

56,838,000 

85,680,000 

2,725,572,000 


26  Adjacent 
County  Area* 

$1,327,825,000 

333,266,000 

108,266,000 

32,877,000 

59,480,000 

2,064,059,000 


Figures— Sales  Management  Survey,  May,  19S2 


CLEVELAND 


|PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francuco,  Loa  Angelea,  Atlanta 
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SA0  20TH  CENTVRY  TRAIN. 

rmrwmrm  uiM,tk.yynm 

NEW  YOR.K  AND  CHICAGO. 
New  York  Cewtrel 


Ads  for  Express  Trains 
Hold  Lead  Over  50  Years 


~  end  LiA«  SKore  RAilmde. 

MO  MUM  IN  «•  HOUR*. 

MIBT  lOHQ  USTaNCE  lliAW  IN  THE 

.  ^  to  «•  MitoM  tmm  Itol 

VAMiiwwiw 


For  50  years,  fast  trains  roll-  vertisements  ran  in  display  type 
ing  across  the  Appalachian  Moun-  almost  daily  for  the  first  few 
tains  or  through  the  Mohawk  weeks.  The  Broadway  Limited, 
Valley,  between  New  York  and  covering  912  miles  in  20  hours, 
Chicago,  have  been  advertised  in  and  the  20th  Century,  running  980 
newspapers  around  the  country.  miles  on  a  water-level  route,  be- 
The  admen  responsible  for  pol-  came  themes  for  prestige  copy, 
icy  and  copy  this  week  felt  senti-  The  Central’s  20th  Centu^  ad- 
mental  about  their  work.  It  was  vertising  throughout  the  entire  50 
the  golden  anniversary  for  the  years  was  kept  under  close  watch 
Twentieth  Century  Limited  of  the  by  top  executives  of  the  railroad. 
New  York  Central  Lines  and  the  At  the  same  time,  many  admen 
Broadway  Limited  of  the  Penn-  won  lasting  reputations  through 
sylvania  Railroad.  their  work  on  the  train’s  cam- 

Copies  of  old  advertisements,  paigns. 
announcing  establishment  of  the  Logan  Ad  Counsel 

fast  runs,  are  collectors  items.  A  Originally,  the  Harry  E.  Leason 
four-line  notice  was  earned  m  the  agency  handled  this  copy.  It  was 

hand-set,  four  inches  deep  in  two 
Century  Tram.  The  columns  in  newspapers.  Some 
new  20-hour  tram  between  New  ^niall  space  went  into  magazines. 
York  and  Chicago  via  New  York  ^fter  World  War  I,  the  Cen- 
Central  and  i-ake  Shore.  Write  j^al  hired  Thomas  F.  Logan,  a 
AH  ”  Daniels  for  particulars. —  Washington  newspaperman,  as  ad- 
.  vertising  counsel.  He  formed  the 

•  u  six-point  notiM  appeared  xhomas  F.  Logan  ad  agency,  with 
in  the  following  New  York  papers:  Frank  H.  Fayant  as  account  ex- 
,  ®  Tribune,  World,  Times,  gcutive  for  the  Central.  The  firm 

Journal  Evening  World,  Evening  i^tgr  became  Lord  &  Thomas  & 
Journal,  Commercial  Advertiser,  Logan,  out  of  which  has  grown 
Evening  Post  and  Daily  News.  Foote,  Cone  &  Belding,  which  still 
For  the  next  few  days,  the  train  account.  Mr.  Fayant  re- 

was  advertised  regularly  under  the  jirej  jn  1930.  The  present  ac- 
same  name  but  on  June  9,  1902,  six  count  executive  is  Harry  W.  Frier, 
days  before  the  first  run,  George  t  /->  .  .•  oi 

H.  Daniels.  Central’s  general  pas-  Centi^s  executive  offices, 

senger  agent,  sent  this  wire  across  f  ^ 

the  country:  ‘Am  advised  that  shoulders  of  M^in  J. 

name  of  20-hour  train  has  been  ^  f  F 

Limited.  Please  have  advertising 

changed  accordingly.”  of  the  line;  and  of  the  late  George 

.  H.  Ingalls,  also  a  former  vice- 

Whats  What  to  Whos  Who  president  of  traffic. 

Melville  E.  Stone,  then  general  During  the  twenties,  Centurj 
manager  of  the  Associated  Press,  ^an  504  lines  twice  a  montt 
got  the  word  from  New  York  newspapers  in  New  York  City 
Central  and  the  Pennsylvania  Rail-  Chicago  and  selected  westerr 
road  on  June  3.  At  the  same  cities.  Smaller  papers  were  sched 

HTn;v7  w  «‘ed  once  a  month. 

Themes  sold  not  only  the  Lim 
j  CoMMer-yoMrna/,-  Ed-  jjgj  ^ej-g  also  considerec 

ward  Ro^water,  edi^r  of  the  “masthead  advertising”  for  the  en 
Omaha  (Neb.)  Bee;  C.  W.  Hor- 
nick,  editor  of  the  St.  Paul  ^ 

(Minn.)  Despatch;  Clark  Howell,  ^^t  week  the  50th  anmversar 
editor  of  the  Atlanta  (Ga.)  Con-  the  Broadway  Limited  and  th 

stitution;  W.  C.  Bryant  of  the  ® 

Brooklyn  (N.  Y.)  Times;  H.  F.  ® 

Gunnison  of  the  Brooklyn  (N.  Y.)  was  marked  by  a  1.000-line  a( 
Eagle;  H.  L.  Bridgman  of  the  campaign  in  newspapers  of  botl 
Brooklyn  (N.  Y.)  Standard;  H.  shewing  the  observation  ca 

Loewenthal  of  the  New  York  Century  occupied  by  Wil 

Times;  H.  M.  Stegman  of  the  New  T 

York  Tribune;  C.  S.  Lord  of  the  p  Mm 

New  York  Sun;  H.  D.  Vought  of  J' 

the  New  York  Commercial  s.  W.  ^humann-Heink.  and  Uncle  Joe 

Williams  of  the  old  New  York  C^*'*’®**- 

Daily  News;  W.  Van  Benthuysen  ^  was  a  carryover  of  an  ol 
of  the  New  York  Morning  World;  theme:  famous  passengers.  Nevei 
Robert  H.  Fuller  of  the  New  York  theless.  Century  advertising  ha 
Herald.  gone  a  long  way. 

Because  of  competition  between  “Copy  today,”  said  William  1 
{  the  Central  and  the  Pennsy,  ad-  Gaynor,  assistant  ad  manager  f( 


GRANDFATHER  was  a  boy 
when  the  New  York  Central  ran 
this  two-column  ad  in  the  New 
York  Times  June  5,  1902. 


WVotiflNMMl 


It  s  no  job  cover¬ 
ing  a  big  market 
like  Akron  when 
ONE  is  all  you  need. 

The  Beacon  Jour¬ 
nal,  Akron's  one  and 
only  daily  newspa¬ 
per  is  the  only 

medium  needed  to 
reach  all  Akron 

buyers. 


John  S.  Knight,  Publisher 
Story,  Brooks  Cr  Finley 
Not.  Rep. 


BUSINESS  IN  PHILADELPHIA, 

THE  NATION’S  3rd  MARKET,  IS  CONSTANTLY 


THE  INQUIRER,  PHILADELPHIA’S  FIRST  NEWSPAPER, 
MATCHES  THE  CITY’S  FORWARD  STEPS  WITH  ITS  OWN 


STEADILY  INCREASING  IN 
LINAGE  THE  INQUIRER  IS  IN 
UNDISPUTED  FIRST  PLACE  IN  PHILADELPHIA! 

Making  daily  increases  in  advertising  linage. 
The  Inquirer  stays  way  out  in  front  among 
Philadelphia  newspapers.  Today,  THE 
INQUIRER  leads  in  NATIONAL,  RETAIL, 
DEPARTMENT  STORE,  CLASSIFIED  and 
TOTAL  advertising  ! 


^  Mow)  in  its  19^ 
^Consecutive  Yeir  of  Total 
Advertising  Uadership 
in  Philadelphia!  A 


Jlnqtmr 

Philadelphia  Prefer*  The  Mmqairer 


Cxelumvm  AdvxrHmng  KaprtMntoffvati  ROBfRT  T.  DIVIIM,  JR.,  Empir*  Stat*  Bldg.,  N.Y.C.,  Longocr*  5>5232|  EDWARD  J.  lYNCH,  20  N.  Wackar 
Driva,  Chicago,  Andovar  3-6270j  OEOROE  S.  DIX,  Panobsoot  Bldg.,  Datroit,  Woodward  5>7260.  Waif  Cooif  Raprafantoh'vai)  PITZRATRICK 
&  CHAMBERLIN,  155  /Aontgomary  St.,  Son  Frondico,  Gorflatd  1*7945  •  1127  WibMra  Boulavord,  Loa  Angalai,  Michigan  0259 
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deciding  which  newspaper  or  other  are  absolutely  necessary  to  the 
media  should  receive  the  sched-  success  of  an  advertising  cam* 
ule.  To  most  minds,  this  is  a  very  paign.  They  have  to  set  up  the 
simple  matter,  determined  mostly  list,  with  the  guidance  of  the  me- 
by  facts,  and,  after  the  decision  dia  director,  and  they  have  to 
is  made,  the  worries  of  the  media  make  sure  that  the  estimates  ap- 
department  are  over.  proved  by  the  advertiser  are  ac- 

“Nothing  could  be  further  from  curate, 
the  truth,  at  least  in  most  agen-  Official  Contract 

“Most  agencies,”  he  said,  “use 
“In  the  average  agency  today  estimate  as  the  official  contract 

there  is  a  large  force  of  detail  the  advertiser  to  establish 

hounds  who  pick  up  where  the  where,  how  often  and  when  the 
media  director  leaves  off.  These  advertising  is  to  run  and  how 
behind-the-scenes  individuals  are  ^uch  it  will  cost.  After  approval, 
known  by  many  titles,  some  of  jhe  estimate  serves  as  the  official 
which  describe  ^  their  work,  some  controlling  record  for  all  subse- 
of  which  don’t.”  quent  operations. 

There  are,  for  instance,  he  said,  “Depending  upon  the  routine  in 
titles  like  assistant  space  buyer,  the  particular  agency,  the  estimate 
assistant  media  coordinator,  esti-  will  reflect  all  detail  information 
mate  and  contract  supervisor,  me-  necessary  to  guide  operating  de- 
dia  clerk,  detail  clerk,  and  varia-  partments  in  the  preparation  and 
tions  thereof.  release  of  contracts,  material  and 

These  people,  Frank  explained,  insertion  instructions. 

-  “In  most  cases,  it  will  show  such 

information  as  name  and  loca- 
^  tion  of  media,  frequency  of  pub- 

lication,  circulation,  size  of  units 
g  i  I  and  insertion  dates,  position  de- 

V  V  sired,  rate,  agency  commission  and 

cash  discount,  and  the  publisher’s 
representative. 

“Ultimately,  the  estimate,  or 
other  records  established  from  the 
estimate,  will  serve  as  the  means 
of  checking  the  advertising  when 
run,  paying  the  publisher’s  bills 
/  j  and  billing  the  advertiser. 

/  \  “It  is  also  frequently  used  to 

/  control  the  charging  off  of  adver- 

/  X  i  \  tising  expenditures  against  speci- 

J:  M  budgets  and  by  sales  areas 

ft  o*’  divisions  in  the  advertiser’s  ac- 

'  counting  operation.” 

Best  Ad  Position 

Frank,  just  to  get  on  another 
car  of  the  same  train,  what  do  you 
think  is  the  best  position  in  a 
newspaper  for  an  ad? 

“In  my  opinion.”  he  said,  “out¬ 
side  right  or  left  position  with 
editorial  content  similar  to  the 
copy  appeal  is  the  best  spot.  It’s 
!  unimportant  whether  it’s  the  sec- 

ond  or  twenty-second  page. 

“I  feel  it  should  be  away  from 
competitive  products,  although 
there  are  some  who  don’t  agree 
with  this.  They  like  to  be  with 
competitors  because  they  feel  they 
have  a  superior  product  to  sell. 

“But  to  get  back  to  this  prob¬ 
lem  of  the  estimate — it  must  be 
the  last  word  in  accuracy,  with  so 
much  depending  upon  it,  and  it 
must  be  kept  up-to-date  to  reflect 
changes. 

“Recently,  the  trend  to  guar¬ 
antee  rates  for  short  periods  of 
time  has  resulted  in  the  necessity 
for  constant  schedule  changes  to 
‘stay  within  the  budget’  and  still 
not  end  up  the  campaign  with  un¬ 
spent  money.  This  condition  has 
caused  the  behind-the-scenes  oper¬ 
ator  to  become  more  and  more 
important  in  media  department 
operation.” 

All  his  life  Frank  himself  has 
been  one  of  the  behind-the-scene? 
operators.  If  not  the  whole  fence, 
(Continued  on  page  24) 
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Morrison  Tells  What 
Media  Coordinator  Is 


when  you  can 
have  milk  delivered 
to  your  door? 


Hundreds  of  newspapers  and 
printing  plants  all  over  the  U.  S. 
and  Canada  feel  the  same  way 
about  processing  and  cleaning  their  own  linecast¬ 
ing  machine  matrices.  They  have  found  that  the 
Matrix  Contrast  Service  method  is  less  expensive 
and  more  convenient. 

Matrix  Contrast  Service  has  been  constantly  im¬ 
proved  and  perfected  over  the  past  27  years.  Now 
we  have  six  service  branches  and  31  trained  service 
crews  who  come  into  your  plant  during  the  day  or 
night  and  operate  portable  Matrix  Contrast  proces¬ 
sing  equipment  to  clean  and  treat  your  matrices. 

Why  go  to  the  trouble  of  having  your  machinists 
do  a  job  with  which  they  are  not  familiar? 

Write  to  our  nearest  office  today  for  complete 
information. 


MATRIX  CONTRAST  CORPORATION 

154  West  14th  Street,  New  York  11,  N.  Y. 
326  W.  Madison  Street.  Chicago  6,  111. 

1105  Trenton  Street,  Los  Angeles  15,  Calil. 

European  Agents:  Funditor,  Ltd.,  3  Woodbridge  Street, 
Clerkenwell  Green,  London,  E.  C.  1. 


Copyrlsht  1952,  Matrii  ContrMt  Corporation 


Business  Means  THE  MEWS! 


Picking  the  Number  One  newspaper  in  the  Detroit 
market  is  simply  a  matter  of  checking  media  records. 
Whether  you  comjtere  total  linage,  or  take  the  break-down 
of  individual  classifications,  THE  NEWS  is  first  in  practi- 
^ly  everything.  The  reason  is  obvious. 

THE  NEWS  pack  96%  of  its  sales-punching  power  into 
the  6-county  trading  area.  Here,  more  than  1,450,000 
workers,  who  earn  the  highest  family  inconie  of  Amer¬ 
ica’s  major  markets,  spend  55 of  Michigan’s  total 
retail  sales. 

In  Michigan,  Detroit  does  the  business.  In  Detroit,  busi¬ 
ness  means  THE  NEWS. 


Among  Detroit’s  three  newspapers 

THE  DETROIT  NEWS  is— 

FIRST  IN  RETAIL  ADVERTISING 
FIRST  IN  GENERAL  ADVERTISING 
FIRST  IN  CLASSIFIED  ADVERTISING 
FIRST  IN  AUTOMOTIVE  ADVERTISING 
FIRST  IN  GROCERY  ADVERTISING 
FIRST  IN  DEPT  STORE  ADVERTISING 
FIRST  IN  TOTAL  ADVERTISING 


IN  DETROIT... 


467.06« 

highest  weekday  circulation 
in  Detroit  News’  history 

577,826 

highest  Sunday  circulation 
in  Detroit  News’  history 
A.B.C.  figures  for  6-months  period 
ending  March  31,  1932 


The  Detroit  Newsi 


THE  HOME  NEWSPAPER 


ownart  CMid  opwolor*  ol  radio  station*  WWJ,  WWJ-FM,  WWJ-TV 


EoUofn  Otfkm:  1 10  E.  42nd  U.,  Now  York  17— wndor  monogomont  of  A.  H.  KUCH  o  Wostorn  OfRcost  JOHN  E.  LUTZ  CO.,  Tribooo  Towor,  Chkog* 

editor  &  PUBLISHER  for  June  28,  |»',23 


The  Advertiser  and  The  Newspaper 

Re-Upholsterers  Re-Do 
Their  Own  Ad  Code 


Self-Regulation  of  advertising 
took  another  step  forward  this 
week  when  the  re-upholstery  and 
slip  cover  industry  and  the  Better 
Business  Bureau  of  New  York 
City,  Inc.,  put  out  a  new  code 
for  advertising  and  selling. 

“Bait”  advertising  has  offered 
re-upholstery  work  at  “ridiculously 
low"  prices. 

From  now  on,  the  advertiser 
may  put  his  price  in  any  type  size 
he  pleases,  but  the  “and  up”  must 
he  at  least  one-quarter  the  size  of 
this  price.  And  the  specific  ma¬ 


terials  must  be  mentioned  in  the 
ad,  with  a  selection  of  not  less 
than  three  fabrics  in  a  range  of 
colors.  Nor  may  the  colors  be 
“outlandish  purple”  or  “stained 
muck.”  They  should  be  the  cus¬ 
tomary  blues  and  greens  and 
yellows  or  others  favored  in  the 
trade. 

The  type  and  number  of  pieces 
should  be  clearly  stated,  the 
amount  of  replacements  should  be 
described  separately,  and  replace¬ 
ments  should  be  new,  unless  other¬ 
wise  specified. 


to  get  to  the  office  eariy  now  that  we're  selling  a  statewide 
market  of  T/i  million  people  ffcrovgfc  the  Des  Moines  Sunday  Register!" 

Maybe  it  hasn’t  dawned  on  you  just  how  responsive  the  Iowa 
market  can  be  to  advertising  in  the  Des  Moines  Sunday 
Register. 

Here  are  the  facts:  Iowa  is  a  market  of  iVz  million  people 
who  command  a  neat  314  billion  dollars  per  year.  It’s  a 
two-part  market — with  city  folks  who  out-buy  big-buying 
cities  like  Philadelphia,  Boston  or  San  Francisco  .  .  .  and 
farm  families  who  are  the  wealthiest  on  earth. 

You  get  the  best  parts  of  both  through  advertising  in  the 
Des  Moines  Sunday  Register.  It  takes  you  into  the  homes  of 
over  500,000  families,  town  and  farm,  all  over  Iowa.  Cover¬ 
age  in  79  out  of  Iowa’s  99  counties  is  an  amazing  50%  to 
complete  domination.  In  12  counties  more,  it’s  40%  to  49% 

— and  at  least  21%  in  the  few  others.  Milline  rate  is  a 
modest  $1.86. 

The  Des  Moines  Registehand Tribune 

ABC  CireuloHon  Sept.  30,  1951:  Daily,  371,459— Sunday,  536,752 


Media  Coordinator 

Continued  from  Page  22 

he’s  been  three-quarters  of  the 
pickets.  He’s  been  with  McCann- 
Erickson  since  he  was  16,  going 
from  messenger  boy  in  1922,  when 
the  agency  was  known  as  H.  K. 
McCann  Co.,  to  his  present  posi¬ 
tion.  Thus  his  sympathy  for  and 
understanding  of  the  assistant. 
About  whom  he  has  this  to  say  as 
a  finisher: 

“Aside  from  the  many  detail 
responsibilities,  most  so-called  as¬ 
sistants  in  a  media  department  are 
a  major  point  of  contact  for  the 
publisher  or  representative, 

“They  will  keep  him  informed 
of  when  and  where  the  advertising 
is  running,  what  position  or  other 
cooperation  is  d^ired  and,  to  a 
greater  or  lesser  degree,  depend¬ 
ing  upon  circumstances,  what 
chances  there  are  of  getting  a 
greater  share  of  the  business. 

“They  will  also  be  responsible 
for  resolving  with  the  represen¬ 
tatives  or  the  publisher  complaints 
of  unsatisfactory  position,  failure 
to  run  on  scheduled  dates  and 
so  on. 

“In  other  words,  the  assistant 
in  an  agency  media  department  is 
an  important  factor  in  maintaining 
satisfactory  and  pleasant  liaison 
between  the  publisher  and  the  rep¬ 
resentative,  on  the  one  hand,  and 
the  advertiser,  agency  and  media 
director  on  the  other. 

“And  in  spare  time,  he — or  she 
— is  striving  to  become  a  media 
director  and  earn  more  money.” 

■ 

Travel  Record 

What  is  believed  to  be  the  larg¬ 
est  resort  and  travel  section  ever 
issued  by  a  U.  S.  publication  ap¬ 
peared  in  the  New  York  Times  on 
Sunday,  June  8.  The  46-page 
summer  resort  section  carried 
80,052  lines  of  advertising  (266 
columns)  from  1,209  advertisers. 
The  section — one  of  eight  special 
seasonal  resort  and  travel  sections 
published  annually  by  the  Times 
— showed  a  gain  of  12,218  lines 
over  the  1951  summer  vacation 
section. 

■ 

Kellogg  Account  Open 

After  18  years,  Kenyon  &  Eck- 
hardt  resigned  its  Kellogg  Co.  ac¬ 
count  in  the  United  States  and 
Canada,  effective  Oct.  1.  For  the 
Battle  Creek,  Mich.,  cereal  makers, 
the  agency  handled  Pep,  All-Bran, 
Raisin  Bran  Flakes,  Variety  Pack¬ 
age,  40%  Bran  Flakes,  Shredded 
Wheat,  Krumbles  and  Gro-Pup 
Dog  Food  in  the  U.  S.  and  all 
products  in  Canada. 

■ 

2  Nome  'Specials' 

Two  more  newspapers  which 
have  been  without  national  adver¬ 
tising  representatives  for  several 
years  have  announced  appoint¬ 
ments.  The  Mesa  (Ariz.)  Tribune 
has  named  George  Close,  Inc.,  and 
the  Lamberton  (N.  C.)  Robeson- 
ian  has  appointed  Moran  &  Hede- 
kin,  Inc. 


Variety  Copy 
Wm  Replace 
Heavy  Hammer 

Cincinnati  —  Repetition,  the 
keynote  of  advertising,  is  on  the 
way  out,  says  Dr.  George  H. 
Brown,  professor  of  marketing  at 
University  of  Chicago. 

Attending  the  American  Market¬ 
ing  Association  convention  here, 
Dr.  Brown  declared  the  advertis¬ 
ing  world  is  due  for  a  drastic 
change  which  will  banish  the  idea 
that  it  is  necessary  to  hammer  one 
thought  over  and  over. 

Major  advertisers,  he  believes, 
will  slant  different  ads  in  different 
media  instead  of  using  the  same 
copy  for  all. 

“One  of  our  major  discoveries," 
he  said,  “is  that  after  a  person 
reads  the  same  theme  four  or  five 
times,  he  knows  it.  And  then  it 
isn’t  necessary  to  repeat  it  to  him 
year  after  year,  as  is  now  the  prac¬ 
tice.” 

“This  doesn’t  mean  that  ex¬ 
aggerated  boasting  in  advertising 
will  end,  or  that  ridiculous  claims 
by  advertisers  will  become  more 
tempered,”  Dr.  Brown  remarked, 
“but  it  does  mean  that  we  may 
find  out  what  facts  people  remem¬ 
ber  about  ads  they  read,  see  and 
hear.” 

“Advertisers  will  then  begin 
pointing  their  information  to  cer¬ 
tain  groups  of  people  listening  to 
certain  programs  and  reading  cer¬ 
tain  newspapers.  They  won’t  use 
the  same  ad  for  all  media  and  all 
people.” 

\^ile  this  may  result  in  higher 
advertising  costs,  it  will  also  mean 
higher  efficiency  and  enable  an  ad¬ 
vertiser  to  say  more  about  his 
product  in  less  time.  Dr.  Brown 
declared. 

This  elementary  discovery  gained 
after  research  at  the  University  of 
Chicago,  showing  that  many 
people  do  not  think  the  same 
thing  about  the  same  fact,  has  not 
been  used  in  advertising  to  date, 
said  Dr.  Brown. 


Courtney  Booklet 
On  Market  Research 

Omaha — Dr.  C.  J,  Courtney, 
head  of  the  Marketing  and  Mer¬ 
chandising  Department  of  Creigh¬ 
ton  University,  has  published  a 
24-page  booklet  entitl^  “A  Prac¬ 
tical  Method  for  Planning  and 
Evaluating  Marketing  Research." 

This  booklet  lists  elements 
which  have  been  used  in  market¬ 
ing  research  studies  dealing  with 
research  on  the  product,  brands, 
consumer  buying  habits,  sales 
management  and  sales  promotion, 
advertising  and  retailing.  It  has 
been  six  years  in  preparation  and 
covers  available  marketing  re¬ 
search  material  dating  back  to  the 
year  1937. 

Copies  are  available  from  the 
Creighton  University  Bookstore 
for  $1  each. 
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June  19iSO— looks  like  we  have  a  war  on  our 
hands.  I’eople  start  buying  like  mad  ...  A  year 
later,  business  turns  blue.  Dealers  are  in  the 
dumps.  Inventories— awful!  What  to  do? 

Now  a  new  mattress  ytui  can  do  without  for 
quite  a  while.  It  doesn’t  stand  by  the  curb,  in 
Duco.  Or  bring  in  Jimmy  Durante.  You  don’t 
talk  about  it.  No  glammer. 

Eclipse  Sleep  Products,  New  York  mattress 
manufacturer,  had  six  hundred  dealers  doing 
no  business  to  speak  of.  Then  its  agency,  E.  T. 
Howard  Co.  knocked  out  a  nifty  .  .  .  On  an 
Eclipse  you  sleep  so  soundly,  you  need  an  alarm 
clock  to  wake  up !  —  A  Telechron  with  every 
Eclipse,  $49.50  to  $69.50.  But  the  advertising 
emphasized  the  goods  instead  of  the  gimmick! 

A  page  was  scheduled  in  The  New  York  News, 
metropolitan  edition,  for 
Sunday,  Oct.  14,  followed 
by  six  600-line  ads  within 

the  month _ On  Monday, 

Oct.  15,  Eclipse  started  to 
do  business!  Three  extra 
operators  in  the  showroom, 
and  two  more  at  the  factory, 
answered  over  five  hundred  calls  in  two  days! 

W^ould-be  customers  wanted  to  know  where 
they  could  buy  an  Eclipse.  Dealers  called  for 
Rush  orders.  Special  Delivery.  Eclipse  called 
GE  for  more  clocks.  Some  stores  even  borrowed 
Telechrons  from  their  hardware  departments! 

Eclipse’s  sales  manager,  S.  J.  Kingon,  said 
that  the  traceable  sales  were  at  least  $257,400, 
from  4,600  lines  of  News  space,  at  $12,594  .  .  . 
advertising  cost  4.8%.  Which  is  not  bad  at  all 
for  mattresses!  Nor  money-making  dealers! 

And  six  months  later,  customers  still  phoned 
to  find  where  they  could  buy  the  mattress! 

To  vake  up  sleepy  sales,  there  is  positively 
nothing  like  The  News  . . .  reaching  two-thirds 
of  the  families  in  New  York  City,  two-fifths 
of  the  families  in  the  suburbs! 

More  than  2,000,000  people  in  and  around 
New  York  go  out  and  buy  this  newspaper  — 
every  morning.  Because  they  want  it,  they  read 
it  thoroughly— give  every  ad  a  better  break! 

If  you  have  anything  people  want,  you  can 
find  more  people  who  want  it  in  The  New  York 
News  than  in  any  other  medium,  at  lower  cost! 

To  wake  up  more  prospects,  call  any  News 
advertising  office  — New  York,  Chicago,  San 
Francisco.  Los  Angeles!  Rise  and  shine! 
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CSNR  Data  May  Be 
Harming  Newspapers 

By  I.  W.  Tumbell 

New  York  Office,  Alden-Klapp  Co. 


After  studying  the  last  two 
“Continuing  Study  of  Newspaper 
Readership”  reports,  I  am  of  the 
opinion  that  they  now  may  be 
doing  newspapers  more  harm  than 
good  as  a  promotional  piece. 

Here  is  the  score  of  one  of  the 
last  reports: 


Account 

Medical 


Toilet  Prep 
Grocery 


Position 
Full  position 
page  8 
Partly  next 
reading  page 
12 

Partly  next 
reading  page 
13 

Poor — page 
21 

Poor — page 
21 
Full 

Sport  Page 
Poor 

Back  Page 
;  Poor 
patse  17 
I  Comic  strip 
comic  page 
I  Next  reading 
page  2 


While  I  am  not  able  to  present 
the  opinions  of  any  of  the  adver¬ 


tisers  whose  copy  received  little  or 
no  readership,  I  have  discussed  the 
studies  with  one  important  agency 
media  representative  and  a  few 
national  advertising  managers  of 
newspapers,  and  they  concur  in 
my  opinion  that  the  reports  could 
be  harming  general  newspaper 
linage. 

I  believe  better  copy  could  get 
higher  readership  and,  of  course, 
produce  more  sales.  Why  not  bul¬ 
letin  the  “brass”  in  the  general 
newspaper  advertising  field  for 
suggestions  to  improve  copy  as  a 
starter. 

In  an  article  in  a  recent  issue 
of  one  of  the  trade  magazines, 
Daniel  Starch  and  Staff  state, 
“The  new  Starch  Survey  shows 
that  75%  of  all  newspaper  ads 
could  get  better  readership  ratings. 
The  reports  aim:  to  set  up  a  goal 
for  national  advertisers  who  strive 
to  have  their  ads  in  the  top  25%; 
to  demonstrate  the  high  readership 
that  good  copy  produces.” 
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out  of  the  21  of  the 
State  of  New  Jersey 

ACCOUNT  FOR 
OF  THE  POPULATION 
OF  THE  E.  B.  INCOME 
OF  THE  RETAIL  SALES 


5  COUNTY  POPULATION 

Essex  .  902,700 

Hudson  .  651,100 

Bergen  .  540,100 

Union  .  399,500 

Passaic  .  338,000 

Total  .  2,831,400 

State  .  4,875,500 

Source:  Consumer  Markets 

County  Seat  Newspaper 
for  Union  County 


UNION 

COUNTY 


RanKinq 

Countq 

/Ranker 


It  is  true  some  of  the  large  T  j.  Ti,-I 

space  users  receive  good  reader-  xXVillldi  XXI 

ship;  the  anti-freeze  account  had  ^  1 

very  good  readership  but  it  was  an  ^^11  1  rCIC10  lYiUrKSf 
excellent  piece  of  copy.  Many  « 

opinions  could  be  secured  from  JaCIWY©rS  ,rl@CUr 
this  data  but  it  is  obvious  that  •  ,  -r-  j 

one  could  easily  be  that  if  you  Advertisers  Trade  Mark, 

cannot  use  large  space  in  news-  ^  womans  beauty,  doesn  t  al- 
papers,  don’t  use  them.  get  proper  care,  even  from 

Another,  if  you  don’t  have  pre- 

tested  unusual  copy,  stay  out.  .T”'*  the  substance  of  an 

The  score  for  the  last  Continu-  t’Y  Robert  F.  Carney, 

g  Study  report  follows;  chairman  of  the  board,  Foote, 

Cone  and  Beldmg  ad  agency,  given 
Sica?  m“."  Fu“ro„  this  week  at  the  annual  meeting  Of 

w..  36x1  page  2  the  United  States  Trade-Mark 

xiicai  M  1%  16x1  Puiitrasition  Association,  a  group  of  lawyers 


ing  Study  report  follows; 


Account 

Score 

Size 

Position 

Medical 

M  .  . 

Pull  (losition 

W  . . 

36x1 

page  2 

Medical 

M  1% 

16x1 

Full  position 

W  1% 

page  2 

Medical 

M  .. 

10x1 

Pull  position 

\V  .. 

page  3 

Medical 

M  .. 

19x1 

Pull  position 

W  . . 

page  3 

Air  Condi- 
tionitiK 
Grocery 


‘  ...  The  trade  mark,  originally  and 

w  . *  page*?** to  a  large  extent  today,  Mr.  Car- 
M  1%  28x1  Next  reading  ney  said,  is  intended  to  sell  a  prod- 
M  48%  200  X  6  uct— to  make  the  consumer  choose 

\v.34%  pages  this  item  instead  of  that. 

M..  30x1  FuU^^ition  “The  purpose  of  advertising  is 

M  6%  100x2  Nert  Reading  to  Sell.”  he  declared.  “Its  method 
onn  o  5?*!  ®  ts  to  enhance  the  symbolic  value  of 

M  4%  200  X  2  Next  reading  ,  i 

\v  4%  page  7  the  trade  mark. 

wi6^  200x6  Good  Blit  often,  he  went  on.  the  ad- 

M  7%  170x2  vertiser  can’t  make  up  his  mind 

w  8%  pages  just  what  he  wants  the  trade  mark 

w  5%  re^i^**^  represent.  It’s  like  a  woman 

page  9  who  wants  sometimes  to  be  a 

w  i3’  Nextr^ng  blond,  next  a  red  head. 

w  1%  page  10  . 


28  X  1  Pull  position 


‘I  know  of  an  advertiser — not 


Grocery 
Grocery 
Grocery 

W  2%  page  23 

Grocer>-  M  8%  200x6  Good 

Wll%  Page  23 

•Appliance  M21%  Pull  page 

\V  67% 

Beverage  M  180  x  1  Pull  position 
W  1%  page  25 

These  figures  speak  for  them¬ 
selves;  one  medical  account,  a 
headache  remedy,  had  two  small 


iV  iof  client  of  ours.”  Mr.  Carney  said, 

M  1%  140x2  Pull  position  u  -i  i  u- _  ic  j  • 

w  6%  page23  who  prided  himself  on  producing 

^  30x2  Next  reading  five  Campaigns  in  five  years,  no 

M  1%  35x2  ’N^t^ding  of  which  had  any  similarity  in 


‘personality’  to  its  predecessor.  He 
hired  a  researcher,  when  his  busi¬ 
ness  fell  off.  who  told  him  that  his 
trade  mark  was  well-known,  but 
that  people  were  confused,  not 
only  about  his  product’s  uses,  but 
who  was  to  use  it  and  when.” 

Lack  of  continuity  in  advertis¬ 
ing,  he  said,  undermines  its 


ads  in  this  issue,  both  in  ^11  po«-  value.  Mr.  Carney  suggested  treat- 
tion  and  received  less  than  1%  ■  advertising  and  the  trade  mark 

readership.  Frotn  these  figures  I  ^s  an  investment  rather  than  as  a 
believe  it  would  be  reasonable  to  current  expense.  The  trade  mark 
assume  that  a  new  company  m  the  advertising  copy,  he  noted,  may 
medial  field  would  pause  before  ,he  loss  of  considerable 


considering  using  newspapers. 


space  used  to  promote  sales  of  a 


While  I  have  no  way  of  proving  product 
it,  I  feel  that  newspapers  produce  recent  full-page,  4-color 

e  ter  results  than  these  reports  magazine  ad  for  a  major  pharma- 
bring  out,  and  that  these  Continu-  ceutical  house,  he  said,  only  three- 
ing  Studies  have  served  their  pur-  fourths  of  the  people  who  saw  it 
pose  and  now  it  might  be  better  to  ,he  name  of  the  company. 

promotion.  “This  could  have  been  avoided 

V^ile  It  IS  true  that  the  138-  ^y  a  little  more  care  in 

Study  Sumnaary  indicates  64%  of  jr^dc  mark  display,”  he  added, 
the  men  and  73%  of  the  women 


He  also  warned  the  lawyers  in 


(SU^abetl)  Dail; 

^  ^  1  ELIZABETH 

0  Jounirtl  NEW  JERSEY 

Spccioi  /tcnrcscnf,7f.i£s;  WARD-GRIFTITH  CO.,  INC. 

read  the  average  general  news  audience  that  they  should  leave 
page  with  advertising,  and  81%  ,^6  creation  of  trade  marks  to 
of  the  women  read  society  pages,  copywriters  and  artists  who  were 
etc.,  the  national  advertiser  is  in-  specialists  in  symbols  and  mean- 
terested  in  how  many  men  and 

women  read  his  advertisement.  ..f  f^om  those  who  hold 

Could  It  be  that  the  low  readership  jj,e  development  of  a  trade 

of  these  national  ads  has  helped  mark  is  solely  a  matter  for  top 
to  bring  about  the  large  amount  of  management,  counseled  by  a  bat- 
cooperative  advertising  in  the  drug  ^f  lawyers.”  Mr.  Carney  said, 
and  grocery  field?  .{^^hen  I  see  the  Bon  Ami  chick, 

"  ,  the  Kool  penguin,  the  Old  Dutch 

Hciil  tllG  DQrtGnQGr  maid.  Prudential's  Gibraltar,  the 

In  more  than  200  newspapers  in  Fisk  boy  in  pajamas,  the  dog  be- 
major  markets,  alternating  with  fore  the  Victrola,  then  1  know  the 
product  message  copy,  advertise-  communications  experts  somehow 
ments  for  Old  Stagg  straight  Ken-  muscled  their  way  into  the  meet- 
tucky  bourbon  will  single  out  the  ing  before  the  board  of  directors 
bartender  as  “an  expert.”  got  there.” 
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.  ,  .  is  Hoke  Welch,  ringmaster  for  one  of 
the  South's  most  aggressive  newspaper 
staffs  —  that  of  The  Miami  Daily  News. 
Meet  him  on  Biscayne  Boulevard  and 
you'll  mark  the  expansive  but  quiet  good 
humor  of  the  man.  You'd  scarcely  suspect 
this  smiling,  bouncing  jelly-roll  of  a  Hoke 
Welch  is  actually  the  most  frequently  em¬ 
battled  newspaper  editor  'neath  the 
Mason-Dixon  marker.  One  such  fracas  was 
a  million-dollar  "dilly"  which  disinte¬ 
grated  after  a  few  blunt  questions  went 
unanswered.  He's  noted  for  his  willingness 
to  call  a  spade  a  spade;  to  fight  things  out 
to  a  conclusion.  By  the  same  token,  when 
the  occasion  warrants  a  correction,  his 
courteous  deference  is  wonderous  to  be¬ 
hold. 

Hoke  Welch  indeed  has  a  habit  of  tilt¬ 
ing  with  the  toughest . . .  He  set  the  sights 
and  launched  the  lightning  when  The 
Daily  News  went  after  the  Klan  .  .  .  when 
his  boys  tipped  the  lid  on  the  Commies  in 
Florida  .  .  .  when,  long  before  Kefauver, 
The  Daily  News  blueprinted  the  mobster 
threat  to  the  County  of  Dade  .  .  .  then 
gave  shape  and  substance  to  the  tentacles 
of  the  Mafia  within  our  nation. 


There  are  still  other  dimensions  to  this 
Hoke  Welch.  For  one  thing,  he  hit  upon 
the  greatest  counter-agent  to  juvenile  de¬ 
linquency  in  the  area: — ^The  Miami  Daily 
News  Youth-Roundup  with  20,000  kids  in 
on  the  deal.  For  another,  he  put  together 
one  of  the  best  Sports  Departments  in  any 
man's  newspaper  .  .  .  then  brought  no  less 
than  Stanley  Woodward  in  to  head  it  .  .  . 
and  yet  to  his  staff  of  102  editors,  writers, 
artists  and  photographers,  this  big,  little 
man  represents  the  leader  .  .  .  not  "The 
Boss."  To  them,  he  gives  the  credit  .  .  . 
for  Hoke  likes  the  obscurity  of  the  back¬ 
ground  from  whence  to  puli  his  strings. 

Since  Hoke  Welch  took  over,  eleven 
years  ago,  the  circulation  of  The  Miami 
Daily  News  has  more  than  doubled.  The 
virility  of  his  direction  and  the  savvy  of 

his  staff  explain  the  fact  that,  down  Miami 
way,  more  people  get  more  for  their  money 
in  Florida's  most  newsworthy  newspaper: 


MIAMI  DAILY  NEWS 
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Cunningham  &  Walsh,  Inc.)  will 
spread  throughout  the  U.  S.  as 
distribution  of  the  new  cigaret 
spreads. 

The  two  Chesterfield  sizes  will 
use  identical  blends,  but  the  longer 
butt  will  sell  for  about  one  cent 
a  pack  more  because  it  is  said  to 
contain  tobaccos  of  better  quality 
and  higher  price  than  any  other 
king-size  brand. 

An  advantage  said  to  exist  in 
«*-n  Ts.  Chesterfield’s  king-size  cigaret  is 

Milk.  Donut  Campaign  that  no  new  name  will  need  to  be 

To  Get  Dunking  in  Fall  promoted,  thereby  necessitating 
American  Dairy  Association,  only  negligible  additions  to  ad- 
Bakers  of  America  and  Dough-  vertising  appropriations, 
nut  Corporation  of  America  will 

join  forces  this  Fall  in  a  nation-  Brach  Candy  to  Break 
wide  drive  to  boost  the  sale  of  pour  Successive  Ad  Drives 
milk  and  donuts.  Between  mid-September  and 

Cooperating  in  a  $500,000  cam-  Christmas,  three  separate,  succes- 
paign,  the  three  groups  will  em-  campaigns  (via  Arthur  Meyer- 
ploy  national  magazines,  coast-to-  hoff  &  Co.)  will  promote  groups 
co^t  radio,  local  daily  newspapers,  from  E.  J.  Brach  & 

radio-TV  spots,  and  point-of-pur-  Sons’,  Chicago,  general  line,  while 
chase  material  in  groceries,  super  another  campaign,  running 

m^kets  soda  fountains,  hotels  throughout  the  three-month  period, 
and  resaurants  to  promote  the  fg^fure  Brack’s  mint  bar. 
combination  of  milk  and  donuts  at  campaign  has  its  own  dis- 

meal  time  and  as  a  snack.  rheme. 

Newspaper  mats  are  available  Through  consistent  use  of  full- 
for  bakers  and  dairies.  m  i  n. 


The  Advertiser  and  The  Newspaper 


Fall  Promotion  Is  Set 
For  New  Edition  of  Bible 


Thomas  Nelson  &  Sons,  New  spreads  and  pages  in  a  number  of 
York  publisher,  has  released  de-  religious  publications, 
tails  of  the  largest  advertising  and 
promotion  campaign  (via  Batten, 

Barton,  Durstine  &  Osborn)  ever 
devoted  to  a  book — the  revised 
standard  version  of  the  Bible  to 
be  published  September  30. 

By  year’s  end,  the  copyright 
owner.  National  Council  of  the 
Churches  of  Christ  in  the  U.S.A., 
and  Nelson  will  have  cooperated 
in  a  wide  range  of  activities  cost¬ 
ing  more  than  $500,000. 

Greater  part  of  this  outlay  will 
be  Nelson’s  which  will  spend  about 
half  the  total  during  the  Fall  on 
the  following  ads  and  others  not 
yet  scheduled: 

Page  ads  on  September  28  in 
American  Weekly,  Parade  and  in¬ 
dependent  Sunday  supplements; 

Two-page  spreads  in  the  New 
York  Herald  Tribune  and  New 
York  Times  Book  Review  section 

on  September  28,  to  be  followed  _  .  „  , 

with  page  ads  and  quarter-page  ads  Entry  Bows  in  N.Y.C.,  Boston  Sunday  rotogravure  sections  of  19 
Oct.  12  and  Nov.  2,  respectively.  All  major  New  York  City  and  of  the  nation’s  leading  newspapers. 

Supplementing  this  newspaper  Boston' dailies  were  used  this  week  Brach  copy  will  deliver  an  impact 
schedule  in  October  and  Novem-  by  Liggett  &  Myers  Tobacco  Co.  ?f  more  than  280,000,000  selling 
ber  will  be  a  page  in  Life  mag-  to  introduce  a  Chesterfield  king-  impressions.  At  the  same  time, 
azine  and  Household  along  with  size  cigaret.  The  campaign  (via  radio  announcements  every 


week  will  create  millions  of  addi-  mid-September, 
tional  selling  impressions.  In  more  than  doubling  any  pre- 

According  to  E.  O.  Blomquist,  vious  expenditure  by  any  com- 
Brack’s  vicepresident  in  charge  of  pany  in  the  hosiery  field.  Burling- 
sales  and  advertising,  “many  of  ton  Mills  will  demonstrate  its  con- 
the  nation’s  foremost  retail  out-  fidence  in  the  branded  hosiery  in¬ 
lets  have  already  agreed  to  tie  dustry  with  an  ambitious  ad  pro¬ 
in  with  all  three  of  these  hard-  gram  backed  up  by  an  intensive 
selling  campaigns.”  sales  promotion  and  merchandis- 

o  oo  cn  n  developed  around  the 

ADA  Sets  $2,350,000  word  “leg-o-genic.”  Movie  actress 

Budget  ior  '52  Campaign  Monica  Lewis  will  get  into  the 
Chicago— The  American  Dairy  act  as  “the  most  leg-o-genic  girl 
Association’s  1  9  5  2  advertising  in  America”  (see  cut), 
“Set-Aside”  campaign  will  provide  ■ 

$2,350,000  for  year-around  ad-  TunCt  Company  OponS 
vertising  and  merchandising  of  , 

butter,  mUk,  cheese  and  other  NOTOnal  Campaign 
dairy  foods,  according  to  estimates  . ,  Francisco  Using  both 
by  Owen  M.  Richards,  ADA  gen-  ^“d  white  and  color.  Chicken 

eral  manager.  This  is  about  15  ?f  Brand  Tuna  is  launch- 

per  cent  higher  than  the  record-  *'*8  ‘all-out  campaign,  reports 
breaking  $2,050,000  mark  of  last  Gordon  Curtis,  advertising  mana- 
year  ger.  The  drive  will  be  the  largest 

With  advertising  in  23  states  on  premium  advertising  campaign  in 
a  60-day  period,  Mr.  Richards  company  s  history,  reports 

forecasts  the  most  outstanding  year  Bri^cher,  Wheeler  &  Staff,  agency, 
in  the  association’s  business  life.  The  copy  stress^  a  new  traM 
Advertising  funds  are  raised  by  „  G“icken  of  the 

the  set-aside  of  one  cent  per  Sea.  Regional  farm  mag^ncs 
pound  of  butterfat  delivered  by  are  being  used  to  back  up  a  hea^ 
the  nation’s  dairy  farmers  to  the  newpaper  campaign  of  3  x  14 
nlani,  m^rrhanrfi,.  black  and  white  and  5  X  14  color 


Her  story  is  the  '"sleeper 


your  circulation 


N.  Y.  TIMES  book  review  says:  ’  i 

“Warm  and  stirring  confession  , . .  Most 
wondrous  of  all  is  her  love  affair  . .  .  She  will 
be  widely  loved,  this  child-becoming-woman.” 


TIME  MAGAZINE  says: 

“One  of  the  most  moving  stories  that 
anyone,  anywhere,  has  managed  to  tell  about 
World  War  II.” 

15  installments,  1500-2000  words  each,  documentary  photo¬ 
graphs  available.  Immediate  release.  Phone,  write  or  wire 
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ne  MARKET 

REAILV  MAKES 
A  D/FFBPENCE  I 


its  surpnsing 


how  soles  boom 


BILUON  DOLLAR  SPOKANE  MARKH 


It^s  one  of  the  three 
Must  Markets  in  the 
Pacific  Northwest 

Mon  than  a  billion  in  not  effective  buying  incomel  Retail  tales 
greater  than  any  strictly  city  market  of  a  half  million  populotiont 
Average  farm  income  more  than  double  the  U.  S.  farm  averagel 
AAore  people  than  St.  Louis  or  San  Francisco.*  These  are  just  a  feur 
of  the  reasons  why  sales  boom  when  you  include  the  Billion  Dollar 
Spokane  AAarket  in  your  Pacific  Northwest  soles  picture.  Parts  of 
four  states  ar«d  as  large  as  New  England,  the  Inland  Empire  is  the 
very  heart  of  the  Pacific  Northwest,  but  a  distinctly  independent  and 
unified  trade  area  surrounded  on  all  four  sides  by  giant  mountain 
ranges. 

The  Billion  Dollar  Spokane  AAarket  is  a  must  to  moke  any 
Pacific  Northwest  sales  program  complete.  To  cover  it  easily,  profit' 
ably,  you  need  the  two  local  newspapers  which  Inland  Empire 
residents  have  read  and  believed  in  sirKe  pioneer  days.  .  .  .  The 
Spokesman-Review  and  Spokane  Daily  Chronicle.  HomeKlelivered, 
these  two  big  dailies  are  accepted  os  home-town  newspapers  the 
length  and  breadth  of  their  vast  market.  Together  they  cover  Spo- 
korte  and  the  Inland  Empire  as  does  no  other  advertising  medium. 

So  get  the  Inland  Empire  story  today  from  your  Cresmer  and 
Woodward  representative. 


Arfvtftwstn  Cf  Mwr  A  Woodward,  Inc.,  New  York,  DaBroit, 

la»  Angaltk,  Son  francitca,  ArtonBo.  Calar  KcpracantafieoB,  SUNDAY 
S^OKESAAAN-tCVICW.  Camic  Soctiamt  MaBtapoliton  Grovp. 


Accepted  as 

Hone-Town  Newspapers 
tin  Length  and  Breadth 
of  the  Inland  Enpire 


Combined  Daily 

CIRCULATION^ 

Nose  Over  f 

160,000  £ 

8lJS4%  VN~duplieated^.^ 
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NEA  Convention 

continued  from  page  9 


termed  creative  democracy  in  the 
fight  against  “the  moral  monstros¬ 
ity”  of  communism,  he  criticized: 
“We  have  acted  belatedly  and  in¬ 
adequately,  merely  as  a  response 
to  Soviet  pressure.  We  have  been 
trying  to  plug  a  hole  here,  to  stop 
a  gap  there,  always  awaiting  bad 
news  before  we  acted.” 

Urges  Political  Cleanup 

Dr.  William  H.  Anderson,  pas¬ 
tor  of  Oklahoma  City’s  First 
Christian  Church,  said  the  nation 
is  experiencing  a  “twilight  of 
honor”  and  that  the  NEA  mem¬ 
bers  were  partly  responsible. 

“All  over  the  country,”  he  as¬ 
serted,  “we  have  newspaper  people 
selling  their  public  down  the  river 
because  they  put  the  interests  of 
their  political  party  first.  Both  the 
Republican  and  Democratic  Par¬ 
ties  need  cleaning  up.  Get  down 
on  your  hands  and  knees  with 
scrubbing  buckets  and  clean  up 
their  dirty  messes. 

“Even  our  international  policy 
is  hampered  by  the  doctrine  of 
political  expediency,  which  is  es¬ 
sentially  just  a  way  of  talking  out 
of  both  sides  of  our  mouth.” 

The  convention  heard  Maj. 
R.  H.  Puffer,  superintendent  of 
the  Cornell  Aeronautical  Labora¬ 
tory,  assert  that  the  world  has 
made  material  gains  but  has  not 
advanced  spiritually. 


He  addressed  a  luncheon  given 
by  the  Buffalo  Evening  Sews  and 
the  Buffalo  Courier-Express.  At 
the  head  of  the  table  sat  Alfred 
H.  Kirchhofer,  managing  editor  of 
the  News,  and  Cyril  King,  execu¬ 
tive  editor  of  the  C-E. 

The  NEA  group  ate  lobsters 
flown  from  the  Maritimes  at  a 
buffet  supper  at  Niagara  Falls, 
Ont.  The  supper  was  provided  by 
the  Ontario  Department  of  Travel 
&  Publicity.  Louis  Cecile,  minis¬ 
ter  of  travel  and  publicity,  wel¬ 
comed  the  group,  which  included 
30  U.  S.  editors  who  had  just 
completed  a  2,500-mile  Ontario 
tour. 

Election  Campaign 

Clyde  M.  Vandeburg,  executive 
director  of  the  American  Heri¬ 
tage  Foundation,  told  the  editors 
he  has  “concluded  that  the  finger¬ 
pointing  technique  of  recent  years 
has  had  the  opposite  effect — in¬ 
difference,”  as  far  as  winning  the 
voter  goes.  Thus,  he  explained,  a 
positive  registration  and  voting 
campaign  was  decided  upon  for 
1952. 

Phase  1  is  getting  under  way 
with  the  mailing  of  a  catalog  of 
free  advertising  material  and  gim¬ 
micks  to  keep  the  campaign  alive 
and  a  registration  campaign  with 
a  calendar  of  state  registration 
laws  and  dates. 

About  convention  time,  he 
noted,  will  come  a  get-qualified 
period  with  new  ads  and  promo¬ 
tion  effort  through  July  and  Au- 


Your  Guide  to 

PUBLIC  RELATIONS 

"SOLVING  PUBLIC 
RELATIONS  PROBLEMS" 

by  Verne  Burnett 

LJ  ERE  S  the  handy,  quick,  ready  reference  book  you’ve 
’  I  been  waiting  for.  Verne  Burnett,  famous  Public  Re¬ 
lations  authority,  tells  you  how  to  solve  any  Public  Rela¬ 
tions  problem  by  applying  a  foolproof  formula. 
Everything  you  need  to  know  about  P.R. — compressed  into 
175  clearly  written,  carefully  indexed  pages. 

Executives,  advertising  and  P.  R.  men.  students  and 
teachers,  young  men  on  the  way  up — all  need  this  prac¬ 
tical  Public  Relations  handbook. 


Verne  Burnett— Public  Relations  counsel, 
writer  and  lecturer  on  P.R.  subjects; 
authority  on  publicity,  personnel  relations, 
onyployee-management  problems,  opinion  research, 
“company**  advertising;  consultant  to  business 
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gust.  Third  will  be  the  national 
get-out-the-vote  drive  the  last  30 
days,  with  a  goal  of  15  million 
additional  voters. 

“I’m  delighted  that  the  NEA 
came  in  among  the  35  groups  in 
the  nonpartisan  team,”  Vandeburg 
said,  voicing  hope  that  the  year’s 
result  will  be  nearer  22  than  15 
million  extra  voters. 

7  Officers  Chosen 

Officers  elected  by  the  400 
members  are:  President,  Clarence 
W.  Brown,  Oconomowoc  (Wis.) 
Enterprise,  succeeding  Bernard  E. 
Esters  of  the  Hamilton  (Me.) 
Pioneer-Times;  vicepresident,  Alan 
C.  McIntosh,  Luverne  (Minji.) 
Star-Herald,  and  treasurer,  Arthur 
C.  Gardner,  Crete  (Neb.)  News. 

New  directors  are:  Lowell  les¬ 
sen,  Turlock  (Calif.)  Journal  and 
A1  J.  Ball,  Woodhaven  (N.  Y.) 
Leader-Observer. 

Re-elected  directors  are:  Ed  M. 
Anderson.  Brevard  (N.  C.)  Tran- 
.sylvania  Times;  Peter  G.  Strom- 
berg,  Ellicott  City  (Md.)  Times; 
Don  Hardy,  Canon  City  (Colo.) 
Record,  and  A.  W.  Epperson, 
Morgan  (Utah)  News. 

The  delegates  left  June  23  in 
chartered  buses  for  tours  up  to 
two  weeks  in  length  throughout 
New  York  State  and  Canada. 

Odell  Is  Honored 

Wallace  Odell,  vicepresident  of 
Westchester  County  Publishers, 
Inc.,  was  guest  of  honor  at  a 
special  breakfast  for  NEA  past 
presidents.  He  was  president  in 
1923. 

J.  Clifford  Kaynor,  Ellenshurg 
(Wash.)  Record,  presided.  Other 
past  presidents  who  attended: 

Edwin  F.  Abels,  Lawrence 
(Kan.)  Outlook;  Walter  D.  Allen, 
University  of  Boston;  Ken  Bald¬ 
ridge,  Bloomfield  (Iowa)  Demo¬ 
crat;  Roy  A.  Brown,  San  Rafael 
(Calif.)  Independent-Journal;  Joe 
T.  Cook,  Mission  (Tex.)  Times; 
George  Dolliver,  Battle  Creek 
(Mich.)  Enquirer  &  News. 

Albert  Hardy,  Sr.,  Gainesville 
(Ga.)  News;  C.  P.  Helfenstein, 
Aroostook  (Me.)  Republican;  W. 
Verne  McKinney,  Hillsboro  (Ore.) 
Argus;  Howard  Palmer,  Syracuse; 
Herman  Roe,  Northfield  (Minn.) 
News;  Charles  Ryder,  Cobleskill 
(N.  Y.)  Times;  Orrin  R.  Taylor, 
Archhold  (O.)  Buckeye. 

■ 

May  Craig  Gets  Theta 
Sigma  Phi  Award 

Columbus,  Ohio — Theta  Sigma 
Phi,  professional  journalism  soror¬ 
ity,  presented  its  “Headliner” 
awards  here  June  21. 

The  recipients: 

May  Craig,  Washington  corres¬ 
pondent  for  the  Gannett  News¬ 
papers  of  Maine  for  25  years. 

Marjorie  Binford  Woods,  edi¬ 
tor  of  Modern  Bride,  formerly 
feature  writer  on  Washington  and 
Indianapolis  newspapers. 

Fran  Harris,  woman’s  editor  of 
WWJ,  Detroit,  first  woman  news¬ 
caster  in  Michigan. 


Slack  in  Local 
Coverage  Seen 
As  'Menace' 

Fa  Y  E  T  T  E  vtLLE,  Ark. — Over¬ 
emphasis  of  wire  news  to  the 
detriment  of  local  coverage  was 
described  last  week  as  a  “menace” 
to  the  small  city  or  country  news¬ 
paper  by  Fred  W.  Brinkerhoff,  of 
the  Pittsburg  (Kan.)  Sun-Head¬ 
light. 

Local  coverage  is  the  “greatest 
source  of  power  and  prosperity” 
to  newspapers  in  cities  under 
metropolitan  size — t  hose  with  d 
about  30,000  population — Mr. 
Brinkerhoff  told  the  semi-annual 
Arkansas  Press  Association  meet¬ 
ing  here  June  13-14. 

“It  is  my  opinion,”  he  said,  “that 
the  biggest  menace  to  smaller  city 
newspapers  is  the  tendency  of 
these  newspapers  to  ignore  their 
greatest  source  of  power  and  pros¬ 
perity — which  lies  in  making  the 
newspaper  intensely  local. 

“Every  publisher  in  the  so-called 
country  newspaper  class  knows  the 
tendency  on  the  part  of  staff 
members  to  cut  down  on  the  pro¬ 
duction  of  local  news  in  all  its 
phases  in  proportion  to  the 
amount  of  telegraph  copy  that 
comes  in. 

“Many  publishers  lament  the  in-  | 
fluence  for  bad  of  the  leased  wire  ^ 
service — the  influence  for  bad  on 
the  city  desk  and  on  the  staff  of 
reporters. 

“Here  is  where  the  publisher 
should  walk  with  a  firm  tread  into 
his  news  department  and  put  an 
end  to  the  idea  that  telegraph 
news  can  take  the  place  of  local 
news.” 

The  reader  is  interested  in  the 
Korean  war,  political  campaigns, 
and  the  steel  mill  seizure,  Mr. 
Brinkerhoff  said,  but,  he  added: 
“The  thing  that  makes  him  a  sub¬ 
scriber  to  the  home  newspaper — 
the  paper  in  a  small  city — is  the 
desire  to  see  what  goes  on  among 
his  neighbors  and  friends.” 

Members  of  the  Arkansas  asso¬ 
ciation  went  on  record  opposing 
a  reported  move  by  Sen.  Hubert  ^ 
Humphrey  (D.-Minn.)  to  elimin¬ 
ate  as  tax  deductible  institutional 
advertisements  attacking  some  pro¬ 
posed  laws. 

■ 

Centennial  Observed 

San  Francisco — ^The  Courrier 
Francias  des  Etats-Unis,  acclaimed 
here  as  the  oldest  French  news¬ 
paper  in  this  country,  observed  its 
centennial  June  1.  Edited  by  Jean 
Sallaberry  and  managed  by  Noel 
Rey,  it  is  an  offshoot  of  the  Echo 
du  Pacifique  founded  in  1852. 

■ 

N.  J.  Press  Elects 

Asbury  Park,  N.  J. — Charles 
M.  Ray,  editor  of  the  Cranford 
Chronicle,  a  weekly,  was  elected  , 
president  of  the  New  Jersey  Press 
Association  at  the  annual  meeting 
here  June  21. 
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NEWSPAPER 


TO  ST.  LOUISANS  FOR  100  YEARS 


en  Roman  empire  fel]  ohronol 

4om-  /  ^  within  If  fL,*o  •  °®cause  it  de 
V  to  toe  day.by5da^n  “  T  to>-  a 

Af  res^t  fo?r  !f*’“  '>'■  oW  time 

^r  a  ^  “•  When  the  ^ra]  febric  ’t  ™"‘*'  '«»-  “ 

r  to  unravel,  it  is  time  to  Ho°  ^  begins 

W  fet  ®  ®“™ent  is  gone“^  '“tore 

’  fUr,  *“*'  of  this  rfet«.;„— •  ^e  cause  anH 


Lo^isLaCoss  L 
Editor  of  the 

Editorial  Page  of  the  «sa^  ^ 

Globe-Democrat 

Awarded  the  1952  Pulitzer  Prize  for 

’’Distinguished  Editorial  Writing 
in  a  Daily  Newspaper.” 


THE 

VITAL 


Ballot  Forecast 
Success  Tools 
Listed  by  Gould 


Palo  Alto,  Calif. — Intense  re¬ 
porting  and  close  teamwork  pro¬ 
vide  successful  ballot  forecasting, 
Alan  J.  Gould,  executive  editor 
of  the  Associated  Press,  told  the 
AP  News  Executives  Council  of 
California  here  June  19. 

The  disastrous  attempts  to  pre¬ 
dict  the  1948  Presidential  election 
and  the  1952  New  Hampshire  pri¬ 
mary  have  been  followed  by  eight 
successes  in  nine  subsequent  tries, 
Mr.  Gould  reported.  The  only 
misfire  of  the  nine  was  in  Ne¬ 
braska,  and  in  Florida  and  South 
Dakota  the  AP  was  less  than  1% 
off  from  the  final  tallies,  he  said. 

“We  can  do  better  jobs  of  po¬ 
litical  analysis  by  more  diligent 
and  better  organized  reporting,” 
he  asserted.  “Our  success  in  the 
national  election  contest  depends 
on  how  well  and  how  effective  we 
can  apply  the  state  system  to  the 
nation." 

APNEC  members  voted  two 
new  laurels.  The  first  award  for 
best  and  most  consistent  year- 
around  support  of  A  P’s  news  and 
photo  services  went  to  the  Oak¬ 
land  Tribune.  It  was  received  by 
J.  R.  Knowland,  Sr.,  publisher,  for 
28  years  an  AP  director. 

The  first  honorary  membership 
went  to  A.  M.  Glassberg,  man¬ 
aging  editor,  Everett  (Wash.)  Her¬ 
ald. 


APNEC  OFFICERS  at  Stanfonl  Unircnlty:  Left  to  right-^ack 
Craemer,  vkccliainnan;  Ted  Johnson,  chairman;  and  Warner  Jen¬ 
kins,  secrstaiy-treasnrer. 


excess  of  100  persons  are  being  in¬ 
stalled  in  Ashland  Auditorium,  the 
convention  scene,  Mr.  Baldwin 
added. 

Four  years  ago,  when  the  Pro¬ 
gressives  nominated  Henry  Wal¬ 
lace  for  President,  their  conven¬ 
tion  received  considerable  news 
coverage. 


CALL  IT 

Influence 


C.  B.  Baldwin,  national  secre¬ 
tary  of  the  Progressive  Party  an¬ 
nounced  this  week  that  letters  have 
been  sent  to  more  than  2,700  edi¬ 
tors  in  the  United  States  and  its  PH  Judicial  CoUXlcil 

MaxweU  Be^n  Heads 

in  Chicago,  July  4-6.  .  Maxwell  E.  Benson  of  Nash- 

“These  ‘letters  to  the  editors’  Tenn.  has  been  appointed 

represent  our  determination  to  ^airman  of  the  National  Judicial 
nai  171  J  break  through  the  virtual  blackout  Council  of  the  Public  Relations 

Officers  Elected  Progressive  Party  news  by  the  Society  of  America,  it  is  mnounced 

Theodore  Johnson,  managing  ‘big  press’  of  this  country,  which  Lipscomb,  Society  presi- 

editor,  Pomona  Progress-Bulletin,  js  especially  severe  in  the  news  dent. 

was  elected  chairman  to  succeed  services,  the  large  metropolitan  14-man  Council  was  estab- 

Jack  Wright,  San  Jose  News.  Jack  dailies  md  the  radio  and  TV  net-  hshed  last  December  as  a  profes- 
Craemer,  editor,  San  Rafael  In-  works,”  Mr.  Baldwin  stated.  sional  standards  tribunal  with 

dependent-journal,  was  elected  “This  approach  to  the  ‘grass  power  to  censure  or  to  recom- 
vicechairman,  with  Warner  Jen-  roots’  editors  has  been  made  in  mend  to  the  board  of  directors 
kins,  managing  editor,  Alhambra  order  to  by-pass  the  press  informa-  cither  suspension  or  expulsion  of 
Post-Advocate,  secretary-treasurer,  tion  bottleneck  represented  by  the  a  member,  if  found  guilty,  after 
Tape  installations  provide  the  news  services  to  which  small  town  ^  hearing  on  charges  of  unethical 
“fulfillment  of  a  busy  editor’s  dailies  must  turn  for  information,  practice. 

dream,  declared  Mr.  Jenkins.  He  “We  will  have  upwards  of  3,-  Mr.  Benson  is  public  relatiwis 
listed  reduced  composing  room  000  delegates  at  our  convention,  director  of  the  General  Shoe  Cor- 
costs,  more  copy  in  type,  and  the  from  at  least  46  states.  These  will  poration.  He  previously  served 
elimination  of  verbiage.  be  mostly  working  people  who  15  years  with  the  Tennessee  Elec- 

Some  editors  reported  easiest  have  made  great  sacrifices  to  spend  Power  Co.  He  has  worked 
handling  of  tape  copy  is  obtained  a  holiday  week-end  hammering  on  ifi®  Nashville  Banner  and  the 
by  setting  all  matter  received,  and  out  a  program  for  peace,  freedom  Nashville  Tennessean, 
then  cutting  back.  and  security.  At  election  time  we  “ 

APNEC  decided  to  conduct  a  shall  be  on  the  ballot  in  at  least  Hf^rrinas  Will  Sell 

mail  ballot  on  the  proposal  of  39  states.  The  very  fact  that  the  \  r' 

Wyman  Riley,  Vallejo  Newspa-  Progressive  Party  will  again  be  a  llltOIl  'jOZett© 

pers,  that  stock  tables  be  elimi-  strong,  active  political  force  after  Tifton,  Ga. — ^The  Herring  fam- 

nated  from  the  TTS  wire.  four  years  of  hysteria  and  Me-  ily,  operators  of  the  Tifton  Ga- 

Walter  Gamage,  Palo  Alto  Carthyism  is  news  itself.”  zette  for  56  years,  since  1914  as 

Times,  urged  sports-conscious  AP  Mr.  Baldwin  said  the  conven-  a  daily,  have  announced  the  sign- 
reporters  be  assigned  to  receive  tion  will  formally  nominate  Vin-  ing  of  an  option  to  sell  their  in- 
athletic  event  reports  from  the  cent  Hallinan,  of  California,  for  terests  to  Homer  M.  Rankin,  Amos 
field.  He  explained  that  on  one  President,  and  Mrs.  Charlotta  A.  C.  Tift,  Jr.  and  David  H.  Tift, 
occasion  he  phoned  in  to  report  Bass,  of  New  York,  for  Vice  Pres-  Final  negotiations  are  expected 
that  Bob  Mathias,  champion  pole  ident.  Mrs.  Hallinan  is  scheduled  to  be  completed  Aug.  1.  Chess 
vaulter,  had  stubbed  his  toe.  The  to  make  the  acceptance  speech  for  Abernathy,  Jr.,  formerly  of  the 
recipient  failed  to  recognize  this  her  husband,  who  is  serving  a  six-  Cobb  County  Times,  will  become 
as  a  story.  months’  sentence  in  Federal  prison  editor. 

“If  he’s  such  a  great  athlete,  for  contempt  of  court  during  his  The  new  owners  of  the  major- 
how  come  he  stubbed  his  toe?”  re-  defense  of  Harry  Bridges.  ity  stock  plan  to  construct  a  new 

torted  the  unhappy  AP  lad  on  the  Wire  facilities  and  other  ar-  building  and  install  new  equip- 
other  end  of  the  phone  wire.  rangements  for  a  press  corps  in  ment  for  a  larger  newspaper. 

EDITOR  &  PUBLISHER  for  June  28,  1952 


..a  powerful 

advantage  of 

THE  DALLAS  NEWS 


•  An  officer  of  the  law  in  your 
rear-view  mirror  is  strong  influ¬ 
ence.  So  is  the  w'ord  of  a  long- 
respected  friend. 

•  The  News’  years  of  alert, 
careful  reporting  and  public 
service  have  earned  the  un¬ 
swerving  conviction  of  its  read¬ 
ers.  You  hear  them  say  "I  saw 
it  in  The  News,”  always  with  a 
note  of  assurance  and  finality. 

•  That,  too,  is  strong  influence 
.  .  .  and  wherever  The  News 
goes  in  this  72-county  North 
Texas  market,  this  influence  is 
an  added  ingredient  to  paper 
and  ink,  lending  faith  and  re¬ 
spect  to  every  word. 

•  That  is  why  any  product  is 
more  wanted,  more  quickly 
accepted,  more  readily  bought 
when  it’s  advertised  in  The 
Dallas  New's. 
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SOMETHING 
IS  HAPPENING 
IN  PITTSBURGH 

The  Post-Gazette  is  the  only  Pittsburgh  daily  newspaper  to  gain  in 
total  advertising  volume  during  the  first  five  months  of  1952!  Here 
are  the  figures  from  Media  Records: 

POST-GAZETTE  .  .  .  273,803  line  GAIN 
Sun-Telegraph  (daily)  617,598  line  LOSS 
Sun-Telegraph  (Sunday)  169,094  line  LOSS 
Press  (daily)  ....  175,628  line  LOSS 
Press  (Sunday) ....  152,779  line  GAIN 

And  this  is  GAIN  on  top  of  GAIN!  The  above  figures  are  in  compar¬ 
ison  with  1951 — a  year  when  the  Post-Gazette  was  the  ONLY  daily 
newspaper  in  Pittsburgh  to  set  an  all-time  record  in  total  advertising. 

In  1951,  the  Post-Gazette  published  1,200,000  more  lines  of  advertising 
than  in  any  previous  year  in  its  history! 

YES.  SOMETHING  IS  HAPPENING  IN  PITTSBURGH, 
os  more  on«f  more  adverfhers  turn  fo  the 

RfrafSfNTCD  MATIOMAUr  BY  MOLONEf.  KE«4N  6  SCHMITT.  INC. 

Galas  or  Lessas— Year  Local  Nawspapar  Is  tfca  Streagast  Salllag  Ferea  la  All  of  Advartislag 
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supermarket 

news 


cuts 
you  a 
slice 
of  the 
future 

Supermarket  News  is  #1  in 
the  $37  Billion  food  indus¬ 
try  .  .  .  the  fastest  growing 
in  the  American  business 
picture. 

More  news,  faster  news, 
later  news.  Always  with  an 
eye  to  the  future.  Painstak- 
ingly  gathered,  accurately 
reported.  Intensively  read 
by  the  men  who  make  policy 
...  by  the  store  personnel 
who  make  sales. 

Closes  Thursday  .  .  .  prints 
Saturday  ...  in  20,000  read¬ 
ers^  hands  the  first  of  the 
week. 

Supermarket ]\fsw8 

A  Fairchild  Publication 
7  hst  12th  Street,  New  York  3. 

“to  SiMin  Dtoto  Uto  to  Pratai  Tki  Him.'' 

Women’s  Wear  Daily 
Daily  News  Record 
Retailing  Daily 
Footwear  News 
Men's  Wear 


'Bee'  Retires  ‘ 
After  G4  Years 
As  Reporter 

St.  Louis — F.  A.  Behymer, 
dean  of  the  Post-Dispatch  report¬ 
ers  and  the  paper’s  oldest  employe 
in  point  of  continuous  service,  will 
retire  from  the  paper  July  1  at 
the  age  of  82  years,  64  of  which 
he  has  spent  on  the  P-D. 

Retiring  at  the  same  time  is 
Ernest  E.  Colvin,  who  has  been 
on  the  P-D  copy  desk  29  years. 

They  were  honored  at  a  dinner 
party  attended  by  110  staff  asso¬ 
ciates  on  June  19. 

The  retirement  of  Mr.  Behymer 
— known  as  Bee — will  not  close 
his  career  as  a  writer.  He  will 
continue  as  an  occasional  con¬ 
tributor  to  the  P-D,  working  from 
his  home  at  Lebanon,  Ill. 

Expert  on  People 


Post-Dispatch  Managing  Editor  Raymond  Crowley,  left,  shakes  hands 
with  F.  A.  Behymer  at  dinner  given  for  Behymer  and  Ernest  Colvin, 
_ center,  upon  their  retirement  from  the  newspaper. 

Gooch  Stock  Larger  Profits 

To  Be  Offered  In  Small  Paper, 


At  the  dinner,  Mr.  Behymer 
made  the  formal  address  on  be¬ 
half  of  himself  and  Mr.  Colvin. 
He  told  his  listeners  how  life  looks 
to  a  newspaperman  at  the  age  of 
82  in  hopes  that  younger  listeners 
would  be  helped  in  their  own  way 
through  life. 

For  many  years  he  has  special¬ 
ized  as  a  writer  of  feature  stories 
dealing  for  the  most  part  with 
plain  people  found  along  highways 
and  byways  of  the  M'idwest.  As 
he  reported  their  joys  and  sor¬ 
rows,  he  never  lost  sight  of  the 
essential  nobility  of  their  lives. 
He  is  widely  recognized  as  a  spe¬ 
cialist  on  life  in  the  Missouri  and 
Arkansas  Ozarks  and  among  the 
hill  folk  of  Kentucky.  He  has 
made  his  many  travels  by  automo¬ 
bile,  horse  and  jeep  and,  when 
necessary,  afoot.  He  has  taken 
his  own  photographs. 

Loves  Hillbillies 

Here  are  several  of  Mr. 
Behymer’s  comments  about  him¬ 
self  which  reflect  his  spry  wit: 

“Not  much  education,  so  went 
in  for  the  writin’  trade  where  I 
could  get  by  without  it.” 

“Specialize  in  feature  stuff  on 
the  rural  route.” 

“Began  before  I  got  a  job  by 
pestering  the  city  editor  with  items 
for  free.  City  editor  hired  me  to 
get  rid  of  me  and  never  got  around 
to  firing  me.” 

“First  assignment  Belleville,  Ill., 
which  was  then  a  hot  news  spot. 
Later  all  the  runs  on  the  book, 
climbing  as  high  as  assistant  city 
editor  and  assistant  Sunday  edi¬ 
tor,  only  to  fall  off  and  bounce 
back  to  the  writing  chore.” 

“Love  hillbillies  to  distraction, 
being  one  myself  at  heart.” 

“Happiest  when  toting  flowers 
from  my  garden  at  home  to  the 
gals  at  the  office.” 

His  greatest  scoop  perhaps  was 
cleaning  up  the  Gunness  Murder 
Farm  mystery  in  Indiana  years  ago 
by  obtaining  a  hired  man’s  confes¬ 
sion. 


To  10  on  Paper 

Dallas  —  The  wife  of  the  late 
Tom  C.  Gooch  and  Southern 
Methodist  University  and  South¬ 
western  Medical  Foundation  were 
named  beneficiaries  in  his  will 
which  estimates  an  estate  “in  ex¬ 
cess  of  $100,000.” 

Mr.  Gooch,  president  and  editor 
of  the  Times  Herald,  died  June  13. 
The  will  was  dated  Feb.  15. 

The  foundation  and  SMU  will 
share  specifically  in  19,872  shares 
of  stock  of  the  Times  Herald 
Printing  Company  after  the  death 
of  Mrs.  Gooch.  The  will  directs 
also  that  the  money  must  be  spent 
in  Texas. 

Within  four  years,  the  execu¬ 
trix  is  to  appoint  three  persons — 
presidents  of  banks — to  determine 
the  value  of  each  of  the  19,872 
shares  of  stock. 

Offer  to  Executives 

Then,  the  will  directs,  the  stock 
should  be  offered  for  cash  to  each 
of  the  following  (all  executives  or 
officials  of  the  newspaper  or  radio 
stations):  John  W.  Runyon,  D.  A. 
Greenwell,  C.  V.  Upton,  B.  C. 
Jefferson,  Allen  Merriam,  Clyde  A. 
Taber.  Albert  N.  Jackson,  Sam  R. 
Bloom,  Clyde  W.  Rembert  and 
James  F.  Chambers,  Jr. 

In  event  any  of  the  10  do  not 
purchase  his  quota  of  1,987  shares, 
the  rest  will  be  offered  on  a  pro 
rata  basis  to  the  others. 

Cash  from  the  stock  sale  shall 
be  given  to  Mrs.  Gooch,  and  on 
her  death,  to  SMU  and  the  foun¬ 
dation,  share  and  share  alike. 

Mrs.  Gooch  is  given  the  right 
to  invest  and  reinvest  any  monies. 

The  will  recited  also  that  Mrs. 
Gooch  has  the  right  to  attend 
corporation  meetings  and  “vote  my 
shares  of  stock  .  .  .  elect  di¬ 
rectors . ” 

■ 

6c  Per  Copy  in  Troy 

Troy,  N.  Y. — The  Troy  Record 
and  Times  Record  have  boosted 
their  price  from  5c  to  6c  per 
copy. 


Briton  Admits 

By  Doris  Willens 

London — Improved  newsprint 
supplies  are  forcing  publishers  at 
last  to  admit  publicly  that  they 
never  had  it  so  good  as  they  did 
with  small  newspapers. 

Latest  to  bemoan  the  passing 
of  the  six-page  daily  is  Cecil  H. 
King,  chairman  and  managing  di¬ 
rector  of  the  Daily  Mirror  and 
Sunday  Pictorial.  Mr.  King  in  fact 
went  so  far  as  to  say  the  British 
public  probably  would  not  like 
larger  newspapers. 

Mr.  King  told  stockholders: 

“From  time  to  time  there  is  an 
outcry  about  the  need  for  more 
newsprint  for  larger  newspapers, 
but  for  the  mass-circulation  na¬ 
tional  papers  large  papers  are  less 
profitable  papers.”  The  Daily 
Mirror  has  the  largest  circulation 
in  the  world — over  4,400,000 
copies  daily. 

“Now  that  our  readers  are  used 
to  their  news  in  concentrated  form 
it  is  doubtful  if  they  would  say 
thank  you  for  the  same  news  in 
more  verbose  form,”  Mr.  King 
said.  He  was  “under  the  impres¬ 
sion”  that  his  tabloids  published 
as  many  stories  today  as  they  did 
before  the  war  in  more  than  twice 
the  number  of  pages. 

“Substantial  losses”  are  now 
being  incurred  by  Argus  and 
Australasian  Ltd.,  the  company 
that  owns  the  Melbourne  (Aus¬ 
tralia)  Argus  and  other  properties, 
Mr.  King  disclosed. 

He  said  the  Australian  company 
was  earning  profits  when  the  Lon¬ 
don  companies  bought  control 
“but  it  has  since  had  rather 
chequered  experiences  and  at  the 
moment  is  incurring  substantial 
losses.”  Although  circulation  of 
the  Argus  is  higher,  there  has  keen 
a  serious  decline  in  advertising 
revenue,  Mr.  King  explained.  He 
attributed  this  to  the  fact  that 
“Australia  is  going  through  very 
difficult  times  just  now.” 
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J-EDUCATION 

U.  S.-Canada 
News  Relations 
Are  Surveyed 

Ann  Arbor,  Mich. — Canadian 
and  American  editors  tend  to 
stress  constructive  news  in  what 
they  print  about  these  neighboring 
countries. 

This  is  one  of  the  findings  in 
a  “pilot  study”  released  jointly  by 
the  journalism  departments  of  the 
Ryerson  Institute  of  Technology 
in  Toronto  and  the  University  of 
Michigan. 

Eight  newspapers  in  each  coun¬ 
try,  selected  for  approximate  simi¬ 
lar  size,  distance  from  the  border 
and  the  same  east-west  distance 
with  the  exception  of  Washington 
and  Ottawa,  the  two  capitals,  were 
used  for  the  study.  Seven  issues 
of  each  paper  were  included  in 
the  survey. 

Crime  news  received  little  atten¬ 
tion.  Only  3.6%  of  the  total  of 
U.  S.  news  printed  in  Canada 
dealt  with  this  subject  and  only 
2.2%  of  the  news  about  Canada 
in  American  newspapers  was  de¬ 
voted  to  crime. 

U.  S.  sports  items  were  most 
popular  with  Canadian  editors, 
making  up  one-third  of  the  total 
volume  of  news  about  America. 
Stories  on  national  affairs  ranked 
second  with  news  of  business  and 
finance  third. 

The  report  shows  that  the  eight 
Canadian  papers  used  25  times 
as  much  news  about  the  U.  S.  as 
the  papers  on  this  side  of  the  bor¬ 
der  printed  about  Canada. 

The  Canadian  papers  surveyed 
were  the  Vancouver  Sun,  Edmon¬ 
ton  Bulletin,  Winnipeg  Free  Press, 
Hamilton  Spectator,  Toronto  Tele¬ 
gram,  Quebec  Le  Soleil,  Halifax 
MailStar  and  Ottawa  Journal.  The 
U.  S.  papers  were  the  Seattle 
Times,  Lincoln  Star,  St.  Paul  Dis¬ 
patch,  Youngstown  Vindicator, 
Buffalo  News,  Springfield  (Mass.) 
News,  Portland  (Ore.)  Express 
and  Washington  Times-Herald. 
Issues  of  Jan.  2,  9,  19  and  31  and 
Feb.  12,  16  and  22  of  1951  were 
studied. 

First  Allen  Fellow 

Harold  Hughes,  news  editor  of 
the  Astoria  (Ore.)  Astorian-Bud- 
get,  has  been  awarded  the  first 
Eric  W.  Allen  Memorial  fellow¬ 
ship  to  the  University  of  Oregon’s 
school  of  journalism.  The  fellow¬ 
ship,  supported  annually  by  the 
Eugene  (Ore.)  Register  -  Guard, 
provides  for  a  work-free  grant  of 
$1,000.  The  fellowship  honors 
Oregon’s  first  journalism  dean. 
Mr.  Hughes  will  do  advanced 
graduate  work  in  journalism  and 
related  fields  and  will  have  a  part- 
time  instructorship  in  journalism, 
handling  work  in  copyediting  and 
reporting,  while  on  leave  of  ab¬ 
sence  from  the  Astorian-Budget. 


Mississippi  Press 
Group  Elects  Might 

Biloxi,  Miss.  —  William  H. 
Hight,  editor  of  the  Winston 
County  Journal  at  Louisville,  was 
elected  president  of  the  Mississippi 
Press  Association  at  its  86th  an¬ 
nual  convention  here  recently.  He 
succeeds  O.  C.  McDavid,  Tyler- 
town  Times.  J.  P.  Ellis,  Jr., 
Clarksdale  Press  -  Register,  was 
elected  vicepresident. 

The  Mississippi  Federation  of 
Press  Women  named  Mrs.  Duke 
Thornton,  Neshoba  Democrat, 
president. 


College  Scholarships 
Given  by  Paper 

Cambridge,  CMiio — ^The  Daily 
Jeffersonian  in  1949  announced 
that  it  would  award  two  college 
scholarships  annually,  each  good 
for  $100  per  year  for  two  years 
to  one  male  graduate  of  Cam¬ 
bridge  High  School  and  one  from 
one  of  the  other  high  schools  in 
the  county. 

If  the  winners  achieve  an  aver¬ 
age  in  grades  better  than  the  aver¬ 
age  of  the  entire  college  in  their 
freshman  year,  they  are  awarded 
the  second  year’s  $100,  and  so  on 
for  the  junior  and  senior  years. 
Now  that  four  years  have  been 
completed,  there  will  be  a  maxi¬ 
mum  possibility  of  $800  being  in¬ 
vested  annually  for  the  higher  edu¬ 
cation  of  eight  young  men. 

Frank  B.  Amos,  president  of  the 
Jeffersonian  Co.,  Inc.,  explained 
that  it  is  the  aim  of  the  news- 
pajxr  to  get  other  business  organi¬ 
zations  to  give  scholarships. 

■ 

Harron  Returning 
To  Columbia  Post 

Robert  Harron,  now  director  of 
Public  Information  at  the  Uni¬ 
versity  of  Denver,  is  returning 
July  1  to  Columbia  University, 
where  he  formerly  served  for  a 
number  of  years,  to  fill  the  newly 
created  office  director  of  public 
relations.  He  is  a  former  sports 
writer  for  the  Boston  Transcript 
and  New  York  Evening  Post  and 
was  an  AP  staffer  in  New  York. 

J<^  J.  Hastings  has  been  ap¬ 
pointed  director  of  the  Columbia 
University  News  Office.  M  r . 
Hastings,  with  Columbia  since 
1947  and  a  former  newsman,  for 
more  than  a  year  has  been  acting 
director  of  Columbia’s  Depart¬ 
ment  of  Public  Information,  the 
title  of  which  now  becomes  the 
Columbia  University  News  Office. 
■ 

Scdence  Writers  Elect 

Chicago — ^Volta  Torrey,  editor 
of  Popular  Science  Monthly,  has 
been  elected  president  of  the 
National  Association  of  Science 
Writers.  The  writers  also  elected 
Arthur  J.  Snider,  Chicago  Daily 
News,  as  vicepresident  and  reelect¬ 
ed  Alton  L.  Blakeslee,  Associated 
Press,  as  secretary-treasurer. 


15  Appointed 
Nieman  Fellows 
For  Fall  Term 

Cambridge,  Mass. — N  i  e  m  a  n 
Fellowship  awards  to  12  U.  S. 
newspapermen  for  a  year  of  study 
at  Harvard  were  announced  by  the 
University  this  week.  At  the  same 
time  three  Associate  Fellowships 
were  announced  for  a  Canadian, 
an  Australian  and  a  New  Zealand 
newspaperman. 

This  is  the  15th  annual  group 
of  U.  S.  newspapermen  awarded 
fellowships  under  the  program  of 
the  Nieman  Foundation,  estab¬ 
lished  in  1938  under  the  grant  of 
Agnes  Wahl  Nieman  in  memory 
of  her  husband,  Lucius  Nieman, 
founder  of  the  Milwaukee  (Wis.) 
Journal. 

The  Fellows  who  will  begin 
their  studies  in  September  and 
their  chosen  fields  of  study  are: 

Arthur  C.  Barschdorf,  35,  re¬ 
porter,  Hammond  (Ind.)  Times. 
Political  and  social  problems  of  an 
industrial  community. 

Keyes  Beech,  38,  Far  East  cor¬ 
respondent,  Chicago  Daily  News, 
Far  East. 

Robert  B.  Frazier,  31,  report¬ 
er,  Eugene  (Ore.)  Register-Guard. 
Sociology  and  psychology. 

William  Gordon,  36,  manag¬ 
ing  editor,  Atlanta  (Ga.)  Daily 
World.  Social  and  economic  prob¬ 
lems  of  the  South. 

Donald  D.  Janson,  31,  copy 
desk  editor,  Milwaukee  Journal. 
American  history  and  politics. 

Robert  E.  Lee,  33,  reporter. 
United  Press  in  Washington.  His¬ 
tory  and  politics. 

Calvin  W.  Mayne,  26,  report¬ 
er,  Rochester  (N.  Y.)  Times- 
Union.  Local  govemmenL 

Melvin  Mencher,  25,  state 
political  reporter,  Albuquerque 
(N.  M.)  Journal.  Anthropology, 
economics  and  sociology  as  a 
backgroutnd  for  New  Mexico  prob¬ 
lems. 

Watson  Sims,  30,  Associated 
Press  correspondent,  Chattanooga, 
Tenn.  Problems  of  the  South  in 
economics,  sociology  and  politics. 

WaxuM  Steif,  29,  reporter, 
San  Francisco  News.  Far  Eastern 
history  and  dvil  rights  problems. 

John  Strohmeyer,  28,  reporter. 
Providence  (R.  1.)  Journal.  Ac¬ 
counting,  finance  and  politics. 

Kenneth  E.  Wilson,  manag¬ 
ing  editor,  Santa  Rosa  (Calif.) 
Press  Democrat.  (Not  specified). 

Aasodate  Fellowa 

J.  H.  Flower,  31,  assistant 
chief  of  staff  (assistant  city  edi¬ 
tor),  Sydney  Morning  Herald, 
Australia.  Government  and  eco¬ 
nomics. 

Robert  F.  Nielsen,  29,  politi¬ 
cal  writer,  Toronto  Star.  History, 
government,  literature  and  eco¬ 
nomics. 

Ross  C.  Sayers,  33,  chief  re¬ 
porter  (city  editor),  Auckland 
Star,  New  Zealand.  History,  inter¬ 
national  affairs  and  U.  S.  politics. 


Such  contributions 
by  all  concerned- 
ore  funneled  into 
'he  production  of 
the  Republic  F*84 
now  in  service  in 

•  USA 

•  KORIA 

•  BELGIUM 

•  DENMARK 

•  ENGLAND 

•  FRANCE 

•  GERMANY 

•  GREECE 

•  ITALY 

•  NETHERLANDS 

•  NORWAY 

•  TURKEY 
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/  '  "you  con  b»  sun,,, if  It's  W— Hwgfcou— " . . .  fe  today  far  more  signif- 

/  mten  this  fbto  thgan't  poaeo-tme  promise...  of  the  best 

r  in  electrical  home  applhnees.  Supplementing  Republic’s  all-out  effort . . . 

thh  internationally  famous  company,  hand  in  hand  with  more  than  2200 
key  manufacturers,  large  and  small,  are  members  of  a  team  whose 
vast  resources  and  technical  skills  are  effectively  harnessed  to  meet  the 
demands  of  a  powerful  defense  against  aggression.  >->.>-  These 
contributions  of  broad  experience  and  production  "know-how"  are  vital 
elements  in  speeding  up  deliveries  to  the  USAF  for  Republic’s  F-84 
Thunderjets.  Indeed,  "You  can  be  sure...  if  it’s  Westinghouse’’. 


Complementing  industry’s  leaders  who  supplement  our  production  .  . 
more  than  two-thirds  of  all  Republic  sub-contracting  dollars  go  to 
small  business. 


V' 


CIRCULATION 


ANNOUNCING 


"The  most  complete 
and  useful  array  of 
businesspaper 
know-how  fhal  has 
ever  been  available 
in  one  source." 


— William  K.  Beard,  Jr., 
President,  Associated  Business 
Publications 


Business- 

paper 

Publishing 

-Practice- 


while  the  Sunday  edition  remains  POSTMARK  PHILADELPHIA— October  4  is  the  date  of  issue 

for  the  Newspaperboy  commemorative  stamp  with  which  the  Post 
Public  reaction  was  watched  Office  Department  wiil  salute  the  nation’s  carriers  on  “their  Day”, 
carefully  after  announcement  of  reports  the  ICMA  Stamp  Committee:  Left  to  right-^ames  J. 
ihe  change  through  a  page  one  box  Morrisey,  Dayton  Journal  Herald;  Howard  W.  Stodghill,  Philadel- 
lui^  12.  phia  Bulletin;  and  Harold  Hult,  Topeka  Capital. 

During  the  week,  not  a  single  - 

dop  was  ordered  bv  telephone  or  «'onal  newsprint  cost.  He  figured 

icross  the  counter,  Mr.  Gregg  re-  the  average  Sunday  edition  uses  22  Ixine  /\waras  sjiven 
ported.  A  slight  seasonal  decline  cents  worth  of  newsprint.  To  2  S-H  Papers 

showed  up  in  reports  from  carriers.  Only  a  dozen  complaints  had  knoxville^Two  sister  Scripps- 
t>ut  in  each  case  checked  they  were  been  r^eived  front  readers  over  Memphis 

attributed  to  persons  going  away,  the  price  boost,  General  Adler  and  the  Knoxvilh 

“If  any  loss  because  of  the  price  said.  News-Sentinel,  won  nine  of  ths 

increase^^  appears,”  Mr.  Gregg  2,655  Bovs  Attend  60  awards  presented  to  30  dailies 

helieve  it  will  be  too  ^  Moines  Tunville'  and  weeklies  in  the  Tennessee 

negligible  to  show  percentage-  JSl!;  a  vaca-  Press  Association  contest. 

Carriers  were  alloted  V/t  cents  ‘‘O"  ^ity  set  up  by  the  Des  Moines  With  first  place  in  inake-up  and 
of  the  weekly  nickel  increase.  Register  and  Tribune,  became  appearance  and  in  public  service 

At  the  same  time,  the  State  ^ome  for  2,655  of  the  newspapers  second  m  local  features  and  thir 
Journal’s  mail  rate  in  central  Mich-  6,500  carrier-salesmen,  June  9-15  m  editorials  and  the  smgl 
igan  went  from  $8  to  $10  per  The  site  was  Camp  Dodge,  10  editorial,  the  Press-Scimitar  came 
year.  Farther  outstate  the  jump  northwest  of  Des  Moines.  away  the  largest  nurn^r  o 

was  from  $14  to  $17  and  outside  attended  in  two  groups  of  honors.  Edward  J.  Meernan  i 

Michigan  from  $17  to  $20  approximately  1,300  boys  each.  Press-Scimitar  editor  and  a  formei 

This  is  the  first  increase’  made  Funville  for  News-Sentinel  editor, 

by  the  Journal  since  September,  nights.  The  News-Sentinel  won  firs 

1948,  when  the  home-delivered  67  buses  were  neces-  place  for  local  features  and  edi 

rate  went  from  30c  to  35c  ^^'^y  6oys  to  and  from  torials,  second  for  public  service 

The  State  Journal  publishes  Another  32  buses  were  and  third  for  make-up  and  ap 

weekday  evenings  and  Sunday  transport  carriers  on  trips  pearance.  Loye  W.  Miller  is  edi 

morning  with  a  circulation  of  amusement  park,  an  auto  tor. 

59,164  on  the  March  31  state-  •‘leeway  and  to  the  fairgrounds  News-Sentinel  was  also  on 

ment.  where  they  saw  a  rodeo.  papers  winning  $100  d« 

Newsdealers  Get  4V2C  latSn  direc^S'^was^^Sma^of  bonds  given  by  Mr.  Meemai 

On  9nr  «innrim7  Prrr^re  lu  c  Chairman  ot  ygar  to  top  winner 

xK  V  I.  program  J  R.  Hud-  editorial  contests  for  weeklie 

The  New  York  Herald  Tribune  son  and  John  Freeland,  also  of  the  ^gj-vice  contests  fc 

IS  raising  the  newsstand  price  of  circulation  department,  were  camp  fi-iijec 
its  Sunday  edition  from  15c  to  20c  director  and  business  manager,  re-  ’ 

in  New  York  City  and  suburbs  on  spectively.  Other  Winners 

June  29,  following  the  action  of  Boys  saved  from  route  earnings  Other  first  place  winners  (froi 

the  New  York  Times  by  one  week,  to  pay  $9  as  part  of  their  expenses,  categories)  were: 

A  few  newsdealers  refused  to  Makeup — Upper  Sumner  Pres 

handle  the  Sunday  Times  for  Jime  Service  Rate  Offer  Robertson  County  Times.  King 

22  in  protest  against  a  decrease  in  The  Batavia  (N.  Y.)  Daily  port  News. 

their  percentage  of  profit.  The  News,  in  cooperation  with  the  Local  Features:  Stewart-Hou 

Times  gave  the  dealers  one-half  Genesee  County  Service  Appre-  ton  Times,  Harriman  Record,  Oc 
cent  of  the  5c  rise,  making  their  ciation  Committee,  is  offering  a  Ridger. 

share  4Vic  on  the  20c  price.  The  special  subscription  rate  at  less  Society  News:  Robertson  Couni 

Herald  Tribune  will  do  the  same,  than  half  the  regular  cost  to  assure  Times. 

Sale  of  the  Sunday  edition  was  that  county  service  men  and  Editorials:  Fayette  Falcon,  Co 
off  about  38,000  copies  from  the  women  will  receive  “a  daily  letter  ington  Leader,  Maryville  and  A 
previous  week,  but  it  was  equal  from  home.”  For  a  six-month  coa  Daily  Times. 
with  the  corresponding  Sunday  of  subscription,  regularly  $6  for  sLx  Editorial:  Springfield  Heral 
a  year  ago,  the  Times  promotion  months,  the  News  has  reduced  its  Paris  Post-Intelligencer. 
department  reported.  price  for  service  people  to  $3.  The  Greatest  Improvement:  Laude 

Maj.  Gen.  Julius  Ochs  Adler,  committee  is  contributing  $1  to  dale  County  Enterprise. 
general  manager  of  the  Times,  each  six-month  subscription,  re-  Public  Service:  Fayette  Falco 

pointed  out  that  the  5c  increase  ducing  the  net  cost  for  each  re-  Covington  Leader,  Greenevil 

does  “not  quite”  cover  the  addi-  cipient  or  his  family  to  $2.  Sun. 
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Edited  by 
Julien  Elfcnbein 


Editorial  Director,  Home  Furn¬ 
ishing  Group,  Haire  Publish¬ 
ing  Corp. 

A  leading  figure  in  business 
journalism  for  over  20  years 
has  here  drawn  upon  the 
knowledge  of  scores  of  ex¬ 
perts  in  this  field  to  create 
what  is,  in  effect,  a  one- 
volume  encyclopedia  of 
businesspaper  publishing 
practice. 


PABT  I:  Covers  the  subject  of 
admimstration  in  the  specific 
areas  of  accounting,  circulation, 
advertising,  research,  promotion 
and  production. 

PABT  II;  Describes  the  many- 
sided  problems  of  editing  the 
businesspaper. 

PABT  III:  Analyzes  the  public 
responsibUity  of  the  business 
press  — its  editorial  responsl- 
bUity,  public  relations,  observ¬ 
ance  of  laws  and  codes — and 
presents  an  agenda  for  the  fu¬ 
ture  of  business  journalism. 
“A  book  of  tremendous  value 
to  novice  as  weU  as  expert.”  — 
C.  B.  LABBABBE,  Printers’ 
Ink. 

$6.00  at  your  bookstore  or  from 


HARPER  &  BROTHERS 

49  E.  33rd  St.  New  York  16 


Individuals  are  sold  through  advertising. 

That’s  why  the  WESTCHESTER  GROUP  NEWSPAPERS  are 

Westchester’s  BEST  salesmen . .  .why  over  4,500  advertisers  placed 

more  than  63,000,000  lines  in  them  during  l^t  year  alone! 

No  other  source: 

•  Covers  Westchester  as  intensively. 

•  Gives  you  the  complete,  immediate  impact 
created  by  regional  dealer  listings.. 

•  Carries  the  local? news  and  advertising 
essential  lo  this  market. 

•Offers  the  same  thorough,  high-caliber 
merchandising  know-how  needed  to  attain 
peak  sales!  ^ 

These  are  the  requirements  no  other  media  produce 

achievements  perfected  by  the  ,  .  . 


Sales  are  made  to  individuals. 

'  Customer  for  customer,  Westchester  has,  by  far,.:  the  greatest 
ability  to  buy  your  product. 

•*9,402  per  family  income  \  .  .  the  nation’s 
highest!  ^ : 

•  *1,717,000,000' total  spendable  inconrie. 
•*1,350,000,000  in  personal  savings. 

And  they  spend  it,  too.  Last  year  Westchester  poured  an  all-time 
high  of  over  $2,400,000  into  DAILY  retail  sales! , 

That’s  why  WESTCHESTER  is  the  nation’s  BEST  market . . .  why 
over  182,000  of  America’s  mcwt  prosperous  families  vote  it  the 
market  in  which  YOU  are  most  likely  to  succeed! 


Sourcaa:  19S2  Sales  Manafleaeiit  Sareey  of  Baying  Ponar;  West  Co. 

Clcariog  House  Aaan.;  N.T.S.  Dept,  of  CoaMrce;  lest. 
Co.  SoTiogs  and  Loan  Aaso.;  aod  Media  Bacords  reporta. 


CLASSIFIED  CLINIC 


B  of  A  Want  Ad  Project 
Progress  Is  Reported 

By  Daniel  L  Lionel 
CAM  Brooklrn  (N.  Y.)  Eagle 


In  his  statement  urging  CAMs 
to  attend  the  AN CAM  Convention 
which  gets  under  way  at  the  Clar- 
idge  Hotel  in  Atlantic  City,  June 
29,  for  a  five-day  whirl  of  clinics, 
exhibits  and  speeches,  ANCAM 
President  L.  P.  Jenkins  said  at¬ 
tendance  would  assure  both  the 
CAM  and  his  publisher  of  “extra” 
dividends  from  his  ANCAM  mem¬ 
bership.  The  provocative  sessions 
for  linage  building  amply  justify 
tliat  claim. 

Since  the  original  program  was 
outlined  here  several  weeks  ago, 
there  have  been  certain  additions 
and  changes.  Luncheon  speaker 
on  opening  day  of  the  confab  will 
be  William  W.  Smith,  Director  of 
Sales  Development,  Bureau  of  Ad¬ 
vertising,  who  has  recently  as¬ 
sumed  direction  of  the  Bmeau’s 
Classified  Advertising  project. 

Irvin  S.  Taubkin,  promotion 
manager  of  the  New  York 
Times  and  newly  elected  president 
of  NNPA,  will  present  a  slide 
version  of  “Selling  Retail  Adver¬ 
tising  by  Plan”  on  the  New  Busi¬ 
ness  Panel.  Classified  advertising 


men  will  then  attempt  to  show 
how  this  approach  can  be  adapted 
to  classified. 

Regarded  as  the  “project  of  the 
year”  by  most  CAMs,  the 
ANCAM-Bureau  program  will 
come  in  for  close  scrutiny.  The 
ANCAM  Committee — consisting 
of  this  writer  as  chairman;  W.  R. 
Blend,  Chicago  Tribune;  Charlie 
Horn,  Los  Angeles  Examiner;  and 
C.  M.  Carroll,  New  York  Times — 
has  prepared  its  first  annual  report, 
excerpts  from  which  are  presented 
here. 

Summing  up  the  accomplish¬ 
ments  of  the  effort  since  the  Bur¬ 
eau’s  Directors  gave  Classified  the 
green  light  last  Fall,  the  report 
states: 

L  “RetaU  Memo” 

The  beginning  of  the  weekly 
mailing  of  the  Bureau’s  “Retail 
Memo”  to  all  CAMs  of  Bureau 
member  newspapers,  effective  with 
its  issue  of  January  18th,  has  been 
noted  with  appreciation  by  the 
members  of  the  ANCAM  Com¬ 
mittee,  and  in  several  letters  re¬ 
ceived  by  the  Bureau,  replying  to 


EXCELLENT  REPRODUCTIONS  •  • . 

reproductions  that  look  you  right  in  the  eye  and  virtu¬ 
ally  command  attention!  To  get  such  results— faithful  in 
every  sharp  and  subtle  detail— leading  stereotypers  use 
Burgess  Mats. 

The  secret  lies  in  Burgess’  unique  laboratory  pro¬ 
duction  controls  and  quality-tests  at  each  step  of  vol¬ 
ume  mat  making— techniques  that  insure  the  uniform 
shrinkage . . .  smoother  faces . . .  and  greater  plasticity  of 
Burgess  Mats. 


MRCESS  CEUiLOSE  COMPARV 

f>  Olid  MtlribiMort  of 
OvMM  Md  Tmio-T«x  MoH 
niiirORT.  tUINOM 

Rusty  Barnes’  conveying  note 
which  announced  the  new  service. 
II.  “Business  Building  Bulletins” 

Following  agreement  by  the 
Committee,  the  Bureau  made,  on 
February  22nd,  the  first  of  a  series 
of  mailings  of  its  “Business  Build¬ 
ing  Bulletins”  to  classified  mana¬ 
gers,  with  a  special  conveying  note 
from  Ottinger  announcing  the  be¬ 
ginning  of  this  service.  The  Feb¬ 
ruary  22nd  “BBB”  mailing  accom¬ 
panied  that  day’s  issue  of  “Retail 
Memo.” 

Basis  of  the  “Business  Building 
Bulletin”  mailings  were  that  each 
new  batch  of  two  to  five  “Bulle¬ 
tins”  prepared  by  the  Bureau  are 
screened  by  Messrs.  Lionel  and 
Carroll  for  the  applicability  of 
their  subject  matter  to  classified 
managers’  needs.  On  their  approv¬ 
al,  issues  of  “BBB”  is  added  to  the 
mailings  of  “Retail  Memo”  to 
Classified  Managers. 

Classified  Case  History 

The  Bureau  would  produce  re¬ 
prints  of  the  article,  “Five  Ways 
to  Get  Workers  in  a  Tight  Labor 
Market,”  by  Paul  E.  Black,  direc¬ 
tor  of  Industrial  Relations,  Cleve¬ 
land  Pneumatic  Tool  Co.,  as  pub¬ 
lished  in  the  December,  1951  issue 
of  Factory  Management  and  Main¬ 
tenance,  and  circulated  it  to  classi¬ 
fied  managers. 

This  is  the  outstanding  compara¬ 
tive  case  history  on  classified’s 
value  in  recruiting  mentioned  to 
the  Bureau’s  Plans  Committee  by 
Mr.  Jenkins  at  its  Chicago  meet¬ 
ing  in  January. 

IIL  Readership  Data 

Further  discussion — in  some  of 
which  Mr.  Sikes  has  participated 
— of  the  subject  of  readership  data 
on  classified  has  brought  these  con¬ 
clusions: 

1)  There  should  be  no  further 
distribution  (beyond  the  copies  al¬ 
ready  circulated  at  the  ANCAM 
Board  meeting  at  Niagara  Falls  in 
January)  of  the  newly  developed 
figures  on  reading  of  Classified  by 
classifications  provided  by  the  Bur¬ 
eau  from  the  Continuing  Study  of 
Newspaper  Reading — pending  fur¬ 
ther  study  by  Messrs.  Sykes  and 
Ottinger  and  their  recommenda¬ 
tions  as  to  the  properly  qualified 
use  of  figures. 

2)  The  questions  already  em¬ 
ployed  in  the  so-called  Exploratory 
Readership  Studies  offer  consider¬ 
able  promise  of  usefulness  in  cor¬ 
relation  with  the  classified  reader- 
ship  ratings  being  simultaneously 
obtained — to  which  end  Ottinger 
is  to  send  to  Messrs.  Lionel  and 
Carroll,  copies  of  all  the  question¬ 
naires  so  far  employed  in  the  Ex¬ 
ploratory  Studies,  for  their  further 
study. 

IV.  ANCAM  Presentation 

In  accordance  with  the  directive 
of  the  Board  of  Directors  of  the 
Bureau,  Messrs.  Carroll  and  Lion¬ 
el  made  a  presentation  on  Classi¬ 
fied  to  the  entire  New  York  sales 
staff  of  the  Bureau  on  May  19th. 
Many  important  questions  were 
raised  and  staff  members  of  the 


Bureau  were  told  how  they  could 
use  Classified  success  stories  to 
support  total  newspaper  claims  of 
reader  loyalty  and  newspaper  re¬ 
sult-getting  power. 

V,  Howard  Parish  Presentation 

Meanwhile,  the  presence  in  New 
York  of  Howard  Parish,  with  his 
own  classified  presentation,  de¬ 
signed  and  produced  for  the  use 
of  the  Classified  staffs  of  his  client 
newspapers,  suggested  the  thought 
that  the  Parish  presentation  might 
be  shown  at  the  next  available 
meeting  to  the  Bureau’s  New  York 
sales  staff,  pending  completion  of 
the  more  complete  presentation  by 
ANCAM.  Ottinger  promised  to 
arrange  this,  and  Mr.  Parish  loaned 
his  presentation  to  the  Bureau  for 
the  purpose. 

As  a  further  aid  to  the  educa¬ 
tion  of  the  Bureau  staff  on  classi¬ 
fied,  Mr.  Parish  agreed  to  make  his 
entire  continuing  service  available 
to  the  Bureau  without  charge,  on 
the  understanding,  of  course,  that 
none  of  its  contents  would  be  used 
by  the  Bureau  without  proper 
advance  clearance  with  him. 

VI.  Labor-Recruiting  Case  Histories 

To  build  a  file  of  factual  ma¬ 
terial  similar  to  the  Cleveland 
Pneumatic  Tool  Co.  case  history, 
Ottinger  agreed  that  the  Bureau 
would  circularize  a  list  of  some 
100  top  users  of  classified  help 
wanted  advertising.  It  is  contem¬ 
plated  that  this  become  part  of  the 
Bureau’s  ammunition  for  use 
against  Army  and  Air  Force  re¬ 
cruiting  appropriations,  but  the 
method  and  details  of  approach 
remain  open  for  further  discussion. 

Vn.  Bureau  Promotion  Ad 

Mr.  Ottinger  suggested,  after  the 
viewing  of  the  Parish  presentation, 
that  some  of  its  contents  might 
spark  a  promotion  ad  on  the  sub¬ 
ject  of  classified  as  a  unit  in  the 
Bureau’s  newspaper  campaign  now 
being  run  by  SOO-odd  newspapers, 
and  promised  to  pass  the  presenta¬ 
tion  on  to  the  Bureau’s  promotion 
department  for  study. 

The  report  concludes  with  an 
expression  of  gratitude  by  the  com¬ 
mittee  on  behalf  of  ANCAM  for 
the  wholehearted  cooperation  ex¬ 
tended  to  it  by  members  of  the 
staff  and  officers  of  the  Bureau 
which  made  possible  the  progress 
noted. 

■ 

San  Antonio  Dailies 
Receive  Safety  Award 

San  Antonio — Only  Texas  pa¬ 
pers  to  receive  the  National 
Safety  Council  public  interest 
award  for  1951,  the  San  Antonio 
Express  and  Evening  News  were 
cited  for  outstanding  service  in 
the  field  of  safety  education  at 
a  luncheon  last  week.  Managing 
Editor  H.  G.  Vincent  and  Asso¬ 
ciate  Editor  Jon  Ford  accepted 
the  award  on  behalf  of  Publisher 
Frank  G.  Huntress.  Mr.  Ford’s  se¬ 
ries  of  articles  on  safety  was  par¬ 
ticularly  commended. 
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Managing  Mitur  J.  Z.  Howard 
<le(t>  and  Joe  Guess,  winners 
of  "best  headline"  awards, 
look  over  the  list  of  finalists 
t>osted  on  the  bulletin  board. 


Clark  Pcrteous  Heft)  and  Elton  Whlsenhunt  re¬ 
ceived  1951  "best  news  story"  awards 


a.  .  .  best  news  story,  best  headKne, 
best  photograph  are  high  praise 
indeed  on  a  pace-setting  metro¬ 
politan  newspaper  such  as  Mem¬ 
phis  Preu-Scimitar. 

Incentive  for  staff  achievement 
toward  greater  editorial  quality 
comes  from  Editor  Edward  J. 
Edward  J.  .Meemaa  Meeman  who  not  only  recognizes 
merit  with  personal  congratulations  but  with  weekly 
monetary  awards  for  best  stories,  headlines  and  photo¬ 
graphs  at  intervals  during  the  year.  These  are  annually 
submitted  to  a  leading  School  of  Journalism,  when  two 
winners  are  selected  in  each  class  to  receive  $100  prizes. 
Here  are  The  Press-Scimitar  staff  members  who  were 
selected  for  first  place  in  1951  by  the  Journalism  De¬ 
partment  of  University  of  Indiana. 

Going  beyond  the  editorial  room,  this  newspaper  be¬ 
lieves  that  its  readers  and  advertisers  are  the  REAL 
winners  in  such  a  competition.  “Best"  may  be  a  big 
word  .  .  .  but  Memphis  Press-Scimitar  is  doing  its  best 
to  bring  you,  as  an  advertiser,  one  of  the  best  after¬ 
noon  newspapers  in  the  country  today! 


Center :  Photographers  George  Pierce.  Ned  Tur¬ 
ner  Jr.  and  Ralph  Armstrong  (left  to  right) 
were  selected  for  "best  photographs.”  t.he  only 
category  with  three  winners 
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THE  ASSOCIATED  PRESS 
Byline  cf  Dependability 


Every  Comfort  Awaits 
Press  At  Conventions 


Chicago  —  When  the  doors  in  the  same  hall  on  July  21. 
the  International  Amphitheatre  visibility  for  newspaper- 

here  swing  open  for  the  Repub-  will  be  provided  by  elevated 

lican  and  Democratic  national  flanking  each  side  of  the  B 

conventions  in  July,  the  working  speakers’  platform.  These  seats 

press  will  find  accommodations  will  provide  accommodations  for  DATELINE  for  political  convent 
that  insure  comfort  and  efficiency.  g5o  newspapermen,  magazine  tion  Hall,”  rather  than  Internal 
Merton  Thayer,  manager  of  the  writers  and  others  in  the  arena.  Union  Stock  Yard  &  Transit  Co. 
Amphitheatre,  a  former  Los  An¬ 
geles  (Calif.)  Examiner  reporter 

later  a  Florida  H 

has  car-  H 

penters,  painters,  and 

technicians  readying  the  building 
for  the  press,  radio  and  television. 

To  assist  the  press  in  convention  ^  ■ 

coverage,  the  Amphitheatre  has  m  I 

retained  John  Dinehart,  former  I 

the  Chicago 
Herald- American,  rela- 

The  have 

nearly  refurnish- 

expand- 

ing  the  public  address  system,  en¬ 
larging  the  car  parking  and  in-  tHE  COMMITTEE  in  charge  of  seating  arrangements  for  the  pr« 
stalling  new  lighting.  conventions:  Left  to  right — Harold  Beckley,  superintendent  of  Sena 

The  City  of  Chicago  is  spend-  Cowles  newspapers;  .4lan  Otten,  Wall  Street  Journal;  Clayton  Kno' 
ing  nearly  $2,000,000  in  widening.  United  Press;  Vance  Johnson,  San  Francisco  Chronicle;  and  Willh 
resurfacing  and  lighting  streets  House  Press  Gallery, 

leading  to  the  convention  site  and 

in  installing  traffic  signals.  New  Adding  the  personnel  serving  ra-  fort  of  the  working  press  will  be 
installations  by  the  Illinois  Bell  dio  and  TV  network  and  stations,  an  airconditioned  railroad  lounge. 
Telephone  Co.  represent  another  photographers,  picture  services  adjoining  the  press  rooms  on  the 
$1,000,000  outlay  and  Western  and  newsreels,  more  than  3,000  first  floor. 

Union  has  added  costly  equipment,  persons  in  the  communications  Radio  booths  and  platforms  for 

Millions  of  dollars  of  radio  and  field  will  be  busy  in  the  Amphi-  TV  cameras  have  been  built  above 
TV  equipment  are  being  moved  theatre  during  the  conventions,  and  back  of  the  speakers’  plat- 
into  the  Amphitheatre  by  the  net-  Mr.  Thayer  estimates.  form. 

works.  Working  press  headquarters  to-  Television  receivers  will  be  in- 

When  Chicago  thermometers  taling  50,000  square  feet  will  be  stalled  in  pressrooms  and  other 
registered  95  on  June  16,  the  air-  located  in  the  south  wing  of  the  places  in  the  Amphitheatre  for  the 
conditioning  equipment  quickly  first  floor,  adjoining  the  conven-  convenience  of  those  covering  the 
dropped  the  indoor  temperature  in  tion  hall.  Wire  facilities,  phone  conventions. 

the  Amphitheatre  by  15  degrees,  hookups,  teletype  and  teleprint  With  the  installation  of  an  ad- 

While  the  airconditioning  does  installations  will  be  within  con-  ditional  cable  containing  707  tele- 
not  extend  into  the  working  press  venient  reach.  phone  lines  and  eight  coaxial 

room,  huge  fans  have  been  in-  Restaurants  operated  by  the  cables,  telephone  facilities  at  the 
stalled  there  and  cooled  air  from  Stock  Yard  Co.  are  prepared  to  convention  will  be  increased  to 
the  adjacent  convention  area  is  serve  10,000  meals  a  day  to  dele-  2,200  pairs  of  lines, 
expected  to  keep  newsmen  com-  gates,  the  press,  radio  and  TV,  Headquarters  for  both  parties 

fortable.  In  one  or  two  instances,  convention  personnel,  and  visitors,  will  be  in  the  Conrad  Hilton 
Chicago  newspapers  are  installing  In  addition  hot  dogs,  ice  cream  Hotel.  Press  facilities  will  be  pro- 
their  own  airconditioning  facilities,  and  coffee  will  be  available  at  re-  vided  there  also. 

The  Republican  convention  will  freshment  stands.  With  accreditations  and  other 

open  July  7;  the  Democrats  gather  An  added  feature  for  the  com-  arrangements  completed  this  week. 


^Everything  in^ 
BattimorT^ves 


Around  the  globe, 
Associated  Press  reporters 
are  guided  by  one  precept: 

Report  FACTS  — 
;UTHFULLY...IMPARTIAUY 
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How 


Population 


Families 


(1950  CfHJitf) 


Buying  Income: 

$2,295,314,000 

Retail  Sales: 

$1,756,664,000 


(1952  Sales  ManagemeHt  Survey  of  Buying  Power) 


NEBRASKA 
368,197  Families 


\  •  Wettew  Iowa 
S  62.709  Families 

I  World-t-ierald  Circulation 

\24,4t5  Doily -.23,635  Sunday 

Omaha  WofW4t2^d  Covaraga 

\  39%.  Dal|y^38**/e  Sunday 


World-Harald  Circu¬ 
lation  in  Othar  Ad¬ 
joining  Statas 

8,401  . Daily 

9.332  _ Sunday 


in  the  BIG  Nebraska-Western  Iowa  market 
are  reached  by  ONE  Newspaper — 


Shortcut  to  Soles:  The  World-Herald  delivers  100% 
coverage  of  the  Omaha  city  zone,  then  goes  outstate 
into  143,621  homes  in  Nebraska  and  Western  Iowa. 
A  big  prosperous  market  covered  thoroughly  by  ONE 
big  newspaper  means  a  low-cost  selling  opportunity 
for  the  advertiser. 


G«f  These  Market  Facts: 


Sand  today  for  thasa  booklats — 
1952  Circulation  Analysis  of  tha 
Nabraska-Wastarn  Iowa  markat 
and  tha  1952  Consumar  Analysis 
of  tha  Omaha-Council  Bluffs  mar¬ 
kat.  Addrass  raquast  to  tha  Na¬ 
tional  Advartising  Dapartmant, 
Omaha  World-Harald,  Omaha, 
Nabraska,  or  O'Mara  and  Orms- 
baa,  Inc. 


O'MARA  &  ORMSBEE,  National  Representatives 

250,328  Daily— 259,140  Sunday 

(Nat  Paid  Circulation  for  12  Months  Ending  March  31,  I9S2) 


The  Greatest 


W  HEN  I  entered  the  Senate  on  March  4,  1933,  my  first  vote 
was  for  “A  bill  to  preserve  the  credit  of  the  United  States  Gov¬ 
ernment.”  The  national  debt  was  about  S20  billion  and  the 
tax  collections  $4  billion  annually.  This  legislation  was  advo¬ 
cated  by  President  Roosevelt,  who  then  indicated  concern  for 
the  solvency  of  our  country.  Within  a  few  months  alarm  sub¬ 
sided.  Our  government  then  began  an  orgy  of  Federal  spending 
and  waste  which  was  intensified  after  Mr.  Truman  came  into 
office. 

If  tax  receipts  under  the  Truman  budget  for  fiscal  1953 
were  added  to  Truman  taxes  already  collected,  the  total  would 
be  $339  billion  for  seven  years.  This  is  $45  billion  more  than 
the  total  of  all  taxes  collected  in  all  United  States  history,  from 
Wa^ington  through  Roosevelt. 

This  is  bound  to  have  been  the  greatest  nation  on  earth. 
The  systems  and  institutions  of  lesser  nations  could  not  have 
survived  the  abuses  which  ours  has  undergone  in  these  20  years 
of  fiscal  irresponsibility.  The  question  is:  How  much  longer 
can  ours  endure? 

In  20  years  a  total  of  25  per  cent  of  our  national  income 
has  gone  into  Federal  taxes  collected  from  us  (the  current  ratio 
is  28  per  cent);  Federal  expenditures  have  been  equal  to  30 
per  cent  of  our  national  income ;  and  in  20  years  we  have  piled 
up  Federal  debt  which  is  twice  as  much  as  the  assessed  value 
ot  all  real  and  personal  property  in  America. 

★  ★  ★ 

It  does  not  suffice  to  blame  this  entirely  on  war  or  depres¬ 
sion.  Taxes  have  been  collected,  the  money  has  been  spent, 
and  the  debt  must  be  paid  —  whatever  the  purpose. 

Actually,  about  half  of  these  expenditures  are  charged 
directly  to  war,  and  the  depression  costs  are  small  in  latter-day 
comparisons.  The  remainder  has  gone  in  the  main  tor  100  new 
Federal  domestic  spending  programs  and  subsidies;  for  foreign 
assistance;  interest  on  the  public  debt  (the  cost  of  which  alone 
is  now  twice  the  total  cost  of  all  government  in  1932) ;  civilian 
payrolls;  Federal  grants  to  states  and  localities;  loans  to  busi¬ 
ness;  direct  Federal  payments  to  individuals  and  others  too 
numerous  to  mention. 

There  has  been  a  startling  mcrease  in  Federal  grants  to 
States.  In  1932  there  were  19  Federal  programs  of  aid  to  the 
States  costing  $250  milhon.  In  1952  there  are  48  programs  of 
aid  to  the  States  with  Federal  payments  of  $3  billion  —  twelve 
times  as  much  in  dollars  and  more  than  twice  as  many  programs. 
These  programs  and  figures  do  not  include  direct  payments  to 
individuals  within  the  States. 

Through  these  pro^ams  the  administration  creates  the 
illusion  that  we  are  getting  something  for  nothing.  Actually  it 
takes  money  from  us,  gives  back  less  than  it  took,  and,  in  the 
process,  exercises  control  of  the  States,  localities,  institutions 
and  the  lives  of  individuals. 

In  this  period  there  has  been  a  moral  and  fiscal  deteriora¬ 
tion  represented  by  the  value  of  our  money  and  the  epidemic  of 
corruption  which  inevitably  follows  centralization  of  power  and 
purse. 

★  ★  ★ 

When  the  President  submitted  bis  budget  in  January  he 
contemplated  the  18th  Federal  deficit  in  21  years.  Next  year  a 
new  generation  will  come  of  age  under  deficit-financed  govern¬ 
ment.  In  the  20  years  to  date  there  have  been  14  peace-time 
years,  and  in  these  14  peace  years  we  have  had  twelve  deficits. 
The  fighting  in  Korea  is  included  in  the  war  years.  This  so- 
called  police  action  is  costing  about  $8  billion  to  $10  billion  a 
year,  and  the  end  is  not  in  sight. 

Our  present  Federal  taxation  is  crushing  down  upon  in¬ 
dividuals  and  industry.  As  a  member  of  the  Senate  Finance 
Committee  for  nearly  20  years,  I  am  convinced  that  further  tax 
increases,  if  imposed,  will  not  only  reach  the  confiscatory  stage 
but  will  actually  result  in  diminishing  returns. 

A  constructive  and  non-political  revision  of  our  entire 
Federal  tax  system  would  be  an  incentive  to  our  progress  and 
would  safeguard  the  solvency  of  individuals  and  corporations 
upon  which  the  government  must  rely  for  the  high  tax  receipts 
essential  to  meet  our  future  obligations. 

In  two  of  the  three  years  the  budget  has  been  balanced,  it 
was  by  inadvertence.  It  was  not  by  economies. 

I  will  give  you  a  “Byrd’s”-eye  view  of  the  budget  as  officially 
estimated  before  the  Committee  on  the  Reduction  of  Nonessen¬ 
tial  Federal  Expenditures: 


Nation  on  Earth— 

BY  SENATOR 


DEFICIT 

Year  ending  July  1,  1952  ....  $  8  billion 

Year  ending  July  1,  1953  ....  14  billion 

Year  ending  July  1,  1954  ....  14  billion 

Total  .  $  36  billion 

Debt  on  July  1,  1954  will  approach  $  300  billion 

These  figures  represent  the  present  official  planning.  They 
are  what  is  Imown  as  the  3-year  program. 

If  we  cannot  balance  the  budget  now  in  this  day  of  high 
prosperity,  I  ask  you:  When  can  we  balance  it? 

★  ★  ★ 

Only  a  strong  and  very  determined  President  who  has  the 
conviction  that  the  foundation  stone  of  democracy  is  the  main¬ 
tenance  of  the  national  credit,  and  a  sound  currency,  can  bring 
stability  to  our  Federal  fiscal  jungle. 

Whether  that  man  be  a  Democrat  or  a  Republican,  if  he 
stands  firmly  on  this  principle,  Americans  everywhere  will  rally 
to  his  support. 

It  seems  to  me  the  stage  has  been  reached  where  we  shall 
go  over  the  brink  if  we  do  not  turn  aroimd.  There  isn’t  a  great 
deal  of  time,  one  way  or  the  other. 

Another  series  of  great  deficits  will  light  anew  the  flame  of 
inflation,  and  especially  if  the  inflation  spark  is  started  on  an¬ 
other  front  when  the  President  exercises  his  God-given  right 
personally  to  fix  the  wages  of  the  steel  employees,  fix  the  price 
of  steel,  and  then  determines  the  issue  of  the  closed  shop.  But 
let  us  not  be  disturbed,  as  all  of  this  will  be  done  “in  the  public 
interest.” 

Usi^adon  of  power  such  as  that  attempted  in  the  steel 
seizure  is  a  capstone  upon  that  power  which  is  inherent  in  the 
breakdown  of  tbe  legislative  budget  control  and  the  Federal 
expenditure  of  billions  of  dollars  a  year,  along  with  that  which 
is  derived  from  scores  of  Federal  give-away  programs  which 
subsidize  States,  business,  agriculture  and  individuals. 

Centralized  power  and  purse  breeds  a  sinister  political  phil¬ 
osophy  wbich  scorns  frugality,  efficiency  and  integrity;  which 
attaches  no  importance  to  waste,  debt  or  immorality;  which  ad¬ 
vocates  indefinitely  the  political  formula  of  “tax  and  tax,  spend 
and  spend,  and  elect  and  elect”;  and  which  has  no  scruples 
against  using  public  money  to  influence  political  decisions. 

★  ★  ★ 

You  may  not  believe  it,  but  for  all  the  vast  Federal  bureau¬ 
cracy  to  which  is  entrusted  so  much  of  our  freedom  and  treasure 
there  is  not  a  single  Civil  Service  regulation  against  the  waste 
of  money,  material  or  space. 

To  me  deliberate  waste  is  a  dreadful  tbmg,  and  public  waste 
is  the  most  dreadful  of  all  because  it  is  a  breach  of  trusteeship. 

Nothing  is  so  difficult  to  contend  with  —  nothing  is  so  ut¬ 
terly  demoralizing  and  ruinous.  In  public  affairs  it  is  easy  to 
start  and  hard  to  stop. 

This  nation  is  now  cursed  with  waste  in  public  administra¬ 
tion  to  an  unprecedented  degree  and  unparalleled  extent.  It 
permeates  the  whole  governmental  structure.  Scarcely  any 
agency  is  free  of  it. 

Just  as  waste  is  inherent  in  centralized  power  and  purse, 
so  also  is  corruption  inherent  in  this  trilogy  of  power  and  purse 
and  waste. 

I  am  firmly  convinced  that  the  venal  conditions  at  Wash¬ 
ington  are  directly  attributable  to  the  concentration  there  of 
power  with  the  resulting  waste  which  has  reached  such  astro¬ 
nomical  proportions  in  ffie  last  20  years. 

★  ★  ★ 

To  my  mind  this  venality  is  in  three  parts. 

One  part  is  that  wnich  is  the  illegal  and  criminal.  This  is 
bad  enou^.  But  penalities  attach  and  when  the  culprits  are 
caught  they  can  be  tried  and  convicted. 

Tbe  second  part  is  worse.  It  involves  those  who  within  the 
law  exploit  public  trust  for  private  gain. 

The  third  part  ot  venality  in  the  Washington  administration 
is  the  worst  of  all.  It  is  in  the  form  of  amorality.  This  sets  in 
when  we  are  so  hardened  by  all  that  we  observe  around  us  that 
we  are  no  longer  able  to  distinguish  the  moral  from  the  immoral. 

When  Mr.  Newbold  Morris  arrived  he  was  supposed  to  be 
the  Hercules  to  cleanse  the  Augean  stables  at  Washington,  but 
he  could  not  survive  Uie  political  weather. 
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Those  who  take  the  position  that  venality  in  public  office  is 
proper  unless  it  is  illegal  are  the  lowest  form  of  political  predators. 

Those  who  have  peddled  influence  and  favors  in  connection 
with  government  contracts  and  loans  and  other  forms  of  Federal 
favoritism,  and  still  remain  out  of  jail  will  never  themselves  be 
influenced  by  any  code  of  ethics  hanging  on  the  wall. 

As  for  our  generation,  we  cannot  hope  to  preserve  our  free¬ 
dom,  our  liberty,  our  form  of  government,  and  the  free  enterprise 
system  upon  which  all  these  depend,  unless  we  restore  integrity 
to  government. 

A  government  without  integrity  is  a  government  without 
confidence  or  respect. 

At  ★  ★ 

Our  free  enterprise  system  is  based  upon  confidence  in 
fiscal  soundness.  Our  system  of  government  by  law  —  not 
man  —  is  based  upon  respect  for  the  institutions  which  admin¬ 
ister  the  law. 

The  newspapers,  periodicals,  and  radio  of  this  country 
themselves  are  dependent  upon  a  cardinal  freedom,  and  even 
if  there  were  no  other  reason  they  would  be  bound  to  assume  a 
position  of  leadership  in  the  constant  vigilance  which  must  be 
maintained  over  the  Federal  government  to  preserve  the  consti¬ 
tutional  tenets  under  which  we  developed  into  a  great  nation, 
fearing  only  God,  not  Federal  decrees. 

For  one,  I  appreciate  the  service  which  has  been  and  is 
being  rendered  by  the  incomparable  American  press.  But  as  I 
estimate  the  situation  confronting  us,  newspapers  like  the  rest 
of  us  have  never  before  experienced  such  responsibilities.  We 
must  restore  fiscal  responsibility.  We  must  restrain  centralized 
power.  We  must  recapture  public  integrity.  Unless  we  do  these 
things  we  cannot  hope  for  strength  to  protect  ourselves,  much 
less  half  the  world,  from  Communist  aggression. 

The  essence  of  freedom,  under  our  American  democracy, 
lies  in  our  system  of  checks  and  balances  through  a  3-branch 
Federal  system.  Beyond  this,  still  other  checks  and  balances 
are  provided  in  our  system  of  State  and  local  governments,  which 
lie  closest  to  individual  citizens  from  whom  all  governmental 
power  and  authority  is  derived.  Our  democracy  has  been  given 
vitality  by  our  system  of  competitive  free  enterprise,  whicn,  to 
this  point,  has  made  us,  through  individual  initiative,  the  greatest 
nation  on  earth.  I  stand  for  this  system,  with  the  absolute  mini¬ 
mum  of  governmental  shackles.  Our  four  foundation  stones  are 
freedom  of  religion,  freedom  of  speech,  freedom  of  the  press  and 
last  but  not  least,  freedom  of  opportunity  to  the  individual  under 
the  competitive  enterprise  system. 

★  ★  ★ 

There  are  those  who  believe  that  socialism  can  be  turned 
on  and  off  as  if  it  were  water  flowing  through  a  spigot,  and  there 
are  those  who  profess  to  believe  we  can  have  a  little  socialism 
and  remain  free.  For  those  who  think  “a  little  socialism”  is  a 
good  thing,  there  is  the  British  example.  Socialism  and  free 
enterprise  cannot  live  under  the  same  roof. 

As  I  see  it,  the  welfare  state,  about  which  we  have  been 
hearing  so  much  in  recent  years,  is  that  state  of  twlight  in  which 
the  glow  of  democratic  freedoms  is  fading  beyond  the  horizon, 
leaving  us  to  be  swallowed  in  the  blaclmess  of  socialism,  or 
worse. 

Mr.  Truman  says  it  is  an  insult  to  the  intelligence  of  the 
Amencan  people  to  say  this  country  is  on  the  road  to  socialism. 
I  submit  that  it  is  an  insult  to  our  intelligence  to  assume  that  we 
(lo  not  realize  that  adoption  of  the  President’s  program  will  com- 
.  init  us  irrevocably  to  a  socialistic  state,  from  which  there  can 
be  no  retreat. 

If  the  President  is  against  socialism,  I  ask  him  to  answer 
these  questions: 

Why  does  he  continue  to  pressurize  Congress  to  adopt 
socialized  medicine? 

If  the  President  is  against  socialism,  why  is  he  advocating 
the  Brannan  Plan,  which  mevitably  means  socialized  agriculture? 

If  the  President  is  opposed  to  socialism,  why  is  he  advo¬ 
cating  another  extension  of  socialized  housing? 

These  three  proposals  alone  would  mean  socialism  of  your 
health,  your  food,  and  the  roof  over  your  head.  Many  other 
trends  to  socialism  could  be  cited.  If  the  President  is  opposed 
to  socialism,  why  is  he  constantly  advocating  an  extension  of  the 
number  of  those  who  receive  payments  from  the  Treasury  of  the 
United  States?  A  population  of  government  dependents  is  a 
socialized  population. 


Among  the  cardinal  characteristics  of  socialism  are  govern¬ 
ment  subsidies  with  controls,  and  government  doles  wifli  regi¬ 
mentation.  I  am  against  these. 

The  American  system,  operating  in  the  fullest  freedom  of 
democracy,  stimulates  individual  initiative  to  the  development 
and  production  of  more  of  what  we  need,  in  peace  or  war,  at  a 
cost  we  can  more  easily  afford  from  the  earnings  of  our  endeavor. 

I  am  for  these.  ★  ★  ★ 

American  newspapers  need  no  definition  of  the  free  enter¬ 
prise  system  from  me.  It  is  the  system  which,  in  the  relatively 
short  span  of  160  years,  has  brought  us  from  the  impotency  of 
13  un-united  colonies  to  our  present  position  of  world  leader^p. 

I  do  not  concede  that  it  sbotUd  be  scrapped  for  socialism  in  wel¬ 
fare  state  clothing  which  never  brought  greatness,  happiness  or 
security  to  any  nation. 

I  (^allenge  the  socialists  to  offer  a  practical  substitute  for 
the  American  system’s  capacity  to  hold  Russian  world  aggression 
at  bay. 

Our  free  enterprise  system  is  the  greatest  deterrent  in  the 
world  to  Russian  aggression.  It  is  our  &ist  line  of  defense.  Our 
armies,  navies,  and  air  forces  are  the  tools  through  which  the 
strength  of  this  system  is  applied  in  war. 

The  thing  that  is  most  inflated  in  America  today  is  the 
Federal  government.  Big  govenunent  costs  big  money.  Inflation 
is  conceived  and  bom  in  Washington.  Only  the  Federal  govern¬ 
ment  can  spend  in  unlimited  amounts.  It  alone  determines  the 
value  of  money  and  the  extent  of  credit,  because  it  alone  is 
legally  empowered  to  do  so.  A  Federal  bond  is  a  first  mortgage 
on  all  the  property  owned  by  every  American  citizen. 

Today  conditions  confront  us  such  as  we  have  never  before 
experienced.  We  are  faced  with  the  threat  of  war,  and  this  may 
continue  tor  many  years.  All  the  world  is  lool^g  to  us  for 
leadership,  and  money  —  especially  the  latter. 

There  has  never  been  a  time  when  we  should  exercise 
greater  wisdom  in  mapping  our  course.  We  should  tighten  our 
belts  for  the  long,  hard  pull  ahead.  Until  world  conditions  change 
it  would  be  tragic  if  we  did  not  maintain  an  adequate  world  mili¬ 
tary  power.  We  must  keep  ahead  of  Russia  in  military  invention 
and  scientific  progress.  Our  Air  Force  must  be  overwhelming. 
We  must  continue  to  control  the  seas.  Our  Army  must  be 
adequate. 

All  of  this  I  feel  confident  we  can  do  but  only  if  we  require 
more  efficiency  and  less  waste  and  complete  elimination  of  non- 
essential  spending. 

We  must  likewise  do  our  share  to  arm  our  allies  who  are 
menaced  as  we  are.  Common  prudence  should  compel  us  to 
husband  our  resources  to  meet  whatever  contingency  Uie  future 
may  bring  forth.  ★  ★  ★ 

I  do  not  concede  that  either  democracy  or  free  enterprise, 
or  any  other  American  freedom  has  run  the  course  of  its  useful¬ 
ness  in  the  world.  They  have  been  worth  fighting  for  in  the  past 
against  both  economic  and  military  challenge,  and  I  do  not  con¬ 
cede  that  they  were  any  dearer  to  those  who  have  fought  and 
won  before  than  they  are  to  us  today. 

We  must  demand  that  short  of  total  war  our  Federa*  budget 
be  balanced.  We  must  not  ask  for  “pet”  Federal  appropriations 
but  demand  that  the  President  and  the  Congress  keep  the  Federal 
spending  within  the  ability  of  the  people  to  pay.  Let  us  recognize 
that  we  cannot  pyramid  deficit  after  deficit  on  an  existing  Federal 
debt  of  $260  billion  and  survive  as  a  democracy. 

Once  the  American  dollar  goes  down,  we  will  enter  an  age 
of  international  darlmess.  It  is  ffie  only  currency  in  which  every¬ 
body,  everywhere  in  the  world,  has  confidence. 

Those  who,  wilfully  or  otherwise,  would  destroy  the  Ameri¬ 
can  system  woi^d  destroy  the  freedoms  of  people  everywhere. 
Today,  we  alone  are  bearing  the  standard. 

What  nation  can  carry  it  if  we  fail?  Without  its  light,  free¬ 
dom  and  progress  would  perish  from  the  earth .  We  must  not  fail. 

Without  American  solvency  there  would  be  no  deterrent  to 
communism  abroad.  In  the  existing  circumstances  it  is  no  ei^- 
geration  to  say  that  there  is  literally  nothing  on  earth  more  im¬ 
portant  than  the  preservation  of  the  fiscal  and  moral  integrity  of 
the  Federal  Government  of  the  United  States  of  America,  and 
the  freedoms  upon  which  our  Republic  was  founded. 

Abatnct  of  •pooch  by  Sen.  Byrd  before  American  Newspaper  Publishers 
Aaaociation,  New  York  City,  April  t4,  IMS.  Reprinted  as  a  public  serrice  by 
EDITOR  A  PUBUSHER. 
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"THE  BIBLE" 

THE  new  Editor  &  Publisher  Market  Guide 
which  will  be  out  late  in  the  Fall,  has 
received  a  hearty,  and  we  hope  well-deserved, 
endorsement  from  the  Newspaper  Advertising 
Excutives  Association.  Wilson  Condict,  chair¬ 
man  of  the  NAEA-AAAA  committee,  told 
the  NAEA  convention  that  “the  Editor  & 
Publisher  Market  Guide  is  officially  our 
bible.” 

As  most  of  our  readers  already  know,  the 
forthcoming  Guide  will  replace  the  old 
Standard  Market  Data  Folders  which  agen¬ 
cies  have  been  requesting  from  newspapers 
for  several  years.  With  the  endorsement  of 
the  Bureau  of  Advertising,  the  newspaper 
committee  of  the  AAA  A,  the  NAEA  and  the 
National  Newspaper  Promotion  Association, 
E  &  P  will  incorporate  into  the  new  Guide  all 
of  the  information  formerly  requested  in  the 
Standard  Forms.  The  agencies  themselves 
have  listed  the  data  they  want  included. 

The  immediate  benefits  of  this  project  are: 

1.  For  the  first  time  advertising  agencies  will 
receive  all  the  newspaper  market  information 
they  want  between  the  covers  of  one  book; 

2.  Newspapers  will  be  saved  the  cost  of  pre¬ 
paring  and  printing  the  Standard  Forms. 

All  of  this  will  be  impossible  without  the 
cooperation  of  newspapers  in  helping  E&P 
obtain  the  data  for  their  cities.  Much  of  the 
information  in  the  Guide  will  be  compiled  in 
the  E&P  office  from  numerous  official 
sources,  but  it  is  imperative  that  the  E&P 
questionnaires  now  in  the  mails  be  filled  out 
by  individual  papers  and  returned  to  us  as 
quickly  as  possible. 

STANDARD  COLUMNS 

THE  board  of  directors  of  the  American 
Newspaper  Publishers  Association  has 
made  a  sound  decision  in  authorizing  its 
president  to  name  a  committee  to  study  the 
proposal  that  newspapers  reduce  column 
widths  below  12  picas.  Almost  simultane¬ 
ously  the  Newspaper  Advertising  Executives 
Association  adopted  a  resolution  recommend¬ 
ing  standardization  at  11.6  picas  and  urged 
the  NAEA-AAAA  committee  and  the  NAEA- 
ANA  committee  to  work  with  ANPA  at  the 
national  level  toward  this  end. 

This  is  a  change  that  must  be  accomplished 
with  the  full  approval  and  understanding  of 
all  interested  groups.  Newspapers  cannot  ac¬ 
complish  it  alone  without  the  cooperation  of 
the  agencies  and  the  advertisers  who  prepare 
and  place  the  advertising.  To  do  so  would 
result  only  in  confusion. 

It  appears  that  such  a  reduction  in  column 
widths  is  desirable  because  of  the  substantial 
saving  in  newsprint  cost  involved.  However, 
the  ANPA  is  on  the  right  course  in  giving  a 
thorough  study  to  the  proposal  before  specific 
action  is  taken. 


No.  1  MEDIUM 

THE  compilation  appearing  in  this  issue  of 
the  1951  national  advertising  expenditures 
in  newspapers,  prepared  by  the  Bureau  of 
Advertising,  reveals  that  newspapers  were 
still  the  No.  1  medium  for  national  adver¬ 
tisers  through  last  year.  There  was  a  3% 
gain  in  expenditures  over  the  previous  year. 

Linage-wise  so  far  in  1952  national  adver¬ 
tising  has  been  off  about  88%  of  what  it 
was  in  1951.  But  in  May  it  took  a  sudden 
unexplainable  turn  upward  to  almost  93% 


For  what  nation  is  there  so  great,  who 
hath  God  so  nigh  unto  them,  as  the  Lord  our 
God  is  in  all  things  that  we  call  upon  Him 
for? — Deuteronomy,  FV;  7. 


of  the  same  month  a  year  ago.  We  cannot 
estimate  what  this  might  represent  dollar- 
wise  because  of  increased  rates  today  over 
a  year  ago.  And  although  it  cannot  be  in¬ 
terpreted  as  a  “straw  in  the  wind”  or  an 
indication  of  an  upward  trend  to  come,  it 
should  be  slightly  encouraging  to  the  pes¬ 
simists  who  have  seen  portending  doom  in 
the  decline  so  far. 

Newspapers  have  not  relinquished  their 
position  as  No.  1  medium  yet.  In  fact,  lin¬ 
age  gains  in  other  classifications  have  offset 
the  losses  in  national  so  that  total  newspaper 
linage  is  equal  to  what  it  was  a  year  ago. 
This  is  an  amazing  fact  in  view  of  the  effects 
of  the  cost  spiral  which  has  brought  news¬ 
paper  ad  rates  to  record  high  levels. 

Obviously,  a  lot  of  advertisers  still  be¬ 
lieve  newspaper  advertising  is  the  best  buy 
because  of  its  impact  at  the  local  level. 

PRESS  CREDENTIALS 

LAST  week’s  editorial  discussing  press  cre¬ 
dentials  for  the  forthcoming  political  con¬ 
ventions  was  both  right  and  wrong. 

We  were  right  in  observing  that  limitations 
on  credentials  for  small  dailies  under  10,000 
circulation  have  been  in  effect  for  20  years 
because  of  the  physical  facilities  of  the  press 
section.  But  when  we  suggested  that  limita¬ 
tions  also  be  imposed  on  the  number  of  seats 
given  to  large  newspapers  we  had  the  right 
idea  but  the  wrong  information — that  has 
also  been  going  on  for  20  years. 

A  further  check  in  Washington  with  the 
committee  in  charge  of  seating  brings  this 
information:  “Those  newspapers  (large 

ones)  and  press  associations  have  had  the 
same  seating  as  they  had  in  1932  when  a 
formula  was  worked  out  based  upon  geo¬ 
graphical  distribution  and  circulation  insofar 
as  dailies  are  concerned  and  national  coverage 
pattern  of  the  associations.  There  has  been 
a  variance  of  a  seat  or  two  to  conform  to 
current  conditions  —  outstanding  candidates 
from  a  given  state  would  be  considered  to 
warrant  a  few  more  seats  for  papers  from 
their  states.” 

The  New  York  Times,  used  as  an  example 
last  week,  reveals  that  although  it  has  29 
writers,  editors  and  communications  men 
covering  the  conventions  it  has  only  six  seats 
in  the  press  gallery,  the  same  number  as  in 
past  years.  Other  large  newspapers  are  lim¬ 
ited  in  similar  fashion.  The  press  associa¬ 
tions  with  dozens  of  men  attending  are  lim¬ 
ited  to  14  seats  as  in  past  years. 

We  are  glad  to  set  the  record  straight — and 
also  glad  that  our  suggestion  was  sound  even 
though  it  was  20  years  too  late. 


LOCAL  NEWS  AND  TV 

LAST  Fall  E&P  examined  17  newspapers 
on  the  AP  Teletypesetter  circuit  in  the 
Carolinas  to  see  if  there  was  any  truth  to 
the  charge  that  newspapers  were  losing  their 
individuality  because  of  this  transmission  sys¬ 
tem.  We  found  no  basis  for  the  charge. 

However,  we  found  surprising  inattention 
to  local  news.  E&P  reported  as  follows 
Oct.  13,  page  72:  “Outside  of  the  daily 
weather  report,  two  papers  had  not  one  item 
of  local  news  on  the  front  page.  Three  more 
papers  carried  only  a  state  roundup  of  acci¬ 
dents  or  a  weather  feature  about  the  coming 
of  Fall.  Eliminate  those  and  there  were  five 
papers  without  a  line  of  strictly  local  news 
on  the  front  page.” 

We  recall  this  now  because  of  some  re¬ 
marks  by  Fred  W.  Brinkerhoff  of  the  Pitts¬ 
burg  (Kan.)  Sun-Headlight  before  the  recent 
meeting  of  the  Arkansas  Press  Association. 
He  said: 

“It  is  my  opinion  that  the  biggest  menace 
to  smaller  city  newspapers  is  the  tendency 
of  these  newspapers  to  ignore  their  greatest 
source  of  power  and  prosperity — which  lies 
in  making  the  newspaper  intensely  local. 

“Every  publisher  in  the  so-called  country 
newspaper  class  knows  the  tendency  on  the 
part  of  staff  members  to  cut  down  on  the 
production  of  local  news  in  all  its  phases 
in  proportion  to  the  amount  of  telegraph  copy 
that  comes  in. 

“Here  is  where  the  publisher  should  walk 
with  a  firm  tread  into  his  news  department 
and  put  an  end  to  the  idea  that  telegraph 
news  can  take  the  place  of  local  news.” 

Mr.  Brinkerhoff  acknowledged  that  the 
reader  is  interested  in  the  Korean  war,  politi¬ 
cal  campaigns,  and  other  national  and  inter¬ 
national  events.  But  he  added:  ‘The  thing 
that  makes  him  a  subscriber  to  the  home 
newspaper — the  paper  in  a  small  city — is  the 
desire  to  see  what  goes  on  among  his  neigh¬ 
bors  and  friends.” 

These  remarks  are  particularly  pertinent 
in  view  of  the  impending  expansion  of  tele¬ 
vision  facilities.  There  are  110  applications 
on  file  for  new  TV  stations.  More  and  more 
cities  and  small  towns  will  come  with  the 
TV  range. 

So  far,  television  has  had  little  impact  if 
any  on  newspaper  circulations  or  readership. 
A  study  of  three  small  dailies  on  the  West 
Coast  just  completed  by  the  Institute  for  Jour¬ 
nalistic  Studies,  Stanford  University,  con¬ 
cludes  “there  was  no  indication  this  Spring 
that  TV  is  having  any  significant  effect  on 
newspaper  reading  behavior.” 

It  is  true,  as  the  study  points  out,  that  TV 
is  primarily  entertainment  and  the  newspaper 
is  primarily  informational,  and  they  teno  'o 
complement  one  another.  But  what  of  the 
future  when  larger  national  networks  make 
possible  bigger  and  better  coverage  of  na¬ 
tional  events?  Are  the  small  newspapers  of 
this  country  going  to  continue  to  try  to  com¬ 
pete  with  the  larger  newspapers  and  TV,  as 
they  have  been  doing,  in  emphasizing  non¬ 
local  news?  Or  are  they  going  to  give  their 
readers  something  they  cannot  get  elsewhere 
— neither  in  the  metropolitan  press,  maga¬ 
zines,  radio  nor  TV — and  that  is,  a  well- 
rounded  coverage  of  local  news? 

It  seems  to  us  that  the  answers  to  these 
questions  are  obvious.  “Local  news  is  their 
greatest  source  of  power  and  prosperity,”  as 
Mr.  Brinkerhoff  pointed  out. 
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Robert  B.  Beith,  formerly  man¬ 
aging  editor  of  the  Guy  Gannett 
Newspapers  in  Portland,  Me.,  has 
been  appointed  editorial  director  of 
the  papers.  Ernest  W.  Chard  suc¬ 
ceeds  him  as  managing  editor  of 
the  Press-Herald,  and  F.  Erwin 
Cousins  as  managing  editor  of  the 
Evening  Express. 

*  0  * 

Walter  H.  Hornstein,  long¬ 
time  Chicago  newspaperman,  has 
been  elected  president  of  the  Min¬ 
ing  Journal  Company,  Ltd.  of 
Marquette,  Mich.  His  father  was 
one  of  the  founders  of  the  Mining 
Journal. 

00m 

George  Simon,  general  manager 
of  the  London  Telegraph  and  a 
past  president  of  the  Thirty  Club, 
was  the  honored  guest  at  a  lunch¬ 
eon  at  the  Advertising  Club  of 
New  York  on  June  23. 

000 

George  Chaplin,  editor  of  the 
New  Orleans  (La.)  Item,  has  been 
decorated  with  the  Stella  della  Soli- 
darieta  Italiana  (Star  of  Italian 
Solidarity)  as  “an  acknowledgment 
of  the  comprehension  and  sym¬ 
pathy”  shown  for  Italian  problems. 

000 

Charles  Bruce,  general  super¬ 
intendent  of  the  Canadian  Press, 
Toronto,  has  been  given  the  Can¬ 
adian  Governor-General’s  Award 
for  1952  for  his  book  of  poetry, 
“The  Mulgrave  Road.”  Mr.  Bruce 
was  Canadian  Press  bureau  chief 
in  London  during  World  War  11. 

«  «  * 

F.  A.  Miller,  president  and  edi¬ 
tor  of  the  South  Bend  (Ind.)  Trib¬ 
une  and  Mrs.  Miller,  were  honored 
on  their  60th  wedding  anniversary 
with  a  dinner  given  by  Franklin 


D.  ScHURz,  secretary-treasurer  of 
the  Tribune,  and  Mrs.  Schurz. 

000 

Colonel  John  R.  Reitemeyer, 
president  and  publisher,  Hartford 
(Conn.)  Courant,  has  been  elected 
to  the  executive  committee  of  the 
Connecticut  Public  Expenditures 
Council.  _ 


On  the  Business  Side 


LOTS  OF  SPACE  FOR  GOOD  SPACE  STRIP!! 

Enthusiastic  editors  throughout  the  country  are  giving  a 
spacious  welcome  to  the  exciting  new  science-adventure  strip 

TWIN  EARTHS 

The  New  York  World-Telegram  and  Sun  followed  up  its 
four  five-column  ads  (helow) 


Britt  Brown,  formerly  director 
of  promotion  and  public  relations 
for  the  Wichita  (Kan.)  Eagle,  has 
been  appointed  classified  advertis¬ 
ing  m  a  n  a  g  e  r .  R.  E.  Langen- 
WALTER  succeeds  him  in  the  PR 
post. 

*  *  * 

Jay  DuBose, 
former  national 
advertising  man¬ 
ager  of  the  Tem¬ 
ple  (Tex.)  Daily 
Telegram,  has 
been  named  ad¬ 
vertising  manager 
of  the  Odessa 
(Tex.)  American, 
replacing  Paul 
Dobbs,  who  re¬ 
signed  to  enter 
business  in 
Odessa. 

*  * 

Sara  Daniels  has  joined  the 
staff  of  the  Portland  (Ore.)  Jour¬ 
nal  as  secretary  to  Francis  Moon, 
credit  manager,  succeeding  Emma 
Devich,  resigned. 

*  *  * 

Edward  J.  Boga,  formerly  class¬ 
ified  advertising  manager  of  the 
Erie  (Pa.)  Daily  Times,  has  been 
named  classified  advertising  man¬ 
ager  of  the  Niagara  Falls  (N.  Y.) 
Gazette. 

000 

Jay  Goldman,  formerly  on  the 
advertising  staff  of  the  Pampa 
(Tex.)  Daily  News,  has  joined  the 
Odessa  (Tex.)  American. 

(Continued  on  next  page) 
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Let  the  merry  pant 

BOZ 

help  sell  your  newspaper!! 
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Bozo  never  says  a  word — and  never  needs  j 
tol  He’ll  win  constant  readers  for  yon —  | 
as  he  has  for  other  leading  newspapers —  ^ 
with  his  high  humor  conveyed  entirely  in  j 
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samples  today!  ! 
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that  have  given  this  new,  provocative  strip  a  rousing  send- 
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Johns  Hopkins  University  this  fall 
PERSONAL  for  advanced  studies  in  intemation- 
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CHRts  H.  Fluhr  has  been  ap¬ 
pointed  advertising  manager  of  the 
Mesa  (Ariz. )  Tribune. 

«  9)t 

Maya  Harper  has  joined  the  ad¬ 
vertising  staff  of  the  Montgomery 
(Ala.)  Advertiser. 

»  *  * 

Ward  Calvert,  son  of  D.  W. 
C  alvert,  publisher  of  the  Mesa 
(Ariz.)  Tribune,  has  been  named 
assistant  publisher  and  treasurer  of 
the  Tribune  Publishing  Co.  D.  W. 
Calvert  is  president  of  the  new 
corporation  and  Mrs.  Norma  Cal¬ 
vert  is  vicepresident  and  secretary. 

In  the  Editorial  Rooms 

Daniel  W.  Gottlieb,  former 
reporter  for  the  Hartford  (Conn.) 
Courant,  is  serving  as  city  editor  of 
the  IVashington  Court  House 
(Ohio)  Record  Herald  before  en¬ 
rolling  in  the  graduate  school  of 
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B  1  L  L  S  C  H  O-  ■ 
_  HELD,  who  has 

written  the  “Have 
Heard”  col- 

r|g|ii|||^  V  ;  ton  (Mass.) 

.  Traveler  for  the 
past  four  years, 
has  become  edi- 
tor  of  the  edi- 
r  lorial  page  of 

^  that  paper.  He 

"  succeeds  Ralph 

Schofield  Blagden.  who 
has  joined  the 
staff  of  Reporter  magazine. 

*  *  ♦ 

Collier  Keaihley  has  joined 
the  Shades  Valley  (Ala.)  Sun  as 
associate  editor.  He  formerly 
worked  on  the  Birmingham  (.\la.  ) 
Post-Herald. 

«  9*  » 

CiEORGt  Robert  Houser,  fea¬ 
ture  writer  and  rewrite  man  erf  the 
South  Bend  (Ind. )  Tribune  has 
been  named  news  director  of 
WSBT.  the  Tribune’s  broadcasting 
station.  He  replaces  Morton  L. 
Linder,  who  has  resigned  to  open 
a  public  relations  counseling  office 
in  South  Bend. 

«  «  » 

Pearl  E.  Haestrom  has  been 
appointed  travel  page  editor  of  the 
South  Bend  (Ind.)  Tribune. 

«  »  « 

June  Johnson,  until  recently  a 
teacher  of  dancing  in  New  Hamp¬ 
shire.  has  become  general  news 
reporter  for  the  Waterbary 
(Conn.)  Republican.  Sam  Meyers. 
a  former  Republican  staffer  who  is 
now  a  high  school  teacher,  is  a 
summer  replacement  on  the  Amer¬ 
ican  staff. 

»  *  * 

John  T.  Hamner  has  been  pro¬ 
moted  to  city  editor  of  the  Tusca¬ 
loosa  (Ala.)  Sews,  succeeding 
Norman  Bassett,  who  moved  up 
to  executive  editor.  Don  Wor¬ 
rell  has  joined  the  staff  as  a  re¬ 
porter. 

*  «  « 

George  Wyatt,  formerly  of  the 
Buffalo  (N.  Y.)  Evening  Sews, 
has  joined  the  reporting  staff  of  the 
Hamilton  (Ont.)  Spectator.  Fred 
Marshall,  of  Newcastle,  England, 
is  also  a  new  reporter  on  the 
Spectator  staff. 

»  *  • 

John  Rosenfield,  Jr.,  amuse¬ 
ments  editor  of  the  Dallas  (Tex.) 
.Morning  Sews,  received  a  dia¬ 
mond  and  platinum  wristwatch 
1  from  the  Council  of  Motion  Pic¬ 
ture  Organizations  on  the  occasion 
of  his  25th  year  in  the  job.  Many 
,  dignitaries  from  Hollywood  at- 
'  tended. 

*  •  • 

Fred  Brady,  for  twelve  years  in 
the  Associated  Press  Bureau  in 
Boston,  Mass.,  resigned  last  week 
to  join  the  rewrite  desk  of  the  Bos¬ 
ton  Herald. 

«  » 

Lawrence  Dame  has  resigned 


THE  FOURTH  ESTATE  ...  By  Trent 
^  INDEPENDENCE  DAY  1952 


'Even  if  nur  paper  were  his  brand  of  politics 
an  ‘also  spoke'  mention!” 


I'd  give  him 


from  the  Boston  ( Mass. )  Herald, 
to  free  lance  from  his  new  home 
in  Florence,  Italy.  He  formerly 
worked  on  the  Paris  edition  of  the 
.\ew  York  Herald  Tribune. 

*  »  * 

C  HARLEs  Long  has  become  a  re¬ 
porter  on  the  Roseburg  (Ore.) 
Sews-Review. 

*  *  « 

.'Albert  DeCesaro  has  been 
named  sports  editor  of  the  Winona 
(Minn.)  Republican-Herald. 


Les  Cour  has 
joined  the  report¬ 
ing  staff  of  the 
Portland  ( Ore. ) 
Journal.  He 
worked  for  the 
old  Seattle 
(Wash.)  Star,  the 
United  Press,  the 
Oregon  States¬ 
man  in  S  a  I  e  m.  i 
Ore.,  and  more 
recently  the 
sports  department 
of  the  Seattle  Times. 


New  additions  to  the  Montgom¬ 
ery  (Ala.)  Advertiser  staff  include 
Lavonne  Reeves,  journalism  grad¬ 
uate  of  the  University  of  Alabama; 
Betty  Kilgore,  formerly  with  the 
Mobile  (Ala.)  Press-Register,  and 
Larry  Bell,  reporters.  Don 
Heaton  is  a  new  member  of  the 
sports  staff. 

*  «  * 

John  Herrick,  former  wire  edi¬ 
tor  of  New  Mexico  Newspapers, 
Inc.  at  Las  Vegas,  N.  M.,  has 
been  named  head  of  the  newly 
opened  Aztec.  N.  M.,  bureau  for 
the  Farmington  (N.  M.)  Daily 
Times.  William  Plowman,  St. 
Louis  newsman,  has  been  ap¬ 
pointed  wire  editor. 


Greg  Greene,  sports  editor  for 
the  Woonsocket  (R.  I.)  Call,  has 
returned  to  his  desk  after  17 
months  service  in  the  Air  Corps  as 
a  first  lieutenant. 

*  *  * 

Jim  Rollins,  formerly  with  the 
.Armed  Forces  Press  Service  in  the 
Hawaiian  Islands  is  the  new  sports 
editor  of  the  Burbank  (Calif.) 
Daily  Review.  He  replaces  Lyn 
Nofsiger  who  will  do  general  re¬ 
porting  and  some  desk  work. 

•  *  * 

Geoffrey 
B  I  R  T  has  joined 
t  h  e  Montgomery 
(Ala.)  Advertiser  k 
staff  as  political  k;^,iv4|b* 
writer  and  col-  \  ^  lA 

umnist.  He  for-  JB 

merly  worked  on 
the  A  I  a  b  a  m  a  fl| 

Journal  and  on 

papers  in  his 

native  England.  v  ' JHI 

«  «  t» 

Bert  Fuller 

has  retired  as  city  editor  of  the 
Tomah  (Wis.)  Journal  and  Moni¬ 
tor- Herald  after  23  years  of  serv¬ 
ice,  effective  June  30.  He  will  be 
succeeded  by  Charles  O’Meara. 
*  *  * 

Joel  Ream  has  joined  the  news 
staff  of  the  Roseburg  (Ore. )  Sews- 
Review.  He  has  worked  for  the 
United  Press  and  on  newspapers  in 
Seattle.  Indianapolis,  Twin  Falls 
and  Boise,  Idaho,  and  most  re¬ 
cently  in  Vallejo,  (Talif. 

*  *  « 

Donald  L.  Wilson,  former 
managing  editor  of  the  Brawley 
(Calif.)  Sews,  has  been  named 
editor  of  the  Brea  (Calif.)  Prog¬ 
ress  replacing  Roger  Holmes  who 
has  joined  the  Santa  Ana  (Calif.) 
Register. 

(Continued  on  page  50) 
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Furnoc*  "J",  th*  Mv«nlh  bratt  furnoc*  at  Locko* 
wanno  Plant,  it  ovor  105  loat  high.  Iti  construe* 
tion  took  6500  tons  of  ttool  plates,  shapes  and 
castings.  A  turbo-blower  supplies  the  100,000 
cubic  feet  of  air  per  minute  needed  for  the  blost. 


>  lighted-off  by  Jule  Wunsch,  secretary  to  Plant  General  Manager  Edmund  F.  Martin. 


Furnace  "J”  Is  Lighted-Off 


TTte  towering  blast  furnaces  that  proc¬ 
ess  iron  ore  into  pig  iron  symbolize 
the  giant  scale  of  steelmaking  equip¬ 
ment  and  operations.  Lighting-off  a 
new  blast  furnace  can  be  as  impres¬ 
sive  an  event  as  launching  a  ship.  But 
instead  of  the  traditional  bottle  of 
champagne,  the  sponsor  uses  a  blaz¬ 
ing  torch  to  start  the  big  unit  off  on  its 
career. 

The  torch  sets  fire  to  kindling  wood 
at  the  bottom  of  the  furnace.  TTie 
burning  wood  ignites  the  coke  that 
fills  the  lower  part  of  the  vast  interior. 
The  intense  heat  of  the  burning  coke 
begins  to  melt  the  layers  of  iron  ore 
and  limestone  that  are  piled  above 


the  coke,  filling  the  remainder  of  the 
furnace.  In  about  24  hours  the  first 
iron  is  ready  to  be  tapped. 

Early  this  spring  a  new  blast  fur¬ 
nace,  part  of  Bethlehem  Steel’s  expan¬ 
sion  program,  was  started  up  at  our 
Lackawanna  Plant,  near  Buffalo.  Tire 
new  furnace  is  known  to  men  at  the 
plant  as  Furnace  “J”.  Its  29-foot- 
diameter  interior  makes  it  one  of  the 
largest  in  the  world. 

Bethlehem  engineers  expect  this 
furnace  to  produce  600,000  tons  of  pig 
iron  a  year,  perhaps  more.  The  molten 
iron  it  produces  is  hauled  away  in 
"hot-metal”  cars  to  open-hearth  fur¬ 
naces  where  it  is  refined  into  steel. 


Twenty-four  hours  after  lighting-off,  the  first  pig 
iron  was  tapped  from  the  new  furnace.  The 
golden  stseam  of  molten  iron  flows  through  a 
channel  in  the  floor  (foreground)  and  pours  into 
large  tank-like  cars  below,  called  "hot-metal" 
cars,  that  haul  it  to  the  steelmaking  furnaces. 
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BETHLEHEM  STEEL 


In  the  Editorial  Rooms 

_ continued  from  page  48 

Eiler  Rubjerg  has  been  named 
state  editor  of  the  Freeport  (111.) 
Journal-Standard,  replacing  El- 
wood  Wardlow,  who  has  joined 
the  copydesk  staff  of  the  Buffalo 
(N.  Y.)  Evening  News. 

*  *  * 

John  D.  Johnstone  has  been 
named  night  editor  of  the  Hamil¬ 
ton  (Ont.)  Spectator  to  succeed 
the  late  John  Bailey.  The  mili¬ 
tary  column  formerly  conducted 
by  Mr.  Johnstone  will  be  pro¬ 
duced  by  John  Envers. 

*  «  « 

Joseph  Aaron,  a  1952  graduate 
of  the  University  of  New  Mexico 
journalism  department,  has  joined 
the  editorial  staff  of  the  New 

Mexican  in  Santa  Fe.  He  suc¬ 
ceeds  Marshall  Smith. 

*  *  * 

Jeanne  Marie  Farr,  in  the 
Akron  (Ohio)  Beacon  Journal  ref- 
ference  department,  has  received  a 
Fulbri^t  scholarship  and  will 

leave  in  September  to  study  com¬ 
parative  literature  at  the  University 
of  Brussels,  Belgium. 

*  «  * 

Bradford  H.  Prince  has  been 
appointed  editor  of  the  Santa  Fe 
(N.  M.)  News,  succeeding  Mrs. 
Lorraine  Carr  Huddleston,  who 
has  been  named  Espanola  Valley 
staff  writer  and  advertising  repre¬ 
sentative  for  the  New  Mexican, 
Santa  Fe. 

*  *  « 

Thomas  Inglis,  1952  graduate 
of  the  Wisconsin  School  of  Jour¬ 
nalism,  will  join  the  staff  of  the 
Casper  (Wyo.)  Star  July  1  as  a 
reporter-photographer. 

>•<  *  « 

G.  Robert  Boehmer,  who  re¬ 
cently  resigned  as  director  of  pub¬ 
licity  and  co-ordinator  of  printing 
at  Portland  University,  has  joined 
the  editorial  staff  of  the  Portland 
(Ore.)  Journal  as  assistant  to  Gar¬ 
den  Editor  Edward  F.  O’Meara. 

*  *  * 

William  B.  Gray,  former  editor 
of  the  McDuffie  Progress,  Thom¬ 
son,  Ga.,  has  joined  the  Georgia 
Press  Association  staff  as  assistant 
to  Stanford  Smith,  secretary- 
manager. 

*  *  * 

Richard  Gorrell,  who  was 
graduated  from  the  University  of 
North  Dakota,  at  Grand  Forks, 
this  month,  has  joined  the  news 
department  of  the  Richmond  (Va.) 
News  Leader. 

*  * 

Robert  Waters  has  been  trans¬ 
ferred  from  city  desk  and  rewrites 
to  the  Cincinnati  (Ohio)  Times- 
Star  sports  staff,  succeding  the  late 
Mel  Heidelman. 

♦  ♦  *  J 

John  Watts  of  the  GlendaleV. 

(Calif.)  News-Press  is  the  new 
president  of  San  Fernando  Valley 
Press  Club,  succeeding  Dick  Tur¬ 
pin  of  the  Los  Angeles  Times. 

*  *  * 

Jack  K.  Overmyer,  a  member 


PHOTOGRAPHY 


CHARM  Institute’s  1952  award  is  presented  by  David  Goldstone, 
left,  of  Imperial  Pearl  Syndicate,  to  Mary  Jo  Connolly,  King  Fea¬ 
tures  Syndicate  photographer,  in  the  presence  of  Ward  Greene. 


DIAMONDS! — In  recognition  of  his  12  years’  service  as  president 
of  Boston  Press  Photographers  Association,  Clarence  Finn,  at  right, 
received  a  diamond-studded  membership  pin  and  Mrs.  Finn  basked 
In  the  floodlights  with  him.  In  rean  James  Jones,  also  Boston  Post, 
dinner  chairman;  and  Peter  Carroll,  AP,  new  president  of  BPPA. 


TROPHY  for  best-illustrated  Hearst  newspaper  is  handed  by  Richard 
Sarno.  left,  to  William  A.  Curley,  New  York  Joumal-American 
editor.  In  background:  Robert  Keough,  J-A  photo  editor. 


of  the  Indianapolis  Star  sports  de¬ 
partment  since  March  of  1946,  has 
resigned  to  become  managing  edi¬ 
tor  of  the  Rochester  (Ind.)  News- 
Sentinel. 

*  V  * 

Daniel  McLaughlin,  Elizabeth 
(N.  J.)  Daily  Journal,  has  been 
elected  president  of  the  Working 
Press  of  New  Jersey. 

«  *  V 

Roger  A.  Connolly,  managing 
editor  of  New  Haven  (Conn.) 
Register,  is  the  new  chairman  of 
the  Connecticut  Circuit  of  the 
Associated  Press. 

«  *  V 

Carroll  McGaughey,  associate 
editor  of  the  Little  Rock  Arkansas 
Gazette,  has  succeeded  Eugene 
Smith,  Jonesboro  Sun,  as  chair¬ 
man  of  Arkansas  AP  Association. 

*  *  * 

Jean  Farr,  Ohio  State  Univer¬ 
sity  graduate,  is  a  new  member  of 
the  Akron  (Ohio)  Beacon  Jour¬ 
nal’s  library  staff.  Bonnie  Stew¬ 
art,  copygirl  on  the  Beacon  Jour¬ 
nal,  is  sailing  for  a  summer  in 
Europe  this  month. 

*  *  * 

Lloyd  Gulledge  has  resigned 
as  county  seat  and  county  report¬ 
er-photographer  of  the  Rock  Hill 
(S.  C.)  Evening  Herald  to  become 
associate  editor  of  two  associated 
newspapers,  the  News  and  the 
Citizen,  in  Dalton,  Ga. 

*  *  * 

Peter  L.  Stevenson,  city  editor 
of  the  Lock  Haven  (Pa.)  Express, 
won  two  first  and  one  second 
award  in  the  recent  Pennsylvania 
Newspaper  Publishers  annual  Bet¬ 
ter  Writing  Contest. 

*  V  * 

Charles  Banks,  1952  graduate 
of  the  University  of  Wisconsin 
School  of  Journalism,  will  join  the 
staff  of  the  Ironwood  (Mich.) 
Globe  as  a  reporter  late  in  June. 

«  V  * 

Rosemary  Novy,  1952  graduate 
of  the  University  of  Wisconsin 
School  of  Journalism,  has  accepted 
a  job  as  society  reporter  on  the 
staff  of  the  Daily  Missoulian  and 
Missoula  Sentinel  in  Missoula, 
Montana.  She  will  report  for  duty 
early  in  July. 

*  *  * 

Dick  Preston,  world  news  edi¬ 
tor  of  the  Cleveland  (Ohio)  Press, 
this  week  was  appointed  Wash¬ 
ington  correspondent.  Mr.  Pres¬ 
ton  will  be  replaced  as  head  of 
telegraph  desk  by  Bob  Dietsch, 
assistant  wire  editor.  In  Washing¬ 
ton  he  will  replace  Douglas 
Smith  who  has  transferred  to  the 
sister  organization,  Scripps-Howard 
Newspapers. 

*  *  * 

James  McLean,  former  editor 
of  the  Springfield  (Ore.)  News 
and  previously  for  nine  years  with 
the  United  Press,  has  joined  the 
news  staff  of  the  Oregon  City 
( Ore. )  Enterprise-Courier. 

*  «  * 

Helen  Christensen  htis  accept¬ 
ed  the  position  of  society  editor  of 
the  Oregon  City  (Ore.)  Enterprise- 
Courier. 
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Whether  your  color  shots  are  destined  for 
the  editorial  or  advertising  columns,  or  for  your 
own  spare>time  enjoyment,  Kodak  Ektachrome 
Film  is  the  practical,  satisfying  film  to  use. 

Shoot  your  pictures,  and  in  a  day,  or  sooner, 
you’ll  be  viewing  your  transparencies.  Dependable 
processing  service  is  now  available  from 
commercial  processors  conveniently  located 
throughout  the  country  ...  or,  if  you  wish,  you 
can  process  it  yourself.  And,  because  of  Ektachrome’s 
fidelity,  soft  gradation,  long  scale,  and  color 
brilliance,  you  have  no  special  lighting  problems. 

Just  follow  your  usual  lighting  techniques. 

Ektachrome  comes  in  economical  eight-exposure 
roll  fdms — 120  and  620 — and  in  sheets 
— both  Type  B*  and  Daylight  Type. 


Order  Kodak  Ektachrome  Film  from  your  Kodak  dealer. 


sic 

^IVEW  —Kodak  Ektachrome  120  and  620  Roll  Film,  Type  B,  is 
now  available.  It  is  equivalent  in  all  photographic  respects  to  the 
corresponding  sheet  film,  balanced  for  exposure  with  3200  K  lamps. 
With  clear  flash  lamps,  it  offers  speed  and  quality  advantages  over 
the  Daylight  Type  used  with  blue  flash  lamps. 


EASTMAN  KODAK  COMPANY,  Rochesler  4,  N.  ¥. 


Fastest  way  to  color 

Kodak  Ektachrome  Film 

sheets  and  rolls 

for  Indoor  or  Outdoor  use 


SYNDICATES; 

Freidin  and  Richardson 
Have  World  As  Dateline 


Not  too  long  ago,  corre¬ 
spondent  Bill  Richardson,  nor¬ 
mally  as  neutral  as  a  Swiss  watch, 
was  mauled,  flayed,  twisted  and 
flung  around  the  marble  tables  of 


Freidin  Richardson 

a  small  steaming  room  in  Turkey. 
He  didn’t  whimper  once. 

Instead,  after  submitting  him¬ 
self  to  an  X-ray,  to  make  sure  no 
bones  were  broken,  Richardson 
packed  a  bag  and  hied  himself  to 
the  Champs  Elysees,  where  he 
contemplated  the  chestnut  blos¬ 
soms,  swirling  skirts,  American 
tourists  and  April  in  Paris. 

While  Richardson  was  observ¬ 
ing  Gallic  nature  lovers — French¬ 
men  are  the  outdoor  type,  he 
maintains — struggle  through  traf¬ 
fic  jams,  Seymour  Freidin,  in  Ber¬ 
lin,  was  witnessing  a  more  macabre 
sight. 

Freidin  was  watching  the  Reds 
hoist  their  flag  atop  the  Branden¬ 
burg  Gate,  amid  hand-painted 
signs  decrying  and  ridiculing  the 
American  people.  Some  years  be¬ 
fore,  Freidin  remembered,  he  had 
stood  in  the  same  spot  and 
watched  American  and  Russian 
comrades  in  arms  eagerly  painting 


the  Gate  with  words  of  praise  for 
each  other. 

A  few  days  later,  “Dateline: 
Your  World”  readers  followed 
Richardson’s  highly  -  amusing  ac¬ 
count  of  “A  Turkish  Bath  In 
Turkey,”  and  in  the  following 
days,  “Paris  In  April,”  and  Frei- 
din’s  sober  report  on  Red  activity 
ip  Berlin. 

In  the  past  .six  months,  the  two 
correspondents  have  covered  50,- 
000  miles,  visiting  20  countries  on 
four  continents  for  their  four-a- 
week  syndicated  column. 

They  have  travelled  by  jeep  in 
Berlin,  armored  car  in  the  Suez 
Canal  Zone,  Missouri-born  Mar¬ 
shall  Aid  mules  in  Greece,  jets 
ever  Germany  —  and  they  have 
walked,  too. 

Now  the  team  is  planning  to  re¬ 
turn  to  the  U.  S.  to  cover  the 
national  conventions.  Part  of  their 
time  will  also  be  spent  contacting 
a  host  of  editors  who  have  ex¬ 
pressed  interest  in  the  colunm, 
since  “Dateline”  is  syndicated  di¬ 
rectly  by  Freidin  and  Richardson 
through  their  New  York  represen¬ 
tative,  ’Cile  Eddy,  at  75  West 
Street. 

From  the  beginning,  “Dateline” 
was  a  reporter’s  dream  assignment. 
Both  men  felt  the  biggest  interna¬ 
tional  postwar  story  was  America’s 
huge  stake  overseas  and  what  it 
meant  to  the  American  public.  It 
was  an  ideal  reportorial  program 
they  formulated — ideal  for  editors, 
and  ideal,  frankly,  for  Freidin 
and  Richardson,  since  both  of 
them  had  spent  many  years  ac¬ 
tively  covering  the  European 
scene. 


487,411  sold  in  19 Jl! 

Last  year  The  New  York  News  alone  sold  nearly  a  half  million 
fashion,  needlework  patterns  and  books ...  readers  sent  $90,874! 

[Dress  &  Needlework  Patterns 

Summer  leisure  time  hours  give  homemakers  the  chance 
to  turn  cloth,  thread,  ideas  and  ingenuity  into  the  new 
flared  styles,  playsuits  for  children,  sun  dresses . . .  and 
school  girls  on  vacation  get  new  wardrobes  for  fall.  Home 
sewing  and  needlework  is  perennially  popular,  has  a 
large  following  among  women  of  all  ages.  A  circulation 
stabilizer. ..CT-NYN  patterns  add  both  readers  and  response!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicoffa  York  JVettfs 

^ _ —gJ— ^  MmiUnmmt  Varh 
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AN  ARRAY  OF  PRIZES  including  an  engraved  T-square  is  pre¬ 
sented  to  Don  Oka  at  the  VA  Hospitai  in  Arizona  by  a  committee 
from  the  Nationai  Cartoonists  Society.  MiH  Caniff  judged  him  the 
winner  of  cartoon  contest  among  VA  patients.  Reg  Manning  makes 
the  presentation  as  Boody  Rogers,  Wait  Dhzen  and  Gus  Arriola 
look  on. 


Si  Freidin  had  been  a  war  cor¬ 
respondent  for  the  Sew  York  Her¬ 
ald  Tribune  and  later  was  chief 
of  the  paper’s  Rome  bureau.  He 
became  a  roving  correspondent  for 
the  HT  in  central  and  eastern 
Europe  and  witnessed  the  Com¬ 
munist  seizure  of  power  through¬ 
out  eastern  Europe. 

Bill  Richard^n  was  United 
Press  correspondent  in  Europe  and 
had  hit  nearly  every  country  in 
the  continent,  first  for  Yank,  and 
then  as  a  roving  correspondent. 
Both  men  had  covered  SHAPE 
since  its  inception. 

Each  correspondent  works  on 
specific  story  themes,  but  before 
they  go  on  trips,  arrangements  are 
made  to  keep  close  telephone- 
cable  communications. 

The  team’s  cable  address  is 
Worldbeat,  and  it’s  a  challenge 
sometimes  to  live  up  to  it.  Occa¬ 
sionally,  their  quick  and  constant 
travelling  causes  raised  eyebrows. 
Recently,  a  customs  inspector  in 
London  glanced  at  Freidin’s  pass¬ 
port  with  dozens  of  extra  pages 
pleated  in  back  and  remarked,  “I 
say,  this  ain’t  a  passport,  it’s  a 
bloomin’  guide  book!” 

■ 

ONA  and  Press  Features 
Announce  Reorganization 

Details  of  the  reorganization  of 
Overseas  News  Agency  and  its 
subsidiary.  Press  Features,  fol¬ 
lowing  the  resignation  of  H.  R. 
Wishengrad,  (E  &  P,  May  17,  page 
46),  were  annotinced  this  week. 

Landrum  Bolling,  a  former 
ONA  foreign  correspondent,  con¬ 
tinues  as  president  and  editor  of 
ONA  and  will  also  assume  the 
title  of  president  and  editor  of 
Press  Features.  He  is  also  sup¬ 
plying  some  Washington  coverage 
for  the  news  service. 

Kay  Sisto  has  been  appointed 
managing  editor  of  ONA  and  gen¬ 
eral  manager  of  Press  Features. 
She  also  serves  as  ONA’s  United 
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Nations  correspondent.  Miss  Sisto 
has  been  Montreal  office  manager 
for  Canada  Wide  Features  Ser¬ 
vice,  one  of  the  editors  of  Stand¬ 
ard  magazine  and  assistant  editor 
of  Radio  World. 

Edward  K.  Bailey  has  been 
named  general  sales  manager  for 
both  ONA  and  Press  Features. 
He  began  his  syndicate  career  in 
1914  as  “third  office  boy”  for 
Assocwted  Newspapers.  (First 
office  boy  was  Harry  Baker,  now 
general  manager  of  the  Chicago 
Sun-Times  Syndicate).  After 
World  War  I  Mr.  Bailey  joined 
Pacific  and  Atlantic  Photos, 
then  a  Chicago  Tribune-New  York 
News  subsidiary,  as  sales  manager. 
He  subsequently  worked  for  the 
Chicago  Sun-Times  Syndicate 
and  was  U.  S.  representative  for 
Canada  Wide  Feature  Service 
and  for  the  London  Express  Syn¬ 
dicate. 

Under  the  reorganization  ONA 
plans  to  increase  its  world  cover¬ 
age  and  expand  the  recently  devel¬ 
oped  “Iron  Curtain  Report.”  A  use 
of  picture  stories  is  being  in¬ 
creased. 

Press  Features,  which  syndicates 
Harry  Hanan’s  “Louis”  strip,  plans 
to  take  on  an  additional  comic 
strip  this  fall. 

■ 

Add  Convention  Coverage 

In  addition  to  last  week’s  listing 
(E  &  P,  June  21,  page  42)  the 
following  columnists  will  cover  the 
political  conventions  for  syndicate 
clients: 

For  NcNaught  Syndicate, 
Holmes  Alexander  will  cover  both 
major  party  conventions,  filing 
daily  releases  by  wire  or  airmail  in 
addition  to  his  regular  column. 

For  Bell  Syndicate,  Dorothy 
Thompson,  Drew  Pearson  and 
Doris  Fleeson  will  cover  both  con¬ 
ventions  and  Kathleen  Norris  will 
cover  the  Republican  convention 
only. 
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>1  MONTHLY  REPORT  TO  EDITORS 


Highlighting  Significant  Facts  about  Bituminous  Coal 


NEW  COAL  DEPOSITS  TO  AID  WESTERN  STEEL  INDUSTRY. 

Pointing  again  to  the  fact  that  the  U.  S.  has  tremendous  coal  reserves,  the  Bureau  of 
Mines  has  announced  the  discovery  of  new  deposits  of  high-grade  metallurgical  coking 
coal  in  the  Coal  Creek  District  of  Gunnison  County,  Colorado,  so  located  that  the  fuel 
can  be  supplied  to  the  growing  steel  industrv  of  the  Far  West.  The  minable  reserves  of 
the  newly-found  deposit,  the  Bureau  says,  will  run  to  more  than  100  million  tons  of 
bituminous  coal. 


INCREASING  SHARE  OF  COAL  PRODUCTION  BEING  ‘‘LAUNDERED*’  FOR  MARKET. 

Today,  more  than  40%  of  the  nation  s  coal  production  is  being  “laundered,”  sized,  graded, 
and  treated  for  market  by  modern  coal  preparation  plants.  In  the  past  four  years  the 
number  of  preparation  plants  has  grown  from  461  to  638.  These  plants  turn  out  coal  that 
is  tailor-made  to  each  customer’s  specific  needs.  This  better-prepared  coal  is  one  reason 
why  today’s  modem  coal-burning  equipment  can  get  anywhere  from  10  to  40%  more 
power  from  each  ton  of  coal  than  was  possible  a  few  years  ago. 


MAJOR  STEP  TAKEN  IN  BUILDING  NEW  COAL  CHEMICALS  INDUSTRY. 

Coal’s  big  future  as  a  basic  raw  material  has  been  brought  nearer  by  Union  Carbide  & 
Carbon  Corporation’s  new  coal  hydrogenation  plant  in  West  Virginia.  'This  pilot  plant 
marks  the  longest  forward  step  yet  taken  to  launch  a  coal  chemicals  industry  in  the 
United  States.  Formerly  coal  chemicals  have  been  produced  only  as  by-products  of  the 
steel  industry’s  coking  ovens,  but  this  source  of  supply  has  not  kept  pace  witlf  demand. 
Output  of  aromatic  coal  chemicals  from  coking  ovens  has  increased  only  3  to  5%  a  year 
while  demand  for  these  chemicals  has  been  rising  at  the  rate  of  25  to  36%. 


MODERN  COAL  HANDLING  IS  FACTOR  IN  PRODUCING  LOW-COST  POWER. 

A  new  conveyor  belt  that  carries  coal  miles  from  mine  to  river  barges  is  helping  to 
make  possible  the  economical  generation  of  additional  electric  power  in  the  Kanawha 
River  Valley  near  Charleston,  West  Virginia.  The  belt,  with  a  capacity  of  550  tons  of  coal 
an  hour,  eliminates  an  expensive  14-mile  round-trip  trucking  operation.  Result:  Lower- 
cost  electric  power  (thanks  largely  to  modem  coal  handling)  which  is  attracting  new  in¬ 
dustries  to  the  area.  A  new  electric  generating  station  is  being  built,  and  plants  already 
in  the  region  are  expanding  their  outputs  in  step  with  this  increasing  power  potential 


If  you  have  any  questions  about  coal  or 
the  coal  industry,  your  inquiry  to  us  uAU 
receive  prompt  reply. 


BITUMINOUS  COAL  INSTITUTE 

A  D^portiMnt  of  Notional  Cool  Association 
320  Southorn  Building,  Washington,  D.  C. 
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RADIO  AND  TELEVISION 


NEWSPAPER-AFFILIATED  APPUCANTS  FOR 


$10  Million  on  the  Line 
For  TV  Construction 


By  Jerry  Walker 

The  first  20  newspaper-affili¬ 
ated  applicants  for  television  sta¬ 
tion  licenses  since  the  lifting  of  the 
freeze  in  April  would  spend  ap¬ 
proximately  $10,000,000  in  con¬ 
struction  costs.  Only  six  would 
be  for  UHF  stations;  the  rest  want 
VHF  channels. 

This  group  represents  less  than 
one-fifth  of  the  total  number  of 
new  or  amended  applications  sub¬ 
mitted  to  the  Federal  Communica¬ 
tions  Commission  under  the  terms 
of  its  Sixth  Report  &  Order,  speci¬ 
fying  channel  allocations.  Of  the 
1 10  applications  on  file,  70  seek 
VHF  and  40  UHF  channels. 

Contest  in  Miami 

Competing  newspapers  have  re¬ 
quested  Channel  7  in  Miami  and 
each  estimates  construction  cost  at 
roughly  $1,250,000.  They  have 
slightly  different  views  as  to  the 
first-year  operating  cost  and  rev¬ 
enue. 

Miami  Broadcasting  Co.,  which 
operates  WQAM-AM-FM,  figures 
it  would  cost  $825,916  the  first 
year  and  revenue  would  amount 
to  $757,641,  whereas  Isle  of 
Dreams  Broadcasting  Corp. 
(WIOD-AM-FM)  estimates  it 
would  spend  $792,000  the  first 
year  and  take  in  $976,000. 

John  S.  Knight  is  listed  as  the 
principal  in  the  Miami  Broadcast- 
'  ing  application,  the  Miami  Herald 
Publishing  Co.  owning  all  of  the 
stock;  with  James  L.  Knight,  vice- 
president;  C.  Blake  McDowell, 
secretary,  and  Owen  Uridge,  as¬ 
sistant  secretary. 

The  Isle  of  Dreams  application 
shows  James  M.  Cox,  Sr.  as  owner 
of  10,650  shares  out  of  26,000 
shares  of  Dayton  (Ohio)  News 
and  Journal  Herald,  which  holds 
all  of  the  stock  of  the  Miami 
(Fla.)  News,  which  in  turn  owns 
the  radio  properties.  Mr.  Cox  is 


chairman;  D.  J.  Mahoney  is  presi¬ 
dent,  and  James  M.  Cox,  Jr.,  who 
owns  3,760  shares  of  Dayton 
Newspapers,  is  vicepresident. 

10  Figure  First- Year  Profit 

Two  of  the  20  newspaper  appli¬ 
cants  count  on  breaking  even  the 
first  year,  between  operating  costs 
and  revenue,  while  10  estimate  a 
balance  in  the  black. 

Two  members  of  the  Gannett 
group  have  filed  for  UHF  stations. 
One  applicant,  for  Danville,  111., 
is  the  Northwestern  Publishing  Co. 
The  other,  for  Elmira,  N.  Y.,  is 
the  Star-Gazette,  Inc.  All  stock  in 
each  corporation  is  held  by  Gan¬ 
nett  Company,  Inc.,  in  which 
Frank  E.  Gannett,  president,  owns 
33%.  The  Frank  E.  Gannett 
Newspaper  Foundation  owns  66%. 

Kenneth  K.  Burke,  general  man¬ 
ager  of  the  Danville  Commercial- 
News,  gave  a  proposed  breakdown 
of  the  station  programming  from 
3  to  11  p.m.,  daily:  64.2%  to 
entertainment,  16.1%  to  news, 
1.3%  to  religious  topics,  6.3%  for 
education,  2.7%  for  agriculture, 
1.8%  for  forums,  7.6%  for 
other.  About  90  minutes  each 
week  would  be  devoted  to  “news¬ 
paper  promotion.” 

The  application  for  Guy  Gan¬ 
nett  Broadcasting  Services,  for 
Portland,  Me.,  shows  that  Guy  P. 
Gannett  owns  39.9%  of  the  stock 
in  Guy  Gannett  Publishing  Com¬ 
pany,  which  in  turn  owns  99%  of 
the  broadcasting  firm. 

Outside  Associates 

In  Springfield  (Mo.)  Television, 
Inc.,  two  of  the  principals  are 
T.  W.  Duvall,  president,  and  Tams 
Bixby,  Jr.,  general  manager, 
of  Springfield  Newspapers,  Inc. 
Their  associates  are  Lester  E.  Cox, 
advertising  agency  owner  who  has 
an  interest  in  several  radio  sta¬ 
tions,  and  J.  Gordon  Warded,  gen- 
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Place 

Radio 

Ch. 

Antenna 

Height 

(feet) 

Con-  1 
etruction 
Coet 

First 

Year 

Op. 

Cost 

First  1 

Year 

Op. 

Revenue 

El  Paso,  Tex . 

tCROD 

4 

1,0.52 

$336,400 

$132,000 

$120,000  1 

KOLO 

3 

464 

348,546 

237,600 

240,396 

Miami.  Fla . 

WQAM 

7 

710 

1,246,682 

825,916 

757,641 

WHCK) 

9 

500 

324,415 

270,677 

305,000 

WMHD 

8 

894 

550,474 

320,000 

400,000  1 

KTNT 

tl 

287 

188,000 

75,000 

100,000 

vvion 

7 

479 

1,259,957 

792,000 

976,000 

WDrtN 

24 

445 

251,600 

300,000 

350,000 

WGAN 

13 

314 

356, .526 

144,000 

133,000  1 

3 

550 

272,000 

100,000 

100,000  , 

WHK 

19 

759 

593,430 

400,000 

150,000  1 

Spokane,  Wash . 

KHQ 

6 

826 

:«1,896 

195.000 

160,000 

KGIT 

4 

250 

189,520 

100,000 

100,000 

St.  Joseph,  Mo . 

KFEQ 

2 

750 

428,389 

176,376 

204,000 

WDHN 

47 

436 

212,200 

180,000 

200,000 

WENY 

24 

442 

215,100 

300,000 

350,000 

VVTAD 

to 

804 

305,949 

171,4.32 

200,148 

Youngstown,  O . 

VVFMJ 

:t3 

1,000 

971,943 

446,104 

315,000 

Jackson,  Miss  . 

25 

522 

404,030 

175,000 

278,000 

125,000 

St.  PetersburK,  Fla. .  .  . 

WTSP 

8 

457 

541,5.50 

175,000 

eral  manager  of  KGBX,  in  which 
Messrs.  Duvall  and  Bixby  have 
stock. 

United  Broadcasting  Co.,  the 
applicant  for  Channel  19  in  Cleve¬ 
land,  is  the  licensee  of  four  Ohio 
radio  stations.  All  stock  is  owned 
by  Forest  City  Publishing  Co. 
(Cleveland  Plain  Dealer  and 
News),  of  which  Sterling  E.  Gra¬ 
ham  and  Paul  Bellamy  are  vice- 
presidents.  Mr.  Graham  is  presi¬ 
dent  of  UBC,  and  Mr.  Bellamy  is 
vicepresident. 

A  25%  interest  in  Peoria  (111.) 
Broadcasting  Co.  is  held  by 
Charles  C.  Caley,  radio  station 
owner.  Other  shares  are  listed  as 
follows:  Carl  P.  Slane,  president 
of  Peoria  Journal-Transcript  and 
Star,  12.6%;  Frances  P.  Slane  and 
Elizabeth  P.  Talbott,  directors  of 
the  newspaper  company,  31.2% 
each. 

Principals  in  Tribune  Publishing 
Co.,  owner  of  Tacoma  News  Trib¬ 
une,  are  given  as:  President,  Frank 
S.  Baker  (62.2%);  vicepresident, 
Elbert  H.  Baker  II;  treasurer, 
George  F.  Russell;  secretary, 
Charles  B.  Welch;  Alton  F.  Baker 
(12.46%),  president  and  63Vi% 
owner  of  Eugene  (Ore.)  Register- 
Guard  and  KERG;  Elbert  H. 
Baker,  Jr.  (12.46%),  president  of 
Locke  Machine  Co.,  Cleveland, 
and  Louise  B.  Hastings  (12.46%). 

Lamb  in  Orlando 

Edward  Lamb,  president  of  Ed 
Lamb  Enterprises  and  publisher  of 
the  Erie  (Pa.)  Dispatch,  has  a 
98.4%  interest  in  WHOO,  Inc.  of 
Orlando.  The  rest  is  shared  by 
Frank  C.  Oswald  and  Carl  F. 
Hallberg. 

The  Quincy  application  has  been 
filed  by  Lee  Broadcasting  Co.,  a 
subsidiary  of  Lee  Newspapers,  of 
which  Lee  P.  Loomis  is  president 
and  Herbert  R.  Ohrt  is  vicepresi¬ 
dent. 

William  O.  Brown  (1%),  Wil¬ 
liam  F.  Maag,  Jr.  (18%)  and 
William  J.  Brown  (10%)  are  list¬ 
ed  as  the  officers  of  Vindicator 
Printing  Co.,  seeking  Channel  38 
for  Youngstown,  Ohio. 

The  application  of  Mississippi 
Publishers  Corp.  for  Jackson  lists 
Walter  G.  Johnson,  business  mana¬ 
ger  of  the  Jackson  Daily  News,  as 


$9,328,601  $5,499,105  $5,461,185 

having  a  one-quarter  interest  and 
Maj.  Frederick  Sullens,  editor, 
with  11%. 

Nelson  Poynter,  owner  and  pub¬ 
lisher  of  the  St.  Petersburg  Times 
and  co-editor  and  publisher  of 
Congressional  Quarterly,  is  presi¬ 
dent  of  Pinellas  Broadcasting  Co., 
v/ith  96%  interest. 

■ 

Staff  Is  Enlarged 
For  S-Doy  System 

New  London,  Conn. — The  72- 
year  old  New  London  Day  has 
instituted  a  five-day  work  week 
for  employes  not  already  under 
this  system,  while  continuing  six- 
day  publication  in  the  evening 
field.  The  move  is  in  keeping  with 
hopes  expressed  in  the  will  of 
Theodore  Bodenwein,  publisher  of 
the  Day,  1891-1939. 

Added  to  the  editorial  depart¬ 
ment  are  Robert  P.  Snowman, 
deskman,  formerly  on  the  Bangor 
(Me.)  Commercial:  Seymour  Katz, 
Boston  University  journalism  grad¬ 
uate;  and  Curt  Pierson,  Boston 
journalism  undergraduate. 

James  P.  Brown,  Jr.,  editor  of 
the  Branford  (Conn.)  Review,  be¬ 
comes  wire  editor,  replacing  R. 
Ray  Olsen,  who  died  May  31. 

The  advertising  staff  has  been 
augmented  by  Patrick  A.  Levesque, 
who  has  had  seven  years  experi¬ 
ence  in  retail  merchandising,  ad¬ 
vertising  layout  and  copy  writing. 
■ 

$10,000  for  Libel 

Washington — Charles  Gordon 
of  Scottdale,  Pa.,  a  former  finance 
chief  lieutenant  colonel  assigned 
to  the  military  government  in  Ko¬ 
rea,  has  been  awarded  a  $10,000 
libel  judgment  against  D.  S.  Kim, 
correspondent  of  the  Korean  Pa¬ 
cific  Press.  He  charged  Kim  with 
erroneously  reporting  that  the  col¬ 
onel  had  received  and  shipped  to 
the  United  States  a  quantity  of  un¬ 
cut  diamonds. 

■ 

$30,000  Estate 

Louisville,  Ky. — An  estate  of 
approximately  $30,000  was  be¬ 
queathed  mostly  to  two  sisters  by 
Miss  Emma  Loving,  society  editor 
of  the  Courier-Journal  and  Louis¬ 
ville  Times,  who  died  May  25. 
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Molded  Plywood  choir  by 
J.  G.  Furnituro  Co.«  Inc. 


I  'I  That  they  are  now  is  due  in  large  port  to  chemical  research 

|;J  in  adhesives.  Reichhold  chemists,  working  with  furniture  and 

plywood  manufacturers,  have  developed  a  complete  line  of  resin  glues  and 

adhesives,  each  with  a  specific  purpose,  many  of  them  making  wood  suitable 
for  applications  unheard  of  a  few  years  ago.  These  resins  are  produced  in 

Reichhold  plants  all  over  the  United  States  as  well  as  in  foreign  covmtries. 
With  its  worldwide  organization  of  specialists  in  fields  ranging  from  paper  to 
plastics,  RCI  is  able  to  develop  new  ideas,  new  opportunities  for 
the  manufacturer  .  .  .  through  creative  chemistry. 


REICHHOLD  CHEMICALS.  INC. 

630  Filth  Avenue,  New  York  20,  N.  Y. 


EDITOR  &  PUBLISHER  for  June  28,  1952 


55 


PROMOTION 

Good  Promotion  Ideas 
Flow  from  Classified 


By  T.  S.  Irvin 

When  the  classified  managers 
meet  next  week  in  Atlantic  City, 
there  are  two  good  reasons  why 
every  alert  newspaper  promotion 
manager  in  the  country  ought  to  be 
tuned  in. 

First,  he  ought  to  get  out  of  that 
meeting  something  that  will  help 
him  do  a  better  classified  promo¬ 
tion  job  for  his  paper. 

Second,  but  no  less  important, 
he  ought  to  learn  something  that 
will  help  him  do  a  better  all- 
around  advertising  promotion  job 
for  his  paper. 

There’s  pretty  general  agreement 
these  days  that  the  case  history 
promotion,  the  factual  report  of  a 
concrete  advertising  result,  is  hard 
to  beat  as  a  persuasive  and  con¬ 
vincing  advertising  promotion.  This 
tells  in  terms  of  hard  cash  what 
happened  when  an  advertiser  ad¬ 
vertised.  He  invested  so  much.  He 
gained  so  much. 

Well,  classified  is  a  treasure 
mine  of  hard  cash  result  stories. 
The  wonder  is  that  it  is  so  almost 
universally  neglected  as  a  source 
for  anything  except  classified  pro¬ 
motion. 

We  suspect  the  reason  for  this 
may  be  the  problem  of  identifica¬ 
tion.  In  general  or  retail  advertis¬ 
ing,  the  promotion  problem  is  to 
translate  a  result  story  into  temts 
that  are  as  close  as  possible  to  the 
advertising  prospect  you’re  talking 
to.  You  want  to  make  the  pros¬ 
pect’s  identification  with  the  suc¬ 
cessful  advertiser  as  easy  as  pos¬ 
sible. 

Now  this  identification  is  easy 
and  obvious  when  you  use  classi¬ 
fied  results  to  promote  classified. 
Classified  results  go  one  step  be¬ 
yond  the  all-business-is-local  idea. 
They  show  that  all  business  is  per¬ 
son^.  Indentification  of  one  per¬ 
son  with  another  is  usually  easier 
than  identification  of  one  firm  with 
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"Hew  a  Free  Press  Cee 
Help  PreedeiN  Servive" 

By  ERWIN  D.  CANHAM 
Editor,  ChristlM  Science  Monitor 

in  the  Jeee  Issue 

The  QUELL.  36  Boat  Wacker  Drire, 
Chlenso  1.  A  Monthly  Msgnxine  for 
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another,  unless,  of  course,  they  are 
similar  but  competitive  businesses. 

But  because  identification  of  a 
retail  advertiser  or  a  national  ad¬ 
vertiser  with  a  classified  advertiser 
poses  a  problem  for  promotion, 
the  treasure  mine  that  is  classified 
ought  not  to  go  unpicked  and  un¬ 
shoveled.  Surely  there  are  promo¬ 
tional  geniuses  on  our  newspapers 
who  can  solve  this  problem.  And 
when  they  do,  they’ve  really  got 
themselves  a  winner  in  showing  the 
power  of  their  newspaper  to  move 
people  to  buying  action. 

You’re  persuaded  of  this  when 
you  look  at  a  campaign  of  classi¬ 
fied  result  stories  Promotion  Man¬ 
ager  Lee  Smith  is  currently  crowd¬ 
ing  into  the  pages  of  the  Pasadena 
(Calif.)  Star-News.  Every  one  of 
them  reports  quick  buying  action. 
When  you  add  them  all  up,  you 
can’t  escape  the  conclusion,  no 
matter  what  kind  of  advertiser  you 
are,  that  this  newspaper  is  a  pro¬ 
ducer. 

The  headlines  tell  the  story: 
“This  ad  produced  20  calls,”  “This 
ad  produced  30  prospects,”  “Sold 
2  houses  with  one  ad,”  “Ad  ran 
Sunday — house  sold  Monday.” 

In  another  ad,  Mr.  Smith  simply 
reproduces  a  letter  from  an  adver¬ 
tiser  who  reports  how  one  inser¬ 
tion  of  an  ad  sold  an  $85,000  mo¬ 
tor  court,  plus  a  $1S,5()0  house 
that  was  not  even  advertised. 

No  wonder  Mr.  Smith  can  run 
a  full  page  showing  his  little  classi¬ 
fied  mascot,  “Lemme  Duitt,”  in 
full  color,  reproduce  one  of  his 
classified  pages,  and  say  in  big, 
bold  headline,  “Here’s  your  prob¬ 
lem  solver.” 

Used  Cars 

Joe  Lynch,  promotion  manager 
of  the  Grand  Rapids  (Mich.) 
Press,  uses  classified  result  stories 


...tb*  only  iRstaatan- 
MRS  RRd  •Rtiraly  auto- 
Hiatic  pap«r  roll  toRslea 
coRtrol. 

. . .  eatlroly  RMchoalcal 
— rtt^ds  iRStoatly  to 
"rod  bottoR"  stops 
witbowt  losiag  wobs. 


WALTER  SCOTT  &  CO.  INC. 

PUINFItlD,  NEW  JERSEY 


effectively — plus  an  ad  campaign 
in  the  Press — to  build  used  car 
linage.  This  month  and  next,  Joe 
will  run  large  ads  in  the  Press  urg¬ 
ing  readers  to  get  a  newer  car  and 
so  be  sure  they’re  safe  when  they 
drive  off  with  the  family  on  a  va¬ 
cation.  These  ads  direct  attention 
to  the  used  car  ads  in  the  Press. 

In  a  folder  mailed  to  used  car 
dealers,  and  also  used  by  Press 
salesmen,  these  ads  are  reproduced. 
On  the  back  of  the  folder  are  re¬ 
produced  actual  used  car  ads  from 
the  Press,  with  the  results  they 
brought.  These  are  most  pesuasive. 
“35  calls — sold  in  3  hours”  is  an 
example.  In  every  instance,  the 
number  of  calls  as  well  as  the 
sales  result  is  reported  in  order  to 
give  the  used  car  dealers  an  idea 
of  the  extent  of  their  market. 

Safety  Slogan 

If  you’re  looking  for  a  slogan 
to  help  put  over  any  traffic  safety 
campaign  your  paper  may  be  run¬ 
ning  or  contemplating,  get  in  touch 
with  the  Houston  (Texas)  Chron¬ 
icle.  They’ve  got  more  than  14,000 
of  them,  submitted  in  a  recent 
contest  to  find  one  for  Houston’s 
Traffic  Safety  Commission. 

The  Chronicle  ran  the  contest 
for  a  month,  offering  $100  in  cash 
for  the  best  slogan.  The  slogan 
had  to  be  easy  for  motorists  to  re¬ 
member,  of  course,  and  had  to  use 
no  more  than  seven  words.  Entries 
came  from  Chronicle  readers  all 
over  the  country.  Winner,  how¬ 
ever,  was  a  Houston  housewife, 
with  “Make  Houston  Tops  in  Traf¬ 
fic  Safety,  Too.” 

■ 

In  the  Bag 

Add  neat  employe  publications, 
the  Miami  (Ra.)  Daily  News 
“Tower  News,”  a  4-page  monthly 
newspaper  edited  by  Ben 
Schneider. 


eaA 


Where-To-Vote 

To  AID  Indianapolis  and  Mtuion 
County  voters  in  finding  their  poll¬ 
ing  places  the  Indianapolis  (Ind.) 
Star  and  the  Indianapolis  News  set 
up  a  special  telephone  “Where-To- 
Vote”  service. 

Free  Parking 

A  NEW  SERIES  of  classified  pro¬ 
motion  ads  running  in  the  Portland 
(Ore.)  Journal  read:  Park  free  for 
one  hour!  When  you  place  a  Want 
Ad  at  the  Journal’s  classified 
counter. 

Sunday  Teasers 

A  SPECIAL  NEWS  feature  in  the 
Memphis  (Tenn.)  Commercial  Ap¬ 
peal  every  Friday  tells  readers 
what  to  look  for,  and  look  forward 
to,  in  the  Simday  edition. 

Market  Typewriter 

Lamar  Newkirk,  business  editor 
of  the  Portland  (Ore.)  Journal,  has 
had  the  typeface  of  his  typewriter 
changed  from  regular  pica  to  in¬ 
termediate  Vogue  (Royid),  with 
nine  pitch  (instead  of  pica’s  10 
spaces  to  the  inch)  for  typing  stock 
market  reports. 

Times  Index  for  '51 
Epitomizes  News 

The  1951  edition  of  the  New 
York  Times  Index,  containing  the 
summaries  of  more  than  500,000 
news  items,  arranged  alphabetical¬ 
ly  by  subjects,  persons  and  organi¬ 
zations,  was  published  this  week. 

The  volume,  compiled  under  the 
direction  of  Joseph  C.  Gephart, 
editor,  contains  1,220  pages,  three 
columns  wide,  and  is  printed  on 
rag  paper. 


•  *  * 

“We’re  proud  of  them,  too!” 
says  the  Yakima  (Wash.)  Republic 
and  Herald  in  a  page  advertise¬ 
ment  noting  recent  awards  won  by 
six  staffers,  and  one  by  the  papers 
themselves.  Fix  of  the  staffers 
accompany  brief  notes  about  their 
winning  exploits. 

*  *  * 

Worcester  (Me«s.)  Telegram 
and  Gezette  recently  dined  26  top 
high  school  athletes  at  second  an¬ 
nual  all-star  basketball  and  base¬ 
ball  dinner.  Trophies  and  rings 
were  awarded. 

*  *  * 

Columbus  (Ohio)  Citizen  hon¬ 
ored  its  honor  roll  carriers  recent¬ 
ly  with  a  full  page  ad  listing  their 
names  as  “today’s  newspaperboy 
.  .  .  tomorrow’s  leader.” 

■ 

92,000  at  Festival 

Philadelphia — A  record  crowd 
of  92,000  persons  witnessed  the 
Eighth  Annual  Music  Festival 
sponsored  by  the  Philadelphia  In¬ 
quirer  Charities,  Inc.,  June  13  at 
Municipal  Stadium. 


15,000  Under  Stars 
For  Lyxm  Festival 

Lynn,  Mass. — A  record  turnout 
of  15,()00  persons  stamped  the 
fifth  annual  North  Shore  Music 
Festival  of  the  Lynn  Daily  Even¬ 
ing  Item  as  the  most  successful 
ever  held  in  Eastern  Massachusetts 
on  June  11. 

Army  Pfc.  Eddie  Fisher  headed 
the  cast  of  professional  stars,  as¬ 
sembled  by  Item  Publisher  Ernest 
W.  Lawson  and  Festival  Director 
Warren  C.  Freeman.  There  were 
more  than  1,000  participants  in 
the  outdoor  spectacle. 

■ 

10,000  at  Gome; 
Proceeds  for  Blind 

Indianapolis — Despite  a  cloud¬ 
burst  two  hours  before  the  tipoff 
of  the  Indianapolis  Star’s  Indiana- 
Kentucky  All-Star  basketball  game, 
nearly  10,000  persons  attended  the 
12th  renewal  of  the  charity  classic, 
June  21,  at  Butler  University  Field- 
house.  Game  proceeds  were  turned 
over  to  the  Star’s  Fund  for  the 
Blind. 
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STANDARD  OIL  COMPANY  OF  CALIFORNIA 

•  plans  ahead  to  serve  you  better 

EDITOR  <S  PUBLISHER  for  June  28,  1952 


Men  who  run  small  businesses  hcax  said 
such  things  as:  "Some  people  think  we're 
being  frozen  out.  I'm  doing  well,  but  what  about 
others'?  How  can  small  firms  hold  their  own 
with  a  big  company  like  you?" 


You  can  see  the  answer  for  yourself 

when  you  get  a  clear  picture  of  the  way  busi¬ 
ness  firms  depend  upon  one  another.  Even 
a  big,  integrated  company  can’t  stand  alone. 


There  are  many  small  refiners  competing  with 
us.  In  every  held,  there  are  distributors  selling  either 
our  products  for  us  or  competitive  lines.  For  example, 
here  in  the  West — indejjendent  service  stations  selling 
our  gasoline  outnumber  Company-owned  stations 
about  six  to  one  . . .  and  stations  selling  other  brands 
outnumber  our  own  about  29  to  one. 


These  small  firms  “hold  their  own”  very  well  indeed; 
and  through  serving  well,  many  of  them  will  grow  big. 
Standard  goes  right  on  working  to  gain  new  business — 
competing  for  your  patronage  by  increasing  efficiency 
of  operation,  improving  products,  keeping  prices  down. 
But  it’s  clear  that  a  vast  number  of  small  firms,  too, 
always  will  be  needed  to  complete  the  picture. 


Our  company  is  a  number  of  parts  that  fit  together  like  pieces  of 
a  jigsaw  puzzle.  At  the  center  of  things,  we’re  refiners.  Then  to  be  sure 
of  a  supply  of  crude  oil,  we  drill  wells  of  our  own.  And  to  keep  up  the 
flow  into  our  refineries  and  out  again,  we  provide  tankers,  pipelines  and 
trucks,  and  distributing  organizations.  But  the  territory  is  broad,  the 
needs  many, 


m 


Suppliers,  competitors  and  customers  — 
most  of  them  small  firms — are  needed  all  around 
us.  Other  producers  supply  over  40%  of  the 
crude  we  need.  And  we  buy  thousands  of  other 
things,  from  pipe  to  paper  clips — last  year,  more 
than  $110,000,000  worth  of  goods  and  services 
from  some  10,000  suppliers  in  the  West  alone. 


“How  can  small  films 
hold  their  own  with  a 
hig  company  like  you?” 


May  Linage  in  Principal  Cities 

Compiled  by  Media  Ilccords 


AKRON,  OHIO 

1952  1951 

Beacon  Joumal-e. . .  2,2:14,844  2,252,745 

{Beacon  Jotirnal-S. .  835,618  695,862 

Grand  Total .  3,070,462  2,948,607 

{  Includes  PARADE,  33,425  lines. 

ALBANY,  N.  Y. 

Knickerl)'kr  Xews-e.  1,241,295  1,313,593 
Times-Union-m  ...  838,813  858,996 

*Tiines-i:nion-S. . . .  502,472  445,068 

Grand  Total .  2,582,580  2,617,657 

*  Includes  AMERICAN  WEEKLY, 

36,520  lines  and  COMIC  WEEKLY, 

31,794  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m .  9.^, 538  710,996 

{Journals .  287,818  153,149 

Tribune-e  .  917,818  719,577 

Grand  Total .  2,164,174  1,583,722 

{  Includes  P.\R.AI)E,  33,425  lines. 
ANDERSON,  IND. 

Bulletin-e .  908,430  . 

Herald-m .  595,572  . 

Herald-S .  173,374  . 

Grand  Total .  1,677,376  . 

ATLANTA,  CA. 

Constitution-m .  1,5.32,317  1,281,103 

Joumal-e .  2,161,454  2,147,854 

Journal  and 

Constitution-S .  . .  794,671  751,439 

Grand  Total .  4,488,442  4,180,396 

ATLANTIC  CITY,  N.  J. 
Pre-ss-Union  (see 

Note) .  809,492  . 

Press-S .  220,357  . 

Grand  Total .  1,029,849  . 

NoTB:  Press  (m)  and  t'nion  (e)  sold 
in  combination.  Linage  of  one  edition. 
Press  (in)  only,  is  given. 

BALTIMORE.  MD. 

*.\merican-S .  .579,925  515,164 

News-Post-e .  1,4!H),693  1.624,096 

Sun-m .  1,376,7.50  1,308,426 

Sun-e .  2,240,714  2,-369,994 

tSun-S .  1,233,756  1,082,567 

Grand  Total .  6,921,838  6,900,247 

*  Includes  AMERIC.AN  WEEKLY. 

36,520  lines  and  COMIC  WEEKLY, 

31,794  lines. 

t  Includes  THIS  WEEK,  5.3,895  lines. 

BAYONNE,  N.  J. 


Times-e .  466,660  518,233 

BINGHAMTON,  N.  Y. 

Press-e .  1,176.969  1,2.58,223 

Press-S .  201,287  206,204 

Sun-m .  378,091  381,222 

Grand  Total .  1,756,347  1,845,649 

BOSTON,  MASS. 

American-e .  728,852  770,330 

Record-m .  824,476  826,213 

*.5dvertiser-S .  336,911  337,266 

Globe-e .  1,263,265  1,402,615 

Globe-m .  1,008,853  1,159,423 

Globe-S .  1,029,142  901,393 

Herald-m .  1,396,055  1,469,791 

tHerald-S .  1,121,467  1,045,527 

Traveler-e .  1,833,190  1,994,459 

Post-m .  738,130  874,776 

{Posts .  346,415  390,8.36 

Grand  Total .  10,626,756  11,172,629 


» Includes  AMERICAN  WEEKLY, 

36,520  Unes  and  COMIC  WEEKLY, 

31,794  lines. 

t  Includes  THIS  WEEK,  53,895  lines. 

{  Includes  PARADE,  33,425  lines. 


BUFFALO,  N.  Y. 

1952  1951 

Courier  Express-m. .  1,029,547  961,111 

•Courier  fixpress-S.  928,359  824,477 

News-e .  2,310,296  2,305,000 

Grand  Total .  4,268,202  4.090,588 

•  Includes  .\MERIC.\N  WEEKLY. 

36,520  lines. 

CAMDEN,  N.  J. 

Courier-Post-e .  1,201,472  1,192,607 

CHARLOTTE.  N.  C. 

News-e .  1, 098, 538  . 

Observer-m .  1,467,187  . 

t<5bserver-S .  .592,028  . 

Grand  Total .  3,157,753  . 

t  Includes  THIS  WEEK,  53,895  tines. 

CHICAGO,  ILL. 

Tribune-m .  2,813,882  2,781,672 

Tribune-S .  1,4.39,7.56  1.356,364 

tDaily  News-e .  1,646,401  1,8,36,506 

Herald-.\merican-e. .  940,690  1,088,7.56 

•Herald-.\merican-S  .325,758  373,664 

Sun-Times-d .  1,142,780  1,229,966 

{Sun-Tiines-S .  343,893  301,095 

Grand  Total .  8,6.53.160  8,968.023 

*  Includes  AMERICAN  WEEKLY. 

36,520  lines  and  COMIC  WEEKLY, 

31,794  lines. 

t  Includes  THIS  WEEK,  66,375  lines. 

{  Includes  PARADE.  33,425  lines. 
CINCINNATI.  OHIO 

Enquirer-m .  I,:i9.3,150  1,281,745 

•tEnquirer-S .  1,272,629  1,147,502 

Post-e .  1,438,676  1,463,558 

Times-Star-e .  1,507,062  1,745,281 

Grand  Total .  5,611,517  5,6383)86 

*  Includes  AMERICAN  WEEKLY', 

36,520  lines. 

t  Includes  THIS  WEEK.  53,895  lines. 
CLEVELAND,  OHIO 

Plain  Dealer-m .  1,891,917  1,407,944 

•tPlain  Dealer-S  .  . .  1,534,201  1,163,051 

News-e .  857,329  1,077,226 

Press-e .  2.424,514  2,744,793 

Grand  Total .  6,707,961  6,.3,33,014 

•  Includes  AMERICAN  WEEKLY', 
36,320  lines. 

t  Includes  THIS  WEEK.  53.895  lines. 
COLUMBUS,  OHIO 

Dispatch-e .  1,710,700  1,721,814 

Dispatch-S .  987,280  883,309 

Citizen-e .  7.57,676  768.676 

Citizen-S .  338,024  303,8**4 

<  )hio  State  Jounial-m  644,216  610,774 

Star-w .  94,009  63,480 

Grand  Total .  4,531,905  4,351,947 

DALLAS,  TEXAS 

News-m .  1,999,117  2,010,848 

tNews-S .  698,095  691,715 

Times-Herald-e _  2,290,044  2,516,773 

Times- Herald-S.  .. .  687,658  (>64,370 

Grand  Total .  5,674,914  5,883,706 

t  Includes  THIS  WEEK,  53.895  lines. 

DAYTON,  OHIO 

Joumal-in .  1,624,049  1,525,411 

News-e .  2,088,405  2,127,025 

News-S .  663,992  642,570 

Grand  Total .  4,376,446  4,295,006 

DENVER.  COLO. 

Rocky  Mt.  News-m .  1,122,710  1,069,221 

{Rocky  Mt.  News-S  2.33,045  237,694 

Post-e .  1,884,464  1,908,489 

Posts .  592,148  596,980 

Grand  Total .  3,832,367  3,812,384 

{  Includes  P.YR.YDE,  33,425  lines. 


CHAS. 

T.  MAIN,  INC. 

1  COMPLETE  SERVICES 

for 

NEWSPAPER 

AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 

Walter  E.  Wines 

Consultant 

80  Federal  Street 

317  South  Tryon  Street 

Boston,  Mass. 

Charlotte,  N.  C. 

Newspaper  Linage — 52  Cities 


1952  1951  %  of  E&P 

Linage  Linage  1951  Index 

Total  Advertising  iini 

•May .  225,006,132  226,207,267  90  7  109  0 

April  .  21S, 407,368  226,646,916  %  4  107.6 

Year  to  Date .  .  1,01 9,957.488  1 ,02 1 ,202,865  99  9  . 

Display 

May .  168,936.474  172,441,419  98.0  105.4 

April .  165,617,227  174,482,005  94.9  104.9 

Year  to  Date..  764,588,597  7.82,787,187  97  7  . 

Classified 

May .  56,669,658  53,765,848  105.4  121.2 

April .  52,790,141  52,164,910  101.2  117.6 

Year  to  Date..  255,36.8,891  238,415,678  107.1  . 

Retail 

Mav .  122,351,('>67  122,356,507  100.0  107  4 

April .  121,177,106  123,619,412  98.0  106.6 

Year  to  Date.  563,241,221  561,834,028  100.3  . 

Department  Store  , 

May .  4.5,772,316  47,300,785  90.7  1(K>.2 

April .  47,552,288  49,715,440  95.6  108.1 

Year  to  Date  214,935,739  219,550,164  97  9  . 

General 

May .  33,443,723  36,120,246  92.6  100.8 

April .  31,742,210  38,077,772  83.4  96.3 

Year  to  Date..  142,157,734  161,585,209  88.0  . 

Automotive 

May .  10,457,269  11,509,372  90.9  109  9 

April .  9,565,394  10,157,964  94.2  106.8 

Year  to  Date..  44,672,353  46,024,179  97.1  . 

Financial 

May .  2,683,815  2,455,294  109.3  122  0 

April .  3,132,517  2,626,.857  119.2  137  5 

Year  to  Date..  14,517,289  13,343,771  108.8  . 


DES  MOINES,  IOWA 

1952  1951 

Registcr-m .  *>98,.Y51  78.3.047 

Tribunc-e .  06!*  ,606  1,061,702 

tRegister-S .  632.08,’5  619.:565 

Grand  Total .  2,300.242  2,464,114 

t  Includes  THIS  WEEK,  .5.3,895  lines. 

DETROIT,  MICH. 

Free  Pres,s-m .  1,313,886  1,413,253 

{Free  Press-S .  4.39,260  439,261 

News-e .  2,378,469  2,.573,898 

tNews-S .  1 ,072,530  906,578 

Times-e .  1,216,710  1,490,426 

*Times-S .  459,108  480,346 

Grand  Total .  6,879,963  7,303,762 

*  Includes  AMERICAN  WEEKLY, 
.36,520  lines  and  COMIC  WEEKLY, 

31,794  Unes. 

t  Includes  THIS  WEEK.  53,895  lines. 

{  Includes  PARADE.  .33.425  lines. 

DULUTH,  MINN. 

Herald-e .  867.902  896,888 

News-Tribune-m .  . .  644.882  609,416 

News-Tribune-S _  417,778  413,040 

Grand  Total .  1,9.30,.562  1,919,344 

EL  PASO,  TEXAS 

Times-m .  1,1.30,431  1,075,962 

{Times-S .  455,300  441, .5.58 

Herald-Post-e .  1,199.890  1,222,173 

Grand  Total .  2,785,621  2,7.39,69.3 

{  Includes  P.\R.\DE,  33,425  lines. 

ERIE.  PA. 

Times-e .  1,301,080  1,288,298 

Times-S .  257,071  239,093 

Grand  Total .  1,558,151  1,527,391 

EVANSVILLE,  IND. 

Courier-m .  1,353,979  1,.305,.545 

Press-e .  1,356,639  1,-367,529 

Courier  &  Press-S .  .  635,500  495,922 

Grand  Total .  3.246,118  .3,168,996 

FORT  WAYNE,  IND. 

Journal  Gazette-m. .  928,909  1,025,625 

{Journal  Gazette-S.  499,407  446,556 

News  Sentinel-e _  1,582,413  1,704,188 


GLENS  FALLS,  N.  Y. 

1952  1951 

Post-Star  (see  Note)  659,738  664.305 

Noth:  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Lit^e  of  one  edition, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e .  1,862,075  2,115,311 

HARRISBURG,  PA. 

Patriot-m .  1,:109,382  1,251,224 

{ Patriot-News-S ....  265,-568  298,468 

Grand  ToUl .  1,574,950  1,549,692 

Note:  News  (e)  carries  same  amount  of 

advertising  as  Patriot  (m),  Patriot-News 
(S)  first  edition  Sept.  18.  1949. 

{  Includes  P.YRADE,  33,851  lines. 
HARTFORD,  CONN. 

Courant-m .  740,-595  695,764 

{Courant-S .  645,971  632,459 

Times-e .  l.!M5,857  1,919,942 

Grand  Total .  3,.T32.42.3  3,248,165 

{  Includes  PARADE,  33,425  lines. 
HOUSTON,  TEXAS 

Chronicle-e .  2,349,377  2,484,143 

Chronicle-S .  884,408  861,754 

Post-ra .  1,612,840  1,644,375 

tPost-S .  618,852  577,756 

Press-e .  1,013,710  1,012,214 

Grand  Total .  6,479,187  6,580.242 

t  Includes  THIS  WEEK,  53,895  lines. 
INDIANAPOLIS.  IND. 

News-e .  1,771,545  1,878,882 

Star-m .  1,812,428  1,890,420 

tStar-S .  904,490  880,513 

Tiraes-e  .  1.. 333,709  1,385,057 

{Times-S .  415,674  443,132 

Grand  ToUl .  6,237,846  6,478,004 

t  Includes  THIS  WEEK.  53,895  lines. 

{  Includes  PARADE,  33,425  lines. 

JACKSON,  MISS. 

Daily  News-e .  879,763  . 

Daily  News-S .  259,883  . 

Grand  Total .  1,139,646  . 


Grand  Total .  3,010.729  3,176,369 

{  Includes  P.YRADE,  .33,425  lines. 

FORT  WORTH,  TEXAS 
■Star-Telegram-m .  . .  876,953  790,-362 

.Star-Telegram-e...  1,772,184  1,560,185 
.Star-Telegram-S...  624,099  526,085 

Press-e .  844,143  897,368 

Grand  Total .  4,117,379  3,774,000 

FRESNO,  CALIF. 

Bee-e .  1,440,162  1,417,362 

Bee-S .  449,427  416,502 

Grand  Total .  1,889,589  1,832,864 

GARY,  IND. 

Post-Tribune-e .  1,459,381  1,641,313 


JACKSONVILLE.  FLA. 

Times  Union-m _  1,515,076  1,312,721 

tTimes  Union-S _  551,697  475,657 

Grand  Total .  2.066.773  1,788,378 

t  Includes  THIS  WEEK,  53,895  lines. 

JERSEY  CITY,  N.  J, 

♦Jersey  Journal 

.South  End-e .  1,013,130  8.53,193 

♦Jersey  Journal 

North  End-e .  1,027,351  . 

Grand  Total .  1,013,130  853,193 

(♦)  Includes  Part  Run  .Advertising. 

(Continued  on  page  60) 
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Scllian  ll 
myfmrt  will  mt 


national 

advertisers? 


IPORTARTHUI 


. . .  at  the  time  they 
are  considering  your 
market  and  how  best 
to  cover  it? 


A  Service-Ad  like  this  takes  advantage  of  an  impor¬ 
tant  fact— CONSUMER  MARKETS  is  used  continu¬ 
ously  by  me.t  seeking  market  information  .  .  .  and 
always  with  the  underlying  purpose  of  finding  the  best 
way  to  reach  the  right  people  in  the  markets  they  select. 


All  year  ’round  thousands  of  national  advertisers  consult 
CONSUMER  MARKETS.  Here  is  a  busy  traffic  point  where  you 
can  “meet  more  national  advertisers.”  Here  your  Service-Ad 
can  interpret  the  facts  about  your  market;  tell  how  your 
paper  serves  your  trading  area. 

Look  at  it  this  way— nobody,  except  perhaps  an  occasional 
college  professor,  ever  opens  a  copy  of  consumer  markets 
just  for  the  sake  of  assembling  statistics.  Nearly  everybody 
who  uses  CM  is  interested  in  markets  for  a  specific  product; 
and  has  an  interest  in  how  best  to  cover  each  market. 

Your  Service-Ad  next  to  the  data  on  your  market  encounters: 
Sales  Managers  working  up  market  plans  •  Advertising 
Managers  originating  or  revising  earn¬ 
ed  ccoimt  Executives  drafting 


how  notional  advertisers  use  CM 

Media  Director,  Medium  Sized  Advertising  Agency: 
"This  agency  uses  newspopers  predominantly.  SRDS 
has  always  been  regarded  as  the  Uble  of  the  in¬ 
dustry.  CONSUMER  MARKETS  to  'me  is  even  more  so. 

I  do  depend  o  great  deol  on  CONSUMER  markets  for 
market  data,  because  it  is  comprehensive,  conven¬ 
iently  arranged,  reliable,  the  best  thing  of  its  kind. 

I  spend  considerable  time  with  it." 

Account  Executive,  Large  Advertising  Agency: 
"CONSUMER  MARKETS  is  o  terrific  book.  I  was  in  the 
Media  Department  before  I  became  an  account 
executive,  and  I  used  it  constantly.  It  combines  all 
the  information  about  a  'market,  in  capsule  form, 
that  I  would  normally  have  to  go  to  several  sources 
for.  It  is  a  wonderful  handbook  to  have  around." 
Media  Buyer,  Medium-to-Large  Advertising  Agency: 
"I  have  found  the  maps  in  CONSUMER  aaaRKETS  ex¬ 
tremely  useful;  it  is  the  only  source  I  know  of  where 
the  maps  are  set  up  in  so  helpful  a  form." 

Market  Research  Analyst.  Medium  Sized  Adver¬ 
tising  Agency:  "Our  clients  expect  us  to  spend  their 
money  where  it  does  the  most  good,  so  we  concen¬ 
trate  the  advertising  in  those  regions  which  have  a 
good  potential.  We  use  CONSUMER  MARKETS  for  the 
breakdown  of  markets  for  the  retail  sales  potentials, 
and  if  the  client  asks  us  to  justify  our  selection  of 
regions,  we  refer  him  to  the  statisticol  information 
thot  CM  gives  os." 


paigns 

proposals  or  defending  those  they 
have  already  made  •  Research  Direc¬ 
tors  making  comparative  market  stud¬ 
ies  •  Media  men  planning  and  pre¬ 
paring  lists. 

More  than  450  separate  media  placed 
Service-Ads  in  the  1951-52  edition  of 
CM  to  help  their  prospects  make  better 
use  of  the  market  facts  it  contains. 


1952-1953  edition,  to  be  issued 
September,  Closes  July  1st,  1952. 


The  comprehensive  single  source  of  authoritative  market  data 


PUBLISHCD  BV  STANDARD  RATI  B  DATA  SERVICC.  INC.  •  WALTER  E.  BOTTHOE,  PUBLISI 

1740  Ridge  Avenue,  Evanston,  Illinois  *  New  York  •  Chicago  •  las  Angeles 


May  Linage 


MUNCIE,  IND. 

aage  Press-e .  92?928 

continued  from  page  58  ij"'™ . 


1952  1*51 

924,928  913,398 

937,051  845,135 

237,276  232,546 


PITTSBURGH.  PA.  SAN  DIEGO,  CALIF. 

1952  1951  1*52  1951 

Post-Oazette-m _  1,060,860  994,584  Union-m .  1,424,080  1,192,534 

ITes»-e .  1,626,375  1,810,179  5Union-S .  580,779  524,199 

tPress-S .  825,981  785,374  Tribune-* .  1,737,310  1,574,982 

Sun-Telegraph-e....  943,787  1,158,107 

*Sun-Telegraph-S.. .  579,810  5M,393  Grand 


JOHNSTOWN,  PA. 

1952  1951 

Tnbune  (see  Note) .  1,164,739  1,226,283 

^Notb:  Tribune  (e)  sold  in  combination 
wito  Democrat  (m).  Linage  of  one  edition, 
Tribune  (e)  only,  is  given. 

KANSAS  CITY,  MISSOURI 

Star-e .  1,607,546  1,664,653 

S^-S .  917,340  869,433 

Timcs-m .  1,536,476  1,468,669 

Grand  Total .  ^061,362  4,002,755 

KNOXVILLt!,  TkNN. 

Joumal-m .  604,108  597,665 

Tounial-S .  241,813  264,466 

News-Sentinel-e .  856,709  923,234 

News-Sentinel-S _  291,765  296,261 

Grand  Total .  1,994,395  2,081,626 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  1,006,779  1,154,214 
(Arkansas  Gazette-S  372,981  356,606 

Arkansas  Lemocrat-e  1,024,791  1,055,001 
Arkansas  Democrat-S  251,724  233,477 

Grand  Total .  2,656,275  2,799,298 

(  Includes  PARADE.  33,425  Unes. 

LONG  BEACH,  CAUF. 

Independent-m .  1,034,607  891,304 

Independent-S .  286,749  220,249 

Press-Telegram-e. . .  1,202,861  1,068,056 
(Press-Telegram-S. .  441,221  385,526 

Grand  Total .  2,965,438  2,565,135 

I  Includes  PARADE,  33,425  lines. 

LONG  ISLAND,  N.  Y. 
Newsday-Suffolk-e. .  1,292,328  1,159,738 

Newsday-Nassau-e..  1,806,960  1,622,270 

Grand  Total .  3,099,288  2,782,008 

LOS  ANGELES.  CALIF. 

Examiner-m .  1,612,476  1,638,811 

•Examiner-S .  870,505  847,481 

Times-m .  2,618,615  2,541,625 

tTimes-S .  1,409,078  1,138,089 


Grand  ToUl .  2,099,255  1,991,079 

NASHVILLE,  TENN. 

Banner-e .  1,409,212  1,476,893 

Tennessean-m .  1,444,166  1,439,534 

Tennessean-S .  662,277  628,791 

Grand  Total .  3,516,655  3,545.218 

NEW  HAVEN,  CONN. 
Journal-Courier-m . .  458,479  475,315 

Register-e .  1,456,811  1,476,595 

RegUter-S .  397.325  371,576 


tPress-S . 

Sun-Telegraph-e. . . . 
♦Sun-Telegraph-S.. . 


Grand  Total .  5,036,813  5.332,637  SAN  1 

*  Includes  AMERICAN  WBI5KLY',  Chronicle-m. 
36,520  lines  and  COMIC  WEEKLY,  tChronicle-S 
31,794  lines.  Exarainer-m 

t  Includes  THIS  WEEK,  53,895  lines.  Examiner-S. 


Grand  Total .  3,742,169  3,291,715 

;  Includes  PARADE,  33,425  lines. 

SAN  FRANCISCO,  CAUF. 


PORTLAND,  ORE.  oos  aQa  i  no7  twi 

Oregonian-m .  1.444,199  1,478,207  ^ews-e .  928,836  1.027,180 

!^egonian-S .  .684,068  6»,77?  ,, _ .  _  .  sss  ah  a  wu  «o« 


Chronicte^m .  955,372  977,986 

tC'hronicle^ .  524,067  523,028 

Examincr>ni .  1,441,291  1,451,555 

Uxamtner-S .  763,725  704,874 

Call-BuUeUn-c .  930,322  900.075 


Journal-e .  1,317,542  1,407,189 


Grand  Total .  5.543,613  5,584,698 

*  Includes  AMERICAN  WEEKLY, 


Grand  Total .  2312.615  2,323,486  G^d  Total.  ....3314,719  4,023,729 


Afi7  incmaes 

'  48,183  Unes  and  COMIC  WEEKLY. 


NEW  LONDON.  CONN. 

Day-e .  747,939  . 

NEW  ORLEANS,  LA. 

Times-Pirayune-m. .  2,123,188  2,148,488 

fTimes-Picayune  & 

States-S .  828,257  795,693 

Item-e .  1,008,152  1,130,668 

*Item-S .  414,741  297,458 

SUtes-e .  1,147,537  1,240,010 

Grand  Total .  6,521,876  5,018,217 

*  Includes  AMERICAN  WEEKLY. 
36,520  Unes. 

t  Includes  THIS  WEEK.  53,895  Unes. 
NEW  YORK,  N.  Y. 

Times-m .  1,763,627  2,003,485 

Times-S .  1,993,622  1,730,095 

Herald-Tribune-m . .  954320  1,114,859 

tHerald-Tribune-S..  1,015,931  1,012,303 

#News-m .  1,773,168  1,998,113 

/News-S .  1,162,274  1,031,847 

Mirror-m .  796,713  734,108 

Mirror-S .  347,779  312,647 

Journal-American-e.  969,758  1,119,095 
*Journal-American-S  416,526  443,581 


*  Includes  AMERICAN  W'EEKLY, 
47,758  Unes. 

t  Includes  THIS  WEEK,  57,653  Unes. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e .  786,413  789,838 

New  Yorker-S .  167,699  194,859 


t  Includes  THIS  WEEK,  67,653  Unes. 
SCHENECTADY,  N.  Y. 

Gazette-m .  1,185,266  1,161327 

Union-Star-e .  978,827  1.043.189 


Grand  Total .  954,112  984,697 

PROVIDENCE,  R.  I. 

BuIIetin-e .  1,805,187  1,827,289 

Journal-m .  721,079  727,027 

tJournal-S .  614,461  561,581 


789,838  Grand  Total .  2,164^093  2,194,416 

194,859  SGRANTOi>f.  ^A. 

— — —  Tribune-m .  622,746  655,089 

984,697  (Scrantonian-S .  327,432  347361 


Times-e .  1.169363  1326.496 


>urnal-m .  721,079  727,027  Grand  Total .  2,119,441  2318,846 

ournal-S .  014,461  561,581  f  Includes  PARADE,  33,425  Unes. 

-  -  SEATTLE,  WASH. 

Grand  Total .  3,140,727  3,115,897  Post-IntelUgencer-ra  997,722  1,144,601 


t  Includes  THIS  WEEK,  53,895  lines. 
QUINCY,  MASS. 

Patriot  Ledger-e....  767,084  761,829 

READING.  PA. 

Eagle  (see  Note) .  .  .  1,205,602  1,250,851 

Eagle-S .  202396  266,236 


*Post-IntelUgencer-S  464,555  478328 

Times-e .  1.540339  1,551378 

Times-S .  522388  451,810 


Grand  Total .  1,467,1 


Grand  Total .  3,525,404  3,626,017 

356,851  » Includes  AMERICAN  WEEKLY, 

266,235  47,768  lines  and  COMIC  WEEKLY. 
-  31,794  lines. 

SIOUX  CITY,  IOWA 


Norn:  Eagle  (e)  and  Tim»  (m)s^d  in  journal-Trib^e!;.  MO™  911.466 
“r^ns  Journal-S.  ......  287;003  298;987 

RICHMOND,  VA.  Grand  ToUl .  1,167,162  1310,453 

i’^4^  i3M  P7n  SOUTH  BEND,  IND. 

Tribune-e .  1,525,641  1,4813*1 

Times  Dispatch-S...  823,910  888,931  Tribune-S .  607.8M  500,044 

Grand  Total .  3,701,469  3,764,613  Tntoi  2  fvu  All  1  981.335 


Herald-Express-e...  1,316,020  1,308,393 

News-d .  817,324  964,748 

Mirror-e .  1,026,598  876,297 

Grand  Total .  9,071,216  9.315,444 

•  Includes  AMERICAN  WEEKLY, 
48,183  lines  and  COMIC  WEEKLY, 
31,794  Unes. 

t  Includes  THIS  WEEK.  57,653  Unes. 

LOUISVILLE,  KY. 

Courier  Tournal-m. .  1,407.M7  1,410,015 

Courier  Journal-S...  852,828  697,655 

Times-e .  1,623,669  1,658,630 

Grand  Total .  3.884.394  3,766,300 

MEMPHIS,  TENN. 

Commerc’I  Appeal-m  2,002,693  1,840,110 
tCommerc'l  Appeal-S  721,885  680,156 

Press-Sdmitar-e _  1,214,792  1,188,943 

Grand  Total .  3,939.370  3,715,215 

t  Includes  THIS  WEEK,  53,895  Unes. 
MERIDEN,  CONN. 
Record-Journal  (see 

Note) .  664.929  639,081 

Noth:  Record  (ro)  and  Journal  (e)  sold 
in  combination  only.  Linage  of  one  edition 
Record  (m)  only,  is  given. 

MIAMI,  FLA. 

Herald-m .  2,599,907  2.426.235 

•Herald-S .  869.389  772,220 

News-e .  1,143,523  1,098,810 

tNews-S .  347,879  292,166 

Grand  Total .  4,960,698  4,589,430 

•  Includes  AMERICAN  WEEKLY. 

36,520  Unes. 

t  Includes  THIS  WEEK,  53,895  Unes. 
MILWAUKEE,  WIS. 

Sentinel-m .  932,244  1,058,429 

•Sentinel-S .  342,754  404,592 

Journal-e .  3,029,469  2,924,537 

tJournal-S .  1,399,858  1,171,695 

Grand  Total .  5,704,325  5,559,253 

•  Includes  AMERICAN  WEEKLY. 

36,520  Unes  and  COMIC  WEEKLY, 

31,794  Unes. 

t  Includes  THIS  WEEK,  53,895  lines. 
MINNEAPOLIS,  MINN. 

Tribune-m .  1,368,665  1,463,406 

Star-e .  2,029,809  2,2:16,562 

tTribune-S .  969,320  951,648 

Grand  Total .  4,357,794  4,651,616 

t  Includes  THIS  WEEK.  53,895  lines. 
MODESTO,  CALIF. 

Bee-e .  870,671  885,792 

MONTREAL,  CANADA 

*Star-e .  2,426,325  2,393,306 

Standard-S .  165,284 

Gazette-m .  1,056,116  1,102,545 

LaPresse-e .  2,282,327  2,132,975 

La  Patrie-e .  216,218  269,712 

La  Patrie-S .  233,081  283,050 


Post-e . 

Post-S . 

World-Telegram  & 

Sun-e . 

Eagle-e . 

Eagte-S . ; . 


1,036,872  1,114,971 
106,172  116,301 

1,039,246  1,302,704 
762,501  847,691 

282,627  277,054 


Grand  Total .  6,214,067  6,346,872 

(*)  Includes  W'EEKEND  Picture  Maga¬ 
zine  95,617  lines. 


Grand  Total .  14,400,035  16,158,854 

*  Includes  AMERICAN  WEEKLY, 
36,620  Unes  and  COMIC  WEEKLY. 
31,794  Unes. 

t  Includes  THIS  WEEK,  53,895  Unes. 
/Includes  SPLIT-RUN  373,176  Unes 
in  (m)  and  217,684  Unes  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gazette-e .  1,188,598  1,223,066 

NORFOLK,  VA. 

Ledger-Dispatch-e. .  1,759,355  . 

Virginian- Pilot-ra .. .  1,684,299  . 

(Virginian-Pilot-S . .  709,953  . 

Grand  Total .  4,153,607 

{  Includes  PARADE,  33,425  Unes. 
OAKLAND,  CALIF. 

Tribune-e .  1,782,750  1,507,313 

(Tribune-S .  572,941  476,378 

Grand  Total .  2,355,691  1,982,691 

{  Includes  PARADE.  41,813  Unes. 
OKLAHOMA  CITY.  OKLA. 

Oklahoman-m .  1,019,504  1,013,791 

Oklahoman-S .  453,140  426,240 

Times-e .  1,038,991  1,085,592 

Grand  Total .  2,511,635  2,525,623 

OMAHA.  NEBR. 
fWorld-Herald  (see 

Note) .  1,233,170  1,261,560 

World-Herald-S _  689,768  618,575 

Grand  Total .  1,922,938  1,880,135 

Notb:  /  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  one  edition, 
(e)  only,  is  given. 

■■  PASADENA,  CALIF. 

Star-News-e .  852,500  867,717 

Star-News-S .  336,226  328,252 

Grand  Total .  1,188,726  1,195,969 

PAWTUCKET,  R.  I. 

Times-e .  1,083,580  1,103,521 

PEORIA,  ILL. 

Joumal-e .  1.361,896  1,393,855 

(Journal-Star-S.  .  .  .  514,235  475,133 

Star-m  (see  Note) .  .  .  . 

Grand  Total .  1,876,131  1,868,988 

Notb:  Peoria  Star  (ra)  linage  is  same  as 
Journal  (e). 

(  Includes  P.ARADE,  33,425  Unes. 
PHILADELPHIA,  PA. 

Bulletin-e .  2,249,545  2,343,464 

*tBulletin-S .  507,710  461,152 

Inquirer-m .  2,022,437  2,105,137 

Inquirer-S .  1,440,391  1,246,686 

News-e .  476,058  439,563 

Grand  ToUl .  6,696,141  6,596,002 

*  Includes  AMERIC.AN  WEEKLY, 
36,520  lines. 

t  Includes  THIS  WEEK,  53,895  Unes. 


Times-m . 

Times-S . 

World-News-e 


ROANOKE,  VA. 

.  870,742 


toa.oid  Grand  Total .  2,033,531  1,981,335 

317,097  787  497 


Grand  Total .  2,045,551 

ROCHESTER.  N.  Y. 
Democrat  & 

Chronicle-m .  1 ,451 ,093 

tDemocrat  & 


MzImO  841:282  ' 

2,045,551  1.957.469  cifeucJ^:;;: 


548,622  572,523 

1,068,653  1,165,877 


1,451,093  1,444,609 


Grand  ToUl .  2,425,807  2,525,897 

t  Includes  THIS  WEEK,  57,653  Unes. 
STOCKTON,  CALIF. 


TiS^^^-e.::::  ^  ^ 


Grand  Total .  3,669,688  3,722,595  Herald-Journal^ 


1,860,086  1,982,946 


t  Includes  THIS  WEEK,  53,895  lines. 

ROCKFORD.  ILL. 

Register-RepubUc-e.  1,032,037  1,516,986 

Star-m .  668,795  1,021,197 

Star-S .  366,230  481,366 


*(Herald-American-S  598,488  607,478 

Post-Standard-m . . .  1,049,451  997,081 

Post-Standard -S. . . .  326,473  374,996 

Grand  Total .  3,834,498  3,962.501 

•  Includes  AMERICAN  WEEKLY. 


Grand  Total .  2,057,062  3,019.549  3?’^  COMIC  WEEKLY, 


SACRAMENTO,  CALIF. 

Bee-e .  2,006,668  2.022,957 


Grand  Total .  2,725,064  2,769,054 

ST.  LOUIS,  MO. 

Globe-Democrat-m .  1,040,550  1,058,686 

JGIobe  Democrat-S.  608,107  593,640 

Post-Dispatch-e _  2,084,425  1,965,166 

(Post-Dispatch-S. . .  1,083,895  1,014,715 

Star-Times-e .  .  1,014,318 

Grand  ToUl .  4,816,977  5,646.525 

Note:  Star-Times  ceased  publication 
after  June  15,  1951  issue. 

t  Includes  THIS  W'EEK,  53,895  Unes. 

{  Includes  PARADE,  32,514  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m. . . .  1,150,891  1,289,264 

♦Pioneer  Press-S.. . .  837,883  847,474 


(  Includes  PARADE.  33,425  Unes. 
TACOMA,  WASH. 

News-Tribune-e. . . .  t  1,395,378 

News-Tribune-S. ...  1  333,376 

Grand  ToUl .  1,728,754 

t  Did  not  publish  due  to  strike. 

-ut  Rxn  TOLEDO,  OHIO  _ 

Times-m .  1,088,296  1,275.992 

Blade-e .  1,743,510  1,902,489 

LOlLsis  Blade-S .  883,750  811,031 

Grand  ToUl .  3,715,556  3,989,512 

TORONTO,  CANADA 

Globe  &  Mail-m _  1,.369.004  1,322,871 

•Telegram-e .  2,048,284  2,089,268 

sur-e .  2,512,768  2,477,767 

SUr-w .  137,111  128,716 

Grand  Total .  6,067,167  6,018,622 

»  Includes  WEEKEND  Picture  Maga- 


♦Pioneer  Press-S.. . .  837,883  847,474  »  Includes  WEEKEND  Picture  Maga- 

Dispatch-e .  1,461,320  1,740,505  ziue  137,111  lines. 

Grand  ToUl .  3,450,094  3,877,243  2m  9I3  1  225  660 

♦Includes  AMERICAN  WEEKLY.  *’ioL756 

36,520  lines. 


ST.  PETERSBURG,  FLA. 

Independent-e .  832,048  707,955  Grand  ToUl .  2,150,867  2,034,627 

Times-ra .  1,425,192  1,396,868  TROY,  N.  Y. 

Times-S .  472,997  481,786  Record  (see  Note) .  .  1,159,087  1,131,780 

-  -  Note:  Record  (tn)  sold  in  combination 

Grand  Total .  2,730^237  2,586,609  with  Times-Record  (e).  Linafce  of  one 


Times  Advertiser-e.. 
Trentoniaa>m . 


SAN  ANTONIO,  TEXAS 

Express-m .  1,233,146  1,246,291 

Hxpress-S .  638,519  583,152 


e<lition  Record  (m)  only,  is  Riven. 

246.291  TULSA,  OKLA. 

583,152  Tribune-e .  1,686,556  1,382,166 


News-e... 1,565:381  1,597:242  . 

Light-e .  1,437,233  1,333,339  World-b .  616^ 


♦Light-S .  ..  Grand  Total .  3,975,074  3,185,819 

Grand  ToUl .  5,456,641  5,263,824  UNION  CITY,  N.  J. 

♦  Includes  AMERICAN  WEEKLY,  Hudson-l>ispatch-ra  878,507  810,397 

36,520  lines  and  COMIC  WEEKLY,  /  rm  nno^ 


"  '  (Continued  on  page  62) 
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Landing 

Number 

39,000! 


It  was  no  coincidence  that  the  39,000th 
plane  to  come  to  a  stop  in  the  U.  S.  S.  Mid¬ 
way’s  arresting  gear  was  a  F9F  PANTHER. 
These  battle-proved  turbo-jets,  Korean  vet¬ 
erans  since  the  start,  have  been  taking  off 
and  landing  on  this  big  carrier’s  deck  for 
over  two  years.  That  the  once  spectacular 
is  now  the  commonplace  reflects  Navy  and 
Marine  Corps  skill  and  teamwork  . .  .  plus 
the  inherent  ruggedness  and  dependability 
of  the  GRUMMAN  PANTHER. 


GRUMMAN  AIRCRAFT  ENGINEERING  CORPORATION,  BETHPAGE,  LONG  ISLAND,  N.  Y. 

Contractors  to  the  Armed  Forres 
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May  Linage 

continued  from  page  60 

UTICA,  N.  Y. 

1952  1951 

Ot)ser\-er  Dispatch-e  899,066  971,558 

<  ihsei^-er  Dispatch-,S  267,555  264,591 

Press-ra .  1,024,2.35  1,008,045 


Grand  Total .  2,190,856  2,244,194 

WASHINGTON,  D.  C. 

Times-Herald-d _  1,598,384  1,539,9.50 

»Times-Herald-S.  .  .  504,814  475,193 

News-e .  1,014,784  1,0.30,977 

Post-Ill .  1,625,033  1,604,832 

SPost-S .  668,944  578,912 

Star-e .  2,935,046  2,624,272 

tStar-S .  969,281  870,661 

Grand  Total .  9,316,286  8,724,797 

♦Includes  AMKRICAN  WEEKLY, 
36,520  lines  and  COMIC  WEEKLY, 
31,794  lines. 

t  Includes  THIS  WEEK,  53,895  lines. 

§  Includes  P.\R.\DE,  33,425  lines. 

WATERBURY,  CONN. 


Kepublican-m . 

898,097 

923,334 

Keput)Hcan-S . 

347,703 

326,126 

American-e . 

1,112,959 

1,238,628 

Grand  Total . 

2,358,759 

2.488.088 

WESTCHESTER  COUNTY 

MACY  GROUP.  N.  Y 

Mamaroneck  Tirres-e 

395,698 

485,200 

Mt.  Veraon  Argus-e 
Xew  Rochelle 

676,406 

826,154 

Standard-Star-e . . 
Ossining  Citizen- 

740,737 

911,614 

Register-4 . 

425,270 

509,449 

Peekskilt  Star-e .... 

442,823 

463,152 

I’ort  Chester  Itera-e 

682,376 

805,190 

Tarrytown  News-e.. 
Yonkers  Herald 

434,218 

486,943 

Statesman-e . 

White  Plains  Re- 

699,668 

758,118 

liorter  Dispatch-e. 

890,162 

1,020,937 

Grand  Total . 

5,387,358 

6,266,757 

WHEELING,  W.  VA. 

Intelligencer-m . 

800,385 

News-Register-e. .  . . 

802.658 

N  ews-Register-S _ 

345,707 

Grand  Total . 

1,948,750 

WICHITA,  KANSAS 

1952  1951 

Beacon-e .  1,266,591  1,360,267 

Heacon-S .  476,070  489,479 

EaKle-m .  1,324,7.37  1,21.3.228 

Ivagle-e .  1,061,961  976,811 

SEagle-S .  426,293  387,517 

Grand  Total .  4,554,652  4,427,292 

§  Includes  P.\RADE.  33,425  lines. 
WORCESTER,  MASS. 

Telegram-S .  .'.24,696  .504,580 

I'eleRrain-in .  921,553  991,032 

Gazettes:  Po.st-e...  1,126,848  1,271,401 

Grand  Total .  2,572,097  2,767,013 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,304,417  1,439,144 

§Vindicator 

Telegrain-S .  663,424  650,928 

Grand  Total .  1,967,841  2,090,072 

$  Includes  PARADE.  33,425  lines. 


FIGURES  SUPPLIED  BY  PUBLISHERS 
ABERDEEN,  S.  D. 

American-News-e. . .  359,408  332,206 

American-News-S....  170,030  162,372 

Grand  Total .  529,438  494,578 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  947,964  1,057,010 
Enquirer  and  News-S  244,678  248,213 

Grand  Total .  1,192,642  1,305,223 

BIRMINGHAM,  ALA. 

News-e .  1,870,739  1,791,811 

News-S .  757,710  759,930 

Post-Herald-ra .  1,340,316  1,250,134 

Grand  Total .  3,968,765  3,801,875 

CANTON,  OHIO 

Repository-e .  1,584,772  1,732,178 

Repository-S .  556,276  602,364 

Grand  Total .  2,141,048  2,334,542 

DAVENPORT,  IOWA 

Times-e .  1,219,498  1,324,036 

Democrat-m .  890,316  918,764 

Democrat-S .  315,098  340,494 

Grand  Total .  2,424,912  2,583.294 

GRAND  FORKS,  N.  D. 

Herald-ineS .  639,884  675,906 

GREEN  BAY,  WIS. 
Press-Gazette-e.  .  .  .  1,236,256  1,361,990 


Editor  &  Publisher 

CENSUS  SUPPLEMENT 

to  the  MARKET  GUIDE 

including  Index  to  Market  Guide  Maps 

This  helpful  48-page  supplement  contains  a  complete 
tabulation  on  the  1950  Official  U.  S.  Census  of  Popu¬ 
lation  for  all  cities  and  urban  places  with  1000  or 
more  population.  In  addition,  it  includes  all  unincor¬ 
porated  towns  and  villages  of  more  than  1000  popu¬ 
lation. 

The  supplement  also  serves  as  a  handy  index  to 
Market  Guide  Maps.  By  means  of  simple  key  you 
can  immediately  locate  the  position  of  any  county  or 
any  place  over  1000  population. 

Users  of  the  Market  Guide  will  avoid  much  tiresome 
searching  by  having  this  handy  reference  book. 

Pric«  $3.00  postpaid 

Editor  &  Publisher 

1700  Times  Tower,  Times  Sq.,  New  York  36,  N.  Y. 


HYANNIS,  MASS. 

1952  19S1 

Cape  Cod  .Standard- 

Times .  434,574  442,652 

I  AFAVFTTF  I  A 

.\dvertiser-eS .  6M,696  698,026 

MADISON,  WIS. 

CapiUl  Times-e _  950,633  964,572 

Wis.  State  Joumal-m  974,652  997,024 

Wis.  State  Journal  s  318,458  348,901 

Grand  Total .  2,243,143  2,310,497 

MANITOWOC,  WIS. 
Herald-Times-e .  .  .  .  793,975  868,000 

MONTGOMERY,  ALA. 

Advertiser-ra .  890,372  854,742 

Joumal-e .  874,608  884,408 

Advertiser-S .  332,276  ,309,302 

Grand  Total .  2,097,256  2,048,452 

NEW  BEDFORD,  MASS. 
•Standard-Times-e...  9.57,5.58  983,458 

•Standard-Times-S.  231,586  196,868 

Grand  Total .  1,189,144  1,180,326 

*  Includes  1>.\RADE.  33,262  lines. 

OIL  CITY,  PA. 

Derrick-m .  614,076  648,819 

niizzard-e .  592,012  639,811 

Grand  Total .  1,206,088  1,288,630 

PASSAIC,  N.  J. 

Herald-Newse .  1,111,010  1,127,117 

ROCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  1,100,148  1,174,180 

.\rgus-e .  1,053,338  1,058,464 

Grand  Total .  2,153,486  2,232,644 

SALISBURY,  N.  C. 

Post-e .  602,056  .526,120 

Post-S .  213,626  215,614 

Grand  Total .  815,682  741,734 

SAN  JOSE,  CALIF. 

Mercury-m .  1,098,958  1,235,682 

News-e .  1,208,970  1,265,320 

Mercury-News-S.  . .  414,582  438,018 

Grand  Total .  2,722,510  2,939,020 

SUPERIOR,  WIS. 

Telegram-e .  606,522  670,222 

TEXAS  QUALITY  NEWSPAPERS,  INC. 
ABILENE 


COLUMBIA,  S.  C. 


Reporter-News-m. . 

680,344 

734,972 

R  eport  er-N  ews-e 

669,032 

75,5„538 

Rei)orter-News-S. . 

.301  ,.560 

262,962 

(xrand  Total ,  . 

1.6.50.936 

1,753,472 

BIG 

SPRING 

Herald-e . 

460,586 

362,054 

Herald-S . 

214,256 

178,626 

(Vand  Total ... 

674.842 

540,680 

CORPUS  CHRISTI 

Caller-m . 

.  1.170..568 

1,145.620 

Times-e . 

.  1,134,420 

1,155,.336 

Caller-Times-S _ 

296,128 

.364,420 

Grand  Total.  .  .  . 

.  2,601.116 

2.665,376 

DENISON 

Herald-e . 

320,278 

.339,584 

Herald-S . 

139,314 

127,862 

Grand  Total .  .  .  . 

459,592 

467,446 

MARSHALL 

News  Messenger-e. 

.346,262 

4.31,466 

New  Messenger-S. . 

196,252 

187,737 

Grand  Total . .  .  . 

,542,514 

619,203 

PARIS 

News-e . 

349,132 

,389,970 

News-S . 

137,456 

123,827 

Grand  Total . . . . 

486,.588 

513,797 

SAN  ANGFLO 

Standard-m . . 

778,3.54 

824,026 

Times-e . . 

740,894 

840,056 

Standard-Times-S . 

379,124 

363,188 

Grand  Total. . . . 

..  1,898,372 

2,027,270 

I9S2 

1951 

State-m . 

820,051 

844,06S 

State-S . 

4ai,009 

404,499 

Record -e . 

871,974 

813,601 

tjrand  Total . 

2,095,034 

2,062,168 

ERIE, 

,  PA. 

Dispatch-d . 

783,769 

781,258 

Dispatch-S . 

358,162 

380,641 

Grand  Total . 

1.141,9.31 

1,161,899 

FOND  DU  LAC,  WIS. 

Commonwealth- 

Reporter-e . 

721,756 

726,699 

HAMMOND,  IND. 

Times-e . 

939,008 

1,043,321 

Times-.S . 

350,168 

316,307 

Grand  Total . 

1,289,176 

1,359,628 

HAVERHILL,  MASS. 

Gazette-e . 

.572,222 

567,734 

JAMESTOWN,  N.  Y. 

Post-Joumal-e . 

997,336 

1,(M0,581 

LAWRENCE,  MASS. 

Tribune-e  (see  Note) 

773,075 

866,888 

Notb:  Tribune  (e)  sold  in  combination 

with  Eagle  (m). 

LOWELL,  MASS. 

Sun-e . 

6.54,305 

714,642 

Sun-S . 

159,351 

222,236 

Telegram-S . 

92,547 

119,501 

Grand  Total . 

906.203 

1,056,379 

LYNN, 

MASS. 

Item-e . 

607,061 

645,577 

Telegram-News-e. . . 

483,413 

479,804 

Telegram-News-S. . . 

154,634 

162,461 

Grand  Total . 

1,245,108 

1,287,842 

PASADENA,  CAL. 

Independent-m . 

894,417 

852,854 

Independent-S . 

290,487 

250,317 

Grand  Total . 

1,184,904 

1,103,171 

PATERSON.  N.  J. 

Call-m . 

1,034,383 

1.175,801 

News-e . 

1,237,445 

1,329,359 

Grand  Total . 

2,271,828 

2,505,160 

SALEM,  ORE. 

Capital  Joumal-e. . . 

648,.378 

Oregon-State-in .... 

567,036 

Oregon-State-S . 

104,026 

Grand  Total . 

1,319,440 

SHREVEPORT.  LA. 

Jouraal-e . 

1,119,673 

1,157,249 

Times-m . 

884,424 

970,890 

Times-S . 

378,009 

420,109 

Grand  Total . 

2,382,106 

2,548,248 

WILKES-BARRE,  PA. 

Record-m . 

912,667 

899,.322 

Times-Leader-e .... 

1,292,536 

1,277,486 

Independent-S . 

373,372 

305,760 

62 


Grand  Total .  2,578,575  2,482,568 

■ 

Casper  Morning  Star 
Becomes  Doily  Again 

Casper,  Wyo.  —  The  Casper 
Morning  Star,  which  went  from 
daily  to  weekly  publication  last 
September,  will  again  become  a 
daily  on  July  1,  Earl  Mason,  pub¬ 
lisher,  announced  this  week.  It 
will  continue  to  be  a  tabloid  on 
a  five-day  basis,  from  Tuesday 
through  Saturday. 

Dan  J.  Cronin  will  be  the  man¬ 
aging  editor,  Vincent  Balke  will 
be  foreman  of  the  mechanical 
shop,  and  Merton  Lake  will  be 
press  foreman. 


Beebe  Appointed 
AHvertising  Linaao  Service  As  Managing  Editor 

AUGUSTA,  GA.  MIAMI,  Fla  — Georgc  Beebe, 

Chronicie-m .  912,043  690,308  formerly  acting  managing  editor 

.  tIqqSI  of  Ih®  Miami  Herald,  has  been 

Herald-e .  867,580  749,944  ,  .  .  - 

-  -  named  managing  editor  by  Lee 

Grand  TotaL  .  2,0^,307  1,651,953  Hills,  executive  editor  of  the  Her- 

Teiegraph  m  ( "  ’  aid  and  Detroit  Free  Press. 

Note) .  4.34,140  461,748  Mr.  Beebe  had  served  as  acting 

Telegraph-S .  ^71,706  175,801 

Grand  Toul .  605,846  637,549  Hills  went  to  Detroit. 

tion°JitUln«?New^^^^  A  Boston  University  graduate, 

CHARLESTON,  w.  VA.  Mr.  Beebe  was  city  editor  and 

.  : tdegraph  editor  on  newspapers  in 

Maii-e .  928,157  967,413  Montana  and  Jacksonville,  Fla., 

Maii-s .  287,856  292,848  before  coming  to  the  Herald  in 

Grand  Total .  2,612,811  2,612,615  1944. 
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Grand  Total. 


What  the  well-dressed 

reputation-robher  is  wearing 


Such  ronsiderations  don't  count  with  the  masked  men! 

All  they  are  interested  in  is  the  glittering  prize— To  restore 
the  complete  monopoly  of  inter-city  freight,  at  their  own 
terms,  such  as  they  had  25  years  ago. 

Will  you  help  the  False-Face  Gang  turn  back  the  clock  to 
the  twenties?  Can  you  overlook  the  vast  contribution  to  our 
standard  of  living  that  the  trucking  industry  has  made  since 
then— the  faster,  more  flexible  service  that  trucks  make  pos* 
sible?  Will  the  people  in  your  community  who  depend  on 
trucks  to  stay  in  business  agree  with  you? 

Most  of  their  material  is  remarkably  well  disguised;  it  has 
fooled  a  lot  of  smart  people.  Next  time  you  get  a  handout  on 
trucks,  consider  the  source  carefully.  Are  you  sure  you  rec< 
ognize  it?  Or  can  you  detect  the  Masked  Marvels  at  work? 


The  interests  which  are  slandering  the  trucking  industry 
these  days  are  no  fools.  Because  of  their  record  they  know 
that  if  they  sent  you,  under  their  own  names,  the  diatribes 
they’ve  been  feeding  the  press  in  recent  months,  your  waste¬ 
baskets  would  be  bulging.  So,  they  put  on  false-faces. 

The  false-faces  did  not  fool  a  Senate  Committee  on  Inter¬ 
state  Commerce.  Here’s  what  a  report  on  these  tactics,  exposed 
in  an  earlier  Senate  investigation,  said: 

’’Railroads  and  railroad  associations  have  spent  large  sums 
in  lobbying  for  anti-truck  legislation.  Seldom  revealing  their 
true  role,  they  have  worked  ‘under  cover’  behind  the  fronts 
of  taxpayers’  groups,  transportation  associations,  safety  coun¬ 
cils,  and  other  organized  groups.  Among  the  measures  thus 
secretly  sponsored  have  been  laws  increasing  taxes  on  trucks, 
limiting  the  size  and  weight  of  trucks  and  trailers,  and  tight¬ 
ening  insurance  and  license  requirements. 

“  . . .  Material  furnished  free  to  newspapers  and  supposedly 
coming  from  a  disinterested  source  gave  wide  publicity  to  the 
railroads’  point  of  view.  Research  studies  presented  as  the  work 
of  impartial  engineers  or  taxpayers’  groups,  but  actually  fi¬ 
nanced  by  the  railroads,  purported  to  show  the  damage  done  to 
highways  by  trucks  and  the  inadequacy  of  taxation  on  trucks.” 

Yes,  the  Masked  Marvels  are  still  out  to  smear  trucks. 
They’re  out  to  put  the  trucking  industry  “in  short  pants”  by 
shrinking  trucks  to  short  haul  business.  They  want  you  to 
forget  how  vital  trucks  have  become  in  our  free  economy  to 
manufacturers,  wholesalers,  retailers  and  the  buying  public. 


Every  piece  of  material  we  release  to  you  is  clearly  identi¬ 
fied  with  our  own  name.  We  need  no  mask.  We’re  out  to  serve 
America,  not  drive  anyone  out  of  business!  And  any  time  you 
ask  us— or  any  one  of  our  51  member  associations  near  you— 
for  information  about  motor  carrier  service,  we’ll  be  glad  to 
accommodate  you.  You’ll  find  the  straight  goods  we  give  out 
a  welcome  change  from  the  Masked  Marvels’  hate  campaign! 

JOHN  V.  LAWRENCE,  Managing  Director 
American  Trucking  Associations 


American  Trucking  Industry 


American  TriKking  Associations,  Washington  6,  D.  C 
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NEWSPAPER  LAW 

Courts  Uphold  Dailies 
On  Undivided  Earnings 

By  Albert  Woodruff  Gray 


In  the  20  years  ending  in  1945 
the  Little  Rock  Arkansas  Gazette 
earned,  after  taxes,  $2,288,000  and 
paid  to  its  stockholders  in  divi¬ 
dends,  $2,167,000.  In  1946  and 
1947  the  net  ncome,  before  taxes, 
was  $634,884.37  and  $618,964.88 
on  which  was  paid  an  income  tax 
of  $233,750.18  in  1946  and  $230,- 
061.17  in  1947. 

The  publishers  were  notified  by 
the  Internal  Revenue  Collector  in 
March,  1950,  of  an  additional  as¬ 
sessment  of  $111,378.19  on  the 


earnings  for  1946  and  $97,250.03 
for  1947,  which  remained  undis¬ 
tributed  “beyond  the  reasonable 
needs  of  a  business.” 

The  Federal  Court  in  a  recent 
decision,  which  is  under  appeal, 
held  that  these  undistributed  ac¬ 
cumulations  were  not  the  subject 
of  surtax.  The  court  noted  that 
the  paper  was  established  in  1889 
and  “it  has  a  long,  honorable  and 
successful  career  under  able  and 
eminent  editors,  among  them  the 
present  president  of  the  corpora¬ 


tion.  It  has  a  well  established 
policy  standing  firmly  and  stoutly 
for  all  the  great  moral  issues 
arising  from  time  to  time,  has  had 
a  great  part  in  the  development 
of  the  whole  state  and  has  at  all 
times  supported  worthy  public 
causes  and  men  in  public  life  with 
telling  effect.” 

Quarter  Interest 

In  March,  1946,  the  secretary, 
treasurer  and  general  manager  of 
this  publishing  firm  died  leaving 
to  his  family  stock  in  the  publish¬ 
ing  company  aggregating  slightly 
more  than  a  quarter  of  the  entire 
capital.  This  quarter  interest,  as 
a  consequence  of  a  disagreement, 
was  offered  to  outside  interests 
for  $1,000,000  in  the  event  the 
other  stockholders  of  the  company 
refused  to  purchase  the  stock  at 
that  price. 

“When  this  stock  was  offered 
for  sale  at  this  price,”  commented 
the  court,  “all  the  officers  and 
directors  of  the  company  consid¬ 
ered  the  price  in  excess  of  its 
true  value.  They  were  however  ad¬ 
vised  by  the  owners  of  the  stock 
that  these  shares  would  be  sold 
to  an  outsider  for  that  amount  if 
not  purchased  by  the  remaining 
stockholders.  They  recognized  this 
as  a  business  crisis.  Knowing  that 
their  failure  to  acquire  this  stock 
for  the  corporation  might  in  the 
future  affect  the  interest  of  the 
corporation  and  its  stockholders 
adversely,  it  was  decided  to  make 
the  acquisition  and  promote  and 
keep  the  harmony  of  the  manage¬ 
ment  and  editorial  policy  of  the 
corporation.” 

Of  the  attempted  justification  of 
this  assessment  by  the  Commis¬ 
sioner,  the  Court  said,  “The  In¬ 
ternal  Revenue  Commissioner  does 
not  seem  to  recognize  that  this 
business  is  subject  to  changes  in 
circumstances  and  conditions  and 
that  good  business  judgment  on 
the  part  of  the  management  re¬ 
quires  changes  in  plans  to  meet 
these  changes  in  circumstances. 
This  is  true  with  this  company  as 
with  all  other  business  enterprises 
and  the  courts  have  recognized 
that  it  is  so. 

“All  business  needs  are  relative. 
The  most  pressing  needs  today 
may  not  be  the  most  pressing  at 
a  later  date  because  of  changed 
circumstances  and  the  courts  have 
frequently  refused  to  sustain  as¬ 
sessments  of  this  character  where 
the  funds  accumulated  for  reason¬ 
able  needs  and  owing  to  a  change 
in  circumstances  were  used  only 
partially  or  not  at  all  as  originally 
planned.” 

Legitimate  Means 

Another  incident  of  this  same 
character  occurred  when  the  pub¬ 
lishers  of  the  Bucyrus  (Ohio)  Tele¬ 
graph  Forum  were  compelled  to 
sue  for  the  recovery  of  a  similar 
assessment  imposed  on  the  un¬ 
divided  earnings  of  that  publisher 
and  used  in  the  purchase  of  an¬ 
other  publication. 

The  Tax  Court  in  its  decision 
early  this  year,  said; 


for 


’Tween  Season  “Calms” 

A  Thorough  Inventory  of  Your  Plant! 

Newsprint?  —  Press  Room? 
Composing  Room?  —  Mail  Room? 
Stereotype?  —  Personnel? 

Too  Much  or  Too  Little — 

Either  Way  — EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADS 

Can  help  buy  or  sell  equipment  and  secore 
the  right  personnel  for  you  ... 

Place  your  ad  Now! 
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“The  ultimate  findings  of  fact 
toll  the  death  knell  of  the  Com¬ 
missioner’s  determination  that  this 
taxpayer  was  liable  for  an  addi¬ 
tional  surtax.  •  *  ♦  Determination 
of  the  reasonable  needs  of  its 
business  is  in  the  first  place  a  task 
for  the  officers  and  directors  of 
the  corporation.  What  is  reason¬ 
able  in  one  situation  may  be  un¬ 
reasonable  in  a  different  context 
of  facts.  We  should  be  hesitant 
to  attribute  a  sinister  or  ulterior 
motive  to  the  corporation. 

“The  law  contemplates  that  any 
legitimate  business  may  grow  if 
legitimate  means  be  employed. 
There  are  various  and  sundry 
ways,  all  legitimate,  by  which  a 
business  may  acquire  the  means  of 
growth  and  finance  its  proper  ex¬ 
pansion.  It  can  issue  capital  or 
other  securities.  It  may  resort  to 
bank  loans.  Yet  again  it  may  plow 
its  earnings  back  into  the  business 
for  immediate  use.  Still  another 
method,  equally  legitimate  in  the 
absence  of  an  ulterior  purpose,  is 
to  accumulate  its  earnings  until  the 
expansion  can  be  timely  taken.” 

Libel  Verdict 
In  Milk  Expose 
Is  Set  Aside 

Providence,  R.  I. — A  $45,000 
verdict  against  the  Providence 
Journal  Company  has  been  set 
aside,  and  a  new  trial  ordered,  in 
a  libel  case  resulting  from  a  series 
of  articles  in  the  Journal  and 
Evening  Bulletin  dealing  with  the 
quality  of  milk  sold  in  Rhode 
Island. 

In  a  unanimous  decision,  the 
state  Supreme  Court  found  that 
comments  by  the  trial  judge  were 
prejudicial  to  the  defendant.  Por¬ 
tions  of  the  charge  to  the  jury, 
the  court  ruled,  improperly  mini¬ 
mized  the  testimony  of  expert 
witnesses  for  the  newspapers. 

The  Journal-Bulletin  articles, 
published  in  September,  1949, 
were  written  by  Leonard  O.  War¬ 
ner  and  based  upon  a  scientific 
study  of  the  quality  of  milk  sold 
by  23  dairies.  The  study  was  made 
for  the  papers  by  Prof.  Richard 
E.  Marland,  then  a  member  of  the 
faculty  at  the  University  of  Con¬ 
necticut. 

Since  publication  of  the  stories, 
producers  and  distributors  repre¬ 
senting  more  than  85  per  cent  of 
the  milk  sold  in  Rhode  Island 
have  organized  the  Rhode  Island 
Quality  Milk  Association,  which 
authorizes  members  to  display  its 
blue-and-gold  seal  only  when  their 
milk  measures  up  to  scientific 
standards  which  in  some  cases  are 
stiffer  than  statutory  requirements. 

Viall  Dairy,  one  of  the  dealers 
covered  by  the  Marland  survey, 
sued  the  Journal  Company  in  1949 
for  $100,000. 

The  Supreme  Court  did  not  pass 
on  the  Journal  Company’s  argu¬ 
ments  concerning  the  right  of  fair 
comment  and  privilege. 
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Here’s  a  happy  problem  that  editors  and  writers  hove 
come  to  expect  when  they  use  the  free  Shell  Photo  Service. 

•  Whether  it  be  a  dramatic  individual  shot  of  a  research 
scientist  or  the  thrilling  picture  story  of  a  drilling  crew  in 
action  .  .  .  your  request  for  subject  matter  is  promptly  filled 
by  the  Shell  Photo  Service. 

Shell’s  files  now  include  over  10,000  different  and  up-to-date 
prints — not  stilted  and  |x>sed  shots,  but  informal,  action- 
packed  studies  of  the  men  and  women  who  work  at  oil  jobs. 
What’s  more,  all  pictures  are  completely  captioned,  many 
with  accompanying  stories. 

If  you’re  an  editor  or  a  writer,  you’re  welcome  to  use  the 
Shell  Photo  Service  without  charge  .  .  .  and  you  can  coimt  on 
prints  going  out  in  the  mail  the  day  after  your  request 
is  received. 

Write  for  photos,  or  further  information,  to: 

SHELL  PHOTO  SERVICE,  Room  4226 
SO  Wott  50th  Street,  New  York  20,  New  York 
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NAEA  CONVENTION 


Censorship  of  Ads 
Explained  by  Green 


bulky,  samples  are  requested  by 
the  Times  for  inspection. 

“Occasionally,”  he  said,  “read-  r 
ers  complain  that  merchandise  was  **  rieCOillilicrilUCJU 


1L6  Pica  Column 


Daytona  Beach,  Fla. — Adver¬ 
tising  needs  censorship  and  ob¬ 
jective  thinking  just  as  civilization 
needs  the  protec¬ 
tion  of  police, 

Monroe  Green, 
advertising  direc¬ 
tor,  New  York 
Times,  told  an 
NAEA  session  on 
Tuesday. 

Mr.  Green  said 
that  while  adver¬ 
tising  censorship 
is  needed,  it  is 
not  necessarily  a 
criticism  of  ad-  Green 
vertising.  “Responsible,  honest  ad¬ 
vertising,”  he  declared,  “is  entitled 
to  protection  which  excludes  mis¬ 
leading,  fraudulent  announce¬ 
ments,  of  unfair  and  unfounded 
attacks  on  the  prices  and  business 
of  others. 

“The  sales  response  to  any 
single  advertisement  in  a  news¬ 
paper  depends  largely  on  the  in¬ 
tegrity  of  all  advertising  in  that 
newspaper,”  Mr.  Green  explained. 
“A  reputation,  or  acceptance,  for 
honest,  restrained  advertising  re¬ 
quires  effort  and  unselfishness  on 
the  part  of  the  newspaper  publish¬ 
er.  Intelligent  businessmen,  mer¬ 
chants  particularly,  welcome  con¬ 
structive  effort  to  improve  adver¬ 
tising  standards,  to  protect  the 
public,  to  restrain  destructive  and 
unfair  competition.” 

Emphasizing  that  advertising 
must  reach  far  beyond  the  inter¬ 
ests  of  the  counting  room,  “for  a 
newspaper  can  prosper  only  so 
long  as  it  serves  the  public  in¬ 
terest,  and  only,  indeed,  in  the 
proportion  in  which  it  does  so,” 
Mr.  Green  explained  at  great 
length  how  censorship  of  adver¬ 
tising  is  handled  at  the  Times. 

He  said  that  on  his  daily  ad 
censorship,  or  “copy  acceptabil¬ 
ity,”  rules  fall  into  two  general 
categories:  1)  Those  whose  pri¬ 

mary  purpose  is  to  protect  the 
readers;  2)  Those  whose  primary 
purpose  is  to  protect  advertisers. 

“I  believe,”  Mr.  Green  asserted, 
“that  most  publishers  believe  in 
and  adhere  to  the  principle  that 
newspapers  should  accept  respon¬ 
sibility  for  deciding  what  adver¬ 
tisers  may,  or  may  not,  say  in 
their  columns;  that  to  refuse  ad¬ 
vertising  that  is  misleading,  un¬ 
trustworthy  or  offensive  to  good 
taste  is  an  obligation  that  each 
newspaper  owes  to  its  readers.” 

At  the  Times,  he  continued, 
censorship  rules  to  protect  adver¬ 
tisers  are  intended  to  eliminate 
unscrupulous  and  unfair  compe¬ 
tition.  He  said  that  many,  if  not 
most,  of  the  daily  newspapers 
published  in  the  U.  S.  are  obliged 
to  justify  advertisers’  published 


claims  to  the  advertisers’  com¬ 
petitors.  “Aggressive  competition 
requires  standards  of  acceptability 
to  limit  the  extent  of  competi¬ 
tive  claims  in  advertisements. 
This,”  Mr.  Green  noted,  “is  par¬ 
ticularly  necessary  in  New  York 
City.” 

Separate  Department 

According  to  Mr.  Green,  every 
ad  offered  to  the  Times  is  subject 
to  the  scrutiny  of  a  separate  de¬ 
partment,  divorced  from  advertis¬ 
ing,  whose  responsibility  it  is  to 
exclude  misleading,  inaccurate  and 
fradulent  ads  and  unfair  competi¬ 
tive  statements.  This  department 
is  known  as  the  “Advertising  Ac¬ 
ceptability  Department,”  and  is 
headed  by  Joseph  W.  Gannon 
(E&P,  April  15,  ’50,  page  14). 

“Every  year  this  department 
declines  an  enormous  volume  of 
advertising  because  the  advertis¬ 
ing  does  not  comply  with  the 
Times’  advertising  acceptability 
standards,”  Mr.  Green  revealed, 
adding  that  thousands  of  ads  are 
edited  by  this  department  to  con¬ 
form  to  these  standards. 

Ad  Director  Green  said  that  in 
general,  the  Times’  acceptability 
standards  are  intended  to  control 
the  following: 

1 )  Fraudulent  or  doubtful  ads; 
2)  Offers  of  something  of  value 
for  nothing,  ads  that  make  false, 
unwarranted  or  exaggerated 
claims;  3)  Ads  that  are  ambiguous 
in  wording  and  which  may  mis¬ 
lead;  4)  Attacks  of  a  personal  na¬ 
ture,  ads  that  make  uncalled  for 
reflections  on  other  ads  or  their 
goods;  5)  Ads  holding  out  the 
prospect  of  large  guaranteed  divi¬ 
dends  or  excessive  profits;  6)  Ads 
that  are  indecent,  vulgar,  sugges¬ 
tive,  repulsive  or  offensive;  7) 
Matrimonial  offers;  8)  Medical 
ads  of  products  containing  habit¬ 
forming  or  dangerous  drugs,  offers 
of  free  medical  treatment,  ads  that 
make  remedial,  relief  or  curative 
claims  not  justified  by  facts  or 
common  experience;  9)  Offers  of 
homework;  10)  Mailing  lists  of¬ 
fered  for  sale;  11)  Ads  of  fortune 
telling,  dream  interpretations,  in¬ 
dividual  horoscopes  and  nativity 
writings;  and  12)  Any  other  ad¬ 
vertising  that  may  cause  money 
loss  to  the  reader,  or  injury  in 
health  or  morals,  or  loss  of  con¬ 
fidence  in  reputable  advertising 
and  honest  business,  or  which  is 
regarded  by  the  Times  as  un¬ 
worthy. 

Mail  Order 

Mr.  Green  went  on  to  explain 
that  before  mail  order  copy  is 
accepted,  the  financial  standing 
and  responsibility  of  the  adver¬ 
tiser  is  investigated;  that  when 
the  product  advertised  is  not 


received  in  bad  condition,  or  in¬ 
ferior  to  what  they  had  a  right 
to  expect.  Sometimes  readers 
don’t  hear  from  the  advertiser 
after  money  has  been  paid.  These 
complaints  are  investigated  by  the 
Advertising  Acceptability  Depart¬ 
ment  and.  unless  an  appropriate 
adjustment  is  made,  further  adver¬ 
tising  is  declined.” 

As  described  by  Mr.  Green, 
three-fourths  of  all  display  adver¬ 
tising  revisions  made  by  the  de¬ 
partment  affect  retail  store  ads. 
“We  believe  that  uncontrolled  and 
exaggerated  retail  advertising 
claims  mislead  readers,  undermine 
the  believability  of  all  advertis¬ 
ing,  and  encourage  unscrupulous 
and  unfair  competition.  Accord¬ 
ingly.  our  retail  advertising  regu¬ 
lations  are  rigid,”  he  declared. 

These  regulations,  formulated 
by  the  Times  some  20  years  ago, 
were  described  as  follows: 

1.  General  Statements:  Untrue, 
deceptive  or  misleading  statements 
or  illustrations  are  not  acceptable. 

2.  Competitive  Claims  Which 
Refer  to  Quality  or  Price:  a) 
Statements  or  representations 
which  refer  to  the  goods,  price, 
'service  or  advertising  of  any  com¬ 
petitor  are  not  acceptable;  b) 
Statements  which  claim  to  under¬ 
sell  competitors  are  not  acceptable. 

3.  Competitive  Claims  on  Policy 
or  Business  Methods:  a)  State¬ 
ments  which  make  or  imply  com¬ 
parisons  must  confine  comparisons 
to  the  individual  advertiser’s  own 
merchandise,  services,  prices  or 
business  methods;  b)  Statements 
of  fact,  if  generally  known,  and 
susceptible  of  definite  proof  are 
acceptable. 

4.  “Bait”  Offers:  “Bait”  offers 
of  merchandise  wherein  customer 
is  denied  a  fair  opportunity  to 
purchase,  arc  not  acceptable. 

Code  Expanded 

Mr.  Green  pointed  out  that  in 
1939  other  New  York  dailies 
“thought  well”  of  the  Times’  code, 
and  applied  it  to  their  own  publi¬ 
cations.  He  said  that  the  Times’ 
retail  standards  have  been  ex¬ 
panded  in  scope;  are  now  applied 
also  to  ads  in  financial,  garden 
and  nursery,  real  estate,  resort  and 
travel,  theater  and  motion  picture, 
books,  and  hotel  and  restaurant 
classifications. 

“Several  attempts  have  been 
made  in  the  past  to  formulate  a 
uniform  set  of  standards  for  na¬ 
tional  advertisements,”  Mr.  Green 
said.  “Some  years  ago  an  Adver¬ 
tising  Review  Committee  was  set 
up  for  this  purpose.  This  consist¬ 
ed  of  representatives  from  the  As¬ 
sociation  of  National  Advertisers, 
National  Better  Business  Bureau, 
ad  agencies,  radio,  billboards,  mag¬ 
azines  and  newspapers.  Two  years 
of  meetings  and  consideration  of 
the  matter  by  this  committee  pro¬ 
duced  no  tangible  results. 

"The  element  of  direct  compe- 


Daytona  Beach,  Fla. — A  reso¬ 
lution  calling  for  newspapers  to 
standardize  their  column  widths 
at  11.6  picas  set;  thereby  make  it 
possible  for  .advertisers  and  ad 
agencies  to  prepare  one  size  copy 
for  all  newspapers  was  passed  dur¬ 
ing  the  NAEA  conference  here 
this  week. 

“Recognizing  the  danger  to  the 
future  sales  promotion  opportun¬ 
ities  of  this  country  that  may  re¬ 
sult  from  the  present  increased 
cost  of  newsprint  and  the  need 
of  newspapers  to  conserve  news¬ 
print  consumption,”  the  NAEA 
resolution  read,  “it  is  recommend¬ 
ed  that: 

“I.  Newspapers  standardize  their 
column  widths  at  11.6  picas  set 
and  thereby  make  it  possible  for 
advertisers  and  agencies  to  pre¬ 
pare  one  size  copy  for  all  news¬ 
papers. 

"11.  The  NAEA-AAAA  commit¬ 
tee  and  the  NAEA-ANA  commit¬ 
tee  work  at  the  national  level  with 
the  AN  PA  to  speed  up  the  stand¬ 
ardization  of  column  widths  and 
thereby  effect  immediate  newsprint 
conservation.” 

m  *  * 

ANPA  Study  Begun 
ANPA  directors  this  week  au¬ 
thorized  President  Charles  F.  Mc- 
Cahill  to  name  a  committee  to 
study  “all  angles”  of  column  width 
reduction  and  report  to  the  mem¬ 
bership. 

tition  is  not  present  in  national 
ads  in  the  same  degree  as  in  re¬ 
tail  advertising,”  he  continued. 
“Barring  those  of  questionable 
taste,  statements  of  national  ad¬ 
vertisers  making  superlative  claims 
are  generally  accepted,  for  in¬ 
stance,  automobile,  cigaret,  beer 
advertising,  etc.  Nevertheless,  the 
Times  scrutinizes  every  general 
advertisement  and  occasionally 
makes  changes.” 

Noting  that  the  Times  carries 
a  large  volume  of  classified  adver¬ 
tising,  Mr.  Green  told  his  listeners 
that  there  is  a  separate  set  of 
acceptability  rules  covering  prac¬ 
tically  every  situation  which  may 
be  presented.  He  said  these  classi¬ 
fied  regulations  were  not  estab¬ 
lished  at  any  one  time;  but  reflect 
rather  the  conclusions  resulting 
from  years  of  experience. 

“For  more  than  20  years,”  Ad 
Director  Green  concluded,  “there 
is  a  record  of  every  ad  offered  to 
the  Times  to  which  any  censorship 
has  been  applied.  .  .  .  Advertise¬ 
ments  the  department  records,  re¬ 
vises  or  declines  average  approxi¬ 
mately  140  a  month.  In  1950  the 
number  was  1,724;  in  1951  it  was 
1.600.  These  figures  apply  to  dis¬ 
play  advertisements  only.  Corre¬ 
sponding  figures  for  classified  are 
very  much  larger.” 

Copies  of  the  Times’  Advertis¬ 
ing  Acceptability  Standards  were 
distributed  to  NAEA  delegates. 
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What  railroad  spent 

$277,570  in  American  newspapers  last  year? 


This  railroad  s|>ends  increasing  amounts  each 
year  to  lure  American  travelers.  Naturally, 
it  depends  a  great  deal  on  newspaper  adver¬ 
tising.  Getting  to  know”  American  newspapers 
and  their  markets  is  the  job  of  its  adv'ertising 
and  public  relations  executiv'es.  Naturally, 
they  turn  to  the  medium  that  faithfully  re¬ 
ports  everji:hing  that  affects  the  newspaper 
world,  rhcse  gentlemen  read  Editor  &  Pub- 


i.iSHER  regularly.  That’s  how  they  keep  so 
well  informed. 


Big  People... Big  Newspaper  AdverHsers 
. . .  Big  Business  for  You 

Almost  all  important  buyers  oj  newspaper  space 
among  agencies  and  odvertuer*  read 
Editor  &  Pukjshir 
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NAEA  CONVENTION 

Rich  Character  Copy 
Tells  Store’s  Heritage 


Daytona  Beach,  Fla. — Use  of 
an  institutional  approach  to  retail 
advertising  was  discussed  at  length 
this  week  before  the  NAEA  sum¬ 
mer  conference  by  Richard  E. 
Rich,  president.  Rich’s,  Inc.,  At¬ 
lanta,  Ga. 

Mr.  Rich  divided  his  talk  into 
two  parts — 1 )  Public  relations  in 
business;  2)  Public  relations’  “first 
cousin”  —  institutional  advertising. 

“I  think,”  he  said  in  regard  to 
the  first  part,  “that  many  busi¬ 
nesses  have  narrowed  down  the 
concept  of  their  public  relations 
policy  and,  in  their  approach  to 
the  problem,  give  it,  all  too  often, 
a  negative  connotation.  .  .  . 

“Worst  of  all  .  .  .  there  seems 
to  be  a  false  impression  that  pub¬ 
lic  relations  is  a  synthetic  thing 
which  can  be  produced  by  poor 
propaganda  and  manufactured  to 
create  impressions  which  do  not 
exist.  ...  All  too  often,”  Mr. 
Rich  declared,  “the  public  relations 
problem  is  attacked  too  pedanti¬ 
cally,  with  the  strong  touch  of  the 
huckster,  or  with  that  ‘pseudo-sci¬ 
entific  approach  to  confusion’ — 
the  inevitable  survey.” 

The  president  of  Rich’s,  Inc., 
which  last  year  did  a  volume  of 
$52,000,000,  described  the  responsi¬ 
bility  of  his  store’s  public  relations 
department  as  being  to  “act  as  a 
catalyst  to  stimulate,  encourage, 
and  coordinate  the  civic  activities 
of  our  425  supervisors  and  our 
3,500  employes,  in  an  attempt  to 
have  them  represent  us  through¬ 
out  the  community  as  good  citi¬ 
zens.” 

Institutional 

Turning  to  the  subject  of  insti¬ 
tutional  advertising,  Mr.  Rich  said 
he  did  not  want  to  infer  that  his 
store  does  not  advertise  in  the 
areas  of  promotional  advertising 
and  fashion  advertising. 

As  a  matter  of  fact,  he  ex¬ 
plained,  during  the  year  1951, 
Rich’s  total  ad  linage  in  the  two 
Atlanta  newspapers  amounted  to 
4,477,245  lines — of  which  about 
5.2%  went  into  pure  institutional 
copy. 

“I  do  make  the  point,”  Mr. 
Rich  said,  “that  a  business  (like 
an  individual)  has  a  character  and 
a  [>ersonality,  and  for  newspaper 
advertising  to  live  up  to  its  full 
responsibility,  it  must  reflect  this 
character  to  its  public,  along  with 
the  goods  it  represents. 

“There  is  much  talk  ...  of  the 
rising  costs  faced  by.  newspapers 
and  business.  There  is  talk  of  ad¬ 
vertising  reaching  the  law  of  di¬ 
minishing  return,  in  the  retail  field, 
since  the  direct  productivity  of  an 
ad  is  often  not  commensurate  with 
the  advertiser’s  outlay. 

“My  answer  to  this,”  Mr.  Rich 


went  on,  “is  that  along  with  ad¬ 
vertising  aimed  at  direct  produc¬ 
tion  there  must  be  drawn,  word- 
by-word  and  line-by-line,  a  care¬ 
fully  portrayed  picture  of  the  ac¬ 
tivities  and  the  ideals  behind  such 
activities. 

“I  believe  that  institutional  ad¬ 
vertising  of  this  type,  both  by  the 
insinuation  of  goodwill  copy  in  the 
daily  advertising  pattern  and  by  a 
program  of  strictly  institutional  in¬ 
sertions,  should  be  practiced  by 
every  business  which  uses  adver¬ 
tising  whether  it  be  small  or  large, 
whether  it  be  service,  distributing, 
manufacturing,  or  retailing,  be¬ 
cause  it  is  based  upon  a  very 
simple  element — the  law  of  human 
nature.” 

The  department  store  president 
described  Rich’s  “Monday  morn¬ 
ing”  institutional  series — a  full- 
page  ad  run  in  the  Atlanta  (Ga.) 
Constitution  for  the  past  26  years 
to  give  the  public  a  message  about 
a  subject  of  mutual  interest. 

He  said  this  series  tells  of  the 
store’s  heritage,  policies  and  con¬ 
tinued  growth  in  the  community, 
of  various  patriotic  occasions,  and 
of  the  fact  that  Rich’s  “believe  in 
the  customer’s  right  to  change  her 
mind.” 

Store  Has  Story 

“Thus,”  Mr.  Rich  concluded,  “1 
believe  that  over  and  above,  and 
along  with  the  advertising  of  our 
fashion  leadership  and  our  mer¬ 
chandise,  that  a  store  has  a  great 
story  to  tell  its  public,  if  a  store 
believes  in  something  and  stands 
tor  something — and,  of  course, 
most  stores  do. 

“You.  as  newspaper  people,” 
he  reminded  his  NAEA  listeners, 
“have  an  important  service  to  per¬ 
form  for  advertising — the  function 
of  not  merely  producing  a  little 
more  business  today  and  tomor¬ 
row,  but  of  building  for  day  after 
tomorrow,  and  next  year,  and  the 
next.” 

Palm  Beach  Co.  Sees 
No  Peril  in  Co-op  Schedule 

“The  Palm  Beach  Story”  was 
told  by  John  J.  Walsh,  advertising 
manager,  the  Palm  Beach  Co.,  who 
could  see  no  “peril  or  cause  for 
alarm  in  co-op  advertising.”  Mr. 
Walsh  revealed  to  NAEA  members 
that  his  firm  in  1953  will  have  the 
largest  national  ad  campaign  — 
“depending  upon  our  budget” — in 
the  company’s  history. 

He  said  that  the  Palm  Beach 
Co.  will  back  this  national  drive 
with  a  heavy  schedule  of  co-op 
advertising;  that  because  Palm 
Beach  pays  its  ad  agency  a  fee 
for  its  co-op  advertising  “news¬ 
papers  and  the  agency  don’t  suffer 
any  revenue  l®ss  through  our  use 
of  co-op.” 


Mr.  Walsh  added  that  it  has 
been  his  experience  that  the  use 
of  general  or  national  linage  “in¬ 
spires  and  creates  more  co-op  ads 
because  we  merchandise  our  na¬ 
tional  campaigns  ” 

Turning  to  the  question  of  po¬ 
licing  its  50-50  co-op  program, 
Mr.  Walsh  declared  it  “takes  care 
of  itself’  because  “we  select  only 
the  most  reputable  local  retailers 
to  handle  our  line.”  He  said  that 
99  44/100  per  cent  of  Palm 
Beach’s  retail  outlets  are  honest 
in  the  matter  of  putting  in  claims 
for  their  share  of  the  co-op  ad 
dollar. 

Mr.  Walsh  further  noted  that  in 
1951  only  58  per  cent  of  the  total 
amount  of  Palm  Beach  co-op 
funds  available  was  used  .  .  .  leav¬ 
ing  an  additional  reserve  of  84 
per  cent  available  to  newspapers. 


Ottinger  Named 
Bureau  Sales  Chief 

John  C.  Ottinger,  Jr.  has  been 
named  general  sales  manager  of 
the  Bureau  of  Advertising,  ANP.^, 
it  was  announced  this  week. 

In  the  newly  created  post,  Mr. 
Ottinger  will  head  the  Bureau’s 
direct  sales  operation,  with  head¬ 
quarters  in  New  York. 

As  the  new  director  of  sales 
development,  William  W.  Smith 
becomes  the  coordinating  head  of 
the  Bureau’s  work  in  its  retail, 
research  and  promotion  depart¬ 
ments.  (E&P,  May  31,  p.  56). 
Mr.  Ottinger  has  been  director  of 
sales  development  for  the  past 
year.  He  was  the  Bureau’s  di¬ 
rector  of  promotion  from  early 
1947  to  mid- 1951. 


Plan  Told  for  Selling 
Public  Service  Space 

Daytona  Beach,  Fla. — How  to  of  the  community  and  contribut- 


get  paid  space  out  of  public  serv¬ 
ice  ad  copy  was  described  for  the 
NAEA  membership  in  a  slide  pres¬ 
entation  of  a  new  program  de¬ 
signed  to  promote  public  service 
advertising  on  a  cooperative  basis 
in  dailies.  The  presentation  was 
in  the  form  of  a  panel  discussion 
presided  over  by  Harvey  A.  Huff, 
chairman  of  the  NAEA  Public 
Service  Advertising  Council  Com¬ 
mittee  and  advertising  director, 
New  Brunswick  (N.  J.)  Home 
News.  Panel  members  were: 
George  C.  Vaughan,  Advertising 
Council;  George  C.  Biggers,  Jr., 
Atlanta  (Ga.)  Constitution;  W.  F. 
Aycock,  Jr.,  Birmingham  (Ala.) 
News  &  Post  Herald;  and  James 
J.  Burnett,  Binghamton  (N.  Y.) 
Press. 

Known  as  the  “52”  Plan,  it 
calls  for  some  875  NAEA  mem¬ 
ber  papers  to  sell  co-op  sponsor¬ 
ship  of  public  service  ad  cam¬ 
paigns  on  a  52-week  basis  to  local 
merchants,  industrialists,  business 
and  professional  men.  Participat¬ 
ing  sponsors  will  contribute  one 
annual  appropriation  covering  52 
one-page  public  service  ads  an¬ 
nually  in  their  local  newspaper. 

Delegates  to  the  convention  also 
learned  that  the  ads  will  be  de¬ 
voted  to  both«Council  campaigns, 
which  are  national  in  scope,  and 
to  local  community  public  service 
projects  that  arise  from  time  to 
time  during  the  year. 

Advantages  of  the  plan  were 
described  as  being  three-fold: 
1)  It  provides  an  estimated  120,- 
000  lines  of  potential  additional 
ad  revenue  a  year  for  the  news¬ 
paper;  2)  It  eliminates  the  nuis¬ 
ance  and  problem  of  selling  public 
service  advertising  sufficient  to 
take  care  of  the  entire  gamut  of 
Council  and  community  cam¬ 
paigns;  and  3)  It  fosters  public 
service  advertising  on  a  large 
scale,  thus  securing  the  good  will 
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ing  substantially  to  patriotic  and 
other  worthwhile  causes. 

The  “52”  Plan  is  actually  the 
outgrowth  of  a  program  which  the 
NAEA  has  conducted  for  several 
years  to  get  co-op  advertising  on 
U.  S.  Defense  Bonds.  The  new, 
expanded  plan  presented  this  week 
at  the  NAEA  convention,  was  out¬ 
lined  by  the  Ad  Council  at  a 
meeting  of  the  NAEA’s  board  of 
directors  on  April  22  in  Atlantic 
City,  N.  J.  (E&P,  May  3,  page  54). 

At  that  time,  in  agreeing  to 
support  the  new  plan,  the  direc¬ 
tors  voted  to  change  the  name  of 
their  U.  S.  Treasury  Department 
Committee,  which  had  handled  the 
defense  bond  program,  to  the 
NAEA  Public  Service  Advertising 
Committee.  Harvey  A.  Huff,  ad¬ 
vertising  director,  the  New  Bruns¬ 
wick  (N,  J.)  Daily  Home  News, 
who  headed  the  former  commit¬ 
tee,  will  continue  as  chairman  of 
the  new  group. 

Members  of  this  committee  are: 
W.  Frank  Aycock,  Jr.,  Birming¬ 
ham  (Ala.)  News;  Atlee  Bratley, 
Racine  (Wis.)  Journal-Times;  O. 
C.  Brown,  Oklahoma  City  (Okla.) 
Daily  Oklahoman;  Phil  Buckheit, 
Spartanburg  (S.  C.)  Herald-Jour¬ 
nal;  John  P.  S.  Doherty,  Lawrence 
(Mass.)  Eagle-Tribune;  Forrest  R. 
Geneva,  Des  Moines  (Iowa)  Reg¬ 
ister-Tribune;  Monroe  Green,  New 
York  Times;  E.  Julian  Herndon, 
Little  Rock  (Ark.)  Arkansas 
Democrat;  F.  C.  Addleman,  Long 
Beach  (Calif.)  Press-Telegram; 
and  B.  W.  Lewis,  Denver  (Colo.) 
Rocky  Mountain  News. 

A  “52”  Plan  sales  book,  de¬ 
signed  to  interest  potential  spon¬ 
sors  in  the  program,  is  available 
without  charge  to  each  member  of 
newspaper  sales  staffs.  Copies 
may  be  obtained  from  the  NAEA 
Public  Service  Advertising  Com¬ 
mittee  or  direct  from  the  Ad 
Council. 
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consistent  newspaper  advertising  builds 
peak  distribution  for  SALADA 

Look  what  happens  when  a  company  advertises  steadily 
in  New  England  newspapers. 

Salada’s  distribution  pattern  over  a  13-year  period 
soared  to  a  high  of  99%  *  in  1951 — more  than  10%  over 
its  nearest  competitor. 

Sure,  there  are  other  manufacturers  who  show  healthy 
trends  like  SALADA.  You’ll  find  that  they,  too,  are 
consistent,  satisfied  users  of  New  England’s  network 
of  fine,  well-read  local  newspapers — because  consistent 
newspaper  advertising  accomplishes  two  things:  In¬ 
troduces  a  product  into  more  stores;  entices  more 
customers  in  those  stores. 

But  there  are  too  many  manufacturers  who  can  use  a 
lot  better  distribution.  If  you  are  one  of  them,  it’s 
high  time  you  found  out  about  the  help  that  New 
England’s  wonderful  hometown  newspapers  can  give 
you — not  only  for  an  increase  in  distribution  but  in 
greater  consumer  sales. 

*Survey  of  “Retail  Distribution  of  Grocery  Products” 
compiled  by  New  England  Newspapers  Advertising 
Bureau. 

Sell  New  England  with  newspapers 


MAINE — knqor  D«ily  N«wt  (M) 

VERMONT— tarr*  T1m«t  (El.  B«n- 
ninqton  Bannar  (E),  BuHinqTon 
^aa  Prau  (M). 

MASSACHUSETTS— Ratten  Globa 
(MRE),  Boston  Globa  (S),  Boston 
Post  (M),  Boston  Pott  (Sj,  BrKk. 
ton  Entarprisa  R  Timas  (E).  Capo 
Cod  Standard  Timas,  Hyannis 
(E),  Fall  Rivar  Harald  Nawt  (E), 
Hichbura  Santinal  (E),  Gardnar 
Nawt  (E),  Hava^tll  Gaiatta  (E), 
Lawranca  Eaqia-Tribuna  (MaE), 
Lynn  Itam  (E),  Naw  Badford 
Sunday  Standard-TImas  (S),  Naw 
Badford  Standard-TImas  (E).  North 
Adams  Transcript  (E),  Pittsfiald 
Barkshira  Eaqia  (E),  Taunton 
Gaiatta  (E),  Waltham  Naws 
Tribuna  (E),  Worcastar  Talaqram 
and  Evaninq  Gaiatta  (MBE), 
Worcastar  Sunday  Talaqram  (S). 

NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchastar 
Union  Laadar  and  Naw  Hamp- 
shira  Sunday  Nawt  (M,ERS). 

RHODE  ISLANG-Wast  Warwick 
Pawtuxat  Vallay  Daiiy  Timas  (E), 
Providanca  Buliatin  (E),  Provi- 
danca  Journal  (M),  Providanca 
Journal  (S),  Woonsockat  Call  (E). 

CONNECTICUT  —  Antonia  San¬ 
tinal  (E),  Bridqaport  Pott  (SI, 
Bridqaport  Post-Talaqram  (MRE), 
Bristol  Prau  (E),  Danbury  Nawt- 
Tlmat  (E),  HartfMd  Courant  (M), 
HarNord  Courant  (S),  Hartford 
Timas  (E),  Maridan  Racord-Jour- 
nal  (MBE),  Naw  Britain  Harald 
(E),  Naw  Havan  Raqistar  (ERS), 
Naw  London  Day  (c),  Norwich 
Buliatin  and  Racord  (MRE)  Tor- 
rinqton  Raqistar  (E),  Watarbury 
Rapubllcan  R  Amariean  (MRE), 
Watarbury  Rapublican  (MRS). 


EDITOR  &  PUBLISHER  for  June  28,  1952 


69 


MECHANICAL 

Tape  Circuit 
10  Years  Old 
In  Arkansas 

To  hundreds  of  newspapers 
around  the  country  the  Teletype¬ 
setter  circuit  operation  is  a  “new 
baby,”  but  not  to  the  C.  E.  Palmer 
papers  in  Arkansas.  They  took  a 
reel  of  tape  this  week  to  move  a 
story  recalling  how  their  circuit 
was  established  10  years  ago. 

The  Palmer  group  claims  the 
distinction  of  having  inaugurated 
the  first  tape  circuit  for  multiple 
points.  Prior  to  its  installation 
other  newspapers,  in  Westchester 
County  and  Newburgh,  N.  Y., 
among  the  earliest,  effected  trans¬ 
mission  between  two  points. 

Mr.  Palmer  found  that  the  press 
associations  were  not  ready,  back 
in  1942,  to  establish  TTS  circuits, 
so  he  went  ahead  with  Hot  Springs 
as  a  sending  point  and  with  regular 
telegraph  lines.  On  June  19,  a  day 
wire  began  serving  the  El  Dorado 
Times,  Hope  Star,  Camden  News 
and  Magnolia  Banner-News.  The 
Palmer  circuit  now  serves  nine 
newspapers. 

Originally  the  wire  transmitted 
50  words  a  minute.  Now  it  moves 
73  words  a  minute  from  7  a.  m.  to 
1  a.  m.  Wire  service  copy  and 
some  feature  material  are  proc¬ 
essed  at  the  Hot  Springs  New  Era 
and  Sentinel-Record. 

Teletypesetters  in  Mesa 
Two  tape  units  have  been  added 
to  the  equipment  of  the  Mesa 
(Arizona)  Tribune,  according  to 
D.  W.  Calvert,  publisher.  One  of 
the  operating  units  was  installed  on 
an  old  model  Intertype  and  with  a 
few  modifications,  this  machine  is 
producing  about  8  1/3  lines  per 
minute.  The  other  operating  unit 
was  installed  on  a  six-mold  Inter- 
type,  which  is  producing  about 
eight  lines  per  minute. 

Also  added  to  the  Tribune’s 
equipment  is  a  Fairchild  Scan-o- 
graver  to  replace  the  present  en¬ 
graving  process. 

Of  Personal  Interest 

Joseph  Cavanaugh,  assistant  to 
the  vicepresident  of  J.  M.  Huber 
Corporation’s  Ink  Division,  has 
been  named  chief  of  the  Printing 
Inks  Section  of  the  Chemical  Divi¬ 
sion,  National  Production  Au¬ 
thority. 

♦  ♦  ♦ 

William  J.  O’Toole,  just  re¬ 
turned  from  10  months’  naval  re¬ 
servist  duty,  has  been  named 
Pacific  Coast  manager  for  Matrix 
Contrast  Corporation,  Los  Angeles. 

*  m  * 

John  Lightheart,  for  35  years 
superintendent  of  the  mailing 
room  at  the  Hamilton  (Ont.)  Spec¬ 
tator,  is  retiring  on  pension  on 
July  1.  His  place  is  being  taken 
by  John  Waugh. 


Waterloo  Questionnaire —  continued  from  page  11 

IV.  Employment 

1.  If  employed  before  marriage,  in  what  type  of  work . 

2.  If  employed  now,  in  what  type  of  work . ; . 

Full  time? . ;  Part  time . 

3.  How  many  years  have  you  worked? . . . 

4.  What  type  of  work  is  your  husband  engaged  in? . . 

5.  Do  you  work  because  of:  Necessity? . ;  Choice? . 

6.  Does  your  husband  approve  of  your  working? . 

V.  Family  Life 

1.  How  many  children  do  you  feel  is  the  ideal  number  for  a 

family? . 

2.  Does  your  husband  have  a  regular  night  out  (other  than 

business  meetings)? . 

3.  Do  you  and  your  husband  have  any  regular  interests  you 

follow  together? . 

4.  Do  you  discuss  your  problems  with  your  husband? . 

5.  Does  your  husband  discuss  his  problems  with  you? . 

6.  Do  your  children  express  their  own  problems  to  you? . 

7.  Does  your  husband  help  the  children  with  their  problems? 

Regularly? . ;  Occasionally? . ;  Rarely? . 

8.  In  which  of  the  following  areas  are  differences  with  your  hus¬ 
band  a  problem:  Rebellious  attitudes? . ;  Politics? . ; 

Money? . ;  Sex? . ;  Discipline  of  the  children? . ; 

Relatives? . 

VI.  Housework 

1.  How  many  hours  a  week  do  you  spend  on  housework: 

10? . ;  20 . ;  30? . ;  40? .  If  more 

than  40,  estimate  approximate  number . 

2.  Does  your  husband  help? . ;  If  so,  in  what  ways? . 

3.  What  do  you  like  best  about  housework? . 

4.  What  do  you  like  least  about  housework? . . 

5.  Do  you  enjoy  housework?. . . . ;  Would  you  prefer  working?. . . . 

6.  What  single  part  of  housework  takes  most  of  your  time? . . 

7.  In  what  ways  do  you  economize  during  difficult  economic 

periods?  . 

8.  Do  you  consider  housework:  A  challenge? . ;  Degrada¬ 
tion? . ;  Necessary  evil? . 

VII.  Outside  Interests 

1.  To  how  many  clubs  do  you  belong? . 

2.  Are  you  active  in  church  work? . 

3.  Do  you  participate  in  civic  or  charitable  work? . 

4.  Do  you  vote  in  local  and  national  elections? . 

5.  With  what  political  party  are  you  affiliated? . 

6.  Do  you  enjoy  entertaining  or  being  entertained  as  much  as 

spending  a  quiet  evening  at  home? . 

7.  Does  your  husband  show  adequate  interest  in  your  activities 

apart  from  him? . 

VIII.  Personal 

1.  Is  your  wardrobe:  Adequate? .  Inadequate? . 

2.  Is  your  health:  Excellent? . ;  Average? . Poor?. .... 

3.  Because  of  modesty  or  embarrassment,  do  you  avoid  physical 

examinations  by  your  physician? . 

4.  Given  a  choice,  would  you  prefer  to  be  a  man? . ; 

If  so,  why? . 

5.  Do  you  enjoy  motherhood? . 

6.  Are  you  satisfied  with  your  present  situation?. if  not, 

indicate  the  general  sources  of  dissatisfaction . . 

7.  In  whom  do  you  confide  your  intimate  problems  Husband? 
. ;  Friend?. . . . ;  Parents?. . . . ;  Pastor?. . . . ;  Doctor?. . . . 

8.  Do  you  feel  that  being  a  woman  has  any  specific  disadvan¬ 
tages?  .  State  them . 

9.  Do  you  feel  that  being  a  man  has  any  specific  disadvantages? 

.  State  them . 

10.  When  you  are  unhappy,  do  you  generally  know  why? . 

1 1.  When  you  are  unhappy,  can  you  usually  solve  the  problem?  .... 

IX.  Self-Evaluation 

1.  Are  you:  Well  informed? . ;  Moderately  informed? . ; 

Poorly  informed? . 

2.  Are  you:  Well-read? . ;  Moderately  well-read? . ; 

Or  do  you  do  little  reading? . 

3.  Are  you:  Non-prejudiced?. . . .;  Tolerant?. . . .;  Prejudiced?. . . 

4.  Are  you:  Liberal?. . . . ;  Conservative?. . . .;  Reactionary?. . . . 

5.  Do  you:  Vote  in  nearly  all  elections? . ;  Vote  occasion¬ 
ally? . ;  Vote  rarely? . 

6.  Do  you:  Prefer  groups? . ;  Prefer  a  few  friends? . ; 

Prefer  family  groups? . 

7.  Ae  you:  High  strung? . ;  Nervous? .  Easy-going? 

. ;  Calm? . 

8.  Are  you:  Easily  hurt? . ;  Moderately  sensitive? . ; 

Thick-skinned? . 

9.  Have  you:  Frequent  minor  illness? . ;  Occasional  minor 

illness? . ;  Illiness  rarely? . 

10.  In  sex,  do  you  find:  Active  pleasure? . ;  Passive  enjoy¬ 
ment? . ;  Indifference,  upsetting? . 
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Starzel  Visits 
12  European 
AP  Bureaus 

Associated  Press  bureaus  in  12 
European  cities  were  visited  in 
24  days  in  a  flying  inspection  tour 
made  by  Frank  J.  Starzel,  general 
manager  of  the  AP. 

“I  went  to  see  the  operations 
and  consult  with  our  people,”  Mr. 
Starzel  told  E  &  P  upon  his  re¬ 
turn  to  New  York.  “I  am  not  an 
expert  on  conditions  over  there 
after  this  short  visit.” 

The  AP  general  manager  ex¬ 
plained  that  he  was  in  Berlin  the 
day  after  the  East-West  order  went 
into  effect,  further  complicating 
news  reporting  from  that  tense 
city. 

He  conferred  with  Ellis  Briggs, 
LI.  S.  Ambassador  to  Czechoslo¬ 
vakia,  who  went  from  Prague  to 
Vienna  for  a  talk  about  the  possi¬ 
bility  of  obtaining  the  release  of 
William  Oatis,  AP  chief  at  Prague, 
who  is  held  prisoner  by  the  Com¬ 
munist  regime.  Later  Ambassador 
Briggs  visited  Washington  and  he 
conferred  again  with  Mr.  Starzel 
in  New  York  June  23. 

This  trip,  approximately  12,000 
miles,  was  considerably  shorter 
than  a  business  trip  Mr.  Starzel 
made  to  Australia  last  Summer. 


Superliner 

continued  from  page  14 


bands  played,  signal  flags  snapped 
in  the  breeze  and  even  Meyer 
Berger,  New  York  Times,  who 
came  down  the  bay  to  board  the 
ship,  was  hard  put  to  it  to  do 
descriptive  justice  to  the  colorful 
and  dramatic  reception. 

No  Junket 

Newsmen  prepared  to  disem¬ 
bark  from  what  had  not  been 
a  lost  week-end  junket  by  any 
means,  but  a  serious  assignment 
well  filled,  with  the  help  and  hos¬ 
pitality  of  a  hard-working  corps 
of  ex-newsmen  handling  public  re¬ 
lations. 

Newspaper  advertising  for  the 
new  ship  will  be  used  extensively, 
especially  the  Sunday  magazine 
sections,  next  Fall  when  bookings 
become  light,  it  was  learned  from 
John  Harmon,  account  executive 
for  the  J.  Walter  Thompson 
agency.  Page  ads  were  used  in 
New  York  newspapers  to  an¬ 
nounce  “An  American  Dream 
Comes  True!” 

A  special  14-page  Sunday  sec¬ 
tion  of  the  New  York  Herald 
Tribune,  put  out  by  Walter  Ham- 
shar,  marine  editor,  and  his  staff, 
was  distributed  aboard  ship  on 
Sunday  and  copies  of  the  regular 
Monday  edition  of  the  New  York 
Times  were  put  aboard  at  the 
harbor  entrance. 

The  ship’s  own  daily  paper,  the 
Ocean  Press,  made  its  first  ap¬ 
pearance. 
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Guild  to  Study  | 

Effect  of  Tope 
On  News,  Jobs  "y  ■> 

The  effect  of  the  increased  cost  ■ 

of  newsprint  and  the  spread  of  I 

teletypesetting  upon  newspapers  I 

and  newspaper  jobs  are  among  I 

the  principal  problems  facing  dele- 
gates  to  the  19th  annual  conven¬ 
tion  of  the  American  Newspaper 
Guild-CIO  in  Portland.  Oregon, 

July  7-11. 

The  Guild  has  urged  the  use  of  , 

public  funds,  if  necessary,  to  de¬ 
velop  a  domestic  supply  of  news-  ^ 

print. 

The  results  of  a  recent  nation¬ 
wide  survey  of  Teletypesetter  oper-  ^ 

ations  will  be  presented  to  the 
convention.  ( 

More  than  225  delegates,  repre¬ 
senting  25,000  editorial  and  com¬ 
mercial  newspaper  employes  in  the  ^ 

United  States  and  Canada,  are  ex¬ 
pected  at  the  convention,  which 
will  open  Monday  morning,  July 
7,  with  an  address  by  Harry  Mar¬ 
tin,  Guild  president  and  Euro¬ 
pean  chief  of  labor  information 
for  the  Mutual  Security  Adminis¬ 
tration. 

Ronald  Reagan,  president  of  the 
AFL  Screen  Actors  Guild,  will 
address  the  annual  banquet  Tues¬ 
day  night. 

The  International  Executive 
Board  has  recommended  revisions 
in  the  disciplinary  sections  of  the 
Guild  constitution  to  provide  for 
remedial,  as  well  as  punitive 
action,  and  the  convention  will 
consider  possible  changes  in  the 
administration  of  the  affairs  of  the 
Guild’s  1,700  members  who  are 
employes  of  the  wire  services. 

The  Board  will  ask  the  conven¬ 
tion  to  approve  a  budget  of  $369,- 
500  for  the  1952-53  fiscal  year, 
an  increase  of  $11,000  over  the 
budget  authorized  a  year  ago. 

■ 

S.  F.  Unions  Sign  Up; 

Guild  Arbitrates 

San  Francisco  —  Members  of 
all  mechanical  department  unions 
have  signed  agreements  with  the 
San  Francisco  newspaper  pub¬ 
lishers. 

Meanwhile,  the  San  Francisco- 
Oakland  Newspaper  Guild  and  the 
publishers  have  referred  differ¬ 
ences  to  arbitration.  Working 
hours  and  wages  are  at  issue.  The 
guild  seeks  a  35-hour  week  and 
$140  minimum. 

The  other  unions  received  $5.55 
weekly  increases,  retroactive  to 
April  26,  for  journeymen  and  the 
addition  of  Washington's  Birthday 
to  the  list  of  holidays. 

■ 

$10,000  for  School 

Louisville — Kentucky  Press 
Association  has  donated  $10,000 
to  help  the  Kentucky  Society  for 
Crippled  Children  build  a  day 
nursery  school  at  Lexington  for 
cerebral  palsy  victims. 
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DESPAIR? 


Have  you  seen  the  change  that  has  come  over  America 
in  the  last  ten  years? 

For  the  first  few  of  those  years,  we  were  a  courageous,  vigorous, 
determined  people  certain  that  we  would  reach  our  ultimate  goals 
of  freedom  and  peace. 

Then,  with  the  end  of  war,  we  saw  that  half  the  world  was  en¬ 
slaved  and  the  other  half  was  threatened  with  enslavement.  There 
was  no  peace,  no  freedom. 

And  some  men  began  to  preach  that  there  never  would  be. 

4:  4:  4: 


A  book  was  published  a  few  weeks  ago.  Already  a  best-seller,  it 
preaches  this  doctrine  of  despair.  Witness,  by  Whittaker  Cham¬ 
bers  sees  the  onward  march  of  Communism  and  holds  out  to  the 
free  world  no  hope  but  the  hope  of  resignation. 


In  the  current  issue  of  The  Reporter  magazine.  Editor  Max 
Ascoli  discusses  this  book.  His  article  does  not  concern  itself  with 
the  adventures  of  Alger  Hiss;  nor  does  it  care  about  Whittaker 
Chambers,  except  to  pity  a  human  so  utterly  bereft  of  hope. 

The  only  issue,  as  The  Reporter  sees  it,  is  why  we  must  accept 
Chambers’  philosophy  of  despair,  why  our  doom  is  inevitable. 
The  Repiorter  believes  that  man  needs  for  his  salvation  only  one 
thing:  to  open  his  heart  and  mind  to  courage  and  faith.  The 
Reporter  believes  that  defeat  can  come  only  when  we  accept 
defeat. 

Once  again  The  Reporter  affirms  its  faith  in  America,  takes 
issue  with  those  who  despair  of  its  great  destiny. 


The 


Reporter 

FORTNIGHTLY  1  OF  FACTS  and  IDEAS 


National  Advertising  in  Newspapers— 1951 


Herewith  is  a  listing  of  adver¬ 
tising  expenditures  above  $25,000 
placed  in  newspapers  during  1951 
by  national  advertisers.  Compiled 
by  the  Bureau  of  Advertising  from 
Media  Records  and  publisher- 
contributed  data,  the  figures  are 
based  on  actual  linage  reports 
from  1,013  weekday  English-lang¬ 
uage  newspapers  in  773  cities  and 
towns  (93.1%  of  the  total  week¬ 
day  circulation)  and  from  371 
Sundt^  newspapers  in  326  cities 
(96.1%  of  the  total  circulation). 


Abbott'!  Duritt.  lac. 

leeCrMia . 

MOk . 

Pradueti . 


Acme  Breaeriea 

B«er . 

AdmM  Corp. 


11.460 

11.044 

4,000 


Badio  aad  Teisviaon . 

BofrMfenton . 

Telavaiaa . 

IVodiieti . 

AflUatod  Om  EquipoieBt  lac.  _ 

Bryiat HeatbicfiquiiaiBat .  t  130,647 

Bijaat  WatwHadcn . 

Pi^  Hiatiag  El<iuipmat . 


Air  FVaaa^Fraaeh  Katkaal  Airiiac! 
Alahaini  mur  MiUi  Co. 

Doaoui  Hiau  BaUac  Produeti. . . 
Mother’s  Best  Flour . 


AladdaCo. 

Hoam . 

Aldlae. 

WaafaiBc  Maehine  Serrice .  t 

AU  AMricaa  Airwajra .  t 

Uim  A  Co..  lae.,  S.  li. 

neiD^  Fljar .  t 

AUm  a  Fisher,  Inc. 

"«3"Ci«ais .  1 

JA  Cigars . 


Allied  Chemical  A  Qja  Corp. 

Swerl . 

Products . 


Allstate  Insuraoce  Co. .  t 

Altes  Btewiag  Ca 

Baer . 

Altorfer  Bros.  Co. 

ABC  Washers .  t 

Aliiminiisn  Co.  of  America 

Alcoa  Alumiaum .  | 

Alcoa  Steamship  Co.,  lac. . 


Americaa  Airliaes,  loc . 

Asaericaii  Bakeries  Ca 

Merita  Bread .  $ 

Merita  Products . 


Aiaericaa  Brewery,  lac. 

Ataericaa  Bew .  I 

Araericaa  Brewiag  Co. 

Re^Beer .  I 

AmencaD  Broadeastiag  Ca.  lac. . .  1 

Americaa  Bus  Liaes,  lae .  { 

Aoiericaa  Ch^  Ca 

Clarets .  | 

Deatyae  ChewiagGum. . 

AiaerKan  Cyaaaoiid  Co .  $ 

Americaa  Dairy  Ass'a .  { 

Aiaeticaa  DistUliag  Ca,  lac. 

Bourboa  Supraae .  t 

Burtoo'eOl  Whisky . 

Corafield  Coca  Whisky... 

Good  Old  GuekeidieiiDer . 
Guckeahaimer  Whisky. . . 

Meadwood  Whkky.  .  . 

Old  Americaa  Whisky . . . . 

Stillbrook  Whi^ . 

Towa  Chib  Whisky . 


8  29,162 

66316 

t  60,766 
6.729 
497,017 
1.518339 
61,610 

$3,143,960 

$  136.647 

3,171 

9,12$ 

$  148341 

$  111387 

29,688 

20314 

50302 

47.366 

27,946 

49.284 

26,165 

30334 

23,065 

53399 

71,163 

8.882 

80,045 

63.868 

53319 

71379 

10,721 

23,880 

91,124 

126,725 

693,168 

28.977 

20.482 

49,459 

92362 

67,368 

32,911 

106,139 

47,774 

71,603 

119377 

57348 

177,537 

$ 

17311 

1,625 

238 

56328 

24,723 

763 

11,172 

13,017 
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Aerowai . 

American  Homs  Foods  Products . . . 

Aaaein . 

Aaaein  and  BiSoDol . 

Aaaein  aad  Freesone . 

Aaaeia  aad  Outgro . 

Antral  Spray  and  Black  Flag  Aerosol 

Antobrite . 

BiSoDoi . 

Black  Flag  Arr^ . 

Black  Flag  Bug  Killer . 

Black  Flai  Products . 

Burnett's  Desserts . 

Burnett's  Extracts . 

Burnstt's  Instaat  Pudding . 

Burnett's  Puddings . 

Burnett's  Vanilla . 

Burnstt's  Products . 

Chaf-Boy-ar-dse  Ketchup . 

Chef•BQ^ar-dee  Sauces . 

Chef-Bay-ar.dse  Spaghetti . 

Chsl-BOT-arMlee  IVoducts . 

Clapp's  Baby  Foods . 

Clapp's  Instaat  Potato . 

Dura  Csks  Mix . . . 

DutTs  Gingerbread  Mix . 

DutTs  Hot  Roll  Mixes . 

DutTs  Mixes . 

DutTs  Muffin  Mix . 

DutTs  WrdOe  Mix . 

G,  Washington  lastaat  Coffee . 

FVeesoos . 

Host . 

Hope  Denture  Pondsr . 

Melealoae  Tabtets . 

Mystic  Hand  Cream . 

Nest . 

Pstro^jdiium . 

Flaatie  Wood . 

Saarol  Garden  IVoducts . 

3  in  One  Oil . 

Whitehall  Phaii^al  IVoducts . 

Wisard  Wick . 

Woodhrite . 


319J66 

IJOl 

116.969 

10.914 

7.033 

5.906 

4,411 

77.147 
161383 

16.941 

16310 

36374 

6.941 

40399 

6,486 

47.078 

16.148 
2.133 

11,474 

11.936 

9398 

698.983 

8.091 

716 

248.987 

78347 

12,491 

22368 

1.928 

31,036 

66368 

6.151 

97,116 

7.777 

1346 

277393 

6392 

16.969 

9369 

13384 

3,137 

16.977 

16.868 

78.130 

29303 

33316311 

I  23.733 


Arden  Farms 

Cottage  Cheese .  t  6,496 

Ice  Craam .  43,466 

Milk .  2.183 

Products .  10318 


Argeatine  8t 
Steamship  Transport, 
s,  Inc. 


t  61.463 
I  34.747 


I  89318 
I  28,669 


t  80339 

I  179318 
38.904 
210351 
70,113 
4375 
3.161 
770 
18331 
19366 
73396 
112337 
130.478 
1333377 
7339 
68,074 
66330 
4333 
5363 


33333.473 

Arnold  A  Aborn,  Inc. 

Aborn's  Coffee . t  26,418 

Arnold  Baksra,  Inc. 

Bread .  t  61348 

Products .  23323 


Arkansas-Iimiisisna  Gss  Co . 

Arkansas  Rice  Growers  CooperatiTs 
Ass'n. 

Riceland  Rice . 

Armour  A  Co. 

Armour's  Chili  Coo  Carne . 

Armour’s  Chopped  Ham . 

Armour's  CorM  Beef  Ha^ . 

Armour’s  Meat  Products . 

Armour's  Poultry  Products . 

Armour’s  Baua^ . 

Armour's  Fertiliser . 

Armour’s  Soap  Products . 

Chiffon  Soap  Flakes . 

Clowerbloom  Margarine . 

Dial  Shampoo . 

Dial  Shampoo  and  Soap . 

Dial  Soap . 

Three  little  Ktteas  Cat  Food . 

Treet . 

Vertagreen . 

Institutional . 

Products . 


Babbiitt,  Inc.,  B.  T. 

Bal>0 .  I  458347 

BatM)  sjiid  Glim .  4309 

Glim .  94367 

t  667,123 

Bacardi  Imports,  Inc- 

Rum .  I  61,066 

Baker  Co.,  John  C. 

Hair  Tonic .  1  68377 

Bali  Brassiers  Co..  Inc . $  66.746 

BaUBros.  Co. 

Jars  and  Lids . t  114333 

Ball  Clinic 

Rupture  Treatment .  t  110,741 

Ballantine  A  Sons,  P. 

Ale .  I  139.726 

Beer .  399.010 

Beer  a^  Ale .  78349 


t  617386 

Ballard  A  Ballard  Co. 

Biscuits .  I  16,984 

Cake  Mix .  6384 

Corn  Bread  Mix .  4.494 

Flour .  2,783 

Instant  Ke  Dough .  900 

Mixes .  728 

Obelisk  Flour .  11373 

Orenready  Biscuits .  1398 

Pancake  Mix .  3313 

Products .  3.769 


t  61304 

Battimors  A  Ohio  Railroad .  6  264,747 

Baltimore  Paint  A  Color  Works 

Gleem  Faints .  t  29.917 

Wall-Fix  and  Gleem  P^ta .  19,961 

WaU-Flx  Paints .  93334 


American  limogee  China  Co 
American  Oil  Co. 

Gasoline  and  (hi . t  197,417 

American  Petroleum  Institute .  t  416,711 

American  Pop  Corn  Co. 

JoUy  Time  Pop  Corn . I  112388 

American  President  Linee 

Steamship  Transport .  $  44,234 

American  Radiator  A  Standard  Sani- 
tary  Corp. 

Heating  and  Plumbing  Supplies _ t  101,191 

American  Safety  Rasor  Corp. 


I  84.170 

Arnold,  Schwinn  A  Co. 

Bicycles .  t  106,198 

Arrow  Liqueurs  Corp. 

Brandy .  $  27363  Banquet  Canning  Ca 

Artistic  Foundations,  Inc.  Chicken  Products . . 

Foundations .  $  166336  BarbasoiCo . 

Sea  Mold  Swim  Suits .  13340  Barclay  Tissue  Corp. 


I  142,103 

Bankers  Life  A  Casualty  Co. 

Banktts  Life  A  Casualty  Co . t  238,664 

White  Crass  Flan .  17,769 


6  179,676 

Ask  Mr.  Faster  Trarel  Service,  Inc. . .  t  31,786 
Associated  Hospital  Service 

Blue  Cram  and  Blue  Shield . $  134316 

Blue  Crom  Flan .  88303 

Blue  Shield .  11.663 


Barrens  Co. 


Barron’s  Publishing  Ca 


Barton  Mfg.  Co. 


Blue  Star  Bladm . 

$ 

3,778 

Gem  Bladm  aad  Raaora . 

328.424 

SUver  Star  Blades  aad  Raaors . 

113,481 

Products . 

1373 

$ 

446.966 

American  Stove  Ca 

Magic  Chef  Gas  Ranges . 

$ 

50.603 

Magic  Chef  Gas  Room  Heaters . 

1,410 

$ 

52,013 

American  Sugar  Refining  Co. 

Domino  Sugar . 

$ 

270,865 

Franklin  Sugar . 

49,033 

Suimy  Cane  Sugar . 

31,315 

Products . 

2356 

$ 

353359 

American  Telephoae  A  Telegraph  Co. 

BeU  Telephoae  System . 

$ 

31,071 

Western  Electric  Hearing  Aid . 

23,949 

$ 

55,030 

American  Tobacco  Co. 

American  Cigars . 

.  $ 

4,663 

Herbert  Tareytons . . 

1330 

Lucky  Strikm . 

.  2,914.830 

PaU  Malls . 

5380 

Products . 

1,747 

$2,927,960 

Anheuser-Busch,  Inc. 

Anheuser-Busch  Syrup . 

$ 

877 

Budweiser  Beer . 

285392 

t  231.683 

Associated  Products,  Inc. 

Five  Day  Deodorant  Pads . $  8,700 

Kajrwoodie  Pipes .  13316 

YeUo  Bole  Pipes .  45,048 


Bavarian  Brewing  Ca 

Beer . 

Baruk  Cigars,  Ine. 


Atchison,  Topeka  A  Santa  Fe  Railway 

System . t 

Atlantic  Coast  Line  Railroad . $ 

Atlantic  Insurance  Companiee .  S 

Atlantis  Sales  Corp. 

French's  Bird  Foods .  $ 

French’s  Instant  Potato . 

French’s  Mustard . 

Good  Luck  Fie  Crust  Mix . 

Good  Luck  Pie  Filling . 

Good  Luck  Pie  Products . 


t  67,064 


607330 

235,139 

32,764 

68.001 

66.672 

607 

1363 

111326 

8.461 


Beach  Soap  Co. 


Co. 


$ 

246,413 

40.666 

257397 

28,938 

25,981 

30.772 

91356 

69.083 

3338 

753329 

756.167 

36.607 

694,143 

Beam  Distilling  Co.,  James  B. 

Beam  Bonded  Whisky . t  43,003 

Beam  Pin  Bottle .  1.646 

Col.  Jamee  B.  Bern .  701 

Jim  Beam .  22,163 

Whiskiee .  64,967 


t  246.420 

Atlas  Brewing  Co. 

Atlas  Prager  Beer . t  95319 

Austin  Motor  Ca  Ltd.  (En^nd) _ t  143313 

Austin,  Nichols  A  Co.,  Ine. 

Austin  Nichols  Club  Reserve  Whisky  $  16,477 

RuffinoWine .  12385 


$  122,468 


•Michelob  Beer . 
Products...  . 


4.748 

2,012 


Animal  Foundation,  Inc. 
Hunt  Club  Dog  Food. . 

Aimette  Fadiioas  Co . 

Ant^,  Ine.,  Charles 
'Toilet  Prepaistiona  — 
Anthracite  Institute ..... 
Apm  Electrical  Mfg.  Co. 

Washers . 

Products . 


6  293,039 


6  76331 

t  173,692 


6  39.031 
1  41,163 


t  33331 
17338 


t  29363 

Auto  Seat  Cover  Co. 

Auto  Seat  Covers .  $  31,784 

Avco  Mfg.  Corp. 

-American  Kitchens . t  73,846 

Bendix  Clothes  Dryers  and  Washers  25356 

Bendix  Dryers .  47.018 

Bendix  Washers .  87,730 

Bendix  Products .  19,^1 

Crosley  Appliances .  29.961 

Crosley  Radios .  3,999 

Crosley  Radio  and  Tdevision .  1 346 

Crosley  Ranges .  4346 

Crosley  Refrigerators .  174,7W 

Crosley  Television .  649,067 

Crosley  Products .  423335 

New  York  Shipbuilding  Corp .  1311 


Beatrice  Foods  Co. 

La  Choy  Food  Products .  I  76339 

Meadow  Gold  Butter .  2,833 

Meadow  Gold  Butter  Milk .  1.427 

Meadow  Gold  Cheese .  181 

Meadow  Gold  Chooolste  Drink _  537 

Meadow  Gold  Cottage  Cheese .  2,108 

Meadow  Gold  Dairy  Products .  7,012 

Meadow  Gold  Ice  Cream .  20,482 

Meadow  Gold  Milk .  19370 

Meadow  Gold  Skimmed  Milk .  3,098 


$  133,676 

Beaunit  Mills,  Ine .  t  46,045 

Beaute-Vuee  Corp. 

Nutri-Tonic  Permanent  Wave .  $  199,060 

Beecbhurst  Press 

Art  Book  Guild  of  America . t  29,646 

Beech-Nut  Packing  Ca 

Baby  Foods . t  267.467 

Coffee .  126,616 

Products .  20,494 


t  126363 


American  ExpM  Linas,  Ine. 

Steamship  iSansport . 

American  Exprem  Co. 

Tours  and  Travel .  $  184,023 

American  Home  IVoducts  Corp. 

Aeromist  Glam  Cleaner .  t  48343 


Appalachian  Electric  Power  Co. 
Ai^lHan-Century-Crofts,  Inc. 

$  268,736  Arakelian,  Ine.,  K. 

Madera  Wines . 

Missioo  Bell  Wines . 


t  41,069 
t  57346 


t  71302 


$1342,116 

Avianea  (Colombian  National  Aitiinm)  $  26,480 


B.  B.  Pen  Co. 

B.B.Pen . $  53388 

Permi-Dri .  13,M8 


$  66.936 

I  14,178  B.  C.  Reamdy  Co . f  397300 

67, m  B.  V.  D.  Ca.  Ine . f  27,787 

-  B.  W.  B.  Foods,  Inc. 

$  71366  Brown  Baked  Beans . t  31333 


$  414367 

Bell  Aircraft  Corp . $  56,854 

BeU  A  Co..  Ine. 

BeU-Ans .  $  56,689 

BeU  A  HoweU  Ca 

Cameras . $  86383 

BeU  Telephone  Co.  of  Peniuylvania.. .  $  332304 

Beltons  Hearing  Aid  Co. . $  68.118 

Bendix  Aviation  Corp. 

Bendix  Aviation  Corp . t  16304 

Television .  8,941 

$  36,146 
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Bn™wick-H»lke-CoUtnd«  Co. 

oowImK  Kquipmeot . 

Bowling  B»U . ".!!!!! 

14.136 

2,257  Bull  &  Co..  Inc.,  A.  H. 

8,664  Steunnhip  Transport 
12,280  Burger  Brewing  Co. 

2,309  Beer  4  Ale . 

29,353  Burgess  Battery  Co. 

22,946  flashlight  Batteries . 

43,703  JigBaw.8aoder-Filer . 

20,996  Badio  Batteries. . , 

998,082 
2,832 

32,178  Burgess  V'ihrocrafters,  Inc. 

-  Vibro-.Sprayer . 

$1,958,392  Burke  Ltd..  Edward  4  John 

Guinoets  Stout . 

$  1,635  Burkhardt  Brewing  Co. 

19,153  Beer  4  Ale . 

3,464  Burlington  Mills  Corp.  of  N.  Y. 

53,594  Fabrics . 

44,059  Burnham  4  Mo^I 

1,118  Baked  Beans . . 

81,012  Products .  1,591  Carnation  Co. 

-  -  Albers  Cereals . 

$  204,035  }  49,402  Albers  Flapjack  Flour . 

$  62,284  Burpee  Co.,  W.  Atlee  Albers  Instant  Wheat . 

$  118,951  Seeds . $  59,212  Albers  Oats . . 

S  39,693  Burroughs  Adding  Macliine  Co . $  28,868  Albers  Pancake  and  Warns  Mix. .. . 

$  85,011  Buxton.  Ine.  Albm  Products .  . 

Billfolds . $  25,437  Carnation  Cheeses . . 

$  50,609  Biy-Lines  by  N'ancy  Sasser . $1,255,626  Carnation  Cheeses  and  Milk.. ..... 

Bymart>Tintair,  Inc.  Carnation  Chocolate  Ihink  and  Muk 

$  51,486  Tintair .  $  188,535  Carnation  Com  Flakes . 

Carnation  Cottage  Cheese . 

$  3,456  C  Carnation  Dairy  Products . 

1,503  Cain  Co.,  John  E.  Carnation  Evaporated  Milk . 

6,259  Mayonnaise . $  46.094  Carnation  Ice  Cream . . 

14,706  Products .  4,566  Carnation  Wheat  and  Friskies. .. .. 

9,538  -  Carnation  Instant  Wheat  Cereal.. . . 

1,300  $  50,660  Carnation  Malted  Milk . 

10,681  California  Dairy  Industry  .Advisory  Carnation  Milk . 

960  Board .  $  59.086  Carnation  Sherbet . 

1,718  California  Fruit  Grower  Excha^e  F'riakies  and  Cora  Flakes . 

9,065  Sunkist  Froien  Juices .  $  7.846  Fnskies  Dog  Food . . . . . 

26,610  Sunkist  F'roien  I.einooade .  88,571  Gold  Cross  Evaporated  MUk . 

8,730  Sunkist  Froien  Urange  Juice .  95,422  Products . 

5,283  Sunkist  Juices .  28,171 

1,759  Sunkist  Lemons .  206,819 

52,135  Sunkist  Limes .  2M  Carolina  Power  and  Light  Co . 

-  Sunkist  Oranges .  546.026  Carr-Consolidatod  Biscuit  Co. 

$  153,703  Sunkist  Oranges  4  Lemons .  8,714  Carr  Crakers . 

•Sunkist  Orange  Juice .  1,3M  Roy  Rogers  Craeken . 

,  $  33,820  Sunkist  Products .  37,438 

$  178,682  - 

$1,019,561  Csrreras  Ltd.,  .Arcadia  Works 

,  $  1,520  California  4  Hawaiian  Sugar  Refining  Co.,  Ltd.  Craven  ‘‘A’’ . 

24,216  C  and  H  Sugar .  $  90,326  Cartier  Corp. 

4,099  California  Lima  Bean  Grocers  Ass'n  Ak  Conditioning . 

-  Seaside  Limas .  $  33,883  Cartan  Travel  Bureau,  Inc. 

$  29,835  California  Oil  Co.  Tours . 

Gasoline  and  Oil . $  126,861  Cartv  IWucts,  Ine. 

.  $  15,121  California  Packing  Corp.  Arrid . 

30,443  Del  Monte  Catsup . $  29,273  BiUow  Shampoo . 

862  Del  Monte  FruiU . .». .  49.953  Carter’s  Little  Liver  PUIs . 

226  Del  Monte  Pineapple  Juice .  193,0M  Carto-Phyll . 

-  Del  Monte  Vegetables .  27,111  Nair . 

$  46,652  Del  Monte  Products .  180.033  . . 


Canada  Steamship  lanes.  Ltd . 
$  11,778  Canadian  National  Railways 

60.022  Rail  Transport . 

-  .Air  Transport . 

$  71.800 

$  48.136  Canadian  Pacific  Railway  Ca 

Air  Lines . 

$  167.095  Railroad  Transport . 

Steamsliip  Transport . 

$  9.694 

50,255 

9.620  Canepa  Co.,  John  B. 

-  Red  Cross  Macaroni . 

$  69,569  Capital  Airlines,  Inc . 

Ca^tal  City  Products  Co. 

$  27.058  Kiie  Margarine . 

Capitol  Transit  Co . 

$  60,030  Capudine  Chemical  Co. 

Capudine . 

$  26,503  Cargill.  Inc. 

Cargill . 

$  132,741  Nutrena  Dog  Food . 


National  Advertising  Expenditures:  1951 


Ben-Hur  Products,  Inc. 

Ben-Hur  Coffee . 

Ben-Hur  Extracts . 

Ben-Hur  Spices . 

Ben-Hur  Food  Products. 
Golden  West  Coffee. . . . 


Borden's  Milk  Products . 

Borden's  Sherbet . 

Borden's  Skimmed  Milk . 

Borden's  Skimmed  Milk  and  Yogurt 

Carpenters  Ice  Cream . 

Challenge  Milk . 

Horton’s  Ice  Cream . 

ljuly  liorden  Ice  Cream . 

Reid’s  Ice  Cream . 

Starlac  Milk . 

Thompson's  Dairy  Products . 

Products . 


Benson  4  Hedges 
Benson  and  Hei 
Parliaments.... 


Berks  Bros.  Distilleries,  Inc. 

Mr.  Boston  Pinch-Bottle . 

Mr.  Boston  Spot  Bottle . 

Old  Mr.  Boston  Gin . 

Old  Mr.  Boston  Rocking  Chair 

Whiskey . 

Old  Mr.  Boston  Whisl^ . 

Old  Mr.  Boston  Wines . 


1,108  Borg-Warner  Corp. 

267  Norge  Heating  Equipment . 

1,433  Norge  Ranges . 

Norge  Ranges  and  Refrigerators. 

25,860  Norge  Refrigerators . 

2,097  Norge  Washers . 

911  Pesco  Products . 

-  Products . 

31,676 

35,736 

Boston  Consolidated  Gas  Co . 

40,574  Boston  Edison  Co . 

Boston  4  Maine  Railroad . 

23,072  Botany  Mills,  Inc . 

4,708  Bourjois,  Inc. 

101,455  Toilet  Preparations . 

Bovril  of  .America,  Inc. 

25,077  BorU . 

2,351  Bowman  Dairy  Co. 

6,714  Butter . 

Butter  and  Egg  Nog . 

2,710  Buttermilk . 

17,178  Cheeses . 

64^130  Cream . 

Cream  and  Milk . . 

8,532  Egg  Nog . 

2,000  Egg  Nog  and  Quick  Whip . 

2,400  Ice  Cream . 

712,886  Ire  Cream  and  Milk . 

22,258  Mdk . 

517  Sta-Slim . 

448  Strawbe^  Drink . 

579  Institutional . 

2,680  Products . 


12,429 

841 

164 

20J74 

25.991 

2.794 

9,101 

6,461 

4.941 

71,013 

4,297 

26.868 

202,191 

84,877 

12.718 

33.005 

51,401 

33.949 

1.224 

5,286 

339.603 

4,520 

25,246 


Berry  Touts . 

Berwind  Fuel  Co. 

Pocahontas  Coal . 

Best  Foods  Inc.,  The 

Best  F'oods  Condiments . 

Best  Foods  French  Dressing . 

Best  Foods  Msyonnaise . 

Best  Foods  Mustard  and  Relish 

Sandwich  Spread . 

Best  Foods  Salad  Oil . 

Best  Foods  Sandwich  Spread . 

Best  Foods  Sandwich  Spread  and 

H-OOaU . 

Hellmann’s  French  Dressing . 

Hellmann's  Mayonnaise . 

Hellmann’s  Mayonnaise  and  Nucao 

Oleomargarine . 

Hellmann’s  Relish  Sandwich  Spr^ 

H-0  Oats . 

Nucoa  Oleomargarine . 

Presto  Cake  Flour . 

Rit . 

Rit  and  Shinola . 

Shinola  Shoe  Polish . 

Two-In-One  Shoe  Pol^ . 

Products . 

Bethlehem  Steel  Ce . 

Better  Living,  Inc . 

Bird  4  Son,  Inc. 

Floor  Coverings  and  Ruga . 

Bishop,  Inc.,  Haxel 

LipAick . 

Black,  Inc.,  Walter  J. 

Black's  Readers  Service  Co . 

Classics  Club . 

Detective  Book  Club . 


$  185,554 
24,611 


$1,725,964  BradficM  Co. 

$  73,657  Mother’s  Friend . 

$  28,902  Braniff  International  Airways. 
148,874  Brewing  ( 'orp.  of  America 

Carling's  Beer  4  Ale . 

$  121,953  Carling's  Black  Label  Beer. 

Carling's  Red  Cap  Ale . 

$  767,353 
183  913 

406,579  Bridgeport  Brass  Co. 

Aer-A-&l . . 

Good-Aire . 

Roach  and  Ant  Killer . . 

Products . 


$  210.165 
$  29,016 

$  56222 


$  210.939 
4,181 
27260 
7260 
19,098 
137,673 


$1257.845 
$  5L4I4 


Black  4  Decker  Mfg.  Co. 

Home  Utility  Tools. . . 
Blair  Milling  Co. 

Esy  Cake  Mix . 


I  4S.130 

BriU  Co,  Inc.,  H.  C. 

Macaroni  Dinner . . 

$  77,062  Spaghetti  Sauce . 

Spanish  Rice . 

$  28239  noducts . 

$  45,886 

Brlllo  Mfg.  Co,  Inc. 

$  48,683  BriUo . 

444,469  BrISoI-Myers  Co. 

20,060  Anmen  Antiseptic  Powder . 

8(880  Ipana  Ammoniated  Toothpasle. ., 

6,478  tpana  Tooth  Pasts . . 

M8,8M  Minit  Rub . . 

Wl,104  Mum . . 

6,035  SalHepatHi . 

6,307  Sal  Hepatira  and  Vitahs . 

IVnshay . 

8  845,176  Vitalis . 

Products . 

$  112.836 

$  83  290 

Brkbh  Board  of  Trade 

$  41,397  British  Industries  Paw . 

British  Overseas  Airwayt . 

$  108,149  Brooklyn  Union  (V . 

25,485  Brown-Forman  Distffleri  Corp. 

—  Brown-Forman  Whidties . 

$  133,634  Early  Times  Whiskey . 

$  368,447  Kentucky  Dew  Whiskey . 

King  Black  Label  Whi^ey . 

$  M,835  King  Label  Whiles . 

491  Kng  Whiskey .  . 

Labrot  and  Ciraham  WUdtey _ 

2,296  Old  Forester  Whiskey . 

80,038 

520 

4,229  Brown-Graves  Co. 

30,401  Bee  Gee  Windows . 

754  Brown  4  Williamson  Tobacco  Corp. 

136,734  KooU . 

83,072  Raleighs . 

8,768  Viceroys . 

18.446 

4,823 

98,147  Bruce  Co.,  E.  L. 

1,801  Cleaning  Wax  and  Floor  CIsaaer. 

5,840  Floor  Products . 

178250  TVrminix . 

4,377 

165,834 


Blmtno  Co. 

Oreamo  Margarine . 

Blits  Weinhsird  Co. 

Bloch  Bros.  'Tolncro  Go. 

Kentucky  Chib  Tobacco. 
Block  t^g  Co.,  Inc. 
Amm-I-Dent  IHntifrices. 
Amm-I-Dent  Toothpaste 
Oreea  Mint  Mouth  Wash 

InnerclcM . 

Minipoo  Shampoo . 

Polident . 

Poli-Grip . 

Peslam . 

fteloid . 


$  6,358  „ 

4,104  California  Phyaicians Service.... 
20,684  California  Pruee  4  Aprioat  Growi 

21,365  Sunsweet  Fruits . 

-  Sunsweet  Prunes . 

$  55,511 

$  214,794 

$  24,647 

1,587 
m.530 
239.302 
183.181 
681.017 
90.909 
4,320 
419,134 
5,460 


$  479.440  „  , 

$  56217  Cat’s  Paw  Rubber  Co..  Ine. 
■a.  Celanese  Corp.  of  America. 

$  26,298  CeUowax  Co. 

68,623  Bluko . 

Bluko  4  Cdlowax . . 

CeUowax . 


$  94221 
S  186.757 


CaUfornia  Walnut  Growers’  Assn. 

Diamond  Walnuts . 

California  Wjne  Assn. 

Kievan  Cellars  Wine . 

OsBpaaa  Sales  Co. 

Ayds . 

Campaaa  Preparalioos . 

1)  D  D  Preacnptiea . 


Centlivre  Brewing  Corp. 

Old  Crown  Ale . 

Old  Crown  Beer . 

Old  Crown  Beer  and  Ale 


9223 

40258 

11,689 


Caotral  of  Georgia  Railway . 

Ceribelli  4  Co.,  G. 

. 

Chambers  Distributing  Co..  Inc. 

Chamber  Ranga. . .  . . 

Chattanooga  Medicine  Co. 

$  252.099  Black-Draught . . 

68.028  Blask-Draught  and  Cardui . . 

125.153  Cardui . 

179.494 
31,634 

393,633  Chemicals,  Inc.  ^ 

—  -  ■  *  Vano  Liquid  Starch . 

$1249,041  Vano  Powdered  Bleach . 

$  355,606  *  33,163 

Chesapeake  4  Potomac  Telephone  Co.  $  291214 
3,059  Chatkrough  Mfg.  Corn’d  '  ,  J”  ^ 

144268  Vaekne  Hair  Tome  ■•■,••••••••,■  i  *  314,350 

Chicago.  Burlington  4  Quincy  Railroad 

38279  Bos  Transport .  » 

8299  Rail  Transport . 

2248  - 

^6  »  97245 

8.984  Ctaeago.MiUwaukee.  St.  Paul  4  Pacific 

30,682  Railroad .  . ! 

11.879  Chicago  A  Nwthweetero  R^way . . . .  I  101570 
176.927  Chicago.  Rock  Island  k  Pacific  R«l-  ^  ^  ^ 

31,415  way  Co . *  108.845 

28  7W  Chicago  4  Southern  AirUnes.  Ine.  .  .  $  178.827 

136!i22  Chicago  Tribuije . $  99,926 

12,599  Chicago,  WUmingUm  4  Franklin  Coal 
-  Co. 

$  896,515  Glenbrook  Coal .  5  27.067 


8  357,494 
5183.653 


CampbeU  Sons  Corp.,  H.  T. 

SkLwte . 

CampbeU  Soup  Co. 

CampbeU's  Beans . 

$  37,443  CampbeU's  Ketchup . 

$  866,091  Can^U’s  Soups . 

$  56,568  Franco- A  oMcieaa  Spaghetti . 

Franco-American  Spaghetti  Sauce 
S  9,150  V-8  Vegetable  Juices . 


BaMis-M  errili  Co. 

Baeks . 

Boeing  Airplane  Co. . . . 
Bsksmian  Brew  iag  Co. 

Bohemias  ITnb  Beer. 
Bon  Ami  ('•, 

Bon  .Ami . 

GIm  Gloa . 


8  70.938 

310 
56.403 


Baok-of-the-Mouth  Clnb,  lao . 

Barden  Co. 

Barden’s  Biscuits . 

Borden’s  Buttarmiik . 

Barden’s  BattermUk  and  Cattags 

Cheese . 

Barden's  Cheeses . 

Borden’s  Cheese  Spreads . 

Borden’s  t'hocolste  Milk . 

Barden’s  Cottage  Cheese . 

Barden’s  Cream . 

Borden’s  Dairy  Products . 

Barden’s  Dog  Food . 

Barden’s  Egg  Nog . 

Borden’s  Evaporated  MUk . 

Borden’s  Frosaa  Foods . 

Barden’s  lea  (Vtom . 

Baden’s  loa  Cream  Caks . 

Borden’s  loa  Cream  Pie . 

Borden’s  Instant  CoSes . 

Herdsa’s  Instant  Hot  Chocolate _ 

Badtn’s  MUk . 


314,126  Canada  Dry  Ginger  .Ala,  lae. 

11.373  Canada  Dry  Beverages . 

18,324  Canada  Dry  Club  Soda  and  Ginger 

8,621  „Ala . 

169,168  Canada  Dry  Ginger  Ala . 

Canada  Dry  Ginger  Ale  and  Spailt- 

ling  Wafer . 

Canada  Dry  Bi-Qtapa . 

I  51.427  Canada  Dry  Hi-Spot . 

Canada  Dry  IJquora . 

5  489,677  Canada  Dry  Orange . 

591.479  Canada  Dry  tjuinine  Water . 

4.850  Canada  Dry  Root  Beer . 

- Cknada  Dry  Sparkling  Water . 

$1,085,506  Canada  D^  Tom  CoUins  Mixer _ 

Canada  Dry  Products . 

$  144,074  Qnxano  Vermouth . 

7.372  Johnnie  WsUter  Scotch . 

1.488  Pedro  Domecq  Wine . 


$1,038,624 


<'hr«lfr  (’orp. 

CI.ryBler  Airlemp . J  23.911 

('lirysler  Care .  2,836.347 

EnniDM  . .  .  .  3,563 

Chrysler  an.l  I'lymonth  ('ars .  **0.163 

CeSotoan  i  l*lyiiio'.ith  Care .  137.639 

Pe  Soto  Cars  .  1..5I*S826 

nod^e  and  I*1ymo.ith  Cara .  r3.3''3 

Podee  Care  3.61^.193 

I  odKe  fruiks .  1.3*23  323 

K-310  10.711 

Plymouth  Care .  3.213,458 


IiMtitutional 


<*liun  Kine  Saies,  Inc 

Chinese  Foo'ls  . 

(  hiirch  *  Owuht  Co..  Inc 
.Arm  i9  Hammer  Washm;  Sola  .  ..  $ 
C  hurch  Crajie  Juice  Co 

AioJe  Juice . t 

•ApiJe  Juice  and  Graiw  Juice. . 

Prut  Juices . 

Crape  Juice . . 


597.651 

tl3.519.093 


t  49.991 


2.048 

7,304 

2.414 

21,657 


Lustre-Creme  Shampoo . 

686,716 

(Actagon  Soap . 

1.275 

Palmolive  Slmve  Cream . 

4.446 

Palmolive  Shaving  I*roducts - 

1.733 

l*almolive  Soap . 

44.309 

Palmolive  an  i  Vel . 

1,194.784 

Poet’s  (iranalated  Soap . 

17.996 

2.52.838 

Vel  . 

54S.S75 

A'el  Beauty  Bar  Soap . 

1.617 

138.616 

1‘rodurts . 

426.920 

$10,842,173 

'olleKo  Inn  Foo-i  I*roducts  Co. 

Chii-keo  a  la  King . 

...  $  11.933 

29.502 

Tomato  Juice  Coi'ktail . 

32.284 

2.693 

National  Advertising  Expenditures:  1951 

Converted  nice,  Inc.  Pailv  Compass  Puhlishin*  Corp. 

Uncle  Ben’s  Rice .  t  106,059  Newspaper  . 

Cook  Chemical  Co.  Dallas  Power  A  lj«ht  Co . 

Cook-Kill  Bug  Killer . t  10.202  Dana  Perfumes.  Inc. 

Real-Kill  Bin  Killer .  123.623 


Products. 


6.256 


t  IK, 081 


S  159.964 
t  35.037 


C'linch  I*rolucts.  Inc 

Cake  Mix . S  133.114 

Conihrcad  .Mix  *29.0*14 

Floir .  2.SS3 

h.ixes .  5.022 

Products .  68.418 


Colonial  Biscuit  (*o  . . 
Coliimliia  Bakin ;  Co 


Southern  Cake  .  .. 
Southern  I’rolucts. 


Col*imliis  Brewin’  Co 
.Mt  llei  lelherc  Beer 
Columbia  .Ah- . 


Cincinnati  Klectric  ('o . 

Cincinnati  (las  A  Klectric  ('o  .... 

Cincinnati  A  Suburban  Bell  Telephone 

Co . 

Cities  Seru  it  c  Co. 

(lasoline  an!  Oil . 

Petroleum  .Idvisere,  Inc . 


Clairol.  Inc. 

Clairol . 

Clark-Cleveland,  Inc 

Fasteeth . 

Cleveland  Cleaner  A  Paste  Co 
Climax  \Vall|iaiicr  Cleaner 
Walvet  Wallpaper  (.  leaner  . . 


Cleveland  Electric  lUuminatin ;  ( 
Clicquot  (’lub  Co. 


Ginger  .Ue. 


$ 

23S  531 

$ 

53  739 

$ 

68.025 

t 

47.193 

$ 

23S  S33 

2.692 

$ 

241.525 

5 

49.674 

$ 

371.52S 

ji 

11.121 

14.771 

.  $ 

‘.I1.S70 

.  $ 

P6.27S 

52.72) 

( limalcne  Co. 

Bowlene . 

Climalene ... 
Spin  Powder. 
Skidoo . 


S8,««8 

29,764 

120.607 

16.827 

8.485 


Columbia  Broadcastia  >  Sy-teui 
(**nl'imbia  Clianaer  .Attachteca 
Col-iinlua  Uecorils. . . . 

Television  . 

Institutianal . 


Columbia  Gas  System  Inc 
Col  imbia  Pictures  Corp 
Motion  Pictures 

Columbia  River  I’ackerj  .-‘-ss  n.  Ino 
Bumble  Bee  Tuna  ., 

('o!  itubia  Tobx-co  Co.,  Inc. 

Du  Mauriere . 

Columbus  Gas  ('o .  t  26,057 

Columb  IS  A  .So'ithern  Ohio  Klectric  (’o.  S  40.49*3 

Comet  Rice  Mills .  $  38.869 

Commercial  Travelers  Mutual  .\cci  lent 

.\sii*n  of  .America .  t  78.954 

Commonwealth  Iviison  Co .  t  242.599 

Community  Traction  Co. 

Transit . 

Congoleum-Naim.  Inc. 

Congowall . 

Gold  Seal  Con(?()leum .  128.279 


$ 

76.412 

$ 

64.067 

$ 

59.845 

$ 

39.491 

5.814 

48.109 

$ 

93.414 

$ 

53.138 

10.034 

$ 

(.3,172 

A 

6.395 

88.233 

64.104 

|*•9.223 

$ 

227.155 

$ 

*'5.872 

$ 

29.266 

$ 

37.72s 

•$ 

42.332 

Cook  A  Son,  Inc.,  Thomas 

Tours . 

Coon  Co..  Adolph 

Beer . 

Com  Products  Refining  Co. 

Karo .  t  320,682 

Kre-M  el  Desserts  . 

Kre-Mel  Ihe  Filling . 

Limit  Starch  . 

Maiola  Salad  Oil .  279.337 

Niagara  luiundry  Starch .  210,627 


Coming  Glass  Works 
Pyres  Utensils . 


Daniel  Distillerv,  Jack 

Daniel  Whiskey . 

Old  Time  Whiskey. . 


4.495 

4.498 

3I.3IS 


Dannon  Milk  1‘roducta,  Inc. 


Davis  Co.,  R.  B. 
Baking  Powder. 

Cocomatt . 

Swel . . 


r  ' 

.  $ 

31.590 

.  $ 

40,384 

.  $ 

139,491 

.  $ 

18.305 

16,063 

$ 

34.368 

.  $ 

32,422 

8.266 

6.218 

24,273 

Cotv.  Inc. 

Toilet  Preparation! 
Coushlan  Co..  G.  N. 


Spandy  Disinfectant . 


$ 

850,957 

t 

130>44 

$ 

43.278 

$ 

n78..VH 

$ 

1.378 

33.019 

Dawson’s  Brewery,  Inc. 

.Ale . 

Beer . 

Beer  and  Ala . 


t  38.757 

t  27.046 
28.713 
13,805 


Cowles  Magasines,  Inc. 

Flair . 

Look . 

(}uick . 


(’reamette  Co. 

Creamettes .  . 

Mother’s  Macaroni  Products. 


('reomiilsinn  Co. . 

Crihbin  A  Sexton  Co. 


Univeisal  Ranges . 


$  1 75  683 

Cling  Peach  Advisory  Board. $  1U4.347 
Clinton  Foods.  Inc. 

Hi-C  Fruit  Juices .  $  103.138 

Hi-C  Orange  .Ade .  16.480 

,bnow  Crop  Froren  Beverages .  70,429 

Snow  Crop  Frosen  Foods .  113.390 

Snow  Crop  Frosen  l.emonade .  44.075 

Snow  Crop  Frosen  Lemonade  and 

Orange  Juice .  17.092 

Snow  Crop  Fruit  Juices .  2.943 

.Snow  Crop  Orange  Juice .  56,910 

Snow  Crop  Orange  Juice  and  Ijemon- 

ade .  ,  1.042 

Snow  Crop  Ih-oducts .  30.211 

StinlUled  Concentrated  Orange  Juice  3,717 

Toucans  Condensed  Orange  Juice.  77.338 

Toucans  Juices .  9,596 


Congress  Cigar  Co. 
La  Palina  (  irars. 


Consolidated  <  'igar  (’orp. 


Harvester  <  ’iaars . 
Lovera  Cigars . . . 


Consolidated  Cosmeti.  s 
Dr.  Heath’s  Denture  .Adhesive. 
I.anolin  Phis  ( 'leansing  Cream. 


spic. 


Corsolidated  Daio*  Products  Co. 

Ilarigold  Milk . 

DarigoM  Non  Fat  Dry  Milk. . . 
Datigold  Products . 


t  546.361 


Clopsy  Corp. 

Draperies .  S  25.568 

Window  Shades .  4.588 

Products .  949 


Westchester  Lightbg  Co., 


Clorox  Chemical  Co. 

(’lorox . 

Clorox  and  I^n.. 


S  31.105 


719.460 

356 


$  719.816 

Cluett.  Pealwdy  A  Co.,  Inc .  S  26,494 

Coca-Cola  Co .  $1,461,567 

Coleman  Co.,  Inc. 

Blend-Air .  S  23.441 

Floor  Furnaces .  49.160 

Heating  Equipment .  32.336 

Oil  Heaters .  4,415 

Thermostats .  193 


Consolidated  Grocers  Corp. 


Jack  Spratt  Ko^. 

Kenny’s  Coffee _ 

Lee  Foods . 


28,737 

51.541 

128,279 

179,793 

167.841 

45,770 

314.747 

400.791 

79.599 

29,589 

824.726 

31,695 

50,518 

12.478 

94,691 

2,539 

9,101 

25,854 

37,494 

5,158 

338.801 

343,959 

20,764 

1,048 

7.206 

1,467 

...  Crowell-Collter  Pbhiishing  Co. 


Collier's . 

Collier’s  Encvclopedis . 
Crowell-Collier  Books. . 


Crowell  Co.,  Thoiijis  Y. 

Books  . 

Crown  ( ’entrsi  Petroleum  Corp. 

Gssoline  and  Oil . 

Crown  Corset  Co . $ 

Crown  Publishers 

Books . $ 

Crown  Zellerhsi'h  Corp. 

Chiffon  Tissues . $ 

Comfort  Tissues . 

Commodore  Paper  Products . 

Zee  Fs-ial  Tissues . 

Zee  Household  Towels . 

Zee  Napkins . 

Zee  Tissues . 

Zee  Waxed  Paper . 


$ 

34.395 

$ 

231.734 

$ 

8,237 

90.397 

$ 

275,294 

.  $ 

174.060 

3.9.58 

$ 

17S.()1« 

.  $ 

223.398 

17.545 

12.885 

$ 

30.430 

.  $ 

61.827 

426.007 

13,891 

11.333 

362,998 

$ 

876.0.56 

.  $ 

62.478 

..  $ 

43..562 

$  70,464 

Dayton  Power  A  Light  Co . $  48,208 

Dean  Milk  Co. 

( 'heeee . 9  4.920 

Cheese  A  Milk .  27.316 

Kgg  Nog  and  Mift .  489 

Ice  Cream .  14,759 

Ice  Cream  and  Milk .  93,04*3 

Milk .  27.266 

Milk  A  Scoop .  22,164 

Products .  682 


Dearborn  Cbemical  Co. 

Plumite . 

Deep  Rock  Oil  Corp. 

( lasoline  and  Oil . 

Deerini,  Millikeo  A  Co.  Inc. 

Milliken  Woolens . 

Delaware.  Igxckawanna  A  Western 
(Anal  Co. 

Blue  Coal . 

Delaware,  I.ackawanna  A  Western 


Denney,  Frsnree 

Toilet  l*rep«stioni . 

Denver  Chemi'-al  Mfg.  Co. 
.Antiphluguitine  Poulti  -e  — 
.^tiphlogistine  Hub  A-535. 


Dc  Pree  Co. 


Des-sj  Shoe  ('orp . 

Dcs  Moines  Register  A  Tribune. 
Detergents,  Inc. 

-AU . 

Detroit  Edison  Co . 

50,874  Ucvoe  &  Reynolds  Co.  Inc. 

Bay  State  Paints . 

115,627  Devoe  Paints . 

Pee  Gee  Paints . 

15.938 
17.470 
26,419 
8.200 
9.210 
8.936 
25,658 
9.017 


Dial  Press,  Inc. 

Books . 

Diamond  Match  Co. 
Diamond  Wax  I’aper. 
Diamond  Paper  lYodu 
Softex  Tissue . 


190,63$ 

4«.172 

29,507 

37,255 

162,199 

44.807 

416.037 

b9,896 

46,616 

15,264 

6I.SS0 

126,096 

32,41)1 

*->6,166 

45,439 

89,520 

9,742 

3157 

14,057 

28,950 

48,023 

15.622 

157,327 

3,407 

Consolidated  Royal  Chemical  Corp. 

Indo  Ia'* . 

Kolor-Bak . 

Kranks  Shave  Kreem . 

Mar-D-(  'il  Shamimo . 

McCoy’s  Norm  Tablets . 

Peruna . 


$  30,485 


Cudahy  Packing  Co. 

Cudahy  Meat  Products . $ 

Cudahy  Randwir-h  Spread . 

Delri’h  Margarine . 

Delrich  Margarine  and  Old  Dutch 

Cleanser . 

Old  Dut'h  Cleanser . 

Puritan  Sausage . 

Hex  Deodorizer . 

Products . 


1,365 

45.780 

34,170 

31,.522 

2,071 

6,975 


Cotgate-Palmolive-Peet  Co. 

.Aiax  Cleanser .  $  934.709 

Cashmere  Bouquet  Soap .  620.831 

Coleo . 

Colgate  .Ammoniated  Tooth  Powder 

Colgate  Dental  Cream . 

(Colgate  and  Palmolive  Shave  Cream 

Colgate  Shave  Cream . 

Colgate  Toilet  Articlee . 

Col^te  Tooth  Powder . 

'Fab .  2.741,200 

H^o  Shiunpoo .  392.086 

Kirkman  Flakes . 

Kirknian  Products . 

Lustre-Color . . . 

Lustre-Cream  Hair  Dressing 


$  109,545  Consolidated  Royal  Drug 
Hypercin . . . 


35.711 

190.767 

1.866.607 

595.202 

974 

16.146 

1.045 


62.495 

1,575 

22.958 

59.752 


Consumers  Power  ('o . 

Continental  Air  Linea,  Inc.. . . 
Continental  Baking  Co,  Inc. 


Products . 


$ 

121,883 

.54.919 

25,777 

75,403 

27,906 

110,078 

.  $ 

229,985 

901,553 

15,690 

$  699,626 

Cunard  Steamship  Co,  Ltd. 

Steamship  Transport .  $  212,103 

Curtis  Industries.  Inc,  Helene 
Helene  f'urtia  Shampoo  and  Suave..  $  22,570 

Helen  Curtis  .Shampoo .  33,326 

Suave  Shampoo .  127.473 

S  183,369 

Curtis  Publishing  Co. 

Holiday  Alagaiine .  I  98.780 

l-a-lies’  Home  Journal .  137,455 

l^turday  Evening  Post .  400,965 

$  637,200 

Curtiss-W right  Com. 

AVright  .Aeronsuti  al  Corp .  139,638 

Institutional .  17,807 

$  157,443 

Cutter  Cravat,  Inc . $  49,505 


$1,147,228 

Continental  Casualty  Co . $  33.816 

Continental  Oil  Co. 

Gasoline  and  Oil . $  513,903 

Continental  Trailwaya  Bus  System ...  $  136,836 


D-W-G  Cigar  Corp. 

El  Verso  Cigars .  $ 

R.  G.  Dun  Cigars . 


120,848  .  $  176.358 

Disabled  American  Veterans  Service 

31,230  Foundation .  I  67,699 

2.271  Distillera  Corp.— Seagram’s  Ltd. 

356,340  B  and  G  Wnes . *  1.280 

Calvert  Ree^e  Whijtey . $1,427,789 

1.838  Calvert  Whiskies .  132,606 

264.423  Carstain  AA’hiskiee. . .  65,527 

.5,389  Carstain  White  Seal  Whisky .  656,554 

17,392  Chivaa  Regal  Scotch .  38,060 

20,743  Christopher  Cohimbue  Rum .  146,430 

Eratol .  W3S 

Four  Rome  Whisky .  864,019 

Fresh  Deodorant  Soap .  43,454 

Frahie  Deodorant  Tablets .  339 

Gallagher  and  Burton’s 

Black  Ubel  Whisky .  213,363 

Gallsgher  and  Burton’s 

Whiikies . 

White  LaM  Whisky .  6,155 

He^  .  1*?®' 

Hunter  AVhi^y .  523,108 

Kessler’s  Private  Blend .  11,108 

Kessler's  Whisky .  336,585 

Kijafa .  17,799 

Lord  Calvert  Whisky .  433,258 

Mitchells  Irish  Whisky .  9.323 

Oteen .  2,895 

Paul  Jones  WhUy .  222.872 

Seagram’s  Ancient  Bottle  Gin .  187,672 

.Seagram’s  Dry  Gin .  870 

Seagrem’f  7  ( 'rown  Whi^y .  2,040,437 

Seagram’s  V.  0 .  136,474 

Seagram’s  Whiskies .  80,708 

•Ti^ .  65.450 

White  Horse  R-oUb .  237.566 

Wil-wn’s  Whisky .  116,260 

15,859  Institutional .  57,905 

57.076  ProdufU .  67.983 

$  72,935  $8,134,090 

EDITOR  &  PUBLISHER  lor  June  28,  1952 


74 


National  Advertising  Expenditures:  1951 


Dili*  Braving  Co^  Inc. 

Dixie  Beer .  $  «,089 

Dr.  I’cpperfo . t  2H.e05 

Dodd,  Mead  A  Co.,  Ine. 

Booka . t  67.947 

Duehia  Co.,  Harry 

( I  reeling  Carda . t  90,571 

Dolcin  C«^. 

Dolcin .  $  25,794 

Donnellev  Corp,  Bruben  H. 

IXinnetly  Coupon  Bound-Vp . t  153,775 

DouMeday  A  Co.,  Ine. 

Book  Liragueof  America . t  390.337 

Dollar  M  >etery  (luild .  1 16,530 

Ilnubleday  Booka .  4,145 

IKnibleday-Doran  Chib .  6.294 

Doubladay  One-DoUar  Chib .  580.285 

Family  K^ing  Chib .  I35,5U 

literary  Ciuild  of  America .  524,613 

N'clion  Doubleday,  Inc .  305,273 

Inititutional .  358,719 


Ec'linee  Sleep  Producta,  Ine. 

&lipM  hUttreaa . t  40,499 

Economira  Laboratory,  Inc. 

Soilai . »  197.793 

Kdiann,  Ine„  Thomaa  A. 

Fiiiaon  Televoi.-ewriter . I  24.460 

lliomaa  A.  Ediaon  lottery .  1.277 

S  25,737 

Edrit  Co..  William 

DenniaoD  Cataup . t  53,108 

Denniaon  Cbili  Con  Cane .  59,287 

Denniaon  Fo^  Producta .  64.309 

Denniaon  Meat  PToducta .  28.493 


Edward  Salcn  Co .  t 

Ekro  Producta  Co. 

Ekro  Producta . 

Flint  Cutlery . 

Flint  KHchra  Toole . 


205,196 

30,143 

46.064 

48.439 

27.000 


$2,411,757 

ItoiwCoraing  Corp. 

Sight  Savera . I  43,282 

Ibackett  Co. 

(barge . I  15.138 

<  barge  Elog  Fiw^ .  2.286 

Drano .  2,341 

Drano  and  Windex  Spray .  95.653 

W  index  Spray .  52,974 


$  168,392 


Drewry'e  Ltd.  (U.  6.  A.),  Inc. 

Drawry'i  Ale . $  10,460 

llrawry’e  Beer .  223,553 

Edelweiaa  Beer .  28,583 

Old  Stock  Ale  and  Beer .  12.358 


$  274.9M 


Drexel  I.aba. 

.\ef  Tex  Tableta .  I  4.562 

Pvlox.  . . .  4,309 

Vb  torv  Ointment .  1,662 

Wonder  Salve .  80,079 


Duell,  Sloan  A  Pearce,  Inc. 

Booka . 

Ibike  I’ower  Co . 

Dulany  A  Son,  Inc.,  John  H. 

Iroten  Fooda . , _ 

Froxen  Vegelablca . . 


$  00,612 


84.359 

280.304 


14.662 

10.398 


Du  Mont  I.al>cratoric3,  Inc.,  .Mien  B. 

Television . 

Dunaway  Corj'.,  Judaoo 

Kxprilo . 

Vanish . 


$  25,060 


Duncan  (’olTee  Co. 

Admiration  Coffee . 

Admiration  Coffee  and  Tea. 
■Maryland  Club  Cullee . 


f  7.013 

62,667 

$.  69.680 

$  36.785 

5.942 
62.633 

$  105.360 

Du  Pont  de  Nemoura  A  Co«  Ine.,  E.  I. 

Du  Pont  Iloral  E)uit . $  776 

Du  Pont  Fruit  Tree  Si>ray . .  420 

Du  Pont  Lawn  Weed  Killer .  475 

Du  Pont  Painta .  149.643 

Du  Pont  Sponge .  208.176 

Zerone-Zerex  Antifreeae .  19,553 

Inatitutional .  19,441 

Producta .  301.209 


Electrie  Auto-Lite  Co. 

Batteries . 

Spark  Plugs . 

Products . 

$  121,503 

$  88.033 

139.3'29 

443 

Electric  Co.'s  of  Iowa . 

Elm  National  Wab  h  Co. 

wab'hm . 

Emerson  Drug  Co. 

Bromo-Seltser  . 

Emereo'i  Hidio  Phooo^rtph  Corp. 

Hj^Oi . ; . 

Radio  and  Televiaion . 

Television . 

$  227,806 
$  28.099 

$  210,869 

$  131.794 

$  2.288 
16.219 
143.138 

Kno-8cott  A  Bowne 

Hrylcreem . 

Eno . 

Scott's  Emulsion . 

$  161.646 

$  123.246 
23,7'28 
25.362 

$  172.334 

KnurtoneCo . %., . t  26,695 

Equitable  life  Aamirance  Society  of 

theU.S. . •  49.501 

l^rie  Kailrt>ad  Co . $  75,410 

iimotaf  ( 'o. 

Ennotaf . .....1  40,7S5 

EKiuire,  Inc. 

Fmiuira . 

Esquire  Calender . 

8.950 

6.804 

Eureka  Williams  Corp. 

Eureka  Va  uum  Cleanen . 

Oil-D-Malic . 

$  137,707 

.  $  1..528 

74.500 

Fawfett  Fublifationa.  Iqc. 

lodav'a  Wnmfn  . 

..  $ 

15.499 

True . 

13.743 

$ 

28.242 

FedderawQtjuran  Corp. 

Air  ('onditioner . . 

...  $ 

55.514 

Fehr  Hrewina  Co..  loc..  Frank 

Beer  . . 

...  $ 

208.960 

Fernak  Co. 

Barcentrate . 

...  $ 

48.522 

Fimre-Adhister  Co. 

Foundation! . 

...  $ 

6.V9S5 

Redttce-0-(  I  irdle . 

10.803 

$ 

76,788 

Filbert.  Inc„  J.  H. 

Mra.  Filbert'i  Margarine . 

...  $ 

229,860 

Mrs.  Filbert’s  Mayonnaise. . 

33.581 

hire.  Filbert's  .‘^slad  Dressing. . . 

5.749 

Mrs.  Filbert's  Products . 

10.058 

$ 

278.948 

Financial  World . 

...  $ 

60,058 

Fine  Produrta  t'oro. 

HnUinffsworth  ('andv . 

...  $ 

22.948 

Nunnally'f  Ckoculatea . 

24.821 

$ 

47.769 

Firestone  Tire  A  Rubber  Co. 

Tires . 

...  $ 

229.918 

Inetitut'ionsl . 

106.198 

Products . 

22.681 

"43”  Hair  Oil  Tonic . 

“43”  O  il  Shampoo ... - 

Kings  Men  Preparations. 


Foster-Milburn  Co. 


Producta. 


Fox  Brewing  Co..  Peter 


Fox  De  Luxe  Fooda,  Inc. 


Frankenmuth  Brewing  Co.,  Inc. 
Beer . 


Bread . 

Free  Sewing  .Maehine  Co. 
Free-Wwtinghouiie  .Sewing  Maehine 
New  Home  Pacemaker  Sewing  Me 


Freihofer  Baking  Co. 


Products. 


Fischer  Baking  Co. 

Braid . 

Producta . 


$  358,797  French  Sardine  Co..  Inc. 


38.902 

30.819 


Fitsgerald  Bros.  Brewing  Co. 

Ale . 

Beer . 

Beer  and  Ale . 


$  69,731 

t  2.158 
5.198 
20.352 


Fromm  A  Sicbel,  Ine. 


Cliristian  Bros.  Wines _ 

Christian  Bros.  Products. 
Paul  .Masson  Wines . 


Flagstaff  Foods 

Canned  Fruits .  $  8,419 

f'offto .  16,867 

Margarine .  564 

Tomato  Juice .  7.211 

Vegetables .  6,198 

Products . \ . . .  8.640 


I  27.708  Frontier  Airlines 


.Monarch  Air  Coach  System. 


Frieliauf  Trailer  Co. 

Trailer  and  Truck  D 
Fuller  A  Co..  W.  P. 


Flako  Products  Co^. 
Cupleta  Cake  Mix. . 
Flakics  Cookie  Mix. 

Flako . 

Flaknm  MuSin  Mix 
Products . 


$  76.028 

European  Travel  Conuuiasioo . $  74,345 

Eversharp,  Inc. 

Pens  and  Pencils .  $  94,300 

Schick  liason  and  Blades .  248,090 

$  342,390 

Ewald  Bros.  Co. 

MUkProducU .  $  32,346 

Ex-Lax,  Inc . $  398.128 


Duqueaoc  Brewing  Co.  of  Pittsburgh 

Duqueane  Beer .  $  76,922 

Duquesne  Silver  Top .  6,620 

Products . . .  5,425 


F  A  F  Laboratories,  Ine. 

Cough  Drops . t 

Fairbanks,  Morse  A  Co. 

-  Heating  Equipment . t 

$  699,693  Water  Systra . 


$  88.967 

Duquesne  Light  Co . I  133,015 

Dutton  A  Co.,  Inc.,  E.  P. 

BooU . $  77,901 


E.  A  B.  Brewing  Co^  Inc. 

Becker  Beer .  $ 

E  A  B  Beer  and  Ale . 


208 

86,511 


Fairchild  Engine  A  Airplane  Corp.. 

Fairmont  Fo^  Co. 

Butter . 

t'heeae . 

Dairy  Products . 

Frosen  Fruits . 

Frosen  Orange  Juice . 

Frosen  Poultry  Producta . 

Frosen  V'egetables . 

Ice  Cream . 

MUk . 

Products . 


$  86,719 

East  Ohio  Oas  Co . $  74,760 

Eastoo,  Inc. 

t  learasil . $  71,487 

Espotaba .  4:L549 


30,014 

44,584 

74,598 
35.439 

30,110 
21,865 
1,193 
10,076 
52.792 
21.834 
5.783 
24.581 
9,373 
10,387 

$  187  984 

Falls  City  Brewing  Co, 

Falls  City  Beer . t  143,769 


. $  15.926 

.  11,0.'>4 

■ .  111.237 

.  2.465 

.  75,629 

I  216,311 

Florida  Citnis  C oiumissim 
Florida  Canned  and  Froien  Fruit 

.lui-TS . I  7.726 

Florida  Fruits .  .62,192 

Florida  ('rapelniit .  202.270 

Florida  Crapfruit  and  Orange  Juice.  1.052 

Florida  Juices .  15,128 

Florida  Oranges .  310.794 

Florida  Tangerines .  48.4.39 

Florigold  Indian  River  Fruits .  1.765 

Florigold  Oranges  and  Grapefruit . . .  29,092 

$  668.458 

Florida  Fashions,  Inc. 

Wearing  Apparel . $  349.159 

Florida  Power  A  Light  Co . $  39,145 

Florists'  Telegraph  Delivery  Assn.,  Inc.  t  446,301 

Firing  Yankee  Agency 

Air  Travel  Tickets .  $  28,198 

Folev  A  Co. 

Foley's  Honey  and  Tar  Compound . .  $  37,560 

Foley's  Pills .  418 

Folly's  Quitits .  1,150 

Proilurts .  6,671 


Funk  A  Wa;{oal!s  Co. 

Books . 

Funk.  Inc.,  Wilfrwl 

Books . . 

Furnest  Bermuda  Steamsliip  Line. 


Gallo  Winery.  E.  A  J. 

viiiie . 

GalNps'on-Ho'iston  Breweries 


Garrett  A  Co.,  Inc. 


Gas  A  Electric  Co.  of  Bakiraore 
Gas  A  Service  Co.  of  Kansas  City . . . 
Geb'iardt  Chili  Powder  Co. 

Ciiili  I’owder . 

C'jli  Products . 

Gebhardt's  8|ianiah  Kitchen 


General  Anilint  A  Film  Corp. 


Ansco  Film. . 
Institutional. 


General  Baking  Co. 


Bond  Bread  Krims  and  Stuffing.. 

Bond  Donuts . 

Certihed  Bread . 


Great  FsiUs  Beer. 


3,764 


S  114.036 

Eastern  Airlines,  Inc .  $  892.810 

Eutstern  Cor^.  -A  <s 


Koyledge  shelving. . $ 

E.astem  Steamship  Lines,  Inc .  $ 

Eastman  Kodak  Co. 


25.446 

25,591 


Cameras . 

...  $ 

92.865 

Tennessee  Eastman  Corp . . 

20,013 

Producta . 

26,110 

Easy  Washing  Machine  Corp. 

$ 

138,988 

xSpindrm . . 

....  $ 

19,463 

W'asbera . 

423,949 

Products . . 

2,019 

FalstafI  Brewing  Corp. 

Bw. . . . 

Family  Circle,  Inc. 

Family  Circle .  $ 

Farm  Bureau  Mutual  Insurance  Com¬ 
panies .  « 

Farm  JoumaL  Ine. 

Farm  Journal .  « 

Pathfinder . 


$  230,046 


120.025 


54,720 

9,720 


Folger  A  Co.,  J,  A. 

Coffee . 

Forhee  A  Son  Publishing  Co^  B,  C 

Forbes  Magaxine . $  64,365 

Ford  Motor  Co, 

Anglia  Cars . $  11.881 

Consul  Cars .  24,972 

Ford  Cars .  4,756,085 

Ford  Cars  and  Trucks .  59,269 

Ford  Cirs-Esed .  58,272 

Ford  Enginn .  43,234 

Ford  Tra  dors .  10,512 

Ford  Tru'  ka .  1,355,092 

Lincoln  Care .  233,304 

Lineoln-NIercury  Cara .  1,222.647 

Mercurv  Care .  2,885,340 

Institutional . 69.147 


t  45,797  General  Cigar  Co. 

Robert  Burns  Cigs 
$  125,389  Van  Dyck  Cigars. 


$ 

16.956 

26351 

11.008 

$ 

54.315 

$ 

8.047 

523.570 

38,979 

8,750 

$  579.346 

$ 

34,230 

$ 

42,851 

$ 

56.364 

$ 

53360 

$  124306 

129.773 

254.081 

13.282 

16.652 

29.934 

73.925 

371.368 

30.339 

5.622 

11.222 

73.042 

8.965 

98.851 

24.881 

8.079 

32.960 

87.012 

32377 

57.841 

89.510 

180308- 

87.575 

73.813 

430.534 

52328 

35.526 

3.392 

12.573 

63.828 

79.793 

36.668 

5.969 

4.956 

47.593 

34.908 

7,613 

9.497 

1.426 

40.451 

2398 

$ 

96.193 

..  $ 

154.835 

29.746 

463.775 

$  648,356 


Fsrmera  Insurance  Group . $ 

Farrar,  Straus  A  Co. 

Books .  t 

FashioD  Frocks,  Inc . $ 

-  Father  John's  Medicine  Co,  Ine. 

t  445.431  Father  John's  Medicine . $ 


•'>4.440 

28.594 


110,020 

3U70 


68.972 


$10,729,755 

Formfit  Co. 

Foundations .  $  139,932 

Fort  Pitt  Brewing  Co. 

Fort  Iltt  Beer . $  106.813 

Old  Shav  Ale .  9,309 

Old  Shay  Beer .  17.097 

Old  Shay  Beer  and  Ale .  12.925 

Producta .  3,399 


$  149,543 


General  Electric  Co. 

GE  .Air  Conditioner .  $  13.464 

GE  .Appliances . 

GE  A'ltomatic  Blankets .  12,622 

GE  Blankets  and  Radios .  3.300 

(lE  lloilera  and  Furnaces .  181.851 

GE  Clock-Radios .  5  055 

GE  llishwashers .  11.629 

GEIlisposals .  9755 

GE  Freesera .  10.435 

GE  Freesers  aiM  Ranges .  5.828 

GE  Heating  Cable .  2  *93 

GE  Heating  Equipment .  10.479 

GE  Ironecs .  13.966 

GE  Ironera  and  Wasitcra .  15800 

GE  Kitcliens .  35.593 

GE  .Mixers  and  Toasters .  28.559 

GE  Oil  Furnaces .  7.769 

GE  OU  Home  Heating .  20.140 

GE  Radios .  426.221 

GE  Radio-Phonographs .  2390 

GE  Ranges .  228.547 

GE  Receiver  Division .  1.124 

GE  Refrigerators .  1,042,178 

GE  Refrigerators  and  Freesers .  6.961 
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.  872 

.  1.208 

uE  Switchw .  1,246 

Sn  2!’PP‘l'  ^°n> .  25.806 

GE  Tank  Cleaners .  636 

Television .  1,419,568 

GE  ™evi8ion  and  Radio .  170,925 

GE  yMuum  Cleaners .  53,945 

.  97.811 

GE  Water  Heater .  7,097 

Hotpoint  Clotlies  Driers .  54,793 

Hotpoint  Clothes  Dryers  and 

Washers .  3,407 

Hotpoint  Dishwashers .  33,700 

Hotpoint  Freezers .  2,536 

Hotpoint  Kitchens .  48.418 

Hotpoint  Ranges .  80.593 

Hotpoint  Refrinerators .  191,845 

Hotpoint  Washers .  1,725 

Hotpoint  Institutional .  65,755 

Hotpoint  I’roduets .  150,983 

^titutional .  1,008.431 

Products .  499.734 


Cadillac  Enxines .  738 

Cadillac-Oldsmobile  Cars .  4.249 

Chevrolet  Cars .  4,677,288 

Chevrolet  Cara  and  Trucks .  4,118 

Chevrolet  Soap  Box  Derby .  66,871 

Chevrolet  Trucks .  1,535.387 

Chevrolet  Used  Cars .  294.008 

Delco  Heat .  23.217 

Ethyl  Corp . 5,121 

Friitidaire  .\ir  Conditioning  Equip¬ 
ment .  110,311 

Frigidaire  DehumidiW .  17,407 

Frigidaire  Freezers .  2.883 

Frigii'aire  Ranges .  47.779 

Frigidaire  Ranges  and  Refrigerators  4,279 

Frigidaire  Refrigerators .  610347 


National  Advertising  Expenditures:  1951 


Snowy  Bleach. 
Products . 


88.007 

4.317 


Institutional. 
Products .... 


19.401 

10,467 


t  452.663 

Golden  State  Co.,  Ltd. 

Cheeses .  $  27,216 

Cottage  Cheese .  8.845 

Ice  Oeam .  33,274 

•MUk .  21.875 

Products .  13,682 


Gunther  Brewing  Co.,  Inc. 

uir . 


I  563.542 
t  142.995 


Frigidaire  Refrigerators  and  W’ashers 
Frigidaire  Washers . 


1.901 

37.374 


General  Foods  Corp. 

Baker’s  Chocolate  and  4  in  1 . 
Baker's  4  in  1  Cocoa  Mix . 


$6,074,245 


37,139 

40.778 


Frigidaire  Products .  405,601 

General  Motors  Diesel  Engines .  11.222 

General  .Motors  Trucks .  773.563 

Uld^obile  Cars .  2,117.303 

Pontiac  Cars .  2,479,724 

Yellow  Cab  Co .  1,059 

Institutional .  52.995 

Products.'. .  1321 


Birds  Eye  Frozen  Foods..'.’.’.'.  .’..  . .  479,351 

Birds  Eye  Frozen  Chicken . 

Birds  Eye  Frozen  Fish  Products. . . 

Birds  Eye  Frozen  Fruits. 


91,633 
47,799 

.  _ _  51385 

Birds  Eye  Frozen  Orange  Juice .  144,125 

'  "  "  “  ■  605 


Birds  Eye  Frozen  'Tomato  Juice _  _ 

Birds  Eye  Frozen  Vegetables .  438,692 

■  ’■  819 

298 
342 


Bireley  Beverages . 

Certo . 

Certo  and  Sure^el .  . 

Dii^nd  Crystal  Salt .  229.075 


General  Time  Corp. 

Westclox  Clocks . 

General  Tkrs  4  Rubber  Co. 

Tires . 

Genesee  Brewing  Co.,  Inc. 

Me . 

Beer . 

Beer  and  Ale . 

Institutional . 


$23,794,340 

.  $  177,616 

.  $  250,217 

.  $  255 

5.711 
31.845 
4.067 


Goldeman  4  Bros.,  Inc..  William  P, 

Wearing  Apparel . 

Goldwyn  I’roductions,  Inc.,  Samuel 

.Motion  Pictures . 

GoodalUSanf  ord,  Inc. 


Goodrich  Co.,  B.  F. 
Diamond  Tires. . . . 
Goodrich  Tires. . ., 
Hood  Rubber  Co.. 
Products . 


Goodyear  Tire  4  Rubber  Company, 
Inc. 


Kelly-Springtield  Tires . 
Lifeituanl  S^ety  Tube. 

Institutional . 

Products . 


Gaines  Dog  Fools 

Grape-Nuts . 

Grape-Nuts  Flakes. . 

Igleheart  Bros . 

Jack  4  Cat  Food . . 

Jell-0  Desserts .  168,728 

Jell-O  Puddings .  528,670 

Jell-O  Pudding  and  Ke  Filling .  36,198 

Krinkles .  556363 

La  France  Bluing  Flakes 
Log  Cabin  Syrup . 


Gerber  Products  Co. 

Baby  Foods . 

Com  Popping  Package. 
Products . 


18,764 

2.756 

7,399 

1,446 

16.142 


Germain  Seed  4  Plant  Co. 

36.198  Seeds . 

Gibson  Refrigerator  Co. 


14.904 

9.844 

1,202 


$  455,950 
$  26,746 


Qor-Ray,  Ltd. 

Wearing  .\pparel . 

Gorton-Pew  Fisheries  Co.,  Ltd. 

Fish  Products . 

Goesard  Co.,  H.  W. 

Foundations  and  Brassieres. . . 
Grabosky  Brothers,  Inc. 


Royalist  Cigars. 


Maxwell  House  Coffee  and  Instant 

Coffee . 

Maxwell  House  Tea . 

Maxwell  House  Products . 

Minute  Potatoes . 

.Minute  Rico .  229,959 

Minute  Tapioca . 

Post's  Cereids .  198,964 

Post's  40%  Bran  Flakes . 

Past's  Rm^  Bran . . 

Post's  Raisin  Bran  and  Post  Toasties 

Post's  Raisin  Bran  and  Postum _ 

Post  Tens . 

Post  Tens  and  Post  ’Toasties .  . 

Post  Tens  and  Sugar  Crisp .  303,025 

Post  Toasties . 

Post  Toasties  and  Grape  Nut  Fl^es 


Sanka  Coffee  and  Instant  Coffee. . . 

Snider's  Catsup . 

Snider's  Condiments. 


94.993 

Coolerator  Appliances . 

$ 

18.602 

28.039 

Coolerator  Freezers . 

175 

497,457 

Coolerator  Refrigerators . 

48.536 

767,926 

Gibeon  Freeien . 

3.054 

Gibson  Ranges . 

14,778 

47,700 

Gibson  Refrigeratsrs . 

28.168 

14.629 

10.129 

Gibson  Producti . 

6.862 

25.055 

229.959 

Gilbert  Co..  A.  C. 

$  120.175 

172,652 

American  Flyer  Trains . 

.  8 

18.261 

198.964 

Erector . 

36333 

176.103 

165341 

Toys . 

* _ 

12.750 

1.018 

80,297 

Qillstte  Safety  Razor  Ca 

$ 

67344 

25.688 

Bobbi  Home  Permanent . 

$ 

118.704 

18,168 

Gillette  Blades  and  Hasors . 

609,997 

303,025 

Gillette  Raxor  Blades  and  Cream. . 

1.096 

725,151 

Gillette  Shaving  Cream . 

803 

1334 

Prom  Perroaaent . 

1U377 

487.080 

Tame  Cooditiooiac  Hinse. ... 

2400 

Gradias,  .\nnis  4  Co. 


Grand  Duchess  Steaks,  Inc. 


Green  Giant  Co. 


NiWets . 

Niblets  .Mexicorn. 
Products . . 


S 

104.893 

.  1 

38,920 

.  8 

34.700 

.  $ 

338.267 

.  8 

2,627 

271.955 

17,411 

48,755 

8 

340,748 

.  8 

10,165 

131.098 

5.552 

55.587 

43310 

11.385 

t 

557.007 

.  8 

57,975 

.  8 

93.911 

..  t 

137.858 

..  1 

7.951 

37.094 

8 

45,045 

..  $ 

32,469 

..  $ 

39.811 

..  8 

0.564 

..  t 

160367 

..  1 

38441 

..  8 

77348 

145.492 

116,759 

Haffenreffer  4  Co.,  Inc. 

Boylston  Beer . 

Pickwick  Ale . 

Pickwick  bW . 

Pickwick  Beer  and  .Me. 


Hagan  Corp. 

Calgon . . 

Haldeman-Julius  Co. 

Books . 

Hail  Bros.,  Inc. 

Hallmark  Greeting  Cards. 
Hallicrafters  Co. 

Radios . 

Radio  and  Television. ... 
Tele  vision . 


$  39.689 
3.603 
63.410 
27.830 

$  134.821 

$  46,768 

$  144,416 

$  145,721 


Hamilton  .Mfg.  Co. 

Clothes  Dryers . 

Hamilton  Watch  Co. 

Watches . 

Hamm  Brswring  Co.,  Theo. 

Beer . 

Hampden  Brewing  Co. 

Ale . 

Beer  and  .\le . 


Hand  Brewery  Co.,  Peter 

Meister  Brau  Boer . 

Hanes  Knitting  Co.,  P.  H. 

Underwear . •.••.•••• 

Hansen's  I.Aborstory,  Inc.,  Christian 

Junket  Desserts . 

Junket  Frosting  Mix .  138.796 


99310 

4335 

11333 


Happiness  Tours . 

Haccourt,  Brace  4  Co.,  Inc. 

Bosks . 

Harper  4  Bros. 

Books . 

Hartford  Electric  Ught  Co. . 
Harvard  Brewing  Co. 

Ale . 

Beer  and  .Me . 


$  454357 


111,626 
26,395 
920 

Sugar  Crisp .  172373 

^  '  ■  646 

101.863 


Sure-Jel 
Swansdown  Cake  Flour 


Toni  Creme  Shampoo  a^  Hair  Toaie 
Toni  Creme  Shampoo  and  Uoeae 

Permanent . 

Toni  Permanent  Wave . 

Viv  Deodorant  Shampoo . 


18363 

179347 
369325 
550 


Grets  Brewing  Co.,  William 

Beer . 

Greyhound  Corp. 

^Transport .  $18308)33 

Grnstone  Corp. 

Qiildren’s  Record  Guild .... 

Executive  Books . 

Greystone  Press . 


Hastings  Mfg.  Co. 


$  36.000 


49334 

14338 

S1,M>3 


Hathaway  Bakeries,  lae. 


liife  Bread. 


$ 

29.695 

10358 

103,977 

144.030 

44,003 

136,961 

210,867 

11.906 

27.864 

39,770 

93316 

90,938 

67,441 

128.796 

196337 

56.155 

120.942 

218.183 

34316 

4303 

26.000 

30,603 

30355 

44335 

34364 

1.099 

Swansdown  Cake  Mix .  437.889  Products. 


White  Rain  Creme  .Shampoo .  343.188 


Swansdown  Mixes 
Swansdown  Products . 

Yuban  Coffee . 

Products . 


3.637 

8.915 

28,444 

13368 


8,676  Grid-L-Rich.  Inc. 


General  Mills,  Inc. 


Betty  Crocker  Cake  Mix . 

$  476347 

Betty  Crocker  Cook  Book . 

3,415 

Betty  Crooker  Kitchen . 

100386 

Betty  Crocker  Pie  Crust  Mix . 

4334 

Betty  Crocker  Products . 

1,133 

Bisqi  ick . 

115.804 

Cbeenos . 

794,764 

Crustquick . 

174,601 

General  Mills  Toaster  and  Tru-Heat 
Iron . 

22,557 

Gold  Medal  Flour . 

293.634 

Gold  Medal  Products . 

1,375 

Kix . 

235,495 

Larro  Feeds . 

3.698 

Purasnow  Flour . 

1,145 

Red  Hand  Flour . 

26.308 

Softasilk  and  Cheerios . 

6.124 

Softasilk  Cake  Flour . 

95,637 

Sperry  Drifted  Snow . 

72.062 

Sperry  Flour . 

6,635 

Sperry  Pancake  and  Waffle  Mix, 
Wheat- Hearts . 

66,605 

Sperry  Pancake  Mix . 

1,407 

Sperry  Pancake  and  W  affie  Flour 
Mix . 

93.423 

Sperry  Products . 

12,514 

Wheat  Hearts . 

59,600 

Wheaties . 

116365 

lastitutionai . 

426.7U4 

Products . 

120380 

Geasral  Motors  Corp. 

.Mlison  Division . 

0330,452 

8  14309 

Buick  Cars . 

8388.734 

Baiek  Enginss . 

21304 

Cadillac  Cars . . 

.  130327 

$1393826 

Girard’s,  Inc. 

French  DseasiBg . 6 

Glaser,  Crandell  Co. 

Eaerbest  Presen-es . f  7W776 

Glass  Container  Mfrs.  Institute 

One  Way  Gloss  Bottles . S  113385 

Glendale  Knitting  Corp . $  26JB0 

Gleumore  Distillers  Co.,  Inc. 

Glenmore  Whisky . $  411360 

Glenmore  Whiskies .  100,529 

Kentucky  Tavern  Whisky .  362,769 

Old  Thompson  Whisky .  349,005 

Yellowstone  Whisky .  20,708 

Products . 


36366 


Qcaessdieck  Bros.  Brewing  Co. 

Beer . 

Qriessdieck  Western  Brewery  On. 
Hi^^k  Beer . 


Griffin  Grocery  Co. 


Griffin  Foods . 

I\dar  Bear  Coffee. 


Qrilk  Mfg.  Co.,  Inc. 


$1363J036 

Glidden  Co. 

Durkee’s  Condiments . $  263 

Durkee's  Famous  Dressing .  1,915 

Durkee’s  Famous  Foods .  38394 

Durkee's  Margarine .  135393 


Qrslier  Society,  Inc. 

Book  of  Knowledge _ 

Grove  Laboratories,  Inc. 


Durkee's  Mayonnaise . 

Durkee's  Mayonnaise  and  Salad 

Dressing . 

Darkee's  Shortening . 

Glidden  Paints . 


3315 

355)06 

13330 

71324 


FHch  Hair  Dressing  and  Shampoo 

Fitch  Shampoo . 

Grove's  Cold  Tablets . 

Paso  Ointment . 

Pfonder's  Tablets . 


118.575 

31.704 

132382 

02384 

312.973 

Iff  iiT 

12316 

2404 

U7S 

28395 

121317 

42354 

3,168 

426.107 

180.734 

635 

141.182 

39,008 

Hawthom>Melody  Dairy  Co. 

Qieese . 

Egg  Nog . 

lee  Cream .  . 

Ice  Cream  and  Milk . 

Milk . 

4Hla  Slim . 

Whi* . 

Yogurt . 

Rniilacti . 


8 

35.70 

$ 

7359 

2.620 

2336 

LUO 

78343 

11366 

62410 

19.403 

10.644 

6  161301 

Health  Insurance  Flan  of  GrasderN.T.  6  4108 

Hearat  Corp. 

.tmeriean  Weekly . $  6.886 

Rokimore  News-Poet  4  .Vmerioan. .  I  431 

B«aon  Record  4  .Mnerieaa .  38$ 

Chicago  Herald-.lmerieaa . 5173 

Drtroit  Times .  8,889 

Milwaukee  .Sentinel .  4.019 

New  York  Joiirnal-.Mnerican .  10,633 

New  York  Mirror .  7196 

Pittsburgh  Sun-Telegraph .  1,832 

Seattle  Poet-Intelligeneer .  ^  69 


8  790,834 


5  270345 


Globa  Brewing  Co. 

Arrow  Beer . $  55.184 

Gktk  Brewing  Co. 

Beer . 8 

Godchaux  Sugars,  Inc . $ 

Goebel  Brewing  Co. 

Beer . $  352311 

Qosts  Brewing  Co.,  .M.  K. 

Country  Club  Bern .  S  110,466 

Going  to  Town  with  Pat  Guinau . S  675312 

Gold  Seal  Coi 

Floor  Wax .  $ 

Gloss  Wax . 


27,965 

66313 


16,677 

343,662 


Quest  .Airways 

Air  Travel .  $  46380 

Gulden,  Inc.,  Chariea 

MiMard .  $  281912 

Gulf  Brewing  Co. 

Grand  Prise  Beer .  8  117377 


laMitutiooal. 


1375 


Gulf  OU  Corp. 

Gasoline  and  Oil . 

Iroecticides . 

Galfspny  Aeroaol  Bossb . 
Oulfsprav  Roach  aad  Awt 
Tires . 


$  118.952 

8  366311 
16342 
109385 
11315 
541 


8  39.599 

Heont  Magaiinee,  Inc.  - 

Coamqt^itan .  $  117381 

Good  Housekeeping .  1M.I80 

Hauee  BeautifuL .  16310 

Motor  Book  Department .  61,929 

L  I  886300 

Heileman  Brewing  Co.,  Q. 

OU  Style  Lager  Beer . t  831U5 

Producte .  80.618 

J  6  8615^ 

HiiBCo.,H.J.  lift 

Baby  Foods . U  180.463 

Prodoets .  11,002,919 


Bekman  Biscuit  Co. 
Ciackers . 

PnducU . 


•!v 


.159378 


'I  80.711 

.aa  8321 


8  28.732 
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National  Advertising  Expenditures:  1951 


Heller  &  Son,  loe.,  U 

Le  Teusee  Peerie . t  £1.440 

Hendereon  Co.,  Imm  A.  T. 

Touri . t  28,01# 

Herehei  Celifomia  Fhiit  Produete  Co. 

Coatadiu  Tometo  Juiee . I  1,229 

Contadine  Tomato  Paote .  54,i87 

-  t  SiMt 

Heoblean  t  Bro.,  Ine,,  Q.  F. 

A-l  Mustard . t  19,708 

A-1  Mustard  and  Sauee .  8.032 

A-l  Sauce .  78i70 

Bell's  SMial  Reserve .  26,007 

Coek'a  Bull  Ginter  Bw .  3,9M 

Heublein's  Club  Cocktails .  1.019 

Heublein's  Products .  4.196 

Heubleio's  Reserve .  6,876 

Milshire  Gin .  21,730 

Ponder  Hem  .  12.127 

.Smimofl  Vodka .  233.626 


Idaho  Advertising  Commission 


t  402,636 


Hexol,  Ine. 

►  Hexol . 3  31.413 

HilexCo. 

^  Hilex . $  40,002 

Hills  Bros.  Coffee.  Ine. 

►  Coffee . $  555,467 

Hills  Bros.  Co. 

Dromedary  Cake  Mix . t 

Dromedary  Dates . 

Dromedary  Fudge  and  Frosting  Mix 

Dromedary  Ging^read.Mix . 

Dromedary  Mixes .  . 

Dromedary  Muffin  Mix . 

Dromedary  Products . 


Hines-Park  Foods,  Inc. 

Duncan  Hinee  Butter . 

Duncan  Hines  Ice  Cream. 
Duncan  Hines  Products. . . 


24.953 
273 
4387 
34303 
2,006 
3.931 
45.162 

$  115.014 

$  1.821 
27.346 
2.628 


Hi-VCorp. 


Hoberg  Paper  Mills.  Inc. 


Hoffman  Radio  Corp. 

Radios . 

Television . 


HoIland-.Aioerican  Line 


Holt  &  Co.,  Ine.,  Henry 


Home  Lines,  Ine. 

S  Stmmship Transport... 
Hood  &  Sons,  Inc.,  H.  P. 


Lggnog.... 
Ice  Cream. 

.MUk . 

Products. . 


Floor  Polisher . 

Vacuum  Cleaners. 
Products . 


Hope  Co. 

.Mineral  Oil . 

Mineral  Tablets. 
Products . 


8 

31,795 

.  8 

36393 

.  8 

63303 

.  8 

2,141 

62378 

8 

65,019 

.  8 

158.445 

.  8 

83.915 

.  8 

94369 

.  8 

100.008 

.  8 

7.138 

2.048 

59.602 

13,062 

36,732 

8 

118.582 

..  8 

15.937 

5.067 

106 

7,140 

8 

28.250 

Onions  and  Potatoes . 

8 

5,625 

Potatoes . 

65.650 

8 

71.275 

Illinois  Bell  Telephone  Co . 

lUinois  Central  Railroad  Co . 

8 

247.781 

8 

163330 

Illinois  Meat  Co. 

Broadcast  Chili  Con  Caras . 

8 

3.120 

Broadcast  Corned  Beef  Hash . 

41332 

Broadcast  Meat  Produsts . 

4.561 

Broadcast  Rsdi-Msst . 

9358 

8 

58.771 

Illinois  Watch  Case  Co. 

Elgin  American  Oompaets . 

8 

26.287 

Elgin  Ameriean  Products . 

48.118 

8 

74,405 

Imperial  Sugar  Ca 

Sugar . 

8 

56,470 

Independent  MUwaukse  Brewery 

Braumnster  Beer . 

8 

39349 

Indiana  Bell  Telephone  Co . 

8 

71336 

Indiana  A  Miehi^  Electric  Co . 

8 

34388 

Indianapdia  Power  A  Light  Co . 

Industrial  Plants  Corp. 

8 

26.611 

Surplus  Plant  Sales . 

8 

35.061 

Industrial  Rayon  Corp . 

8 

38.040 

Ingraham  Ca,  E. 

Sentinel  Clocks  and  Watches . 

8 

25,145 

Institute  of  Life  Insurance . 

8U29.151 

Interehamical  Corp. 

i^nimurals  and  Samtas . 

8 

5.727 

Sanitas . 

44.970 

8 

50,697 

International  Business  Machines  Corp.  8 
International  Cellucotton  Products  Co. 

85.951 

Ddsey  Tissues . 

8 

12,420 

Kleenex . 

295.597 

Kotex . 

499.558 

Kotex  Sanitary  Belt . 

14.643 

Quest  Deodorant . 

8.849 

Products . . 

12.183 

8 

843350 

International  Gift  of  the  Month  Club.  8 

73.100 

International  Harvester  Ca 

Farmall  Tractors . 

.  8 

8.415 

International  Harvester  Freexers. . 

7325 

International  Harvester  Refrigerators 
International  Harvester  Refrigerators 

211.356 

and  Freexers . 

43.818 

International  Tractors . 

4361 

International  Trucks . 

428.440 

Institutional . 

110,528 

Jackson  Brewing  Co. 

Jax  Beer . $  259.864 

Jaguar  Cars,  Ltd. 

Cars . $ 

Jenney  Mfg.  Co. 

UasoliiM  and  Oil . t  80.723 

Jergens  Co.,  Andrew 

Dryad  Deodorant . $  66363 

Jergen's  Lotion .  9,117 

Jergen's  Preparations .  239.474 

Woodbury  I^parations .  156,470 

Woodbury  Soap .  288347 

$  749.670 

Jessie's  Notebook . %  616,762 

Jew^,  Inc.,  J.  D. 

Frosen  Chicken  Products .  8  25,707 

Johnson  i  Johnson 

Band-Aid . I 

Chicopee  Mills . 

Johnsn  Baby  Supplies . 

Johnson  Back  Plaster. 


Knox  Co. 

China  Raid . 3  17,971 

Cystex .  240.400 

Mendaco .  109,517 

26384  Romind .  25^6 


Knox  Ueladne  Co..  Ine. 


Kniidaen  Creamery  Co. 

Buttermilk . 

Cottage  Cheese . 

Cream  Cheese . 

Milk . 

Sour  Cream . 

Yogurt . 

Products . 


8 

392.944 

8 

62367 

8 

3.226 

24.795 

3.623 

6.744 

8.669 

18.484 

20.109 

92364  Kolodney  k  Co.,  lac.,  R. 

2,033  Wearing  A  ppard . 

1,075  Koppers  Co..  Inc. 

44.504  CA». 


t  85.650 
....  3  27.090 
....  8  90.716 

Johnson  Surgical  Dressings .  2,895  Kqps  Bros.,  Ine.  _ 

Jonny  Mop .  18,173  Foundatkos .  8  82,060 

Mods . 

Modem . 

Permaeal  Tape . 

Tek  Toothbrush . 

Texcel  Tape . 

YesTisaum . 

Products . 


37370  Kretschmer  Corp. 

143,680  Wheat  Germ... .  8  66.437 

23.086 
80.506 
48.107 


9.774  Krueger  Brewing  Co.,  G. 


97,497 

8.054 

46378 

133,829 


Ala. 

Beer . 

Beer  and  Ale. 


Johnson  t  Son,  Ine.,  S.  C. 

.Autolac .  8  22.467 

Cat-Nu  and  Car-Plate .  50314 

Car-Plate .  215351 

Drax .  2,657 

Glo-Coat .  580.444 

Pride .  336,459 

Products .  357,867 


8  628325  Kuhner  Packing  Co. 


Kunsr-Empeon  Co. 

Ketchup . 

Pickles . 

Vegetables . 

PrMuets . 


8 

151.698 

8 

25.955 

8 

1.028 

2.299 

13.684 

17362 

8  34373 


81.566.059  L 

Journal  ol  Commerce  of  New  York...  8  27,055  _ 

Ijwlede  Gas  Co .  8  69.738 

K  Lady  ^her.  Ltd. 

Toilet  Preparations .  8  880,753 

KLM-Royal  Dutch  Airlines .  8  178,975  L'Aiglon  Apparel,  Inc. 

Kaiser-Fraser  Corp.  Wearing  Apparel .  8  71,068 

Fraser  Cars .  8  1.936 

Fraser  and  Kaiser  Cars .  485351 


ring  Apparel. 
Lambert  Phannacal 


Co. 


Kaiser  Cars .  1,500.966 


Actifoam  Cream  Shampoo . 8 

Jewelite  Sets. 


29.473 

10317 


81.988.153 

Kaiser  Steel  Corp .  8  63,568 

Kalamaaoo  Stove  &  Furnace  Co. 

Heating  Equipment .  8  56,576 

Ranges .  5,421 


Listerine  Antiseptic .  181,956 


Listerine  Tooth  Paste. 
Listerine  Products. 

Perma  Grip . 

Sportsman  Lotion. 


1.708 

11.373 

6.650 

519 


Kansas  City  Power  &  Light  Co. 


61,997 

44.608 


8  814343  Kayser  A  Co.,  Julius 
International  Latex  Corn.  Wearing  Apparel . . 

^ytex  Superfoam  Pillow . 8  5,610  K^oggCo. 


Karmal  Corp. 

Wax  Seal .  8  57,067 


8  25351 


Institutional. 

Products. 


213.623 

2.570 


International  Minerals  A  Chemical 
Corp. 

Accent . 

Four  Leaf  Phosphate . 

Thomson  Phosphate . 


International  Nickel  Co.,  Ine. 


3369 

32.594 

3.829 


Hopkins  A  Son,  Ferd.  T. 

Uouraud  Oriental  Cream _ 

Mothersill's  Remedies . 

Mothersill’s  Seasick  Remedy. 


8  39.792 

8  4.625 

17.176 
10.435 

8  32336 

Hormel  A  Co.,  George  A. 

Dinty  .Moore  Beef  Stew .  8  76,301 

Hormel  Canned  Meats .  12.979 

Hormel  Chili  Con  Came .  97.715 

Hormel  Chili  (k»  Came  a^  Spam.  97,817 

Hormel  .Meat  Products .  3,198 

Spam .  23,131 


International  Salt  Co.,  Inc. 

Sterling  Salt . 

International  Shoe  Co. 

Poll  Parrot  Shoes . 

Red  Goose  Shoes . 

Products . 


8 

221,802 

.  8 

68.499 

1,533 

2,937 

8 

72,969 

.  8 

253,470 

.  8 

99.938 

.Mi-Bran .  8  467,551 

Cere^ .  18.229 

Com  Flakes .  776.465 

Com  Flakes  and  Pep .  2.083 

Com  Pops .  120,908 

Gold  M^al  Macaroni  Products _  3,749 

Gro-Pup  Dog  Food .  2341 

Pep .  3,906 

Variety  Package .  206,285 


8  241.995 

Lamm  Bros..  Ine. 

Wearing  Apparal .  8  25.161 

Landers,  Frary  A  Clark 

Univerad  Electric  Blankets .  8  23.727 

Umversal  Houseludd  Appliances —  1.813 

Universal  Irons .  5.127 

Universal  Vacuum  Cleaners .  17.749 

Universal  Washers .  623 


8  49.339 

Land  O'Lakes  Creameries,  Inc. 

Butter .  8  190,366 


Butter  and  Dry  Milk. 
Skim  Dry  Milk. 

Turkeys . 

Products . 


43,630 

59.190 

148 

8,976 


2.815 

1.950 

30.893 


Kemp  Bros.  Packing  Co.,  Inc. 

Tomato  Juice . 

Kendall  Co. 

Bauer  A  Black  Elastic  Stockings. . . 

Blue-Jay  Com  Plasters . 

Blue-Jay  Callous  and  Cora  Plaster. 
Curads . 


8  302.310 

81.601,717  Langendorf  United  Bakeries,  Inc. 

Barbara  Ann  Bread .  8  4,758 

8  28.860  Butternut  Crackers .  1.737 

Holsum  Raking  Products .  11.463 

llolsum  Bread .  224,860 

Langendorf  B^ing  Products .  24,820 

Langendorf  Bread .  79,631 


52325 

6.039 

12,041 

8.610 


International  Silver  Co. 

1847  Rogers  Bros.  Silverplate. . 
Holmes  A  Edwards  Silverplate. 
International  Silver . 


35,658  KemfeJ“c. . 

Keystone  Macaroni  hlfg.  Co. 


63.148 

40.276 

2.048 


Kilpatrick's  Baking  Co. 


8  61.756 


8  105.472 

International  Telephone  A  Telegraph 
Corp. 

.American  Cable  A  Radio  System. ..  8  5,776 

Capehart  Radios .  9,727 

Capehart  Radio  and  Televiaon .  7,348 

Capehart  Televisioa .  95.778 

Capehart  Products .  2326 


Olde  Style  Bread. 
Products . 


Butter-Nut  Bread. 
Weber's  Bread. 
Products . 


8  311.141 

Houbigant  Sales  Corp. 

Toilet  Preparations . 

Houghton-.Mifflin  Co. 

Books.......... . . .  8  188.M6  Interstate  Bakeries  Corp. 

Houston  Light  A  Power  Co .  8  68.520  . 

Hubinger  Co. 

Quick  Elastic  Starch .  8  45,995 

Hudepohl  Brewing  Co. 

Beer .  8  134,425 

Hud^  Motor  Car  Co .  82,521,543 

Hudson  River  Day  Line,  Inc .  8  53338 

Hughes  .Aircraft  Co .  8  78.639 

Hunt  Foods,  Inc. 

Canned  Fruits .  8  98.915 

Tomato  Sauce .  169,164 


lodent  Chemical  Co. 

lodent  Toothpaste . 

Liqwid  Center  Cough  Drops. 


8  120.955 

8  95.782 
76.992 
2.449 

8  175323 

8  29.954 

4.155 


Kingan  A  Co.,  Inc. 

.Meat  Products . . 

Kitchen  Art  Foods,  Inc. 


IV-O-.My  .Mixes . 

I^-O-My  Mu^  Mix. 


Kiwi  Polish  Co.  Pty.,  Ltd. 


Klein  Co..  Inc.,  Emil  D. 
Haddon  Hall  Chgars. . . 


Knopf,  Inc.,  .Alfred  A. 


8  268.079 

Hygienic  Products  Ca 

Soni-Flusb .  8  66,006 


Irish  Linen  Guild .  8 

Iron  Fireman  Mfg.  Co. 

Iron  Fireman . 8 

Ivano,  Inc. 

Ivalon  Sponge .  8 


34.109 

70.672 


88374 


Knouse  Foods  Cooperative.  Ine. 
Lucky  I-eaf  Apple  Juice  and  Si 
Lucky  Leaf  Apple  Products. . . 


Appla 


8 

79.515 

8 

248302 

8 

33,318 

8 

27.428 

261 

4.466 

8 

32.155 

8 

41.039 

8 

26.551 

34.172 

48.624 

8 

109347 

.  8 

168.253 

.  8 

29,687 

.  8 

34,827 

.  8 

173.016 

.  8 

174.459 

..  8 

d 

18.120 

15.754 

15.557 

8 

49.431 

Lan-O-Sheen.  Inc. 


Larsen  Co. 

Fieshlike  Vegetables. 
Veg-.AU  Vegetaldes . . 


Larus  A  Bro.  Co.,  Ine. 

Dominos . 

Edgeworth  and  Holiday. 

Edgeworth  Tobacco _ 

Holiday  Pipe  Mixture... 


latrobe  Brewing  Co. 
Rolling  Rock  Beer. . 

Lavoptik  Co . 

Le  Blanc  Carp. 


Leecraft 

Banclok . 

Lee  Rubber  A  Tire  Corp. 


Tires . 

Tubes.... 

Products. 


Lees  A  S<^  Co.,  James 

Carpets  and  Rugs .  8  376,852 

Lehn  A  Fink  Products  Corp. 


8 

347369 

8 

25.412 

.  8 

32.405 

22,847 

8 

55352 

.  8 

7,181 

28.889 

574 

27,093 

8 

63,737 

.  8 

26,832 

.  8 

53.809 

.  8 

33.690 

.  81.395.145 

.  8 

33.022 

.  8 

14.849 

42.838 

5.504 

1.823 

8 

65.014 

.  81.032.472 

.  8 

376.852 
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I'>orothy  Gr»y  PrepantioDii . 

.  1  121.893 

Etiquet  Deodorant . 

7.176 

Lysol . 

17.443 

Pell-Ammo  Tooth  Paste . 

18,182 

Tussy  Preparations . 

52.420 

$  217,114 

Leslie  Salt  Co. 

Salt . . 

.  S  47.967 

l^ver  liros.  Co. 

Chlorodent  Toothpaste . 

t  265.423 

Frostee  and  Upton  Tea . 

422.858 

Frostee  .Mix.  . 

705.021 

Cood  Luck  Marcarine . 

201.695 

i  ood  Luck  ProducU . 

2.187 

1  arriet  Hiibliard  Preparations _ 

1.328 

I.  h  biioy  Soap . 

237.699 

L  pton‘8  Soup . 

926,981 

I,  I'ton’s  Soups  and  Tea . . 

327.513 

i.ipton*8  Tea . . . . 

203.367 

Lux  Flakea . . 

253.150 

Lux  Soap . . . 

623.072 

l*ep6odt*nt  Dentifrires  . .  . 

224.563 

lV|isuifnt  Toothjkaste  . 

598.311 

lV|wSOf!ent  Tooth  Powder . 

834 

IVix«o«lent  Products . 

36.293 

Psiyvp  ('ream  Stiam{xx> . 

51.364 

1  ayve  Home  I*ermarient . 

40.383 

1.588.356 

s}.a«lmv  Wave  Home  Permanent.. 

25,261 

^i(Vf'r  Dust . 

253.745 

.*•  prv . 

903.807 

^T*^y  and  Surf . 

60.889 

Sun  . 

3,567.726 

1  ra.ucts  . . 

15.380 

$11,537,206 

i  everin^  ('otTee  ('o. 

I.ord  Calvert  Coffee . 

.  $  33.167 

lewi.'i  Cigar  .Mfg.  Co..  I. 

Flor  1)^  Nfelha  Cinars . 

.  $  1,745 

John  Ruskin  ('ipars .  . 

75.277 

N  elha  ('i^ars  . 

27.746 

Seidenberg  Ciirars.  .  . 

3,619 

$  108.387 

Lewis-Howe  Co. 

Nature's  Remed> . 

.  $  21,226 

Tuna .  555.038 


Lewy-t  Corp. 

Vacuum  Cleaners . 

.  $  144.781 

Libby,  McNeill  k  Libb^ 

Baby  Foods . 

«  151.568 

Canned  Foods . 

10,202 

Canned  .Meats . 

2.683 

Corned  Beef  Hash .  .  . 

8.657 

Frosen  Foods . . 

176868 

Froien  Fruits . 

0 .544 

Frosen  Fruits  and  Froien  Orarg, 
Juice . 

27.066 

Frosen  Orange  Juice .  . 

21.806 

Frozen  Orange  Juice  and  Froaeii 
Vegetables . 

15.876 

Frozen  Vegetables . 

1040S 

Fruits . 

63.529 

Meat  Products . 

172.958 

Orange  Juice . 

1.239 

Pineapple  Juice . 

253.568 

Ssuerkniut . 

8.569 

Tomato  Juice . 

96.699 

Vegetables . 

75.308 

Products  . 

26.205 

Liberty  Baking  Corp. 

Bell  Bread . 

Bell  Products . 


{1.153.753 

$  32.285 
5.757 


Liberty  Mutual  Insurance  Co . 

$ 

38.022 

..  % 

68.416 

Liebmann  Breweries,  Inc. 

Rheingold  Beer  and  Ale . 

..  $1,670,279 

Life  Insurance  Co.  of  Georgia . 

Life  Savers  Corp. 

34,761 

Alkaid . 

2.150 

Life  Savers . 

1.693 

Pine  Bros.  Glycerine  Tablets . 

169.803 

Liggett  k  Myera  Tobacco  Co. 

173.646 

Chesterfields . 

263.105 

Lily  China  Co . 

26.091 

Lily  of  France.  Inc . 

Linco  Products  Distributing  Co. 

124.172 

Bleach . 

45.047 

Products . 

3,728 

48,775 

Linder  Bros.,  Inc. 

Wearing  .kpparel . 

Lion.  Inc.  (Gibbons  Brewery) 

33,226 

Ale . 

2.228 

Beer . 

27.425 

Beer  and  Ale . 

4.394 

34,047 

Lion  Oil  Co. 

Gasoline  and  Oil . 

Lionel  Corp. 

70,581 

Toys . 

2.265 

Trains . 

175,328 

lippincott  Co.,  J,  B. 

Hooka . 

177,593 

101,911 

Little,  Brown  k  Co. 

Books . 

141.577 

Lookhesd  Aircraft  Corp . 

108,658 

Ixww's.  Inc. 

.Motion  Pictures .  I  402.670 

Loms  Linda  Food  Co. 

Gravy  Quik .  S  10.900 

Rusketa .  17.380 

I  28.280 

Lone  Star  Gas  Co .  I  31.393 

Longines-Wittnauer  Watch  Co..  Inc. 

Watches .  $  54.174 

Longmans.  Green  &  Co.,  Inc. 

Books  .  $  26.445 

Lorillard  Co..  P, 

Headline  Cigars .  t  20.634 

Old  Golds .  50.577 

%  7U11 

Los  .kngeles  Brewing  Co. 

Kastside  Beer .  {  81.791 

Los  .\ngeles  Dept,  of  Water  6c  Power.  $  69.175 

Los  -kngeles  .Soap  Co. 

White  King .  S  42.466 

White  King  Soap  and  Water  Softener  37.839 

$  80.305 

Louisiana  Dept,  of  .\griculture  A  Im¬ 
migration 

Yams .  $  38.902 

Louisiana  State  Rice  Milling  Co..  Inc. 

F.  A.  G.  and  Water  Maid  Rice .  $  7.875 

Louisiana  .State  Rice .  24.223 

Mahatma  and  Water  Maid  Rice _  59.656 

Products .  20.169 


$  111.923 


Ig>uisville  ik  Nashville  Railroad  Co. . .  $  61.857 

Lowe  Bros.  Co. 

Paint  I’roducts .  $  52.264 

Lowe  Corp..  Joe 

Popsicle .  $  219.646 

Lucas  &  Co.,  Inc.,  John 

Paints .  $  45.868 

Lucky  Lager  Brewing  Co. 

Beer .  {  96.547 

Luden's.  Inc. 

Co^h  Drops .  $  38.067 

Lufkin  Rule  Co. 

Tools .  $  83.524 

Products .  25.821 


Luft.  Geo.  Co.,  W.,  Inc. 

Tangee  Preparations .  % 

Lummis  k  Co. 

Peanut  Butter . 

M 

M.  J.  B.  Co. 

M.J.B.  Coffee .  t  274,230 

M.  J.  B.  Coffee  and  Tea _ 

.M.  J.  B.  Tea . 

Tree  Tea . 

Products . 


MacFadden  Publications,  Inc. 

Sport . 

True  Story . 


Mack  Trucks,  Inc. 

Trucks . 

.Var.Millan  Co. 

Books . 

Macy  ( 'ompanies.  Inc..  George 

Heritage  Club  Books .  $ 

Maine  Sardine  Industry 

Sardines .  S 

Major  Air  Coach  Systems.  Inc . $ 

Manhattan  Shirt  Co .  t 

Manliattan  Soap  Co..  Inc. 

Blue  Barrel  Soap . .  { 

Blu-White  and  Sweetheart  .Soap 

Blu-\Vhitc  Flakes . 

Sweetheart  Toilet  Soap . 

Products . 


Manischewit:  Co.,  B. 

Borsht  and  Gefilte  Fish  . { 

Crackers . 

Frozen  Blintses . 

Frozen  Poultry . 

Fruits . 

Gef'lte  Fish . 

Passover  Food  Parcels  . 

Soups . 


1 

109.345 

.  $ 

61,931 

.  $ 

25.160 

$ 

274,230 

4.872 

1,151 

117.928 

10.424 

$ 

408.605 

.  $ 

3,346 

93,442 

$ 

96.788 

.  $ 

45J233 

.  1 

187.193 

.  $ 

54,299 

$ 

132.840 

.  $ 

26.610 

$ 

62,716 

$ 

11.821 

232.409 

40.170 

190.140 

8.007 

$ 

4,82,547 

147 

12.039 

304 

34.672 

979 

3238 

2.059 

1.082 


.Marathon  Corp. 

Wa.vtes .  f  130.739 

Marboro  Books. .  {  72.832 

Marcai  I’aper  Mills.  Inc 

Kitchen  Charm  Wax  Paper . $  23.394 

Marcai  Hankies .  144 

•Marcai  .N'apkins .  1,993 

.Marcai  Toilet  Tissue .  570 

Products .  3,695 


S  29.796 

Marchand  Co.,  Charles 

Gdden  Hair  Wash .  {  27,219 

Marlin  Firearms  Co. 

Razor  Blades .  {  68,330 

Martin  Travel  Bureau . . . {  25.112 

Mastic  Tile  Corp.  of  America 

Ma-Ti-Co  Tiles .  S  77.C42 

Matson  Navigation  Co. 

Steamship  Transport . . . S  66.261 

May  Co„  George  S. 

Industrial  Engineers .  $  76,303 


National  jidvertising  Expenditures:  1951 


MaybeHine  Co. 

Milk  Foundation . 

. $ 

40.656 

Maybelline . 

$  150,443 

Miller  Brewing  Co. 

Mayer  k  Co.,  Oscar 

High  Life  Bwr . 

. $ 

194.474 

Meat  ProducU . 

1  264.947 

Miller  Table  Pad  k  Venetian 

Blind 

Maytag  Co. 

Mfg.  Co. . 

308.326 

Ranges . 

$  6.014 

Milnot  Co. 

Ranges  and  Wishers . 

16.446 

Milk  and  Butter . 

. t 

121.227 

Washers . 

387.954 

Minneapolis  Gas  k  Light  Co.. . . 

. $ 

68.182 

Products . 

40.846 

MiQneftpolis>HoDeyweU  Regulator  Co. 

Honeywell  ThemMMtat . 

. $ 

60,722 

$  451.260 

Minnesota  (^onsolidatsd  Canneries,  Inc. 

McCall  Corp. 

Butter  Kernel  Vegetablee . 

. $ 

41.708 

McCall’a  Publications . 

$  84.565 

Minneeota  Mining  A  Mfg.  Co. 

Rsdbook . 

7.493 

Scotch  C'elluloM  Tape . 

. $ 

58.020 

. $ 

127.679 

$  92.058 

Products . 

1.320 

.McCormick  k  Co.,  Inc. 

— 

- 

McCormick  Tea . 

$  38.887 

$ 

187.019 

Schilling  Coffee . 

93.232 

Minute  Maid  Corp. 

Schilling  Coffee  and  Spices . 

3.264 

Frosen  Orange  Juice . 

285.971 

Schilling  Extracts . 

15.557 

Products . 

2.698 

.Schilling  Extracts  and  Spices . 

3.256 

— 

Schilling  Mustard . 

1..S38 

$ 

288.669 

Schilling  Powder . 

458 

Mission  Dry  Corp. 

Scliilling  .'Reasoning  Salts . 

640 

Fruit  Beverages. .  . 

45.538 

Schilling  Spices . 

30,508 

MisMuri-Kansas-Texas  Lines 

Sclulling  Tea . 

398 

Railroad  Transport . 

. $ 

42.494 

Schilling  Products . 

32.739 

Missouri  I’acitic  Lines 

l^oducU . 

2.562 

Hus  Transport . 

. $ 

11.011 

44.869 

$  223.339 

— 

.McDonald  Mfg.  Co.,  A.  Y. 

S 

55.880 

Water  System . 

t  17.005 

Modern  Food  Procees  Co. 

Products . 

8.745 

Thrivo . 

. % 

27.090 

Modglin  Co..  Inc. 

$  25.750 

Perma-liroom . 

. s 

24.893 

.McGraw-HiU  Publishing  Co..  Inc. 

Perma-Scrub . 

27,607 

zMagaiines  and  Books . 

$  20V388 

— 

Whittlesey  House . 

10.220 

$ 

52400 

.Mohawk  Uqueur  Corp. 

t  213.608 

Uqueurs . 

. $ 

21434 

Mcllhenny  Co. 

Sebnappskey . 

12.584 

Tobasco  Sauce . 

$  85.223 

— 

McKeeeon  k  Robinns,  Inc. 

$ 

33.918 

Bezel . 

t  2.238 

Monongahela  Power  Co . 

. s 

32.145 

ChapiD  k  Gore  Whisky . 

108.212 

Mootamower  Distnbuting  Co. 

Martina  V.  V.  0.  Scotch . 

73,575 

Monta  Mower . 

48.949 

McKeaaon  k  Robbins  Preparations. 

8.896 

Montenien,  Inc..  Juice 

McKesson  k  Robliins  Xmas  Section 

616.110 

.Stopette  Spray  Deodorant. . . . 

. t 

165479 

S.234 

Monticello  Drug  Co. 

Surin . 

1.480 

686 . 

. $ 

93455 

McKesson  A  Robbins  Products _ 

11.166 

Products . 

1.949 

$  829.909 

$ 

95404 

McKettrick-Williams,  Inc. 

Moore-McCormack  Lines,  Inc. 

Wearing  .Apparel . 

$  74.981 

Steamship  Transport . 

. $ 

147,067 

McLaughlin  k  Co.,  W.  F. 

Morning  Milk  Co. 

Manor  House  Coffee . 

$  94.381 

Evaporated  Milk . 

38.865 

Morris  A  Co.  Ltd.,  Inc.,  Phillip 

Psblum  Baby  Foods . 

$  73.081 

Philip  Morris . 

.  12,723.917 

Medley  Distilling  Co.,  Inc. 

Dunhills . 

. 

83.361 

Five  Bros.  Whisky . 

$  10.009 

— 

Medley  Bros.  Banjo  Bottle . 

995 

$2,807,278 

Medley  Broe.  Whisky . 

21,270 

Morrow  A  Co.,  William 

Medley  Kentucky  Beau  Whisky. . . . 

7,770 

Books . 

101,164 

Morton  Mfg.  Co. 

$  40.044 

Sofair . . 

170425 

Morton  Salt  Co. 

$  31,991 

.Morton's  Ivory  Salt . . 

315.200 

Mennen  Co. 

Worcester  Salt . 

1.147 

Baby  Magic . 

$  36.546 

— 

Baby  Powder . 

7.821 

316.347 

Baby  Preparations . 

36.374 

Motor  Products  Corp. 

Deodorant . 

86.111 

Deep  Freese  Freeser . 

83,918 

Hair  Cream  Oil . 

10.390 

Motorola.  Inc. 

Shave  Cream . 

15.831 

Radios . . 

54.833 

Shaving  Cream  and  Skin  Bracer. . . . 

68.019 

Radio  A  Televisioa . 

35.740 

Products . 

50.555 

Television . 

422.116 

$  311.647 

512.689 

Metholatum  Co . 

$  546.031 

Mountain  States  Telephone  A 

Tele- 

Merck  A  Co.,  Inc. 

graph  Co . 

45.672 

Di-Chloricide  Moth  Crystals . 

S  49.568 

Mountain  Valley  Water  Ca 

Institutional . 

68.145 

Mineral  W  ater . 

148.223 

Mrs.  Baird's  Bakeries,  Inc. 

$  117.713 

Bread . 

113.425 

.Merriam  k  Co.,  G.  k  C. 

Products . 

28.503 

Books . 

,  $  26.797 

— 

Messner,  Inc.,  Julian 

146.928 

Books . 

,  $  31,887 

Mrs.  Tucker's  Foods,  Inc. 

Metropolitan  life  Insurance  Co . 

.  $  92.626 

.Meadowlake  Margarine . 

28,373 

MetropoUtanSunday  Newspapers.  Inc.  $  129,960 

Shortening . 

13.902 

.Mever  k  Bros.,  Joseph  H. 

Products . 

54,522 

Richelieu  Pearls . 

.  t  35.033 

— 

Michigan  Beet  Sugar  .Ass'n 

96.797 

Michigan  Made  Beet  Sugar . 

.  S  56,707 

Mueller  Furnace  Co.,  L.  J. 

Michigan  Bell  Telephone  Co . . 

.  $  205.040 

Heating  Equipment . 

27.873 

Michigan  Bulb  Co. 

Murine  Co.,  Inc . 

62,934 

Flower  Bulbs . 

.  $  123,787 

Murray  Corp.  of  America 

21.495 

Kitchens . 

28.136 

Kitchens  and  Ranges . 

14.650 

$  145.282 

Ranges . 

29.623 

Michigan  Consolidated  Gas  Co . . 

.  $  70.791 

Products . 

36.691 

Michigan  Mutual  Liability  Co . . 

.  t  74.862 

109.100 

Mid-Continent  Airlines,  Inc . 

.  $  142.281 

Muscle  Rub  Co„  Inc . 

30.355 

Mid-Continent  Petroleum  Corp. 

Gasoline  and  Oil . 

.  S  233.201 

Apple  Pie . 

4.496 

Miles  I-aboratories,  Inc. 

Apple  Sauce . 

26.882 

.Alka  Seltser . 

.  $  137,738 

— 

Bactine . 

20,837 

31.378 

Miles  Nervine . 

24.847 

Musterole  Co. 

One-.A-Day  Vitamins . 

59.887 

Musterde . 

302.095 

Tabcin . 

72.829 

Zemo . 

166.973 

t  816,188 

469.068 
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National  Advertising  Expenditures:  1951 


Mutual  Benefit  Health  <1  Accident 

A«’n .  S  59.553 


Narraaanaett  Electric  Co . S  37.853 

N’a«h-Finch  Co. 

Naeli’a  Coffee .  t  57.573 

Cur  Family  Foods .  7.499 

I’roducis .  S.409 


Nash-Kdvinator  Corp. 

Kelvinator  -Air-Dryer .  $ 

Kelvinator  Appliances . 

Kelvinator  Freeiers . 

Kelvinator  RanKCS . 

Kelvinator  RefriKcrators . 

Kelvinator  Products . 

Leonard  Products . 

Nash  Cara .  l.i 

Nash  Cars-Used . 

Nash-Kelvinator  ihoducts . 


Nashville  Coal  Co..  Inc .  $  43.723 

Nashville  Gas  and  Heating  Co. . $  25.893 

National  Airlines.  Inc .  t  692.371 

National  Biscuit  Co. 

Lonald  Duck  Bread .  $  42.344 

.\l ilk  Bone  1  )o«?  Biscuit .  1 1 1 .991 

N.  B.  C.  Bread .  130.484 

Nabisco  .shredded  Wheat .  25.237 

Institutional .  8.932 


Products .  699.456 


.National  Board  of  Fire  Underwriters.. 
National  Brewing  Ca 

Bohemian  Boer . 

Bohemian  &  Premium  iWr . 

Premium  Beer . 


National  Cranberry  Ass'n 
Ocean  Spray  Cranberry  Juice  Cock¬ 
tail . 

Ocean  Spray  Cranberry  Sauce . 

Products . 


National  Dairy  Products  Corp. 

Arctic  Scaliest  Ice  Cream . 

Bant  Dog  Food . 

Breakstone's  Cottage  Cheese . 

Breakstone's  Cream  Cheese . 

Breakstone's  Dairy  Products . 

Breakstone's  Yogurt . 

Breyer's  Ice  Cream . 

Caaino  French  and  Sm  Island 

Dressing . 

Casino  French  Dressing . 

Castles  Sealtest  Ice  Cream . 

Chestnut  Farms  Dairy  Products.. . 

Clover  Farm  Dairy  Products . 

Cloverieaf  Dairy  Products . 

Deerfoot  Concentrated  Milk . 

Dodds  Dairy  Products . 

Franklin  Dairy  Products . 

Fro-Joy  Ice  Cream . 

General  Dairy  Ihoducts . 

Hi-Land  Maid  Dairy  Products . 

Hydros  Ice  Cream . 

Jersey  Gold  Dairy  Products . 

Kraft  Caramels . 

Kraft  Cheeses . 

Kraft  Cheese  Spreads . 

Kraft  Cottage  Cheese . 

Kraft  French  and  Miracle  French 

Dressing . 

Kraft  Mayonnaise . 

Kraft  Mayonnaise  and  Salad  Oil . . . 
Kraft  Miracle  Whip  Salad  Dreasiog. 
Kraft  Miracle  Sandwich  Spread. . . . 

Kraft  Salad  Oil . 

Kraft  Products . 

Kraft  Velveeta  Cheese . 

Muller's  Milk  and  'Yogurt . 

Nashville  Pure  Milk  Co . 

Parkay  Oleomargarine . 

Philadelphia  Cream  Cheese . ' 

Rieck’s  Ice  Cream . 

Rossell's  Dairy  Products . 

Sea  Island  Drying . 

Sealtest  Cheeses . 

Sealtest  Cottage  Cheese . 

.'^Itest  IHiry  Products . 

Sealtest  Egg  Nog . 

Sealtest  Ice  Cream . 

.'^test  Milk . 

Sheffield  Dairy  Products . 

Southern  Dairies  Ice  Cream . 

Southern  Dairies  Products . 

Velvet  Brand  Ice  Cream . 

Western  Maryland  Cottage  Cheese. 
Western  Maryland  Dairy  Products. 

Institutional . 

Products . 


13.242.574 

National  Distillers  Products  Corp. 

Bellows  Club  Special  burton . $  59.825 

Bellows  Club  Special  and  Partnen 

Choice .  8.070 

Bellows  i  Co.  WhUdes .  243.399 

Bellows  A  Ca  Products .  40.925 


Beltows  Fine  Club  Gin . 

BellowB  Partner's  Choice . 

Black  Gold  Whisky . 

Bond  A  Lillard  Whisky .  ‘ 

Bourbon  De  Luxe  Whisky . 

Cedar  Brook  Whisky . 

Century  Club  Whisky .  ! 

Crab  Orehard  Whisky .  I 

De  Kuyper  Vodka . 

Fortuna  Whisky . 

GAD  Vermouth . 

G  ADWines . 

Gilbey'sGin .  1 

Gilbey's  Spey  Royal  Seotch . 

RUI  A  HillLabel  Whiskies .  f 

Italian  Swiss  Colony  and  Spatola  . . 

Italian  Swiss  Colony  Wine . 

Lejon  Vermouth . 

Mount  Vernon  Whisky .  I 

National  Distillers  Whisk'ies . 

Old  Crow  Whisky . 

Old  l^ver  Whisky . 

Old  Grand-Dad  Wh'isky . 

Old  Hermitage  Whisky .  1 

Old  Log  Cabin  Whisky .  1 

Old  McBrayer  Whisky . 

Old  Overholt  Whisky . 

Old  Siinnybrook  Whiddes .  1.1 

Old  Taylor  Whisky . 

PM  De  Luxe  Whisky .  I 

Spatola  Wine . 

Town  Tavern  Whisky . 

White  Rock  Beverages . 

White  Rock  Ginger  .Ale . 

White  Rock  Sparkling  Water . 

Products . 


3-Minute  Raisin  Oats. 
Products . 


719 

11.693 

National  Steel  Corp. 

181.180 

42.585 

Great  Ijdre  Steel  Products . 

35.775 

21.456 

Institutional . 

95,850 

14.979 

— 

124.175 

National  Sugar  Refining  Ca 

131.625 

11,725 

Jack  Frost  Sugar . 

20.305 

30.272 

Quaker  .Sugar . 

60.161 

4.569 

30.174 

1.552 

61.959 

National  Textile  A  Chemical  Labora¬ 
tory 

80.466 

1.263 

13.656 

Perms  Starch . 

National  Toilet  Co.,  Ine. 

39.899 

17.757 

12.397 

Nadinola  Cream . 

National  Unit  Distributors 

52.454 

13.304 

Chateau  France  Dinnerware . 

27.639 

13.728 

National  Trailways  Bus  System . 

64.820 

1.866 

3.352 

242JI0S 

103.535 

Nation's  Business . 

48.023 

Natural  Rubber  Bureau . 

Naughton  Farms,  Inc. 

42.686 

48.323 

49.026 

Nursery  Stock . 

Naumkeag  Steam  Cotton  Co. 

26.657 

35.160 

ld.930 

Pequot  Pillowcases  and  Sheets . 

Nedick’s.  Inc. 

31.320 

7,739 

174.017 

Orange  Concentrate . 

Nehi  Corp. 

34330 

96.894 

Nehi  Beverages . 

10.843 

583.041 

Par-T-Pak  Beverages . 

37.842 

53.424 

Par-T-Pak  Ginger  .Ale . 

6.4.50 

89.541 

Royal  Crown  Cola . 

34.731 

2.235 

— 

5,509 

335.733 

Nepera  Chemical  Co.,  Ine. 

89.866 

228.851 

Anahist . 

492.573 

UlO 

Hist-O-Plus . 

27.922 

16,674 

— 

42.038 

13.768 

Nesco.  Inc. 

520.495 

188.458 

Roaster  Oven . 

72.158 

65.840 

Utensils . 

5388 

6.299 

164.267 

107.669 

Nestle  Co.,  Inc. 

77,448 

503 

Kes«afe . 

692.038 

23.261 

Nestle's  Bouillon  Cubes . 

161.961 

35.774 

Nestle's  Cheese . 

11.664 

10.897 

Swiss  Knight  Cheese . 

IS.594 

1.598 

Products . 

U71 

7.994 

— 

42.397 

1 

885,628 

Chocolate. . , 

Cocoa . 

Cookie  Mix. 


Eveready  Cocoa .  230.417 


Quik . 

Sem^weet  Chocolate. 
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Neuhoff  Parking  Ca 

Old  Hickory  Barbecue . t  5.291 

Old  Hickory  Brand  Pork .  1.037 

Old  Hickory  Frankfurts .  1.003 

Products .  18.658 


New  England  Confectionery  Ca 


New  England  Telephm  A  Telegraph 

Co . 


Newman  A  Sons,  Inc..  I. 


New  York  Central  System 


New  York  Cent^. 


New  York.  .New  Haven  A  Hartford 
Railnnd  Co. 


Rail  Transportation . 


Nicolay-Ihincey,  Inc. 


1900  Corp. 

Whirlpool  Clothee  Dryers  and 

Washers . 

Whirlpool  Dryers . 

Whirlpool  Washers . 


$6,290,430 

National  Homes  Corp .  I  80.536 

National  I.ead  Ca 

Joints .  $  50.949 

National  Oats  Ca 

3-Minute  Oats .  $  13.454 

3-Minute  Popcorn .  3.962 

3-Minute  Quick  Oats .  6.141 


Nobtitt-Sparb  Industries,  Inc. 
Arvin  Radios . 


Arvin  Radios . . 

Arvin  Radio  a^  Television. 

Arvin  Television . 

Arvin  Products . . 


3-Minute  Quick  Oats  and  Raisin  Oats  11.793 


t  53J73 

National  Paper  Corp.  of  Pennsylvania 

Swanee  Tissues .  $  22.977 

Swanee  Tissues  and  Towels .  ^158.203 


Noma  Electric  Corp. 
Effanbee  Dolls .... 
Estate  Ranges.... 

Noma  Lights . 

Tmtair  Doll . 


Norris,  Inc. 
Candies. . 


North  .Ameriian  Aviation,  Inc. 


Northam  Warren  Corp. 


Odo-Ro-No. 
Products. . . 


Northeast  Airlines,  Inr. . 


Northern  Paper  Mills 


Northwest  Airlines,  Inc . 

Northwestern  Bell  Telephone  Co.. 
Norton  A  Co„  Inc.,  W.  W. 

Books . 

Norwich  Phamacal  Co. 

Directals . 

Pepto-Bismol . . . . . 

Pento-Bismol  and  Unguentine. . 

Teek  Cough  Syrup . 

Products . 


Noxon,  Inr. 
Polish . 


Niiffield  Exports  Ltd. 


Oakite  Products,  Inc, 


O'Cedar  A  Dri-Glo . 
Products . 


O-Celo-O,  Inc, 

E-Z  Squeese  Mop. 
Sponges . 


Oertel  Brewing  Co.,  Inc. 


Old  Reading  Brewery,  Inc. 


$ 

25.989 

t 

30350 

t 

35.082 

t 

156.921 

$ 

134.759 

$ 

68.202 

$ 

61.898 

t 

25.593 

325.613 

1 

351.206 

1 

164.813 

$ 

1.870 

84.669 

$ 

86.539 

$ 

74.068 

$ 

393.871 

$ 

123.017 

1 

49.575 

$ 

52.116 

$ 

28.830 

5.931 

11,083 

$ 

45.844 

$ 

33.115 

t 

11.912 

1.089 

78.780 

9.559 

$ 

101.340 

.  $ 

24.434 

28.457 

62.598 

35.996 

$ 

151.485 

$ 

83.420 

t 

132.588 

$ 

49.102 

$ 

44395 

$ 

94.215 

$ 

268,818 

t 

101,682 

$ 

129,083 

53,821 

2,298 

$ 

185.202 

$ 

125,071 

$ 

53,431 

1 

76399 

S 

136.863 

$ 

104.950 

S 

324,874 

$ 

150,007 

t 

55,042 

t 

13,840 

632.630 

1.180 

49.349 

2,901 

$ 

699,900 

$ 

25.523 

$ 

752.815 

.  $ 

35,080 

$ 

in,278 

t 

416.628 

9.341 

8,315 

$ 

434,284 

t 

3,447 

40,933 

t 

44.380 

t 

75.295 

t 

159,687 

t 

35,613 

t 

326,110 

$ 

28,862 

.  $ 

30,910 

Otin  Industries.  Inr. 

Hearing  Aid  Batteries .  $  57  951 

Olivo  Tablet  Co. 

Dr.FglwaidsUUveTableU .  1  132.1.9 

. » 

Omar,  Inc.  .  ..... 

Bread .  * 

Cake  Mix .  J 

Flour . 

Products .  44.1  lu 


$  63.900 

Ortlieb  Brewing  Co.,  Henry  F.  , 

Ua-t  $  Ol.bOH 

Ostrex  Co .  J  I?’!)?? 

Outdoor  Tips  by  Joe  Denny . $  68,47b 

Ovelmo  Co.  . 

I  Ivehno . *  25,287 

Owen  Nursery  . 

Marie  Kruse . * 

Products .  -89,043 


$  550,126 

Oxford  University  Press,  New  York, 

Ine .  •  122.871 


Patet  Sales  Co.  , 

Hoffman  Beverages .  ♦ 

Palet  Blue  Ribbon  Beer .  57,(28 


$  195,512 

Pacific  American  l  isherieo 

Deming's  Fish  Products . ♦ 

Deming's  Salmon . 

Sam-o-Lets .  19,360 


Pacific  t'itrus  Products  Co. 

P  'lawaiian  Punch . 

Pa  ific  Coast  Borax  Co. 

k  'laxo . . . 

T  .  enty  Mule  Team  Borax . 


$  46.390 
36,785 


Pacific  Coast  Paper  Mills  of  Washing¬ 
ton,  Inc. 

M-O  Tissue . . . 

Pacific  Gas  A  Electim  Co . . . 

Ps^c  Intermountain  Express  Co . 

Pacific  Mills 

Sheets . . . .  . . 

Pacific  Telephone  A  Telegraph  Co. . . . 
Pacific  W'inm  Ltd. 

Phuna  Wines . 

Packatd-Bell  Co. 

Television . . . 

Packard  Motor  Car  Co. 

Packard  Cars . . . 

Packard  Cars-Used . 

Packard  Engines . 


t  119,325 
I  171,331 
f  30,866 


$  63.158 
t  627,241 


$2388^199 

31,018 

5,299 


Paequin,  Ine. 

Toilet  Propsrai 
Page  Dairy  Co. 


'tge  Dairy  t  o. 
Dairy  Pwucts. 
Ice  Cream . 


.  i  24.143 
5.183 


Pal  Blade  Co.,  Inc. 

Pal  Blades . 

Personna  Blades. 


S  37.143 
222,967 


Pan  American  Coffee  Bureau . . . . 
Pan  American  World  Airways 
Pan  American-Grace  Always.. 
Pan  American  World  Airways. 


$  260.110 
.  $  380,685 


$  266.736 
,  $  706,057 


Paramount  Pictures  Corp. 

Motion  Pictures . 

Park  East . . 

Park  A  Tilford 

Beaulien  Vineyard . . 

Booth's  House  ol  Lords  Gm . 

Harvey's  Wines. . . 

Kentucky  Bred  Whisky . 

Martell  Cognac  Brandy  . . ...  -  -  -  • 
Park  and  Tilford  Bottled  in  Bond . 

Park  and  Tilford  Preparationa - 

Park  and  Tilford  Ihrivate  Stock . . . 

Park  and  Tilford  Reserve . 

Park  and  Tilford  Whiskka . 

Tintex  Color  Remover . 

Tintex  Dye . 

Vat  69 . . . 

Winx  Preparations . 

Products . 


Parker  Pen  Co. 

Flaminaire . 

Pens  and  Pencils. 


$  231.121 
389.563 


Parsons  Ammonia  Co„  Ine. 

Household  .Ammonia . 

Pattoson-Sargent  Co. 

BJ>.S.  Flathix  Prat . 

Products . 


$  620,684 
.  $  35.545 


$  1.070 

178,090 


Paxton  A  Gallagher  Co, 
Butter-Nut  Coffee. . . . 
Butter-Nut  Products. 


S  111,357 
1.430 


H 


Penick  k  Ford  Ltd^  Inc. 
Brer  Rabbit  Syrup. . . . 
My-T-Fine  Deeaerte. . . 
Vermont  Maid  Syrup. . 


Pen-Jel  Corn . 

Pennsylvania  Power  dt  Light  Co . $  92,506 

Pennsylvania  Railroad . I  343,116 

People's  Gas,  Light  k  Coke  Co. 

Gas,  Light  and  Coke . t 

Natural  Co . 


Pepsi-ColaCo . $  319,060 

Perfection  Stove  Co. 

Perfection  Heaters . $ 

Superfex  Furnace . 

PrMucta . 


Perfex  Manufacturing  Ca 

Dexol  Bleach . 

Gloss  Tex . 


Perkins  Products  Co. 

Kool-.4id .  % 

Pet  Milk  Co. 

Golden  Key  Evaporated  Milk . t 

Pet  Dairy  Products . 

Pet  Evaporated  Milk . 

Pet  Ice  Cream . . 

Sego  Evaporated  Milk. .... 

PrMuctf . . 


eteo  Corn. 
Clarks  Gas. . 
Institutional. 


Peterson  Baking  Co. 

Peter  Pan  Bread .  t 

Peterson  Ointment  Co. 

Ointment . 

Petri  Wine  Co. 

Wine . 

Pfeiffer  Brewing  Co. 

Beer . 

Pharmaco,  Inc. 

.\dmiracion  Shampoo . 

Feen-a-mint . 


Philadelphia  Electric  Co . 

Philadeipbia  Gas  Works  Co. . 

Philadelphia  Inquirer . 

Philadelphia  Transportation  Co . $ 

Philco  Corp. 

Air  Conditioner . 

Appliances . 

Freeiers . 

Radios . 

Radio  and  Refrigerators. . . 

Radio  and  Television . 

Ranges . 

Refrigerators . . 

Television .  2, 

Products . 


PhillipeJones  Corp. 

Wearing  Apparel . 

Phillips  Packing  Co.,  Inc. 

Soups . 

Products . 

Phillips  Petroleum  Co. 

Gasoline  and  Oil . 

Pictsweet  Foods,  Inc. 

Froien  Foods . 

Froien  Lemonade . 

Frosen  Orange  Juice. .  . 

Froien  Vegetables . 

Vegetables . 

Products . 


Piedmont  .\irlines . . 
Piel  Bros. 

Beer . 

Trommer's  Beer. 


Pierce’s  Proprietaries,  Inc. 

Ur.  Pierce’s  Favorite  Prescription. . 
Dr.  Pierce’s  Golden  Medical  Dis- 


$ 

25,411 

97,737 

13,126 

$ 

.  $ 

.  $ 

.  $ 

136,274 

31,431 

92,506 

343,116 

.  $ 

67,558 

87,063 

$ 

.  $ 

154,621 

319,960 

.  $ 

18,271 

2,442 

11,002 

$ 

31,715 

.  $ 

34,424 

9300 

$ 

43,624 

.  $ 

86,610 

$ 

5,895 

7,102 

101,070 

24,684 

15,138 

3,850 

$ 

157,739 

17,636 

56361 

$ 

73,897 

45,469 

75,215 

56,170 

136,688 

33,577 

113,695 

$ 

147,272 

168,592 

97,982 

84,175 

51,006 

.  $  137,977 
13,502 
7,075 
.  183,080 

4,288 
5,549 
25,954 
.  774,212 

.  2,058,023 
.  108,361 

$3,318,021 

99,450 

65,045 

1,144 

66,189 

790,710 

24,833 

6,516 

5,206 

11,185 

4,635 

1,646 

$ 

..  $ 

54,021 

53316 

..  $ 

619,409 

14,451 

$ 

633,860 

..  $ 

38.804 

47,500 

3,052 

SiMySheen. 
Products . . , 


Pilot  Radio  Corp. 

Television . 

Pinkham  Medicine  Co.,  Lydia  E. 

Tablets . . 

Vegetable  Compound . 

Products . 


3.809 

98,212 

$1,967,648 

$  47.208 

$  1.153 

20306 
404337 

$  425,695 
49.983 


National  Advertising  Expenditures:  1951 


Pioneer  Airlines.  Inc . $ 

Pio,  Inc.,  Bartolomeo 

Winss . $  56,077 

Pioneer  Scientific  Corp. 

Polaroid  Sun  Glasses . $  53,141 

Piper  Baking  Co. 

Betsy  Ross  Bread .  $  60353 

Pittsburgh  Brewing  Co. 

Iron  City  and  Tech  Beer . $  6,261 

Iron  City  Beer .  35,586 

Tech  Beer .  8.064 

$  49.911 

Pittsburgh  Plate  Glass  Co . $  136347 

Planters  Nut  k  Chocolate  Co. 

Pennut  OU. .  $  49.953 

Peanuts .  406 

Peanut  Products .  457 


I  50316 

$  5305 

28,203 
5.990 
238 
80.083 
33,553 
20,400 
7,909 
18.610 
37,704 
8.645 
10,159 
6,497 
6.213 
8,818 
609,144 
2379 
1,731 
200 
10.878 
11,984 
324 

I  915,167 

Pompeian  Olive  Oil  Corp. 

Lsiro  Shampoo .  $  56,748 

Ponds  Extract  Co.  Export.  Ltd. 

Tissues .  I  58,735 

Toilet  Preparations .  623,615 


Plough,  Inc. 

Black  k  White  Ointment. . . 
Black  k  White  Products. . . 

Gets  It  Corn  Remover . 

Kremola . 

Mexsana . 

Mexsana  Skin  Cream . 

Moroline . 

Mufti  Liquid  Fluid . 

Mufti  SpM  Remover . 

Penetro  Nose  Drops . 

Penetro  Products . 

Pen-o-Rub . 

Prescription  C-2223 . . 

Revelation  Tooth  Powder. . 
St.  Joseph  Anti-Histamine. 

St.  Joseph  Aspirin . 

St.  Joseph  Baby  Aspirin. . . 

St.  Joseph  Eye  Drops . 

Joseph  G.F.P . 

St.  Joseph  Mineral  Oil. . . . 

Institutional . 

Products . 


HaUer’s  WTiisky .  14,481 

Haller’s  Whiskies .  49,465 

Halier's  Products .  7,895 

Kinsey  Gin .  1.119 

Kinsey  Gold  Label  Whi^ .  13,135 

Kinsey  Label  Whiskies .  1.659 

Kinsey  Linfield  Whis^ .  11.598 

Kinsey  Silver  LaM  Whisky .  390,874 

Kinsey  Wlusky .  18329 

Kinsey  Products .  5,594 

Old  Classic  Whisky .  106,774 

Old  Hickory  Whisky .  734,804 

Philadelphis  Whisky .  481388 

Planters  Club  Whisky .  34380 

Rittanhouse  Whisky .  22,443 

$2,608,526 

Public  Service  Co.  of  Colorado . $  52306 

PuUic  Service  Co.  of  New  Jersey . $  213,522 

Public  Service  Eiactric  k  Gas  Co . $  32383 

Pure  Oil  Co. 

Gasoline  and  Oil . $  312,369 

Purax  Corp.  Ltd. 

News  Detergent . $  33,110 

IMiex  Bleach .  198375 

Trend  Soap .  610.831 

$  842.216 

Purity  Bakeriea  Corp. 

Purity  Br^ . $  10309 

Purity  Maid  Bre^  and  Cake .  11323 

Taystee  Bread .  2,374 

Products .  4,057 


Putnam’s  Sons,  G.  P. 

Books . 

Putnam,  Inc.,  I. 
Klutcb . 


$  28,793 
$  89,147 

$  41,702 


Popper-Morson  Co. 

E.  Martin  Brandy . 

Pete  Hagen  Gin . . 

Pete  Hagen  Reserve . . . , 
Pete  Hagen  Whishniak. 
Products . 


9,432 

191 

13,473 

271 

5,607 

28,974 

30.928 

86364 


Portland  Cement  Ass’n . 

Potomac  Electric  Power  Co . 

Potter  Drug  k  Chemical  Corp. 

Cuticura  Products .  $  193,780 

Prentice-Hall,  Inc. 

Books .  $  53,537 

Prescott  Co.,  J.  L. 

Daxsle  Bleach .  $  13,695 

Daxile  Bleach  and  Liquid  Daxzle 
Starch . 


Pillsbury  Mills,  Inc. 

Gloi)e  .\-l  Biscuit  Flour  Mix .  $ 

Globe  .4-1  Flour . 

Globe  .4-1  Pancake  Mix . 

Globe  A-1  Pancake  and  Waffle  Flour 

Pillsbury’j  Best  Flour . 

Pillsbury’s  Best  Flour  and  Cake  Mix 

Pillsbury's  Cake  Mix . 

Illlsbmy’s  Hot  Biscuit  and  Roll  .Mix 

Pillsbury’s  Hot  Roll  Mix . 

Pillsbury’s  Mixes . 

Pillsbury’s  Pancake  Mixes . 

Pillsbury’s  Pie  Crust  Mix . 

Pillsbury’s  Yellow  Cake  Mix . 

Sno-Glow  and  Sno-Shew . 


$  89,356 


Princeton  University  Press . 

Procter  &  Gamble  Co. 

American  Family  Flakes . 

.4merican  Family  Flakes  and  Soap. 

Camay  Soap . 

Cheer . 

Crisco . 

Dreft . 

Drene  .Shampoo . 

Dux . 

Fluffo  Shortening . 

Ivory  Flakes . 

Ivory  Snow . 

Ivory  Soap . 

Joy. 


102,154 

13399 

294.963 

1.078,945 

640.304 

445,072 

74.386 

147.762 

36,556 

5,587 

209,638 

342.393 

1,724.923 


Quinn  Co.,  Inc.,  K.  J. 
Scuffy  Shoo  Polish. . 


Lilt  Home  Permanent .  2,190.399 

Lilt  Shampoo .  2,503 

Oxydol .  442,934 

Sh^ta  Cream  Shampoo .  2,500 

Spic  k  Span .  779,854 

Tide .  4,146,139 

Wondra .  69.948 

Products .  428,631 


4,953 

5,159 

$14,179,190 

(.  ommittee . 

Rainier  Brewing  Co. 

3,657 

Prudential  Insurance  Co.  of  .America. 

.  $ 

596,585 

Ale . 

2,924 

272.038 

Publicker  Industries.  Inc. 

Charter  Oak  Bourbon . 

$ 

352,108 

Beer . 

3,360 

Continental  Distilling  Co . 

1.448 

Ralston  Purina  Co. 

991,782 

County  Fair . 

193,848 

1.147 

Dixie  Belle  Gin . 

36,720 

Purina  Feeds . 

27,295 

Haller’s  Conestoga . 

13.505 

Ralston  Cereals . 

25308 

Haller's  De  Luxe. . . . . . 

42,849 

Ralston  Instant  Cereal . 

130,304 

Haller's  “89" . 

38,070 

Rice  Chex . 

391.964 

Haller’s  Reserve  Whisky . 

5,341 

Rice  Chex  and  Shredded  Ralston 

4,798 

Haller's  S.R.S.  Whisky . 

10,755 

Wheat  Chex . 

1,038 

Haller's  Very  Rare . 

19.864 

Ry-Krisp . 

Ry-Krisp  and  Shredded  Ralston . , , ,  304,986 

Shredded  Ralston  Wheat  Chex .  158,583 


Random  House,  Inc. 

Books . 

Rand,  McNally  k  Co. 

Books . 

Ranger  Joe,  Inc. 


Rath  Packing  Co. 

Black  Ha^  Meat  F 
Ray  co  Mfg.  Ca„  Inc. 

Auto  Seat  Covers. . . 
R^theon  Mfg.  C\>. 

'Televiaion . 

Reader's  Digest  Ass’n 


Reardon  Co. 

Bondex . 

Dramex . 

Reardon  Painta. 


Quaker  Oats  Co. 

Aunt  Jemima  Cake  Mix .  $  414,714 

Aunt  Jemima  Cake  and  Pancake 

Mix .  3,421 

Aunt  Jemima  Com  Meal .  10,399 

Aunt  Jemima  Mixes .  1,741 

Aunt  Jemima  Prmcake  Mix .  398,880 

Aunt  Jemima  and  Quaker  Corn  Meal  4,599 

Aunt  Jemima  Products .  9,569 

Biltmore  Tuna .  16,883 

FuWl-Pep-Feeds .  36,672 

Ken-I^Biskit .  145,689 

Ken-L  Dog  Foods .  79,279 

Ken-L-Ration .  367382 

Mother's  Oats .  8,478 

.Muffets .  95,710 

Pettijohn’s .  44,862 

Puss’n  Boots  Cat  Food .  30,753 

Quaker  Cereals .  1,512 

Quaker  Com  Meal .  38,326 

^aker  Grits .  .  44,385 

Quaker  Macaroni  Products .  39,465 

^aker  Oats .  45,021 

Quaker  Oats  Cereals .  4,493 

Quaker  Puffed  Cereals .  491,756 

Quaker  Puffed  Grains .  2,753 

Quaker  Puffed  Wheat .  1,736 

Quaker  Puffed  Rice .  11,028 

Quick  Mother's  Oats .  29,782 

Quick  Quaker  Oats . 70,500 

^ick  Quaker  Oats  and  Quick 
Mother's  Oats .  149,360 


$2,599,048 
$  57,431 


Quality  Dairy  Co . 

37,385  Quality  Importers,  Inc. 

-  .Ambassador  Scotch .  $  28,408 

51,080  Old  Bushmill's  Irish .  737 

27,193  Welch's  Wine .  295,645 


$  324,790 
$  40,212 


Recipe  Foods,  Inc. 


Beimett's  Food  Products. 
Beimett's  Mayonnaise. . . 
Bennett's  Sal^  Dressing. 


Re-Clean  Corp. 

Home  Laundry . 

Red  Top  Brewing  Co. 


Red  Top  Ale. 


Reddi-Wip,  Inc. 


Regensburg  k  Sons,  E. 

.Admiration  Cigam . $  83,800 

Regnery  Co,  Henry 

Books . . 

Reiss  Mfg.  Corp. 

Rway  Furniture  Co . . 

Remington  Rand,  Inc. 

Electric  Shaver . . 

Institutional . 


Renfield  Importers  Ltd. 


Gordon's  Gin . 

Haig  and  Haig  Five  Star. 


Harwood’s  Canadian  Whisky. 
King  William  IV  Scotch  Whid 
Martini  and  Rossi  Vermouth. 

Piper  Heidsieck . 

Riondo  Rum . . 


Rermel  Co. 

Concentrate . 

Renusit  Home  Products  Co. 

Renusit . 

Reo  Motors,  Inc. 

Royal  Mowers . 

Trucks . 


Republic  Steel  Corp. 
Berger  Cabinets.. . . 

Tmscon  Steel . 

Institutional . 


Resinol  Chemical  Co. 


Radio  Corp.  of  America 

National  Broadcasting  Co . $  9,621 

RC.A  Service  Co,  Inc .  16,075 

RCA  Victor  Radios .  85,2M 

RCA  Victor  Radio  and  Television . .  30,006 

RCA  Victor  Record  ('hanger  and 

Players .  81,096 

RCA  Victor  Records .  103,916 

RCA  Victor  Television .  2314.348 

Institutional .  197,492 

Products .  58,900 


Revlon  Products  Corp. 

Toilet  Preparations. . 
Rex  Research  Corp. 

Fly-Tox  .Aerosol . 

Reynolds  Metals  Co. 

^ynolds  Metal . 

Reynolds  Wrap . 


Reynolds  Tobacco  CV>,  R.  J . 


Prince  Albert  'Tobacco . 


Rhodes  Fharmacal  Co,  Inc. 


$2,796,753 

Radio-Keith-Orpheum  Corp. 

Motion  Pictures. . . . $  443,146 

Railroad  Inter-Regional  .Advertising 


Rke,  Inc,  William  S. 


$  11364 

110,144 

$  121,408 

$  6,510 

219,576 
28,484 
666,213 

46,081 

19.700 


Richardson  Corp. 

Richard  Root  Beer . 

Richfield  Oil  t^orj).  of  New  York 

Gasoline  and  Oil . 

Heating  Oil . 


Richmond-Chase  Cfo. 

Heart’s  Delight  Fmit  Nectars. 
Products . 


Rinehart  k  Co,  Inc. 

Books . 

Ritepoint  Co. 
Ritepoint  Liters... 


$1,450,133 

$  189,145 

$  25,985 

$  32.558 

$  113,348 

$  176,857 

t  162,841 

$  275303 

$  150,024 
75,018 
8,447 

$  233,489 

$ 

54,024 

687 

2,934 

221 

$ 

57,866 

29,084 

237,750 

25326 

262,976 

.  $ 

135.484 

.  $ 

61,209 

.  $ 

83.800 

.  $ 

35,654 

.  $ 

100,710 

.  $ 

88,284 

19,728 

$ 

108,012 

27,659 

227,478 

212.291 

2,614 

136,157 

30,852 

93,401 

18,497 

3,746 

752,695 

148387 

151.409 

33,425 

22,026 

55,451 

135,563 

4,684 

6,279 

103,995 

114,958 

153,519 

302,601 

25,419 

25,150 

- 

70,766 

95,916 

. .  $3,636,043 

67,982 

28.609 

$3,732,634 

143,118 

51,093 

27,487 

73.929 

2,669 

76,598 

68,154 

36,397 

104,551 

92,510 

48,981 
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National  Advertising  Expenditures:  1951 


Ritter  ('o.,  P.  J. 


Beans . 

...  $ 

21,592 

('aUlup . 

9,948 

Chili  Saure  Relisb . 

11,010 

Foods . 

530 

Vege-Crest  Cocktail . 

6,195 

$ 

49,275 

Rival  Packing  Co. 

IX>K  Fcxid . 

...  $ 

246,609 

Robbins  Mills,  Inc. 

Fabrics . 

...  $ 

40,513 

Roberts  Dairy  ('o . 

...  $ 

38,888 

Rockwell  Mfg.  Company 

Delta  Toob . 

...  $ 

94,796 

Rockwood  A  Co. 

Chocolate  Bits . 

...  $ 

56,888 

('bocolate  Wafers . 

91,366 

Products . . 

2,994 

$ 

151,248 

Roman  Cleanser  Co . 

....  $ 

147,489 

Ronnie  Sake.  Inc. 

Wearing  Apparel . 

....  $ 

46,576 

Ronson  Art  Nfetal  Works,  lac. 

Lighters  and  Accessories . . 

....  $ 

153,296 

Rootes  Motors.  Ine. 

Hillman  Cars . 

....  $ 

82,958 

Hillman  and  Humber  Can. . . . 

....  $ 

8,523 

Royal  Aircoach  Agency .... 
Typewriter  (50,  Inc. 


Rubinetein,  Inc,  Helena 

Oourielli  Preparations . 

Helena  Kubingtein  Preparationa. . . . 
Helena  Rubinstein  Sbampoo 
Products . 


$ 

91,481 

$ 

25,314 

$ 

77,640 

$ 

2,043 

733,630 

19,567 

81,654 

Rubtam  &  Homnann  Brewing  Co. 

Boer . 

Ruppert  Brewery,  Jacob 

Beer . t 

Russell  Mfg.  Co. 

Ruaco  Storm  Products . S 

Russell  Miller  Milling  (5o. 

Amdncan  Beauty  Cake  Mix . S 

American  Beauty  Flour . 

.American  Beauty  Mixes . 

.American  Beauty  Products . 

Occident  ('ake  Mix . 

Occident  Flour . 

Occident  Mixes . 

Occident  Products . 


Rutherford  Food  Corp. 

Hy-Power  Chili . 

Hy-Power  Chili  Con  Came  and 

Tamales . 

Hy-Power  Tamales . 

Products . 


<  836,894 


t  82.631 

366,195 

29.b08 

4,901 

3,457 

1,683 

2,046 

58,885 

1,156 

6,538 

793 


S.0A  Co. 

SoU-Off _ 

S.0.8.  Pads. 
Tufly . 


S.8.8.  Co. 

Tonic . 

SAW  Fine  Foods,  Inc. 

Juices . 

Products . 


San  Antonio  Brewing  Ass'n 

Pearl  Beer . 

San  Francisco  Brewing  Corp. 


Santa  Fe  Vintage  Co. 

Wines . 

Savannah  Sugar  Refining  Corp. 


Savannah  Sugar. 


Schaefer  Brewing  C5o,  F.  Jt  M. 

Ale . 

•Ale  and  Beer . 

Beer . 


Scheldt  Brewing  Co,  Adam 

Prior  Boer . $ 

Rams  Head  Ale . 

Rams  Head  Ale  and  Valley  Forge 

Beer . 

Valley  Forge  Beer . 


$ 

79,759 

$ 

10,374 

15,669 

2,565 

19,985 

$ 

48,593 

$ 

3,531 

88,253 

89,508 

$ 

181,292 

$ 

131,496 

$ 

10,917 

50,138 

$ 

61,055 

$ 

39,149 

$ 

52.641 

$ 

463,111 

$ 

33.536 

$ 

6U17 

$ 

62,053 

$ 

26,013 

$ 

34,686 

235 

$ 

34,921 

$ 

90,652 

$ 

370 

1.675 

645,909 

$ 

647,954 

20,658 
116,904 
346,139 
18,529 
77,675 

Cream  of  Kentucky  Whisky .  488,909 


Blats  Brewing  Co.— Institutional. 

Carioca  Rum . 

('ascade  Whisky. . 

Cherry  Herring  I.u)ueur . 

( 'oronet  Brandy . 


.Seaboard  Parking  Co. 

Neptune  Sardines . $  30,978 

Seabronk  Farms  Co. 

Frusen  Foods .  $  45.305 

Frusen  Vegetables .  11.5,668 

$  160,973 

Sealy,  Inc. 

Mattresses . $  44,787 

Seerk  A  Kade,  Inc. 

Pertussin . t  225,028 

Seeman  Bros.,  Inc. 

.Air  Wick .  $  2.760 

White  Rose  (^offee .  44.321 

White  Rose  Coffee  and  Tea .  4,237 

White  Rose  Soups .  7,8.35 

White  Rose  Tea .  83.792 


Cresta  Blanca  Wine .  51,668 

Dewar's  Scotch  Whiskies .  3,838 

Dewar's  White  Label .  29.405 

Dubonnet  Wine .  57,878 

Dubouchett  Brandy .  17,658 

Dubouchett  Cordi^ .  15,710 

Dubouchett  Clin .  1,481 

Echo  Spring  Whisky .  223,955 

Gibsons  Diamond  ''8" .  385,899 

.  I’aint  A  Vamish  Co. 

.  .Multitint  Paints  and  Enamels 

I.  W.  Harm  W  hisky .  202,760 

James  E.  Pepper  Whisky .  136,434 

L’Chayim  Liuueiir .  7,680 

MacNaughton's  Whisky .  320,886 

Melrose  A  Co,  Inc. 

Products .  93,042 

Melrose  Distillers,  Inc. 

Whiskies .  111,848 

Melrose  Export .  4,006 

Melrose  Clin .  9,608 

Melrose  Gin  and  Rare .  9,245 

Melrose  Rare  Whisky .  155,252 

NIelroae  Whisky .  25,826 

MonticeUo  Special  Reserve .  9,729 

Old  ('barter  Whiskies .  91,493 

Old  (Juaker  WTiiaky .  441,143 

Old  Schenl^  Whiuy .  2,090 

Old  Stagg  Whisky .  392,919 


Seidlits  Paints . 


Semler,  Inc.,  R.  B. 

Kr^  Hair 'Tonic . t  254.438 

Kreml  Shampoo . 


(Hard  Cognac .  219 

Oxford  Chib  Gin .  8,487 

Pebbleford  Whisky .  55,021 

Roma  Wine .  189,991 

Sam  Thompson  Whisky .  9,657 

Samovar  Vodka .  20,669 

Schenley's  Reserve  Whisky .  752,678 

Schenley’s  WhWes .  204,444 

Sir  Jolm  Schenin  ll^isky .  54,570 

Three  Feathers  Whisky .  245.804 

Wilkin  Family  Whisky .  122,520 

Products .  30,191 


Sentinel  Radio  Corp. 

Television . 

Serutan  Co. 

Geritol . 

Gerilol  and  Sedagel. . 
Geritol  and  Serutan.. 

Histaline . 

Nutrex  and  Serutan. 

R.D.X . 

R.D.X.  and  Serutan. 

Sedagel . 

Serutan . 


$ 

142.945 

22.632 

4.999 

$ 

27.631 

254.438 

38.068 

$ 

292.506 

82.326 

$6,598,623 

Schieffelin  A  Co. 

Almav  Preparations . $  1,711 

Don  Q  Rum .  10,321 

Hennessy  Cognac  Brancy .  24,507 

Moet  acid  ( 'bandon  Champagne ....  668 

Teachers  Highland  Cream  Srotch. . .  28,849 

$  66,086 

Schlits  Brewing  Co.,  Inc.,  Joseph 

Beer . $  139,477 

Schmidt  Brewing  Co.,  Jacob 

City  Club  Beer . $  110,760 

Schmidt  A  Sons,  Inc.,  C. 

Ale . $  10.907 

Beer .  54,982 

Beer  and  Ale .  143,665 


.  I  183.423 
6.158 
52.800 
7,736 
630 
59577 
3,294 
35.642 
96,038 

$  445598 

Servel,  Inc. 

Electrolux  Products .  $  5538 

Servel  Gas  Air  ConditiODer .  3587 

Servel  Gas  Ranges .  296 

Servel  Refrigerators .  517563 

Products .  30.203 

I  557587 

Seven-Up  Co . t  938,443 

Sbaler  Co. 

Rialone . $  106.726 

Products .  11,726 

t  118.452 


.Shaw  Co.,  Inc.,  Munsim  O. 

Bisquit  Cognac .  t 

Noilly  Prat . 


393 

27,484 


Schoenling  Brewing  Co. 

Beer . 

Scholl  Mfg.  Co.,  Inc. 

Air-P^  Inaoks . 

Bramidrosis  Powder. , 

Foot  Balm . 

Foot  Powder . 

Kuiotex . 

Solves. 


$  209,554 

$  82,035 

$  4.950 

3,176 
3,433 
13,049 
3,970 
5.810 


I  27577 

Sheaffer  Pen  (k>.,  W.  A. 

Pens  and  Pencils . $  358,009 

Skrip .  47,767 

Products .  4,758 


Shedd-Bartush  Foods.  Ine. 

Keyko  Margarine . $ 

Products . 


Sheinker  A  Sou.  Ine..  W. 
Holland  House  Ckicktail  Mix.. 
Holland  House  CioUins  Mix. . . 


$ 

410JS34 

$ 

59.433 

700 

$ 

60,133 

$ 

64,642 

8.554 

Zino-Pada .  155576 

Products . . 


SheU  OU  Co. 

Chemicals . 

FuelOU . 

16541  Gasoline  and  (Ml. 

Institutional . 


Schuler  Foods,  Ine. 
Potato  (^ps. . . . 
Products . 


t  206,005 


$  46.718 
7.636 


$ 

73.196 

$ 

11.894 

4.855 

808,663 

57J74 

Schwarts  A  Con  Inc.,  Wm. 


Scott  Paper  Co. 


Scot  Tissues . 

Scot  Towels . 

Scotties . 

Soft-Weve  Tissues. 
Waldorf  Tissues. . . 
Products . 


T 

54454 

$ 

39,864 

$ 

86,141 

135,131 

13,056 

165476 

93.343 

210,930 

2,556 

S  706,533 

Scott  A  Sons  Co.,  0.  M. 

Lawn  Seed  Products . $  114,805 

Scutl .  13,867 


$  128,672 


75,019 

16,172 


13,460 

48,540 


$  153,191 

Schenley  Industries,  Ine. 

Amitone . $  180,562 

Ancient  Age  Whidv .  250,570 

Bdmont  Bourbon  Whisky .  30,189 

BevtoUi  Chianti .  3531 

Blats  Beer .  219,041 
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Scribner's  Sons,  Charles 

Books . t  168.272 

Scripto,  Ine. 

Pens  and  Pencils . $  163,305 

Scudder  Food  Products 

Laura  Scudder  Dressing . $  259 

Laura  Scudder  Food  P^ucts .  23.555 

Laura  Scudder  Mayonnaise .  727 

Laura  Scudder  Peanut  Butter .  8554 

Laura  Scudder  Potato  Chips .  22,403 

$  55598 

Scull  Com  William  8. 

Boscul  Coffee . $  57,849 

Seaboard  Air  Line  Railroad . $  116555 


Sherwin-Williams  Co. 
Acme  (Juabty  Paints. . . 

Paint  P^ucta . 

Raters  Paint  Products . 


Shultoo,  Ine. 

Early  American  Old  Spice  Lotion 

and  Shaving  Cream . 

Shultoo  Preparations . 

Shultoo  Shampoo . 

Products . 


Shwayder  Brothers,  Ine. 

SAin0(MUt6  Lungin . 

Sick's  Seattle  Brewing  A  Malting  Co. 

Sick's  Beer . 

Si^  A  Sons.  A. 

La  Magnita  Cigars . 

Siroler  Enamel  Range  Co. 

Gas  and  Oil  Heaters . 

SSex  Co. 

■  Fresherator . 

Silex  Coffee  Makers . 


Simmons  Co. 
Beautyrest  Mattress. 
Hide-A-Bed . 


mnvwM  Tours . 

'moo  Mattress  Mfg.  Co. 
Serta  Mattress . 


t  883.786 

$  21.023 
604526 
7.934 

$  633583 


85.438 

5.168 

19.958 

75,740 


186404 

32,497 

54tfd9 

28.845 

74.434 

7,612 

31489 

39401 

103.851 

75,936 

179.787 

51433 

.  $ 

133,797 

.'imoo  A  Schuster,  Inc. 

Bookv  .  $  248,830 

Simooii  Co. 

Simonis . $  151519 

.Simonii  Floor  Wax .  602,609 

$  754,128 

Sinclair  Oil  Corp. 

Gasoline  and  Oil . $1.136599 

Siroil  labs,  Inc . $  94.055 

Skilsaw,  Ine. 

.SkU  Home  Shop  Tools . $  51,689 

Skinner  Mfg.  Co. 

Macaroni  and  Noolies . $  24.485 

Raisio  Bran .  27,687 

Raisin  Wheat .  7.402 

I’roducts .  4583 

$  64.157 

.'iky  Coach  Air  Travel  Agency .  $  230.905 

Sinall  Business  Economics  Foundation  $  229,701 

Smith,  Inc..  Alexander 

Carpets  and  Rugs . $  43.690 

Linoleum .  27.827 

Tex  Floor .  100521 

$  171538 

Smith  Corp.,  A.  0. 

Permaglas  Water  Heater . $  71.607 

Produets .  3552 

$  75,459 

Smith  Bros. 

Cou^  Drops .  $  285523 

Smith  Bros.  Mfg.  Ca 

Work  Clothn . $  34,075 

Smith  A  Corona  Typewriters,  Ine., 

L.C. 

Typewriters . $  179555 

Smith,  Kline  A  French  Labs.,  Ine. 

Avoeet  Cream .  $  12,670 

Qwip .  45427 

$  57,797 

Snow  Calming  (^.,  Ine.,  F.  H. 

Food  Products . $  43506 

Society  of  the  Sisten  of  the  Holy  Name 

Mother  Superior . $  29528 

Soeony-Vaeuum  Oil  Clo.,  Ine. 

Gasoline  and  Oil . $  855500 

General  Petroleum  Corp.  Products.  304,790 

Magnolia  Petroleum  Products .  51,460 

MobUheat .  12.125 

Mobil  Tirm .  15564 

Wadbams  Petroleum .  10534 

Products .  22568 

$1572.041 

South  African  Rock  Lobster  Ass’n., 

Ine .  $  33523 

Southern  Bell  Telephone  A  Telegraph 

Co.,  Ine . $  352,451 

Southern  CaUfornia  Gas  Co . $  130518 

Southern  Co. 

.Alabama  Poww  Co . $  34,311 

Georgia  Power  Co .  38,798 

$  73409 

Southern  Comfort  Corp. 

Whisky . $  41.648 

Southern  New  Eriglaad  Telephone  Co.  $  52,479 

.Southern  Pacific  Co . $  339,085 

Southern  Railway  System . $  151565 

Southern  Spring  Bed  Co. 

Southern  Crass  Bedding . $  30,011 

Souths  Crass  Mattren .  19.729 

Products .  14,149 

$  64.789 

Southwest  Airways  Co .  $  31,188 

Southwestern  Bell  Telephone  Co . $  231573 

Southwestern  Life  Insurance  Co . $  36509 

Spalding  A  Bras..  Ine.,  A.  G. 

.Sports  Equipment . $  92523 

Speedway  Pet^eum  Co. 

Gas  and  Oil . $  91545 

Squibb  A  Sons.  E.  R. 

Lentheric  Preparations . $  113563 

Squibb  Cod  Liver  Oil .  20551 

Squibb  Dental  Cream .  31509 

Squibb  Doital  Cream  and  Tooth 

^Brusb . 263,131 

Squibb  'Tooth  BruA .  155573 

Insritutional .  164.6OT 

Produeta .  15537 

$  765.460 

Squirt  Co . $  85,463 

. $ 

Staley's  Starch . 

Products .  1,695 

$  122,028 

Staley  Milling  Co. 

Feeds .  $  78.719 

Standard  Brands  Ine.  * 

Black  A  White  Scotch  Whisky . $  IM.W 

Blue  Bonnet  .Mayonnaises .  337 

Blue  Bonnet  Oleomargarine .  1,0(M,M7 

Blue  Bonnet  Products .  ^<7^ 

Chase  A  Sanborn  Ckiffee . 

Chase  A  Sanborn  Instant  CoBee. . . .  560535 

Chase  A  Sanborn  Produeta .  88.696 

Fleisehmann's  Bond  Whiaky .  32.696 

Fleischmaim'a  Churchill . 48,657 

Fleisehmann’s  Distilling  (^o^ 

Whiekies .  25.761 

Fleiscfamann's  Gin .  121.448 

Fleisehmann's  Preferred  Whidry....  499,717 
Fleisehmann's  Yeast .  4,074 
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Fleuohmann’s  Products . 
Olde  Heirloom  Whislcy. . 
Old  Medley  Wliiskey . . . 

PBirrim  Rum . 

Royal  Rakinir  Powder... 

Royal  nesserts . 

Tenderleaf  Instant  Tea. , 

Tenderleaf  Tea . 

Wiaer’s  lie  Luxe . 

Products . 


Standard  Brewing  Co.,  Inc. 

Erin  Brew . 

Oxcart  Beer . 

Standard  iWr . 

Tru-Age  Beer . 


Standard  Candy  Co. 

Belle  Camp  Chocolates . 

Standard  Fruit  &  Steamship  Co. 
Standard  Milling  Co. 

Aristos  Flour . 

Ceresota  Biscuit  Mix . 

('eresota  Flour . 

Hecker’s  Biscuit  Mix . 

Hecker’s  Flour . 


Standard  Oil  Co.  of  California 

Gasoline  and  Oil . 

Heatins  Oils . 

Ortho  Products . 

Standard  Oil  Co.  (Texas) _ 

Institutional . 


Standard  Oil  Co.  (Indians) 

Gasoline  and  Oil . 

Utah  Oil  Refining  Co. . . . 
Institutional . 


43.099  Stors  Brewing  Co. 

7,566  Goldcrest  51  Beer . $  29.862 

2.549  Stori  Beer .  32,930 

4,581  - 

25.719  t  62.792 

735.222  Strauss  4  Co.,  I.«vi 

216.740  Wearing  Apparel .  $  100.299 

367.894  Stroehmann  Bros.  Bakery 

59,796  Bread .  $  26.876 

3.497  Products . . .  846 


$  27,722 

Stroll  Brewery  Co. 

Bohemian  Beer .  $  140,838 

Stromtierg-Carlson  Co.  a 

Radios . t  .  1.961 

Radio  and  Telexision . -.jl  4,429 

Television .  201.881 

$  208,271 

Studebaker  Corp'  '  P  •  ► 

Cars .  $2.233.4.54 

Trucks .  i  190.022 

$2,423,476 

Sullivan,  liic..  R.  G.  r  F  I  ..a 

Dexter  Cigars . $  5,672 

Dexter  and  7-20-4  Cigars .  ^  15,917 

7-20-4  Cigars . ’  i  19,331 

$  40,920 

Sun  Oil  Co. 

Gasoline  and  Oil .  $  881,169 

Institutional .  2.756 

$  883.925 

Sunlieam  Baking  Co. 

Bread .  $  137.786 


National  Advertising  Expenditures:  1951 


Standard  Oil  Co.,  Inc.,  in  Kentucky 

Gasoline  and  Oil . 

Standard  Oil  Co.  (New  Jersey) 

Atlas  .Accessories . 

Carter  Oil  Co.  Products . 

Esso  Fuel  Oil . 

Esso  Oil  Burner . 

Flit . 

Humble  Oil  Co.  Institutional . 

Humble  Oil  Co.  Products . 

Gasoline  and  Oil . 


Standard  Oil  Co.  (Ohio) 
Soldo  Aerosol  Bomb. . 

Sohio  Fuel  Oil . 

Gasoline  and  Oil . 

Institutional . 


Stark,  Wetzel  4  Co.,  Inc. 

Meat  Products . 

State  Farm  Insurance  Co . 

State  MutiJil  Life  Assurance  Co.. 

Stase.  Inc . 

Stegmaier  Brewing  Co. 

Beer  and  .Ale . 

Sterling  Brew  ers.  Inc, 

Beer  and  .Ale . 

Sterling  Drug,  Inc. 

Bayer  Aspirin . 

Cal-Aspirin . 

C  am  pho-Phenique . 

Campho-Phenique  Powder . 

Castoria  . 

Dr.  Caldwell’s  Senna  Laxative. 
Dr.  Caldwell's  Syrup  Pepsin . . . 

Fleecy  White  Bleach . 

Jaynes  P.  W.  Tablets . 

Little  Bo-Peep  Anunon'ia . 

Little  Boy  Blue  Bluing . 

Midol . 

Phillips’  Milk  of  Alagnesia . 

Tod’l  Baby  Bath . 

Z.B.T.  Baby  Powder . 

Products . 


Sterling  Insurance  Co . 

Stewart-Wamer  Corp. 

Television . . 

Stitiel  Weller  Distillery,  Inc. 

Cabin  Still . . 

Old  Elk  Whisky . 

Old  Fitsgerald  Whisky .... 


Stokely-Van  Camp.  Inc. 

Honor  Brand  Frosen  Foods. . 
Honor  Brand  Froien  Fruits. 


Stokely’s  Canoed  Fruits . 

Stokely’s  Vegetables . 

Stokely't  Pr^ucts . 

Van  Camp's  Beans . 

Van  Camp's  Chili  Coo  Came . 
Van  Camp's  Spanish  Rice. . . . 

Van  Camp's  Tamales . 

Van  Camp's  Products . 


$4,771,917 

$  3,087 

316 
13.880 
12,461 

$ 

29,744 

$ 

29.213 

$ 

25.284 

$ 

10.082 

15,699 

37,236 

1.434 

31.570 

$ 

96.021 

$ 

579.333 

21.871 

48.062 

9.810 

2,802 

$ 

761,878 

$ 

717.786 

5.822 

182.179 

$ 

905,787 

.  $ 

36.555 

.  $ 

6.105 

29,738 

5,365 

238 

122,788 

24.846 

107.706 

976,633 

$1,273,419 

.  $ 

8,838 

13.829 

350.913 

79.753 

$ 

453,333 

.  $ 

44.342 

.  $ 

28.951 

$ 

30.606 

.  $ 

103,719 

.  $ 

97,406 

$ 

197,393 

.  S 

934.362 

10,931 

121.109 

35.009 

174.729 

103.864 

3.769 

98,671 

97,193 

72.900 

6.772 

103,630> 

419.799 

30.171 

162.040 

11,242 

$2,386,191 

.  $ 

92.551 

..  $ 

108.056 

14 

..  $193,174 

2,512 

. 

445.165 

$ 

540,851 

..  $ 

65.699 

4.150 

«. 

1,571 

14.369 

2.055 

4.442 

8.248 

9J)43 

2305 

1,375 

765 

16.030 

l^ppeis,  Inc. 


Sunbeam  Corp. 
Coffeemastera. 
Ironmasters. . . 
Mixmasters. . . 
Shavemasters . 
Products . 


Tea  Ass'n  of  U.  S.  A.,  Inc. 

Tea  Council . ^ _ $ 

Technical  Color  4  Chemical  Works, 
Inc. 

Red  Devil  Paints .  $ 

Tee  Jav  Pharmacal  Co. 

B-Thin  Tablets . $ 

Terre  Haute  Brewing  Co.,  Inc. 

Clampagne  Velvet  Beer .  $ 

Terryland  Dairy  Co .  $ 

Tetley  Tea  Co.,  Inc .  $ 

Texas  Co. 

( iasnlinc  and  Oil . $ 

Texas  Elei  tric  Service  Co . $ 

Texas  4  Pacific  Railway . $ 

Texas  Railroads .  $ 

Thenylhist  Co. 

Cough  Syrup .  $ 

Tliomas  Inc.,  S.  B. 

Bread .  $ 

English  Muffins . 


Union  Oil  Co.  of  California 

Bif  Spray . . . 

Gasoline  and  Oil . 

Institutional . 


$  224.254 

Sunshine  Biscuit,  Inc. 

Products .  $  793,319 

Supreme  Baking  Co. 

Crackers .  $  29.596 

Swanson  4  Sons.  C.  .A.  I  '  ’ 

Cldcken  and  Poultry  Products . $  374.(X)2 

Margarine .  20.972 


Sweets  Co.  of  America,  Inc.,  The 

TooUie  Rolls .  $  107,135 

Swift  4  (To. 

Allsweet  .Margarine .  $  435,895 

Armstrong’s  Bird  Brand  Meat 

Products .  11,791 

Blenn  Plant  Food .  155 

End-O-Pcst .  11,125 

End-O-Weed .  1.993 

lows  Packing  Co .  1,166 

Jew  el  Oil .  654 

Jew  el  Shortening .  46,306 

Mayroee  Meat  Products .  31,704 

Pard  Dog  Food .  99,493 

Peter  Pan  Peanut  Butter .  15.009 

Peter  Pan  Products .  7,842 

Quick  Arrow  Soap  Flakes. . . .  3,012 

St.  lajuis  Indeiiendent  Packing .  2,589 

Swift’ ning .  325.301 

Swift’s  Baby  Food .  174,672 

Swift’s  Brookfield  Butter .  61.190 

.Swift’s  Brookfield  Cheese .  24,147 

Swift’s  Brookfield  Dairy  Products. .  3.721 

Swift’s  Ice  Cream .  14,365 

Swift’s  .Meat  Products .  183,212 

Swift’s  Peanut  Butter .  30.019 

Swift's  Poultry  Products .  72,325 

Swift's  Premium  Chicken .  102.782 

Vigoro  llant  Food .  63,749 

Institutional .  4,930 

Products .  12.750 

$1,741,897 

Swisher  4  Sons,  Inc.,  John  H. 

King  Edward  Cigars . $  99.431 

Swiss  Air  Transport  Co.,  Ltd . $  42.782 

Switzerland  Cheese  .Ass'n.,  Inc . $  32,121 

Sykes  Service 

Hernia  Control .  $  55,974 

Sylvan  Seal  Milk,  Inc. 

Cheese . $  1.986 

Cottage  Cheese .  9,463 

Cream  Cheese .  8.023 

Ice  Cream .  4,963 

Seal  Milk .  36,688 

Yogurt .  2.110 

Pn^ucta .  1,560 


Sylvania  Electric  Products,  Inc. 

Lamps . 

Radios . 

Radio  and  Television . 


$  165,398 

Thor  Corp. 

Washers .  $  179.752 

ProducU .  22.285 

$  202,037 

Thornton  4  Minor  Clinic  4  Hospital.  $  37,852 
Thyavals,  Inc. 

Drvita  and  Thyavals  . . . . $  40,178 

Tide  Water  Associated  Oil  Co. 

Fuel  OU . $  2.570 

Gasoline  and  Oil .  276,660 


Time,  Inc. 
Fortune. 

Life . 

Time , . . 


$  130,052 
$  55.647 


$  236,186 

Union  Pacific  Railroad .  $  544,885 

Union  Pharmaceutical  Co.,  Inc. 

Imra . $  22,324 

Inhiston  Cold  Tablets .  47,215 

Saraka .  84,147 


Television .  1,079.175 

Institutional .  9.592 

Products .  184,623 


United  .Airlines,  Inc . . . 

United  Biscuit  ( '<>.  of  .America 

Bowman  Biscuit  Co . 

Felber  Biscuit  Co . 

Keeblcr  AVcil  Baking  Co . 

Manchester  Biscuit  Co . 

Merchants  Biscuit  (to . 

(Juality  Biscuit  Co . 

Sawyer  Biscuit  Co . 

Streitmann’s  Biscuit  Co . 


$  153,686 
...  $  498.986 


United  Distillers  of  .America,  Inc. 

B.P.R . 

J.  W.  Dant . 


Tampax,  Inc. . $  180,442 

Tasty  Baking  Co. 

Tastykake . $  28.711 


$  780,617 

Timken-Detroit  Axle  Co. 

Giu  Heat .  $  2,679 

Oil  Heat .  1.658 

Silent  Automatic  Burners .  186,514 

$  190,851 

Timken  Roller  Bearing  Co. 

Bearings . $  132,020 

Tints  Co. 

Marlene’s  Hairw  aving  Shampoo _ $  43,044 

MynexTableU .  11.309 

Tints  Cream  .Shampoo  Hair  C oloring  14,8<’4 

Tints  Cream  Shampoo-Tint .  13,056 

Tints  Products .  2,383 

$  84,656 

Tobih  Packing  Co..  Inc. 

Arpeako  Meat  Products .  $  60,247 

First  Prise  Meat  Products .  4  048 

Tobin  Meat  Products . 10,763 


Toledo  Edison  Co . $  56,883 

Tonsiline  Co .  $  33,182 

Tosau  Drug  Co. 

Domain . $  26,766 

Trailways  of  New  England,  Inc. 

Bus  Transport . $  65,253 

Transocian  .Air  Lines . $  26,213 

Trans-Worhl  .Airlines . $  556,996 

Tree  Sweet  Products  Co. 

Lemon  Juice .  $  1,500 

Orange  Juice .  38,589 

Products .  2,189 

$  42,278 

Tree  Co.,  Inc. 

Foundations . . .  $  56,193 

Trimount  Clothing  Co. 

Wearing  Apiiarel . .  $  41,626 

Trucking  Industry  National  Defense 

Committee .  $  101,333 

Tucker  Nancy,  Inc. 

Bkmses .  $  26,928 

Twentieth  Century-Fox  Film  Corp. 

Motion  I’ictures .  $  130,044 


Udga,  Inc. 

Ru-Ex  Compound . $  18,206 

Udga  Tablets .  38,626 

$  56,832 

Unicom  Press,  Inc. 

American  Puzzle  Contot . $  752,253 

Books .  665^64 

$1,417,517 

Union  Carbide  i  Carbon  Corp. 

Eveready  Flash  Bulbs . $  674 

Eveready  Flashlight .  7,678 

Eveready  Flashlight  Batteries .  840,562 

Linde  Air  Products  Co. .  23,692 

Prestone  Anti-Freese .  352,822 

6-12  Rep^t .  12,737 

Institutional .  7,039 

Products .  14,132 

$1.259336 

Union  Electric  Co. . $  141,512 


United  Fruit  Co. 

Bananas . 

Great  White  Fleet . 

$  64,854 

$  33.149 
109.555 

United  Fuel  Gas  Co . 

United  Oas  Corp. 

United  (ias  ('orp . 

United  Gas  Pipeline  Co . 

$  142,704 
$  32,875 

$  55,298 

23,434 

United  Jewish  .Appeal . 

United  States  (lovenment 

Air  Force . 

Army  and  Air  Force . 

.Army  Recruiting  Service . 

Army  Reserve  Corps. . . . 

Marine  Hecruiting  Service . 

Coast  Guard . 

WAC-WAF  Recruiting . 

$  78,732 
$  121,127 

$  99,165 
328,262 
722,567 
52,167 
8,760 
7.466 
20,031 

United  States  Gypsum  Co. 

Texolite . . 

Products . . 

$1,238,418 

.  $  51,579 

6,517 

United  States  Lines  Co. 

Panama  Pacific  Line . 

United  States  Line . 

$  58.096 

,  $  26,793 

108,680 

United  States  Machine  Corp. 

Winkler  Oil  Burner . 

United  States  News  A  World  Report. 
United  States  Rubber  Co. 

Fisk  Tires . 

$  135,473 

.  $  25,309 

.  $  132,659 

.  $  46,979 

Koval  Tirps . 

Roval  Tubes . 

Products . 

802.469 

44,302 

117.'999 

United  States  Shoe  Corp. 

Shoes . 

United  States  Steel  ('orp. 

American  Uri-ige  ('o . 

Cyclone  Fence . 

Products . 

$  1.011,749 

.  $  105.235 

.  $  252 

11,753 
206,536 

United  States  Tobacco  Co. 

Model  Tobacco . 

Products . 

$  218,541 

.  $  3,898 

34.425 

United  Wallpuper,  Inc. 

Trims  Wallpaiier  Products . 

Universal  Pictures  Co^  Inc. 

Motion  Pictures . 

Utah  Power  A  Light  Co . 

$  38,323 

.  $  122,773 

.  $  28.714 

.  $  27.948 

Utility  Applian-e  Corp. 

Air  Cooler . 

GaSer’s  and  Settler’s  Range . 

,  $  31,206 
43,505 

$  74.711 

V.C.A.  Ubs. 

Rytwtal . $  35711 

V-M  Corp. 

Phonographs . $  28,480 

Van  Camp  Sea  Food  Co..  Inc. 

Chicken  of  the  Sea  and  White  Star 

Tuna .  $  33,624 

Chicken  of  the  ^  Tuna .  301,486 

White  Star  Tuna  Fish .  99,073 


Van  Patten  Pharmaceutical  Co. 

AUinain  Tablets . 

Easamine  Tablets . 


.  I  61.959 

$1,259336  Vanderbilt  Better  Tours . $  26,166 

. $  141312  Veterans  Histoneal  Book  Service . $  139,630 
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\'ick  flieimc*!  Co. 

Prince  Matrbabelli  Preporationi _ $  1,866 

Seaforth  Preparatione .  7,4^ 

Vb'ks  Inhaler .  13,945 

Vicki  Vaporub .  397,042 

Producto .  202,708 

$  823,033 

Viking  Prea,  Inc. 

Hook! . t  137,607 

Virginia  Electric  &  Power  Co . $  26333 

Viaking  tiorp. 

I'aiiiigl . t  149,989 

Vita  Pood  Product!,  Ine. 

Anchovy  Paste .  7,571 

Herrings .  31.095 


Wabash  Railroad . 

Wafex,  Inc. 

Wafers . 

Walker-Ciooderham  A  Worts  Ltd„ 
Hiram 

Corby’s  Reserve  Whisky . 

(Corby’s  Whisky . 

Ct  4  W  Five  Star  Whisky . 

(S  4  W  Seven  Star  Whisky . 

Gselic  Old  Smugider  Whisky . 

(•rand  Macnish  Scotch . 

Hiram  Walker’s  Brandy . 

Hiram  Walker’s  (Rn . 

Hiram  Walker’s  Products . 

Imperial  Whisky . 

Tsybr,  W.  A.  4  Cio,,  Product . 

Walker’s  Deluxe  Whisky . 

Wight’s  Sherbrook  W’hisky . 

William  Penn  WhUy . 


Blue  Plate  Mavonnaise . 

Blue  Plata  Mavonnaise  and  Peanut 

Butter . 

Blue  Plate  Mayonnaise  and  Pre¬ 
serves . 

Blue  Hate  Peanut  Butter  and  Sand¬ 
wich  Spread . 

Blue  Plate  Sandwich  Spread . 

Blue  Plate  Shrimp . 

Blue  Hate  Products . 

Cnistene  .Shortening . 

Ciulf-Kist  Fish  IVoducta . 

(lulf-Kist  Shrimp . 

Miss  liou  Shrimp . 

Scoco  Shortening . 

.Snowdrift  and  Spe^  Drifted  Snow. 

Snowdrift  Shortening . 

^owdrift  and  Wesson  Oil . 

Wesson  Oil . 


West  End  Brewing  Go. 

Utica  Club  Ale . 

Utica  Club  Beer . 

Utica  Club  Beer  and  Ale. 


Walker’s  Auatex  Chili  Co. 

Austex  Beef  Stew . $  9,454 

-Austex  Chiu .  2 1 ,927 

Austex  ('hili  and  Mexene .  7,013 

Auxtex  Chili  ( ’on  Came  and  Tanoales  5,552 

Mexene  Chili  Powder .  2,977 

Products .  4,971 

$  51,894 

\Vall  Street  Journal . t  261,932 

Wander  Co. 

Ovaltine . $  152,763 

Wanxer  4  Sons,  Sidney 

Egg  Nog . S  6.188 

Milk .  39.209 


Waples-PIatter  Co. 


White  Swan  Tea. 
Products . 


Ward  Baking  Co. 
Paradise  Fruit  ('ake. 

Tip  Top  Bread . 

Products . 


$ 

45397 

$ 

18,010 

4.443 

7,291 

$ 

29,744 

$ 

58,611 

71,238 

1,659 

$  131.506 

Warner-Hudnut,  Inc . 

Richard  Iludnut  Permanent  Wave.,  t  97,219 

Richard  Huduut  Preprations .  3,421 

Richard  Hudnut  .Shampoo .  1,743 

Sloan’s  Balm .  128,157 

Sloan’s  Liniment .  3U.S96 

Sloan’s  Products .  1,133 

Tryl  Tint .  13.213 


Washington  Gas  Light  Co . $  32,769 

Washington  State  Apple  Advertising 

('ommission . S  112,611 

W’ashington  State  Dairy  Commission.  $  25,869 

Washington  State  Fruit  CommuBinn.  $  30,898 

W’aterfill  4  Frasier  Distillery  Co .  $  80,894 

Waterman  Co,  L.  E. 

Pens  and  Pencils . $  60,525 

Water  Master  Co,  Inc. 

Mill-Tite .  $  19.170 

Toilet  Tank  Balls .  69,592 

t  88,762 

Weekly  Publications.  Inc. 

Newsweek .  t  295,671 

Wegman  4  Co,  S.  J. 

Women’s  Apparel . $  25,380 

Weil-Kalter  Mfgl  Co- 

Wearing  Apc^I .  3  47.291 

Welch  Grape  Juice  Co. 

Froaen  Crape  Juice . t  1.619 

Froaen  Grape  Juice  and  Grape  Juice  223,361 

Grape  Juice .  102,698 

Products .  3,650 

t  331,328 

Wellington  Sean  Co. 

Martex  Towels . $  41,417 

ProducU .  11351 


Welsh  Co. 

Baby  Carriages . $  59,099 

Wesson  Oil  4  Snowdrift  Sales  Co,  Ine. 

Blue  Plate  Margarine . S  23328 

Blue  Plate  Margarine  and  Mayon- 


$ 

29.238 

WiMroot  Co. 

Cream  Shampoo  aod  Hair  Tonics.. 

.  $ 

498361 

Hair  Tonics . 

262.552 

Shampoo . . 

12.365 

Products . 

31.861 

1 

805.139 

Ayiltiams  Co,  J.  B. 

Aqua-Velva . 

.  $ 

7.293 

Conti  Castile  Shampoo . 

11.779 

Skolex . 

9.729 

Williams  Shaving  Cream . 

14.181 

t 

42.982 

Williamson  Heater  Co. 

Furnaces . 

.  1 

24.567 

Heaters . 

3.994 

1 

28.561 

Willys-Overiand  Motors,  Ine. 

Jeep  ’Trucks . 

.  $ 

6.723 

Overland . 

55.931 

Station  Wagoos . 

8.456 

Willys  Cars . 

663.863 

InstitutMoal . 

3343 

$ 

738316 

WilaoD  k  Co..  lae. 

B.  V . 

.  t 

13,455 

Bake-Rite  Sborteniof . 

37318 

Canned  Meat . 

7310 

Margarine . 

Meat  Ihoducts. 


Wilson  Line.  Inc. 


Wine  Corp.  of  Amrrir.a 


vine  Corp.  of  At 
.Mogen  David  ’ 
Prod'uts . 


Wise  4  ('o,  Inc.,  William  11. 

Books . 

Wise  Potato  Chip  Co. 

Potato  Chips . 

Wood  Co..  John 


Worcester  Baking  Co. 


8  1,727 

80,013 
9,705 


$  91.445 

Western  Air  Lines,  Ine . $  129,038 

Western  Beet  Sugar  Producen,  Inc. . .  $  241,484 

Western  Pacific  Railroad . $  54.132 

Western  Union  Telegraph  Co .  8  53,370 

Westgate-Sun  Harbor  ( ’o. 

Breast  O’Chicken  Tuna . $  162,962 

Products .  2,404 


Westinghouse  Electric  Corp. 

Appliances . $  21,880 

Clothes  Dryen .  ...  28,060 

Dishwashers . 49,483 

Irons .  85.6M 

Lamps .  18.607 

Laundmmats .  114,735 

Laundromats  and  Dryen .  135,976 

Milk  Coolen .  3,8M 

Radios .  7,3.35 

Radio  and  Television .  2,573 

Ranges .  97,950 

Refngeraton .  200,726 

Sewing  Machines .  27,651 

Television .  712,660 

Vacuum  ('leanen .  14.428 

Institutional .  248,005 

Products .  150,987 

$1,920,632 

Westminster  Press 

Books . $  25,443 

Weston  Ltd,  George 

Southern  Biscuit  Co .  $  57,910 

Weston’s  Cakes .  23,437 

$  81.347 

Wheatena  Corp .  $  61,402 

Wheeling  Steel  (^orp. 

Hand  Dipped  Wares .  $  166,176 

White  Sewing  Machine  Corp. 

Domestic  .Sewing  .Machines . I  36..548 

White  Sewing  Machines .  29,052 


Wiedemann  Brewing  Co,  Inc,  George 

Beer . $ 

Wiessner  Brewing  Ob. 

Beer .  $ 

Wilbur-EHis  Co. 

Southern  Star  Tuna . $ 

Wilbur-Suebard  Chocolate  Co,  Inc. 

Candy . $ 

Wilcox-Gay  Corp. 

.Maiestic  Television . $ 

Wilcox-Gay  Radio  and  Television . . 


World  IhiUishing  Co. 

Books . 

Wrigley  Jr,  Co,  Wm. 


Wrislev  Co.,  Allen  B. 

div-ilo  .Soap . 

Wrbdey  Soap . 

Products . 


.Soup  Greens. 
Soup . 


26.846 
44.179 
.  287367 

48.814 

547.966 

221.660 

52.470 

306.651 

27.977 

2.424 

30.401 

95  .*>63 

41.665 

638.075 

89.433 

41.082 

29,472 

58.653 

.  $1,567,667 

.  $ 

3.177 

63,006 

782 

$ 

66.965 

.  $ 

30.846 

15.085 

33.445 

Yami  Yogurt  Products,  Ine. 


Yogurt  . 

. $ 

■^28.346 

Yardley  of  luindon,  Ine. 

»  Soap . 

. $ 

'94.864 

I'reparatioas . 

179.482 

1‘roducts . 

.  "  12.401 

aS 

— 

$ 

286.747 

Young  A  Rubicam.  Ine. 

.Vdvertismg  Agency . 

. $ 

40.819 

Young,  Inc,  W.  F. 

r  Abeorbine.  Jr . 

. $ 

174.201 

Youngstown  Kitchens-.MuUina 

Mfg. 

,  ('orp. 

Appliances . 

. $ 

2.166 

DLshwasliers . 

188.419 

Electric  .Sinks . 

10.307 

Kitchens . 

340.133 

$ 

541.025 

Youthcraft  Creations,  Inc. 

Foundations . 

. $ 

59.694 

Zenith  Radio  Corp. 


Wynn  Oil  Co. 
Lubricants . . 


Hearing  .Aids . 

. $ 

258.497 

Phonevisioo . 

5.828 

Radios . 

&2.054 

liadio  and  Television . 

56.753 

Record  Players . 

776 

Television . 

612.868 

Products . 

14.059 

$1,030,835 

Zonite  lYoducts  Corp. 

Larvex . 

. $ 

22.772 

Zonite . 

75.471 

Zociton . 

19.660 

$ 

117.90 

Blue  PlaU  Margarine  and  Mayon-  Ideal  Dog  Food..., 

naise .  22395  Mor  Canned  Meat . 

EDITOR  &  PUBLISHER  for  June  28,  1952 


ABC  Membership 
Insignia  Changed 

Chicago — Audit  Bureau  of  Cir¬ 
culations’  he.xagonal  membership 
insignia  will  now  be  encircled  by 
the  words  “Audited  Paid  Circu¬ 
lation”.  The  change  was  author¬ 
ized  recently  by  the  board  of 
directors. 

A  similar  change  has  been  made 
in  the  A.B.C.  torch  insignia  which 
is  used  only  on  the  bureau  sta¬ 
tionery  and  literature. 

The  bureau  points  out  that  the 
principal  reason  for  the  change 
was  to  restore  identity  to  the 
insignia.  Although  the  insignia  is 
familiar  to  members  of  the  ad¬ 
vertising  and  publishing  industry, 
it  is  sometimes  confused  with  in¬ 
signias  of  other  associations  and 
companies  bearing  the  same  init¬ 
ials. 

Electros  of  the  new  insignia  in 
five  different  sizes  may  be  pur¬ 
chased  by  members  for  use  on 
mastheads,  advertising  material 
and  letterheads.  Orders  should  be 
sent  to  the  Audit  Bureau  of  Cir¬ 
culations,  123  North  Wacker  Drive, 
Chicago,  6. 

New  newspaper  members  have 
been  announced  as  follows: 
Bogalusa  (La.)  Daily  News,  Dec¬ 
orah  (Iowa)  Public  Opinion, 
Downers  Grove  (Ill.)  Reporter, 
Gananoque  (Ont.)  Reporter,  Kings 
Mountain  (N.  C.)  Herald,  and 
Markdale  (Ont.)  Standard, 
m 

Beauty  Copy 

Atlantic  City,  N.  J. — A  staff 
headed  by  Carlo  M.  Sardella  will 
provide  newspapers  with  day-by¬ 
day  coverage  of  the  home-town 
girls  in  the  Miss  America  Pageant 
this  year,  at  the  cost  of  wire  tolls 
only. 


Times-Mirror  Raise 
Exceeds  Guild  Scale 

Los  Angeles — Wage  increases 
of  approximately  5%  for  all  non¬ 
mechanical  employes  have  been 
given  by  the  Times-Mirror  Com¬ 
pany,  publishers  of  the  Times  and 
the  Mirror.  Upward  adjustment 
of  mechanical  scales  was  made  in 
April. 

Philip  Chandler,  general  mana¬ 
ger,  said  the  rate  increases  were 
granted  under  the  “annual  review 
of  community  rates,”  a  study  of 
rates  paid  by  other  manufactur¬ 
ing  and  commercial  establishments 
in  Southern  California. 

The  increases  bring  the  five-year 
editorial  minimum  to  $117  a  week 
on  the  Times  and  the  Mirror.  The 
Guild-established  minimum  on  the 
Los  Angeles  Herald  &  Express  and 
Daily  News  is  $108.50. 

■ 

Readers  Get  Record 
Oi  Congress  Voting 

St.  Louis — ^The  St.  Louis 
Globe-Democrat  is  giving  its  read¬ 
ers  the  voting  records  of  the  Con¬ 
gressmen  and  Senators  from  its 
three-state  area  every  Monday. 

Preceding  the  listing  of  “Yeas” 
and  “Neas”  are  thumbnail  descrip¬ 
tions  of  each  of  the  bills  voted 
upon,  and  whether  they  were 
passed  or  defeated.  Also  listed  are 
the  law-makers  who  didn’t  vote, 
along  with  the  reason  they  didn’t, 
it  any. 

■ 

Merger  in  Durango 

Durango,  Colo. — ^The  Herald- 
Democrat  and  News  were  consoli¬ 
dated  as  the  Durango  Herald- 
News,  effective  June  15,  under  the 
new  ownership  of  Arthur  Ballan- 
tine,  Jr. 
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ANNOIJNCKMENTS 


ANNOUNCEMENTS 


Piihlicatiuns  for  Sale 

-NORTHW'KST  (JOAiST  \Vi;hKi.i' 
tiiblished  ovrr  oO  years.  Well  equi 
(Iro.^s  SfiSS.ooO.  An  excellent  f 
Terms.  Jack  L.  Stoll  &  .Vssoc 
4».=>8  .Melrose  Ave.,  l>os  AnKclei 
California. 


Personals 


HUN  I'OU.ND  WANTUD — We  are  de¬ 
sirous  of  learning  the  whereabouts  of 
this  salesman.  I’lease  wire  collect  any 
information  to  Kort  Myers,  h'lorida, 
News-Press. 


THINKING  OP  SELLING  1 


Press  EiiBineers 


-  .  -  .  . . .  .  Ask  for 

references  from  clients  we  have  rep- 
resented_  and  sold  in  8  Midwest  states. 
Uailey-Krehbiel  Newspaper  Service. 
Bnx_396.  Salina.  Kansas. 

UNOPPOSED  WEEKLY  NEWSPA- 
PEH  in  southern  New  Y'ork  State  town 
of  1,350.  Wealthy  astricultural  re- 
sion.  Established  65  years.  Grossinit 
$13,000  with  two  part-time  employes. 
Expenses  $6,600.  Price  $12,000  in¬ 
cluding  building;  half  down.  MAY 
BROS.,  Newspaper  Brokers,  Bingham¬ 
ton,  New  York. 


Cline  Systems  Serviced 
.ALBERT  L.  PETERSON 
Registered  Professional  Engineer 
References  Furnished 
5723  W  - 


Superior,  Chicago  44.  111. 


Maintenance,  Service,  Repairs,  Erection 
SAM  S.  PUNTOLILLO 
311  Lincoln  Avenue,  Lyndhurst,  N.  J, 
.SPECIALIZING  in  Duplex  and 
_ Goss  Flat-Bed  Webs _ 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  all  types  of 
presses  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  Street 
Rockford, _ Illinois 


Publications  Wanted 


RATES—consecutive  insertioni 
3  line  minimum. 


EDITOR  of  Top  New  Jersey  Weekly 
wants  Interest  in  or  Buy  Paper.  Box 
2537,  Editor  &  Publisher. 

EDITOR  WITH  Advertising  experi¬ 
ence  wants  Florida  weekly;  or  work¬ 
ing  interest.  Box  2534,  Editor  &  Pub¬ 
lisher; _ 

FAMILY  CHANGED  OUR  MINDS. 
Y’oung  hard-working  newspaper  couple, 
now  on  metropolitan  daily,  wants  re¬ 
turn  to  small  town  to  edit,  buy  into 
weekly,  raise  cub.  Combined  10  years’ 
experience.  Prefer  South.  Box  25i26, 
Editor  &  Publisher. 


CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Oo.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DISTANCE 


SITUATTONg  WANTED 
Insertiuns  line  Rate 

1  $.M 

2  .60 

3  .46 

4  and  over  .40 


ALl.  OTHER  CLASSIFICATIONS 
Insertions  Line  Rate 

1  $1.00  ■ 

2  .96 

3  .00 

4  and  over  .86  I 


Situation  Wanted  Ads  payable 
in  advance. 


Inquire  tor  26  and  62  time  ralee. 
Charge  Orders  Accepted. 

Add  ISe  for  Box  Service 

ADTERTISINQ  AGENCIES  charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  SO  traits  per  line  (add  1  line  for  Box  information).  No^ 
abbreviations.  Replies  mailed  daily.  Box  holders'  identities  held  in 
strictest  confidence.  Deadline  Wednesday  at  2  P.M.  (After  last  MaiD.j 

EDITOR  A  PUBUSHER  reserves  the  right  to  edit  all  copy  * 


575  Washington  St.,  N.  T,  14,  N.  T. 
PHONE  WATKINS  4-2010 


I  HAVE  $60,000  to  place  as  down 
payment  for  sound,  unopposed  weekly, 
semi-weekly  or  daily  published  in  Colo¬ 
rado,  New  Mexico,  Texas  or  California. 
Hot,  dry  climate  preferred.  Principals 
only.  I  will  respond  only  to  letters 
giving  comprehensive  details.  Box 

2516.  Editor  &  Publisher. _ 

WEEKLY  NEWSPAPER  and  job  shop 
with  plant.  Ready  and  able  to  act 
now.  Give  details  in  first  letter.  Box 
2504,  Editor  &  Publisher. _ 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  (jonveyor  Installations 
Service  Nationwide 

11164  Saticoy  St.,  Sun  Valley,  Calif. 
_ SUnset  1-4575 _ 


Editor  &  Pubiishor  Classified  Dept. 
Imes  Tower,  New  York  36.  N.  Y.  BRyant  9-3052 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  planti. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.T. 
STillwell  6  0098-0099 


TINY  DAILY.  Buy  now  or  working 
plan  leading  to  ownership.  Box  2443. 
Editor  h  Publisher. 

Features — Syndicates 


ANNOUNCEMENTS 
_ Newspaper  Appraisers 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  36.  N.  Y. 


ANNOUNCEMENTS 
Newspaper  Brokers _ 

★★  WE  ARE  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Arthur  W.  Stypea, 
625  Market  Street,  San  Francisco  5. 

Oslifomia. _ I 

MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  publicity. _ 

DAILIES  OR  WEEKLIES 
Ray  E.  Mohler  &  Associates 

312  Boston  Bldg. _ Denver.  Colo. 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando.  Calif. 
CALIFORNIA  DAILIES.  WEEKLIES 
J.  A.  Snyder,  3570  Frances  Avenue 

_ Venice.  California _ 

GOOD  Middle  West  papers  sold  right. 
No  other  kind  bandied.  Larry  Towe 
Agency,  1807  South  Shore,  Holland, 
Michigan. _ 


IJTTLE  GARDENS 


Weekly  column.  Send  for  samples. 
Goodnow  Gardens,  So.  Sudbury,  Mass. 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  preatea 
ANYWHERE 

28  East  4th  St.,  New  York  3.  N.  T. 
_ PHone  SPring  7-1740 _ 

NATIONAL  PRINTING  EQUIPMENT 
OO.,  Printing  Machinery,  Dismantled 
— moved — erected.  Ridgewood,  New 
Jersey.  RI  6-4252. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  T. 


IF  YOU  can't  afford  $8,000  for  a  pro¬ 
motion  manager  send  your  cheek  for 
$10  (full  year's  service)  and  get  the 
many  sharp  ad  promotion  ideas  listed 
in  quarterly  Jay -Bee  Newspaper  Aid 
bulletins.  Start  with  the  summer  issue 
and  beat  summer  ad  doldrums.  Jay-Bee 
■  ■  ’  "  ■  "  •  Minn. 


Newspaper  Counselors 


FINANOINO,  consolidations,  sales,  ap¬ 
praisals,  studies,  public  relations,  in¬ 
vestigations.  P.  T.  Hines,  Publi^ers 
Service,  Box  3132,  Greensboro,  N.  0. 


Newspaper  Aids.  Spring  Park, 


AERONAUTICAL  Services 
Gain  Aviation  Support  Through  Arti¬ 
cles  or  Oolumns.  For  further  informs- 
tion.  Box  2321,  Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 


SOUTHEASTERN  newspaper  —  radio 
property  for  sale.  Now  paying  ex¬ 
cellent  return  on  cash  price  of  ^50,- 
000.  Potential  outstanding.  Write 
only  if  able  to  finance.  Box  2314,  Edi- 

tor  A  Publisher. _ 

WEEKLY  NEWSPAPER:  EXCEL¬ 
LENT  JOB  potential;  city  of  10,000; 
good  equipment;  price  $15,000.  Wayne 
Peterson,  214  Niat’l  Loan  Bldg.,  Moor- 

head,  Minnesota. _ 

WEEKLY  without  plant.  County  seat, 
excellent  potential,  established  1926, 
only  weekly  in  city  of  130,000.  East. 
Write  Box  2431.  Editor  &  Publisher. 


Binders — Files 


HOW  TO  STIR  MORE  LINAGE 
FROM  USED  OAR  DEALERS 


Attention:  Telephone  Printers 


SHERIDAN 
PERFECT  BINDER 
Size  4-  X  5'  to  9*  X  12* 
Thickness  H*  to  2)^* 

ROBERTSON  BROTHERS.  Inc. 
438  Pearl  St.,  New  York  38 
_ WO  2-1276 _ 


THE  Howard  Parish  Service  has  pre¬ 
pared  a  powerful  "Plus  Value  used 
Car"  promotion  to  help  you  stir  more 
used  car  linage  by  helping  dealers  stir 
more  sales. 

Kit  includes  cuts  of  "Plus  Value  U^ed 
Car"  emblem  in  sizes  from  1-inch  to 
22-inch  pennant,  colorful  presentation 
folder,  8-ad  promotion  campaign  and 
suggestion-packed  "How  to’*  section. 
.\vailable  to  one  paper  at  following 
fees  in  cities  without  a  snbscriber  to 
the  Howard  Parish  Service;  Up  to  25.- 
000  population,  $15;  25-000-50,000. 
$20;  50,000-100,000,  $25;  over  100,- 
000,  $30.00. 

Order  the  "Pins  Value  Used  Osr" 
promotion  kit  by  wire  or  airmail  NOW. 


FOR  31  YEARS— We  have  dealt  In 
nothing  hut  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  PEIQHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Michigan 


OWN  A  NEWSPAPER 
ON  Pacific  Coast  where  business  and 
climate  are  good  I 

J.  R.  GABBERT 

3937  Orange. _ Riverside.  Oallf. 


ROUTE  BOOK  COVERS 
CARRIER  RECEIPT — 

ROUTE  BOOKS — TAG  RINGS 

NEWSPAPER  FILES 

Manufactured  by 

HAARVIQ  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39.  Ill. 


DUE  TO  poor  health  and  age,  our 
weekly  newspaper  and  job  printing 
business  standing  still.  Will  consider 
offer.  Excellent  proposition  for  young 
or  middle  aged  couple.  Grossing  over 
$32,000.  Unlimited  potential  with 
proper  initiative.  Ideal  home  commu¬ 
nity,  near  beaches,  parks,  boating  and 
fishing.  Investigation  will  show  we 
have  one  of  Long  Island’s  best  week¬ 
lies.  Tell  us  who  you  are  in  first 
letter.  li  you  are  looking  for  a 
square  deal,  let  us  hear  from  you. 
K.  G.  Gregory,  Managing  Editor,  ’The 
Baldwin  Citizen,  Baldwin,  L.  I.,  N.  Y. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  California 


Bliideiy  Equipment 


MID-WEST  NEWSPAPERS 
Herman  H.  Koch 

2610  Nebraska  St.,  Sioux  City,  Iowa 


ONE  six  box  Sheridan  tabloid,  gather¬ 
ing,  stitching,  folding  and  trimming 
saddle  back  binder. 

ONE  four  box  Sheridan  tabloid,  gath¬ 
ering,  stitching,  folding  and  trimming 
saddle  back  binder. 

BOTH  machines  in  excellent  condition. 

Wilson  Publishing  Company,  123 
Eighteenth  Street,  New  Toronto.  On¬ 
tario,  Canada. 


HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
2900  NW.  79th  St.,  Miami  47.  Fla. 


NEWSPAPER  APPRAISALS 
MAY  BROTHERS 


Binghamton,  Now  York 


Appraisers — Liquidators 
PRINTCRAPT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y. 
Publishing  and  Printing  Plants 
STANDARD  APPRAISAL  (30. 

6  Church  Street 
New  York,  N.  Y. 


Printinii;  Services 


ESTABLISHED  CENTRAL  New  York 
State  weekly.  Unopposed  paper  and 
printing.  Grossing  $20,000,  netting 
over  $6,000.  Price  $21,000.  Box  2527, 
Editor  &  Publisher. 


WEEKLIES,  shoppers,  circulars  print¬ 
ed  at  reasonable  prices.  Phone  Mr. 
Fondo.  Diamond  2-7373  (  369  Essex 
St.,  Hackensack,  New  Jersey). 
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MACHINKRY  and  SDPPLIKS 
_ Composing  Room _ 


LINOTYPES 

^3  -  31  -  30  -  27  -  32  •  14  •  8  -  5 

INTERTYPES 

O  •  11  .  D  -  CSM  •  0  -  B  -  X 

Kither  reoonditioned,  ‘‘as  is”,  or  | 
Rebuilt  •  Guaranteed,  as  desired. 

BEN  SHULMAN  ASSOCIATES! 

500  Fifth  Avenue,  Xew  York  38,  N.  Y. 


Our  Metal  Sides  enable  you  to 
BUILD  YOUR  OWN 
Galley  Cabinets — Type  Cabinets 
Send  for  Descriptive  Circular 
L.  Beecher,  1150  Diversey,  Chicaxo  14 


LlNOTYPKs  and  Intertypes,  Models 
5.  8,  14,  36.  Intertypes  B — C — CSM. 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  jiage  Goss  Comet.  North¬ 
ern  Machine  Works.  323  North  Fourth 
St.,  Philadelphia  8,  Pennsylvania. 


TIVO-TON  electric  pot  for  casting 
Linotype  pigs.  Bottom  pour,  cast  steel 
crucible,  8  water-cooled  Margach 
molds,  new  elements,  all  electrical 
equipment.  Composing  Room  Super¬ 
intendent,  Niagara  Falls  (New  York) 
Gaxette. 


TELETYPESETTER— LINOTYPES 

Immediate  sale  and  delivery 
TWO  model  8  with  teletypesetter  oper¬ 
ating  units  attached.  3  magasines.  one 
4-mold,  one  2-mold  electric  pots.  110 
AO  motors.  In  operation  day  and 
night  until  July  10.  Write  or  visit  The 
Call-Ohronicle,  Allentown,  Penna. 


Newsprint 


MILL  CONTRACTS 

AVAILABLJE 

FOR  standard  quality  Canadian  News¬ 
print  at  mill  contract  price. 

ANY  sise  rolls  in  carload  and  pool  ear 
quantities. 

For  foil  details  write 
Box  2250,  Editor  A  Publisher 


NEWSPRINT  AVAIL.ABLE 
Box  0000, 

EDITOR  A  PUBLdSHER 


Press  Room 


MODEL  AB  Duplex  flat-bed  press. 

HOE  24  Page  single  width  H  fold. 

ROTOGRAVURE  PRESS  24  page 
TAB.  with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


GOSS,  straight  line  3  deck,  two  plate 
wide,  extra  rollers:  push  button  con¬ 
trols  with  motors  and  electric  equip¬ 
ment.  Box  2522,  Editor  A  Publisher. 


GOSS 
2  UNIT  PRESS 


LENGTH  cut-off  22%". 

FLOOR  units,  end  roll  feed. 

HEAVY  duty  double  folder. 
OUTLER-Hammer  conveyors. 

FULL  automatic  AO  motor  drive. 

JOHN  GRIFFITHS  CO..  Inc. 

11  West  42nd  St.,  New  York  36.  N.  Y. 


6  Kohler  paper  reels 
Flat  Shaver 

Metal  pot  and  pump  4,500  lbs. 
Pony  -Vutoplate  33  9/16"  length 
Curved  routers  any  length 
40-50-60-75-100  Hp  motor  drives 
George  C.  Oxford 
Boise,  Bout  903,  Idaho 


MACHINKRY  and  Sl-PPLIKS 
_  Press  Ruura 


3  UNIT  HOE  I 

22%",  Heels,  tensions,  pasters,  color  | 
fountain,  rubber  rollers,  complete  ' 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y.  j 


EXCEPTIONAL  BUY 

★  ★  ★ 

SCOTT  HEAVY-DUTY 


32-PAGE  PRESS 


4  Two -page  wide  floor-fed  units 


Plate  and  impression  cylinders 
in  roller  bearings 


60  HP  A.  0.  Motor  Drive 


With  stereotyping  equipment 


Formerly  used  to  print  the 
Elkhart  (Ind.)  Truth,  replaced  by  a 
GOSS  Universal 


IMMEDIATE  DELIVERY 

★  ★  ★ 

THE  GOSS 

PRINTING  PRESS  CO. 

1535  S.  Paulina  Street 
Chicago  8,  Illinois 


SCOTT 
4  UNIT  PRESS 

22%"  cnt-off,  double  folder,  roller 
bearings,  steel  cylinders. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenus,  New  York  36,  N.  Y. 


HOE 

5  UNIT  PRESS 


LENGTH  cnt-off  23-9/16" 

5 — 16  PAGE  Balcony  type  units 
Rubber  Roller,  Ink  Pumps 
Substructure  with  Roll  Stands 
2 — C-H-Oonveyors,  1  double  Folder 
2 — AO  Motor  Drives  Pull  Automatic 

For  farther  information  write 

JOHN  GRIFFITHS  CO..  Inc. 

11  West  42nd  St.,  New  York  36,  N.  Y. 


24-PAQE  TUBULAR 

TWO-to-One  model  with  stereotype 
equipment.  $30,000  cash 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


6  UNIT  HOE  PRESS 

VERTICAL  type  2iyi"  cut-off.  2 
double  folders,  rubber  rollers:  serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 


■MACHINKRY  and  Sl'FFLlt:S 
_  Press  Roum 


DUPLEX 
8-Page  Press 

Model  .V-ser.  no.  over  1600 
Loss  than  4  years  old 


With  16  Chases.  Clamps,  Rubber 
Rollers,  10  H.P.  A.O.  Motor 

I 


Available  within  2  months.  We 
are  installing  a  24-Page  Rotary 


THOMAS  W.  HALL  CO. 

Stamford,  Conn. 


FOB  S.\LE:  96-paga  Goss  Magasine 
press,  delivering  signatures  8)^*  x 
11%",  Fine  for  publication  work  or 
telephone^  books.  A.  C.  Motor  equip¬ 
ment.  Very  reasonable.  Box  2426, 
Editor  A  Publisher. 


Stereot>  pe 


EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
.Automatic  Autoplates 
Junior  .Autoplates 
Autoshavers 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


HOE  single  cooled  carved  casting  box 
for  7/16  inch  thick  Stereotype 
plates  on  22%  inch  cut-off. 

GOSS  Twin  Screw  adjustable  head 
flat  shaver  with  work  hold  down 
attachment,  5  HP  AO  Motor.  Both 
items  in  good  working  order,  make 
an  offer.  No  Dealers.  Write  Pub¬ 
lisher,  Arkansas  Gaxette,  Little 
Rock,  Arkansas, 


FHJRNACBS  and  PROOF  PRESSES 
FOR  SALE 

300  lb.  Combustion  Lino  Furnace. 
800  lb.  Oombination  ^mace. 

1,000  lb.  Automatic  ‘Quick.’ 

1.500  lb.  Monarch  Furnace. 

2,000  lb.  G.E.  Furnace  with  A.C.  elec¬ 
tric  heating  units. 

2  —  1-Ton  Kemp  Immersion  Fur¬ 
naces. 

2.500  lb.  No.  5  Hoe  Stereo.  Pot. 

5,000  lb.  No.  7  Hoe  Furnace. 

WEiSiBL  Electric  Galley  Proof  Press. 
No.  14  Vandercook  Half-tone  Proof 

Press,  like  new. 

No.  23  Vandercook  fall  page  Power 
Proof  Press. 

19  X  25  Potter  Proof  Press. 

No.  25  Vandercook.  __ 

Also  Shavers — routers — Casting  Boxes 

THOMAS  W.  HAli.  COMPANY.  INC. 
120  W.  42nd  St..  New  York  18 
(Plant  at  Stamford,  Conn.) 


CBNTIUPUGAL  SCORCHER,  excellent 
for  tubular  press  use.  Model  SE, 
.Americsn  Publishers  Supply,  used  but 
in  good  condition,  220-volt,  3-phase, 
AC,  completely  automatic,  $700.  All 
or  part  of  14  chases,  used,  serviceable, 
for  tubular-presa  pages,  $35  each. 
FOB  .Athens,  Ohio.  The  Messenger. 


_ Wanted  to  Buy _ 

WANTED  TO  BUY :  9  reels  with  ten- 
-sions  to  install  on  rear  of  three  tubu¬ 
lar  presses.  Box  2303,  Editor  A  Pub¬ 
lisher. 


WANTED — A  newsprint  rewinder,  60' 
roll,  36'  diameter.  .Also,  direct  pres¬ 
sure  mat  roller.  Box  2532,  Editor  A 
Publisher. 


MACHINKRY  and  SUPPL11':S 
_ Wanted  to  Buy _ 


NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 


WANT  16  OR  24  PAGE  Duplex  Tu¬ 
bular  Press.  Want  good  press  with  AO 
motur  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box 
2119,  Editor  &  Publisher. 


STA-HI  Vacuum  back  scorcher  for 
over-sll  page  sise  17x21%.  Star,  Shel¬ 
by,  North  Carolina. 


WANTED  TO  BUT 
Standard  curved  plate  casting  box, 
hand  pump,  left  hand  lock-up,  water 
cooled,  7/16'  thick  plate,  41"  high, 
sheet  sixe  2114x1654'.  1454  across 
curved  width.  Plates  used  on  Goss 
;644  Press.  South  St.  Paul  Daily  Re¬ 
porter,  South  St.  Paol,  Mlnneaota. 


HELP  WANTED 
Clrculatton 


CIRCULATION  MANAGER 
For  5  day  p.m.  daily  in 
WEST  VIRGINIA 

MUST  BE  fully  capable  of  taking  over 
complete  direction  of  district  managers 
and  re-orgsnixe  entire  department  from 
ground  up. 

APPLICANTS  must  bo  thoroughly 
versed  in  Little  Merchant  Plan  of  op¬ 
eration  and  applicant  must  be  protno- 
tion-rainded,  possessing  vision  and 
imagination  along  with  ability  and  de¬ 
sire  to  advance  in  an  aggressive  com¬ 
petitive  situation.  Must  have  good 
circulation  building  background,  as 
this  position  presents  challenge  lor 
right  man. 

SEND  complete  resume  of  experience 
and  qualifications  and  salary  require¬ 
ments  in  first  letter, 

WRITE  OR  WIRE: 

John  E.  Mawer,  publisher 
DAILY  NEWS  DIGEST 
P.  O.  BOX  1620 
Hnntington,  West  Virginia 


TOP  LEVEL 

CIRCULATION  MAN 


About  40  years  of  age 
for  large  suceessfal 

METRCPCLITAN 
NEW  ENGLAND 
NEWSPAPER 

TO  supervise  Circulation-Pro¬ 
motion  Work  through  news 
dealers,  newsstands  and  car¬ 
rier  boys. 

This  is  a  splendid  opportun¬ 
ity  for  the  right  man. 


Box  2518,  Editor  &  Publisher 


CREW  MANAGER,  experienced,  to 
take  full  charge  of  outside  subscrip¬ 
tion  sales  crew.  Permanent  position. 
Must  have  car.  Salary,  overwrite,  car 
allowance.  R.  Hepp,  Newsday,  64 
Main  .St.,  Hempstead,  Long  Island. 


EDITOR 


I 


<5. 


PUBLISHER  for  June  28,  1952 
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_ HEI.P  WANTKD 

Circulation _ 

OIROULATION  MAMAO-KR  for  25 
year  old  30,000  weekly  newspaper, 
^od  future,  bonus.  Write  fully  to  The 
Spectator,  Joliet,  Illinois. 

_ Artists — Cartoonists _ i 

CAH'POUXljiT  WHO  has  proved  his  ' 
ability  is  wanted  by  one  of  Califor-  i 
nia's  major  daily  newspapers.  Appli*  I 
cation  should  contain  complete  back-  1 
ground,  experience  and  names  of  for-  j 
mer  employers.  Box  2514,  Editor  Sc  ' 
Publisher. 

Classified  AdverHiliig 

CHASSIEIED  MANAQ^ 
SMALL  DAILY  newspaper,  154  hours 
from  New  York  City,  wants  man  with 
one  or  two  years  experience  in  tele¬ 
phone  and  outside  sales,  to  manage  I 
classified  department.  Good  leads,  now  I 
running  5  columns  per  day  with  good  ' 
potential  for  increase.  Write  all  to  i 
Box  2509,  Editor  &  Publisher. 


Correspondents _ 

EXPERIENCE 

PART  TIME 
CORRESPONDENT 

P0R  a  Newspaper  Syndicated 
column  pay  per  items  used. 

PLEASE  state  present  and 
past  jobs,  age,  education, 
type  of  data  with  which  you 
have  greatest  possible  con¬ 
tact. 

Box  2439,  Editor  A  Publisher 


_ Display  Advertising 

SPECIAL  PAGE  MEN:  Sell  WORLD  1 
SERIES  promotion  around  Radio  A  ! 
TV,  Announcers  scoring  form.  Work 
in  your  locality.  Sell  two  pages  for 
each  game.  For  details  WIELL3  PUB¬ 
LISHING  OO.,  LEONIA,  N.  J. 


EXPERIENCED  DISPLAY  SALM- 
MAN  seeking  permanency,  excellent 
future,  ideal  coast  living  healthy  start¬ 
ing  salary.  Write  publisher  fully.  ABO. 
serai -weekly  News-Times,  Morehead 
City,  North  Carolina. 


SMALL  New  England  daily  wants 
proven  producer  to  take  over  advertis¬ 
ing  department.  $100  weekly  and  bo¬ 
nus  to  man  with  at  least  ten  years’ 
experience  between  35  and  4.S  veare 
old.  Submit  background,  entploymsitt 
record  and  references  to  Box  22ut>, 
Editor  A  Publiaher. 


WANTEID— By  central  West  newspa¬ 
per,  Advertising  Salesman  with  local 
diaplay  experience.  Circulation  around 
20,000.  Opportunity  for  person  with 
msnagerial  ability.  In  reply  state  ex¬ 
perience,  age,  references.  Box  2300, 
Editor  A  Publisher. 

ADVERTISING  MANAGER,  for  small 
but  growing  daily  in  Florida.  Must 
be  experienced  in  layout  and  selling, 
reasonably  young  and  able  to  pro¬ 
duce.  This  is  a  good  opportunity  for  a 
young  man  who  wants  to  get  ahead. 
Must  own  car.  Tell  all  first  letter  in¬ 
cluding  starting  salary  requirements. 
Box  2404,  Editor  A  Publisher. 


ADVERTISING  SALESMAN,  by  a 
leading  New  England  evening  daily. 
Circulation  39.000,  metropolitan  mar¬ 
ket.  Mast  be  fully  experienced  in  sell¬ 
ing,  layouts,  with  qualified  background 
and  good  references.  Modern  plant. 
Excellent  working  conditions.  Friendly 
staff.  Full  details  first  letter.  Address 
Box  2413.  Editor  &  P u blisher. _ 

SOUTHWESTERN  daily-weekly  has 
opening  for  display  salesman  who  can 
produce.  Excellent  future  for  right 
man.  Under  new  management.  Courier. 
Prescott,  Ariiona. _ 

YOUNG,  AMBITIOUS  Advertising 
Salesman  for  prise  winning  suburban 
weeklies  to  assist  advertising  manager 
of  display  and  classified  advertising. 
On  Lake  Michigan  in  Milwaukee's 
finest  suburbs.  Salary-bonus.  Write: 
Wm.  Dale,  Advertising  Manager,  North 
Shore  Publishing  Co..  3514  N.  Oak¬ 
land,  Milwaukee  11,  Wisconsin. 


HELP  WANTED 
Display  Advertising 


TOP 

ADVERTISING  SALESMAN 


TO  service  and  sell  retail  accounts. 
The  man  we  are  looking  for  has  the 
experience  and  the  ability  to  do  a  real 
creative  and  selling  job  through  ex¬ 
cellent  copy,  layouts  and  retailing 
knowledge. 

THIS  is  an  opportunity  to  start  at 
a  salary  and  bonus  considerably  above 
average  with  the  assurance  that  effort 
and  results  will  be  well  rewarded  by 
a  company  which  publishes  exclusive 
morning'  and  evening  combination 
newspapers  with  more  than  100.000 
circulation  in  one  of  the  Sooth's  best 
markets  and  has  the  reputation  of 
being  progressive  and  "going  places," 
lus  ideal  working  conditions  and  a 
eautiful  city  in  which  to  live. 

Air  mail  complete  details  including 
age,  education,  all  personal  informa¬ 
tion,  experience  and  present  salary 
to  Box  2525,  Editor  Sc  Publisher. 


TOP  SALARY  for  energetic,  experi¬ 
enced  ad  manager  on  booming  weekly 
in  town  loaded  with  business.  Estab¬ 
lished  paper,  new  plant.  Great  oppor¬ 
tunity  for  right  man.  Wire  or  write 
Managing  Editor,  San  Juan  Valley 
.Sun,  Farmington.  New  Mexico. _ 

ALkVSKA’S  LARGEST  DAILY’  has 
opening  for  salesman  who  ran  make 
good  layouts,  write  good  copy,  sell 
space  and  can  pay  own  transportation 
to  Alaska.  Write  Air  Mail,  to  Kenneth 
Laughlin.  Anchorage  Times,  Anchor- 
age,  Alaska. _ 

CAPABLE  ADVERTISING  MANA¬ 
GER  wanted.  Sell,  service  accounts, 
build  linage.  Good  on  layouts.  Three 
in  Department.  Ten  thousand  circula¬ 
tion  daily  good  town.  Write  com¬ 
pletely.  Reference.  Box  2548.  Editor 
&  Publisher. _ 

$75 — $100 — $125!  Yon  can  earn  it  on 
our  "New-Business  Bonus."  $75 
salary  and  from  $2.50  with  50c  a 
month  for  a  year  on  a  new  1  inch  con¬ 
tract  (not  in  the  paper  for  3  months) 
to  $30  with  $10  a  month  on  a  page 
contract.  Also  special  bonus  of  $300 
possible.  Evening  and  Sunday  in  a 
competotive  market  with  a  hu^e  po¬ 
tential  in  a  city  of  50,000.  This  is  a 
real  deal  for  a  man  with  at  least  3 
years  experience  that’s  on  the  ball 
and  likes  to  work,  sell  and  make 
money.  This  is  not  a  replacement. 
Write  fully  to  Box  2535,  Editor  Sc 
Publisher  stating  when  available  and 
telephone  number. _ 


ADVERTISING  SALESMAN 

FOR  Better  class  suburban  New  Jersey 
-ABC  weekly  newspaper.  Must  be  ex¬ 
perienced  in  local,  retail,  sales  and 
service.  Salary  and  commission.  Write 
fully  for  appointment.  Box  2501,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  SALESMAN — Wanted 
July  1  by  six-day  daily  in  city  6.000, 
in  heart  of  Ozarks  Playground  area. 
Must  be  aggressive.  Salary  commensu¬ 
rate  with  production  ability.  Neosho 
Publishing  (lo.,  Neosho,  Missouri. 

YOUNG  MAN  with  exiierience  in 
newspaper  advertising  selling,  willing 
to  fit  into  a  5-man  department  in  an 
Ohio  daily  of  18,000,  but  doesn’t  have 
to  be  manager  until  he  deserves  it 
Write  fully  first  letter.  Box  2551,  Edi- 
tor  and  Publisher. _ 

EXCELLENT  OPPORTUNITY  for  ex¬ 
perienced  above-average  display  or 
classified  salesman  at  Grand  Forks 
(North  Dakota)  Herald.  Prefer  some¬ 
one  with  year  or  two  on  weekly  or 
small  daily.  Will  train  person  with 
Iiroper  background.  Good  starting  pay; 
incentive  program,  hospitalization  and 
life  insurance.  40  hour  week.  Give 
complete  details  first  letter  to  H.  A. 
Dibbern,  Advertising  Manager. 


_ HELP  WANTED _ 

Dbplay  Advertising _ 

ADVERTISING  SALESMAN  WANT¬ 
ED — Freeport,  Texas,  Fsots-Review. 
New  daily,  growing  industrial  ares, 
permanent,  rare  opportunity  to  ad¬ 
vance  if  you'll  assume  responsibility 
and  can  sell.  Salary  dependent  on 
experience.  Also  need  experienced  clas¬ 
sified  girl  to  head  department.  Write 
Ocaig  F.  Cullinan,  Jr. 


Editorial 


MANAGING  EDITOR  four  weeklies; 
must  be  fully  experienced  on  editing, 
heads,  makeup.  Spokesman  Publishing 
Co..  Inc.  New  Brunswick,  New  Jersey. 

REPORTER  WANTED  for  county  seat 
weeklv.  Photography  necessary.  Ver- 
non  wunty  Censor,  Vlroqna,  Wise. 

YOUNG  DESK  MAN.  capable  of  work- 
ing  self  quickly  into  sub-editor  posi¬ 
tion,  wanted.  Texas  or  Southwest  back¬ 
ground  preferred.  State  starting  salary 
requirement.  Contact  Editor,  News- 
Tribune,  Galveston,  Texas. _ 

ONE  OP  COUNTRY’S  Better  weeklies 
needs  young  man  for  general  news 
work  plus  some  advertising,  real  op¬ 
portunity  in  pleasant  community  near 
Washington  for  weekly  man  with  some 
experience.  Write  Mr.  Fitzhugh  Tur¬ 
ner,  Virginia  Publishing  Company, 
Warrenton,  Virginia. _ 

GOING  DAILY.  Need  second  man  on 
news  staff  to  handle  sports,  general. 
Photography  helpful.  Dawson  County 
Review.  Glendive,  Montana. _ 

REPORTER  -  PHOTOGRAPHER  for 
evening  daily  in  growing  town  of  17,- 
000.  Splendid  training  ground  for 
young  man  interested  in  2  or  3  years’ 
experience  that  leads  to  better  position 
on  larger  paper  or  promotion  on  our 
staff.  .Mail  complete  information  to 
Cliff  Sandahl,  Editor,  North  Platte, 
Nebraska. _ 

-ASSISTANT  SOCIETY  EDITOR,  to 
act  as  part  time  editorial  secretary. 
Shorthand  helpful.  Interesting  job  and 
future  on  expanding  72-year-old  east 
coast  weekly  100  miles  from  N.  Y.  0. 
Write  Box  2549.  Editor  Sc  Publisher. 

REPORTER.  Y’oung,  fast,  accurate, 
able  to  handle  the  wire  desk  if  neces¬ 
sary.  Carolina  morning  paper.  State 
experience,  references,  salary  expected. 

Box  2520.  Editor  Sc  Publisher. _ 

SPORTS — Young,  aggressive  reporter 
for  permanent  job  on  sports  desk  of 

firogressive  morning  daily  in  the  Oaro- 
inas.  State  experience,  references, 
salary  expected.  Box  2521,  Editor  Sc 
Publisher. _ 


YOUNG  MAN,  qualified  to  break  in  as 
reporter.  Experience  unnecessary.  Must 
reside  New  York.  State  education, 
salary.  Box  2540,  Editor  Sc  Publisher. 


Salesmen 


5  FIGURE  EARNINGS  IF  YOU 
CAN  SELL  TO  NEWSPAPER 
AND  RETAIL  EXECUTIVES 


WE  ARE  top  firm  in  field  with  largest 
line  of  advertising  programs  for  news¬ 
papers.  retail  stores,  agencies.  This  is 
a  lifetime  opportunity  if  you  can  sell 
top  products  to  newspaper  and  retail 
executives,  and  if  you  like  the  chal¬ 
lenge  of  something  new  every  day. 
Travel  in  your  own  car.  Submit  com¬ 
plete  employment  record,  age,  family 
status,  model  and  make  car.  All  re¬ 
plies  confidential,  and  no  investiga¬ 
tion  without  your  permission.  Our 
staff  knows  of  this  ad.  Box  2503. 
Editor  &  Publisher. 


FOR  SINGLE  MEN  who  like  to  travel, 
experienced  in  newspaper  and  news¬ 
paper  owned  radio  station  advertising, 
the  National  Research  Bureau,  Inc., 
Chicago  10,  Ill.,  has  two  new  terri¬ 
tories  open — one  East,  one  West.  Oar 
required,  commission  and  bonus  plan, 
liberal  drawing  account  and  renewal 
commissions  provide  opportunity  to 
build  an  annual  income  of  6  to  10 
thousand  a  year.  Contact  P.  P.  Ken¬ 
dall,  Executive  Vice-President. 

EDITOR  ( 


HELP  WANTED 
Promotion — Public  Kelations 


PROMOTION  MAN  with  limited  ex¬ 
perience  for  Midwest  newspaper  of  70,- 
000  circulation.  One-man  operation  to 
start.  Real  future  for  someone  who  is 
aggressive.  Box  2420,  Editor  Sc  Pub- 
lisher. 

INDIANA  WISE  man  to  handle  pub¬ 
lic  relations  campaign  in  that  state. 
Must  have  sound  newspaper  back¬ 
ground,  knowledge  of  state  govern¬ 
ment  and  organizational  ability.  Good 
salary  with  opportunity  for  advance¬ 
ment  in  nationally  known  organiza¬ 
tion.  Send  details  to  Box  2440,  Edi- 
tor  A  Publisher. _ 

WANTED  —  Experienced  newspaper 
girl  with  publicity  training  to  assist 
in  Miami  Beach  public  relations  office. 
Box  2530,  Editor  &  Publisher. _ 

LARGE  MANUFACTURER  with  va¬ 
ried  products  and  expanding  public 
relations  operation  has  opening  in 
San  Francisco  headquarters.  Prefer 
personable,  all-around  newsman  arouad 
30  with  industrial  background,  engi¬ 
neering  interest.  Write  experience, 
references,  salary  hopes.  Box  2550, 
Editor  Sc  Publisher. 


Mechanical 


STEREOTYPING  FOREMAN  for  the 
night  side  of  a  large  metropelitan 
M-E-S  newspaper.  Full  knowledge  of 
stereotyping  and  leadership  ability  es¬ 
sential.  Fine  plant  and  maximum  em¬ 
ploye  benefits.  Box  2442,  Editor  Sc 
Pn  blisher. _ 

LINOTYPE  OPERATOR  WANTED; 
night  shift;  sick  benefits;  vacations; 
life  insurance;  group  hospitalisation; 
union.  Address  Russell  B.  Miller,  The 
Daily  Pantagraph,  Bloomington.  111. 
MIXER  OPFMIATOR  capable  of  hand¬ 
ling  all  types  of  production  on  Model 
30  in  afternoon  daily  plant.  Town  of 
16,000  between  Missouri  River  and 
Rocky  Mountains.  Good  working  con¬ 
ditions  and  good  scale.  Nice  climate, 
good  hunting  and  fishing,  fine  schools, 
a  fine  town  in  which  to  live.  Write 
Box  2515,  Editor  Sc  Publisher. 


_ BsgrRuenoN _ 

_ Linotype — Printliig _ 

MIDLAND  LINOTYPE  SCHOOL 
Charles  City,  Iowa.  Handicap,  Civilian. 
Veteran  courses.  Free  Placement. 


SmiATIONS  WANTED 
AdministratiTe _ 


PUBLISHER'S 

ASSISTANT 

20  YEARS’  EXPERIENCE 

Editorial 
Advertising 
Pertonnel  and 
Labor  Relations 

Understand  promotional  and 
Publisher  problems. 

Box  2500,  Editor  &  Publisher 


THOROUGHLY  experienced  newspa¬ 
per  man  with  extensive  and  valuable 
knowledge  of  advertising,  circulation 
and  production,  applicable  to  any  size 
operation  up  to  largest  metropolitan. 
.\ctual  experience  up  to  100.000  circu¬ 
lation.  Excellent  record  as  advertising 
director  and  general  manager  open  for 
closest  inspection.  Best  personal  rea¬ 
sons  for  making  change.  .\ge  47, 
Protestant,  perfect  health.  Would  pre¬ 
fer  South  or  Mid-west.  For  complete 
information,  write  Box  2546,  Editor 
Sc  Publisher. 


WOMAN — 15  years  experience  diversi¬ 
fied,  administrative,  seeking  interesting 
opportunity.  Salary  commensurate  with 
ability.  Prefer  New  York  area.  Box 
2547,  Editor  &  Publisher. 
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SITUATIONS  WANTED 
_ Circulation 


ATTENTION  PLEASE  EXhX)UTIVBi8’ 
papers  25-100,000  cImsI  Will  guaran¬ 
tee  incraaaed  revenue  and  circulation 
almost  any  situation.  Uecords  and 
references  furnish  proof  of  ability. 
Now  handling  150,000.  Seeking  small¬ 
er  paper  on  equitable  compensation 
plus  percentage  revenue  increase.  Box 
Editor  &  Publiiiher. 


OIROUEATION  MANAGER:  14  years 
experience  all  phases.  Desires  small  to 
medium  paper.  Young,  aggressive, 
married,  references.  Results  guaran- 
teed.  Box  2543,  Editor  A  Publisher. 

CIROUEATION  MANAGER  or  Assis¬ 
tant.  13  years  inside-outside  all  phase 
experience.  Little  Merchant,  ABO, 
Carrier  Publication.  Plenty  of  promo¬ 
tion  minded  proven  ideas.  Interested 
in  and  able  to  handle  Carriers.  Sound 
reason  for  change.  Permanent.  .Age 
35,  married.  Veteran.  Box  2331,  Edi-  | 
tor  and  Publisher.  i 


15  YE.IRS  experience  all  phases  of 
cirriilation,  well  grounded  in  home  de-  I 
livery,  direct  mail,  sales  crews,  pro¬ 
motion.  Presently  employed  as  cir-  ! 
dilation  manager  wish  position  as  as-  I 
sistant  on  large  daily,  or  CM  on  small 
.ine.  Box  2541,  Editor  &  Publisher.  i 


MR.  CIRCULATION  MANAGER  can 
you  use  a  man  in  your  Department 
who  can  supervise  both  City  and 
State  operation,  increase  Circulation 
and  revenue,  build  morale  among  pres¬ 
ent  employes  and  train  new  men! 
Well  liked  by  present  employer,  now 
.Assistant  Circulation  Manager  of 
150,000  Daily  and  Sunday  Publication, 
-ige  37.  19  years  of  experience  in  all 
phases  of  this  business.  I  do  not  pro¬ 
pound  theory,  but  guarantee  results. 
Box  2513,  Editor  &  Publisher. 


TOP-FLIGHT 
CIRCULATION  AND 
PROMOTION  MANAGER 

A  self-starter  with  twenty- 
one  years  real  production  and 
circulation  management  ex¬ 
perience  on  Morning,  Even¬ 
ing.  Sunday — small,  medium 
and  large  dailies. 

Complete  knowledge  of 
Little  Merchant  Plan  and 
-ABC.  -A  good  personnel  man 
who  understands  the  prob¬ 
lems  and  can  solve  them. 

Married,  40.  Available  45 
days. 

Box  2529,  Editor  &  Pub¬ 
lisher. 


_ Dhplay  Advertwing 

ADVERTISING  MANAGER  in  thirties 
with  experience  in  medium  sixed  dai¬ 
lies  seeks  change.  A  real  producer. 
Prefers  anywhere  in  the  East.  Box 
2428,  Editor  &  Publisher. _ 

ADVERTISING  MANAGER  who  will 
be  a  credit  and  an  asset  to  your 
organization.  Has  qualifications  most 
sought  after  by  publishers  seeking 
linage  gains  and  a  strong,  co-ordinated 
department.  Young,  bnt  with  14  years 
competitive  advertising  experience  and 
full  working  knowledge  of  promotion 
and  circulation.  Sincere,  enthusiastic 
hard  worker  interested  in  joining  ag- 
^•re.ssive  newspaper  team  in  small  to 
medium  size  city.  Would  be  permanent. 
Salary  open.  Interview  ran  be  arranged. 
Box  2423,  Editor  &  Publisher^ _ 

EXPERIENCED.  C.APABLE  AD  MiAN 
mature,  responsible;  skilled  in  copy, 
layout,  sales;  sound  merchandising 
sense;  managerial  experience;  wants 
major  job  with  far-South  small-city 
daily;  prefer  Florida  or  lower  Texas. 
Please  airmail  facts  for  quick  action. 
Box  2415,  Editor  A  Publisher. 


Editorial 


DRAFT- FREE,  experienced  reporter; 
single,  travel,  knows  features,  edito¬ 
rials;  covered  public  events.  Box 
2230,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


PARIS  and  Western  Europe 
WOMAN  WRITER,  four  years  corre¬ 
spondent  in  European  capitals.  Fluent 
French.  Leaving  important  New  York 
post  io  September  to  re-establish  per¬ 
manent  headquarters  in  Paris.  Would 
like  to  be  YOUR  personal  correspond¬ 
ent  in  Western  Europe.  Available  in¬ 
terview  New  York  area.  Box  2435, 
Editor  is  Publisher. _ 

EXPEMIT  HEADLLNE  WRITER,  fast, 
accurate  oopyreader,  now  wire  editor 
on  wall  known  midwest  daily,  4  yeari' 
experienoa,  handling  local  and  rewrita, 
draft-free,  Miasonri  grad,  married. 
Box  2205,  Editor  St  Publieher. _ 

BBPORTEiR — REWRITE — DESK.  20 
years  city  and  rnral  beata;  draft  ex¬ 
empt  veteran.  New  Yorker.  Depend¬ 
able,  accurate,  thorough.  Anywhere 
short  notice.  Prefer  medium-eised  city. 
Please  state  salary.  Box  2231,  Editor 
&  Publisher. 


EDITOR,  EDITORIAL  ASSISTANT 

WANTED:  Magasine  or  book  pub¬ 
lisher,  home  organ  or  newspaper  edi¬ 
tor  or  similar  hiring  chief  of  reput¬ 
able  organisation  in  “word  indmtry'’. 
One  with  imagination  enough  to  hire 
a  capable  newspaper  reporter  who 
also  does  by-line  feataret,  newt-hnmor 
column  on  enbarban  daily  and  will 
learn  yonr  buslnesi,  prove  hla  worth 
to  yon  quickly  and  intelligently. 


KNOWLEDGE  make-up,  printing,  en¬ 
graving;  creative  writing;  married, 
vet,  college  grad.  Present  employer 
rates  A-1  can  offer  little  advance- 


,  EDITOR-CORRESPONDENT,  top  re- 
>  searcher,  linguiet,  wide  Enropean- 
'  American  experience,  available  ae  En- 
I  ropean  Newi-Editor  here,  or  corre- 
I  epondeot,  Britain,  Enrope.  Box  2332, 
I  Editor  ft  Pnblisher. 


draft-exempt.  B.S.  in  Jonrnaliam, 


j  York,  New  Jersey  area.  2^  years  as- 


Box  2347,  Editor  ft  Pobliiher. 


news  service,  weekly  and  daily  experi¬ 
ence.  Included  is  weekly  and  sports 
desk  work  and  general  reporting.  Mid¬ 
west  or  far  west  preferred.  Refe 


or  sports,  40.000  paper  or  bigger  any 
where.  BA  jonrnaiism.  Phi  Bets  Kap 
pa.  Box  2419,  Editor  ft  Publisher. 

CITY  AND  NEWS  desk  Editor,  expe 


those  specifications  and  offers  perma¬ 
nent  roots-down  position  considered. 
Box  2244,  Editor  &  Publisher. 


SITUATIONS  WANTED 

Editorial 

EXPERIOCED  REPORTER,  desk  5 
man  29,  seeks  responsible  job  South,  v 
Southeaet.  Single,  B.A.  Box  2433.  n 
Editor  ft  Publisher.  r 

FORMER  AP  staffer,  available  imme-  ^ 
diately  for  spot  on  metropolitan  daily.  '' 
Single,  vet,  25,  locate  anywhere.  Box 
2424,  Editor  ft  Publisher.  c 

REPORTER  SIX  YEARS,  and  MU  j 
grad,  wants  good  beat,  working  condi-  . 
tiona.  Married,  34.  Box  2414,  Editor  ft 
Publisher.  ' 

STOP,  '  IX)OK,  Linger  a  moment,  q 
Sportawriter  seeking  “big  inning”  ^ 
position  with  daily,  city  75,000  op.  ^ 
Home  run  approach  to  all  sports.  Vet.  , 
employed  large  daily,  four  years'  expe-  ^ 
rience,  college  grad,  SDX,  Samples.  , 
Married — no  nomad.  Box  2427,  Editor  j 
&  Publisher.  Y 

SUMMER  REPLACEMENT — Experi-  ^ 
enced  3-wire  wire  editor  wants  summer 
job  New  York  City  area.  4  years  big. 
small  dailies.  Can  writs,  edit  any  type 
copy.  Box  2405,  Editor  ft  Publlaber. 

ACCURATE  REPORTER,  five  years 
experience,  all  beats.  Now  deskbound. 
Prefer  East.  Married,  30,  vet.  draft 
exempt.  Box  2519,  Editor  ft  Publisher. 

CITY  EDITOR  (3-man  local  staff), 
record  of  scoops  over  larger  opposi¬ 
tion.  Daily  local  editorial  column 
TALKED  ABOUT.  Seven  years  varied 
daily  (two  papers),  other  writing  ex¬ 
perience;  hard  worker;  top  references. 
Married,  27,  vet.  Want  staff  writing 
job,  EDITORIAL  PAGE  future,  east 
coast.  Start  $75.  Box  2533,  Editor  ft 
Publisher. 

DESK  OPEOTNG!  Newsman  7  years, 
all  beats,  features,  column,  some  part- 
time  but  wants  full-time  desk  work. 

B.  S.  draft-free  vet.  35,  married  child, 
car,  references,  now  on  PM,  need  $75, 
South  or  East.  Box  2592,  Editor  ft 
Publisher. 

EASTERNER  25,  now  on  Southern 
daily,  like  return  to  Eaat.  Police, 
sports,  general,  heads,  layout.  Car, 
draft-exempt.  Box  2507,  Editor  ft 
Publisher. 

EDITOR  of  Top  New  Jersey  Weekly 
Seeks  Advancement  to  Daily  Paper. 
Box  2538,  Editor  ft  Publisher. 

EXEiOUTIVE  MANAGING  or  News 
Editor — Available  city  50,000-100.000 
population.  Midwest.  Now  employed 
responsible  job.  Young,  married,  chil¬ 
dren.  Seeking  challenging  job.  Seven 
years  Top  newspaper,  news  service 
experience.  A-1  Writer,  Editor.  Plan¬ 
ner.  $7,500  per  annnm  handles.  Box 
2536,  Editor  ft  Publisher. 

EXPBIRIENOED  Jonrnaiism  Graduate 
seeks  reporting  job  with  Eastern  or 
Mid-Western  paper.  Veteran,  single, 
24.  photography  background.  Espe¬ 
cially  adept  at  Features,  Editorial. 
Available  now.  Box  2528,  Editor  ft 
Publisher. 

[  1  LIMITED  EXPERIENCE  but  unlimi- 
'  ted  ambition  and  capacity  for  work. 

!  1  Veteran,  29.  jonrnaiism  grad:  seeks 
niche  in  newspaper  field.  Box  2544. 

-  1  Editor  &  Publisher. 

METROPOLITAN  DESKMAN 
Wants  small  city,  handle  any  spot, 
j  1  Box  2542.  Editor  ft  Publisher. 

*  OUTDOOR  -  TRAVEL  EDITOR,  re- 
lessed  from  Army  recall.  Hunting, 

_  1  fishing,  camping  experience  in  most 

•  states,  Canada,  Alaska.  Mexico.  Ha- 
,  waii.  Knowledge  of  hobby  and  craft 

fields.  8  years  with  national  maga- 
j  zines.  Desires  editor-writer  position, 
magazine  or  newspaper  feature  sec- 
-  tion.  Any  location.  Box  2510,  Editor 
ft  Publisher. 

.  ItKPORTKR  experienced  in  oil  cov- 
„  1  eraife  seeks  position  with  trade  journal 
y  1  or  newspaper  interested  in  Petroleum 
.  :  Xews.  Box  2505.  Editor  &  Publisher. 

1  REPORTER-REWRITE  ,MAN.  Solid  4 
]  years  experience  with  New  Y'ork  City 
"  1  news  service  plus  Associate  Editor 
’■  1  newsletter.  M.A.  25.  married,  draft 
^  exempt.  Salary  requirement  modest, 

■  1  future  important.  Intelligent,  accurate, 

^  1  adaptable.  Box  2524.  Editor  ft  Pub- 
“  1  lisher. 

SITUATIONS  WANTED 


Edkonal 


Photogniphcra 


PHOTOGRAPHER 


ProtnofloiH— PgMIc  Rel»ttoM 


years’  newspaper,  radio  newi  experi¬ 
ence  phis  graduate  study  seeks  pmition 
with  progressive  firm.  Box  2402.  Editor 

ft  Publisher. _ _ _ 

PROMOTION  WRITER  with  intensive 
research  background  explores  field  for 
permanent  position.  Vet,  27.  M.A. 
Columbia,  Box  2545,  Editor  ft  Pub¬ 
lisher.  _ 


TOP  SOALE-PLUS  NEWSMAN.  10 
years  daily  and  wire  service  experience 
including  administration,  seeks  public 
relations  post  in  Indmtry,  pre«ri 
smaller  city  in  North  East  area.  Col¬ 
lege,  vet.  family,  aged  33,  Box  2506, 
Editor  ft  Publisher. 

Mail  Room  _ _ 


pert;  uncanny  handicapper.  Box  2539, 
Editor  ft  Publisher. 


UNION  MAILER,  over  six  years  aa 
foreman  of  15,000  circulation  paper, 
seeks  change.  Any  open  sitnation  con¬ 
sidered.  Young,  married,  sober,  and 
reliable.  Box  2512,  Editor  ft  Pub¬ 
lisher.  _ 

SUnaiNTBNDENT— PRESS  ROOM 
Experienced,  large  and  pres^ 

room*  superintendeot.  Oqlor  and 
personnel  expert.  Young  fen^lj  m*ii. 
Best  references.  Box  2209,  Editor  ■ 
Poblisher. _ 

STEREOTYPER.  33  years’  experience, 
sober,  expert  workman  all  types  stereo 
equipment  desires  job  as  foreman  or 
workman  in  non-union  shop.  Versatile. 
Best  references.  Premium  pay  expect- 
ed.  Box  2344.  Editor  ft  Publisher. 

THINKING  ABOUT  ’TTSl  Don’t  stum¬ 
ble  into  a  complicated  and  inefficient 
operation.  5  year  record  of  successful 
achievement  in  the  industry  assures 
you  of  a  close-knit,  highly  productive 
department.  Age  30.  married,  college, 
presently  employed.  Full  details  on  re¬ 
quest.  All  replies  held  in  strictest  con¬ 
fidence.  Box  2406,  Editor  ft  Publisher. 

PRESSROOM  FOREMAN.  Broad  ex- 
perience  all  makes  presses.  Experi¬ 
enced  large  and  small  pressrooms.  Also 
as  combination  press  and  Stereotype 
Superintendent.  Excellent  background. 
Union  or  unorganized.  Salary  open. 
Rn*  OS11  F.ditar  ft  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


Here’s  something  for  all  news¬ 
papermen  to  think  about:  news¬ 
papers  have  grown  bigger  in  the 
last  10  years  but  the  buyer  is 
getting  less  reading  content  while 
he  is  paying  more  for  the  product. 

Granted  the  quality  of  the  prod 
uct  may  be  greatly  improved,  but 
.he  quantity  (unpaid  content)  has 
dropped  off. 

During  the  war  years,  newsprint 
scarcity  and  L-240  regulations 
suggested  a  close  watch  on  how 
newsprint  was  being  used.  Accord¬ 
ingly,  F.  M.  Flynn,  president  of 
the  New  York  News,  started  an 
analysis  of  total  content,  advertis¬ 
ing,  unpaid  content  and  circulation 
of  the  25  newspapers  which  carried 
the  largest  volume  of  advertising 
in  1941.  This  was  done  year  by 
year  but  dropped  after  1947. 

This  month  the  research  de¬ 
partment  of  the  News  has  brought 
the  figures  up  to  date  through 
1951  and  here  is  a  report  for  the 
ten-year  period. 

*  * 

Of  the  25  morning  and  /or 
evening  and  Sunday  papers  carry¬ 
ing  the  largest  volume  of  advertis¬ 
ing  in  1941,  seven  have  been  re¬ 
placed  in  these  top  positions  by 
other  newspapers.  Six  of  the  seven 
are  still  in  Media  Records’  “first 
50”  list,  and  only  one  has  dropped 
below  that  level. 

In  1941  there  was  only  one 
newspaper  which  carried  a  total 
volume  of  content  (paid  and  un¬ 
paid)  exceeding  50,000,000  lines. 
From  1942  through  1945  there 
was  no  newspaper  which  carried 
this  much  total  content.  In  1946, 
there  was  only  one  again,  but  in 
1947  there  were  two,  in  1948 
there  were  six,  in  1949  eight,  and 
in  1950  fourteen.  In  1951  the  tabu¬ 
lation  shows  12  newspapers  with 
more  than  50,000,000  lines  of  con¬ 
tent  including  four  newspapers 
with  more  than  60,000,000  lines 
of  content. 

The  News’  research  department 
reports:  “Comparing  1951  to  1941, 
we  find  that  each  of  the  25  news¬ 
papers  listed  shows  a  substantial 
increase  in  total  content  with  the 
total  increase  of  all  25  newspapers 
being  plus  37.7%. 

“A  comparison  of  1951  with 
1950  shows  that  seven  newspapers 
evidently  reached  their  peak  in 
1950.  While  these  decreases  are 
small  for  1951,  they  indicate  a 
change  in  the  overall  trend,  even 
though  the  total  of  all  25  news¬ 
papers,  1951  compared  to  1950, 
shows  a  slight  increase  of  I.4%.” 

The  increases  in  total  content 
from  1941  to  1951  ranged  from 
a  low  of  3.4%  to  a  high  of  71%. 
For  1951  compared  to  1950,  the 
25  papers  varied  from  a  drop  in 
total  content  of  6.5%  to  an  in¬ 
crease  of  15.7%. 

In  its  analysis  of  total  adver¬ 
tising,  the  News  report  states: 
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“In  1941,  there  were  only  six 
of  these  25  largest  newspapers 
which  carried  20.000,000  lines  or 
more  of  total  advertising.  The 
tabulation  shows  that  advertising 
varied  during  the  war  years  with 
a  few  papers  actually  showing 
gains,  but  all  picked  up  sharply  in 
1946  and  1947  and  continued  to 
increase  year  by  year  through 
1950.  In  1951,  every  one  of  the 
25  largest  newspapers  carried  more 
than  20,000,000  lines  of  adver¬ 
tising  and  there  are  five  of  these 
25  newspapers  that  carried  more 
than  40,000,000  lines  of  advertis¬ 
ing  last  year. 

comparison  of  1951  with 
1941  shows  that  all  of  the  25 
largest  newspapers  combined  in¬ 
creased  their  advertising  linage  by 
95.6%.  There  are  eleven  news¬ 
papers  which  show  more  than 
100%  increase  while  all  the  rest 
show  substantial  increases  ranging 
from  a  low  of  43.7%  on  up.” 
(The  largest  increase  was  163.4%.) 

“The  comparison  of  1951  with 
1950  indicates  that  advertising  has 
about  reached  its  peak.  The  total 
increase  of  all  25  newspapers  is 
only  2.7%.  Actually  six  of  these 
newspapers  carried  less  advertis¬ 
ing  in  1951  than  in  the  previous 
year.”  (For  the  individual  papers, 
the  low  was  a  loss  of  5.3%  and 
the  high  was  a  gain  of  18.1%.) 

*  *  * 

As  FOR  unpaid  content,  many 
of  us  have  believed  that  although 
the  advertising-editorial  ratio  has 
changed  from  40-60  to  60-40  in 
the  last  ten  years  the  total  volume 
of  reading  matter  has  increased, 
or  at  least  been  maintained,  be¬ 
cause  of  the  greatly  increased  size 
of  the  papers.  We  find  that  in 
general  this  is  not  true.  Here  is 
how  the  News  analyzes  it: 

“These  25  largest  newspapers 
varied  considerably  in  the  amount 
of  unpaid  editorial  and  feature 
content  carried.  In  1941,  there 
were  nine  of  the  25  newspapers 
that  carried  more  than  20,000.000 
lines  of  unpaid  content  and  one 
of  these  carried  more  than  30,000,- 
000  lines.  During  the  war  years 
from  1942  to  1945,  the  amount 
of  unpaid  content  dropped  steadily 
for  all  of  these  newspapers  with 
a  low  of  8,600,000  lines  being 
reached  by  one  of  the  standard 
size  newspapers.  There  were  sev¬ 
eral  others,  that  carried  less  than 
10,000,000  lines  in  one  or  more 
of  these  war  years. 

“Beginning  in  1946  and  1947, 
there  seemed  to  be  a  gradual  re¬ 
storation  of  unpaid  content  but 
only  five  newspapers  of  the  25 
have  completely  restored  or  ex¬ 
ceeded  the  1941  unpaid  content 
it;  1951.  In  other  words,  in  1951, 
20  of  the  25  largest  advertising 
papers  carried  less  unpaid  content 
than  they  did  in  the  prewar  year 
of  1941.  The  total  of  all  the  25 


E  &  P  CALENDAR 

June  29-July  3 — Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers  convention. 
Hotel  Claridge,  Atlantic  City. 

July  1 — Pennsylvania  News¬ 
paper  Publishers  .Assn.,  East¬ 
ern  Region  conference  for 
dailies.  Lancaster  Country 
Club.  Lancaster,  Pa. 

July  7-12 — American  News¬ 
paper  Guild,  annual  conven¬ 
tion,  Hotel  Multnomah,  Port¬ 
land.  Ore. 

July  10-12 — Alabama  Press 
Association,  Summer  lecrea- 
tion  convention.  Cove  Hotel, 
Panama  City.  Fla. 

July  17-19 — North  Carolina 
Press  Association,  annual  con¬ 
vention,  Blowing  Rock,  N.  C. 


newspapers  showed  a  deficit  of 
58.500.000  lines  or  11.6%  de¬ 
crease  since  1941. 

“Comparing  1951  with  1950, 
the  tabulations  show  that  nine  of 
these  25  newspapers  have  increased 
their  unpaid  content  during  the 
past  year.  In  most  instances,  the 
percentage  increase  has  been  small 
although  three  of  the  newspapers 
have  made  substantial  increases. 
On  the  whole,  the  25  newspapers 
combined  show  a  decrease  in  un¬ 
paid  content,  1951  compared  with 
1950,  of  4,500,000  lines  or  1%.” 

The  study  shows,  therefore,  that 
the  25  newspapers  had  a  ten-year 
advertising  gain  of  95.6%  while 
unpaid  content  was  reduced  1 1 .6% 
in  the  same  period.  In  one  year, 
1951  compared  to  1950,  total  ad¬ 
vertising  increased  2.7%  for  these 
papers  but  unpaid  content  went 
down  1  % . 

Of  course,  individual  circum¬ 
stances  and  cost  situations  are 
controlling  in  each  case.  Where¬ 
as  one  paper  had  a  75%  increase 
in  advertising  in  ten  years  it  re¬ 
duced  its  unpaid  content  by  25% 
during  that  period.  Another  with 
a  95%  increase  in  advertising  also 
increased  its  unpaid  content  by 
25%.  However,  costs  were  begin¬ 
ning  to  catch  up  with  the  latter 
paper  as  it  cut  unpaid  content  by 
10%  in  1951  from  1950  figures. 

A  third  paper  with  136%  in¬ 
crease  in  advertising  also  increased 
its  unpaid  content  by  13%  in  ten 


years  and  in  1951  it  showed  a  5% 
gain  in  unpaid  content  over  1950. 
A  fourth  paper  with  an  advertis¬ 
ing  gain  of  57%  over  ten  years 
reduced  its  unpaid  content  by 
14% — but  in  1951  its  advertising 
was  up  18%  and  its  unpaid  con¬ 
tent  increased  over  1950  by  12%. 

Here  are  some  of  the  questions 
raised  by  the  News  as  the  result 
of  this  study: 

“1.  Has  advertising  reached  its 
peak  and  if  so,  how  much  of  a 
decline  can  be  expected  in  the 
next  few  years? 

“2.  If  advertising  volume  de¬ 
clines,  can  newspapers  obtain  a 
higher  rate  on  the  smaller  volume? 
Or  has  the  peak  also  been  reached 
on  rates? 

“3.  .Are  fur'hcr  savings  in  un¬ 
paid  content  possible  in  view  of 
the  relatively  high  price  to  the 
reader? 

“4.  If  business  slumps,  how  can 
newspapers  further  reduce  their 
costs  or  increase  their  volume  to 
stay  in  business? 

“5.  What  is  the  ultimate  price 
that  readers,  in  volume,  will  pay 
for  a  daily  newspaper? 

“6.  What  will  be  the  long  term 
result  of  a  general  change  in  the 
character  of  newspapers  resulting 
from  economic  necessity?” 

In  terms  of  service  to  the  reader, 
questions  3,  5,  and  6  are  vital. 
■ 

American  Weekly 
Plans  Movie  Edition 

The  American  Weekly  will  de¬ 
vote  its  entire  Aug.  31  issue  to  the 
motion  picture  industry.  Editor 
Ernest  V.  Heyn  said  this  week. 

Mr.  Heyn  also  announced  that 
with  the  motion  picture  edition, 
the  American  Weekly  will  launch 
a  series  of  annual  awards  for  the 
most  enjoyable  motion  picture  and 
the  most  enjoyable  part  turned  in 
by  an  acturess  and  an  actor.  The 
23  critics  of  the  newspapers  which 
distribute  the  American  Weekly 
will  be  asked  to  participate  in  the 
voting. 

Lisa  Wilson  is  Hollywood  edi¬ 
tor,  and  Adele  Whitely  Fletcher, 
recently  left  her  post  as  editor  of 
Photoplay  to  become  women’s  fea¬ 
tures  editor  of  the  American 
Weekly. 
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A  DIFFERENT  KIND  OF  MOTION  PICTURE 
DEDICATED  TO  AMERICAN  JOURNALISM 

SAMUEL  FULLER 
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“Our  New  Model  33  Linotype 
cut  hand-set  cempesition  95% . . . 

Were  saving  $40.00  a  week  in  overtime  alone” 

Writes  Ward  Pegram,  Editor  and  Ptddishcr,  tiie  c;hester  news,  Chester,  S.  C. 

“Before  we  installetl  our  new  Model  33  Wide  matter  and  news  body  matter.  Besides  the  sav- 
Range  Linotype,  we  hand-set  everv'thing  over  ings  in  t*omposition  time,  we’ve  found  the  new 
14  |X)int,  or  about  40%  of  our  work.  Overtime  Linotype  has  cut  15  liours  a  week  off  makeup 
a\'eraged  19  hours  a  week.  The  Model  33  reallv’  time  and  saves  us  an  hour  a  week  in  lock-up. 
changed  that.  Overtime  has  dropped  to  only  2  “The  Model  33  has  enabled  us  to  handle  a  lot 
hours  a  week.  Everything  through  36  point  is  set  more  job  printing,  too.  The  work  we  do  is  Iretter 
on  the  33,  and  hand  c-omiwsition  is  now  only  2%.  looking,  and  we  get  the  same  savings  in  time 
“W'e  pro\’ed  to  ourseh  es  on  one  of  its  first  as-  here  as  we  do  on  the  newspaper.  Like  other 
signinents  how  much  difference  a  new  Wide  Model  33  owners,  we  wonder  how  we  ever  got 
Range  Linotype  c'ould  make.  Using  our  former  along  without  such  a  machine” 
methods,  it  took  27  minutes  for  our  operator  to  Why  not  ask  your  Linotype  Production  En- 
finish  an  ad.  Then  he  set  the  same  ad  on  the  gineer  to  help  work  the  advantages  of  a  Wide 
Model  33  in  4  minutes  flat.  Range  Model  33  Linotype  into  vour  composing 

"Wv  use  the  33  for  all  kinds  of  work:  food  room?  Mergenthaler  Linotype  Company,  29 
store,  straight  ad  display,  news  heads,  ad  lK>d\’  Ryerson  Street,  Brooklyn  5,  N.  Y. 

(•  LINOTYPE 

Stt  in  Unutifitt  CaleduHia  and  Oothie  No.  13 
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WANT  TO 
WAKE  UP 
YOUR  SALESMEN? 


If  you  are  running  a  newspaper  campaign,  nr  have  one 
scheduled,  let  us  give  your  salesmen  a  FREE  SHOW — to 
stimulate  them,  to  whip  up  an  enthusiasm  for  your  program. 

A  salesman  sells  best  when  he  is 
sold  first. 

It’s  a  color  slide  show  called,  "How  You  Can  Cash  In 
On  The  Gkeatest  Show  On  Earth.”  And  it  shows 
■salesmen  how  adv  ertising  helps  them  move  your  products, 
get  better  display,  local  ad  support,  more  sales. 

If  vou  want  the  show  presented  at  national  or  district  sales 
meetings,  simply  let  us  knoiv.  Your  salesmen  will  then 
hear  the  storv  from  men  on  the  local  newspaper — in  the 
town  where  they  are  pushing  your  product. 

If  e  knoiv  it  ivorks.  It  already  has 
done  sparkling  jobs  for  some  of 
the  biggest  advertisers — Ibr  can¬ 
ned  goods,  soap,  soft  drinks,  and 
other  products. 

If  you  would  like  to  see  how  it  works  first — at  a  private 
showing — just  write  or  phone  .  .  . 
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